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Strike  Benefits 


Don  Dwight,  Publisher 

The  Minneapolis  Star  Minneapolis  Tribune 


It’s  hard  to  find  anything  good  about  a  strike. 

But  one  thing  turned  out  to  be  very  heartening.  Our 
readers  really  missed  us! 

During  the  last  three  days  of  our  recent  27-day  strike, 
Jeanne  Drew  Surveys,  Inc.,  an  independent  research  firm, 
questioned  regular  readers  of  one  or  more  of  our 
newspapers.  The  survey  results  were  a  great  testimonial  to 
the  strengths  of  daily  newspapers. 

While  most  people  used  some  substitutes  for  The 
Minneapolis  Star  and  Minneapolis  Tribune  as  a  source  of 
news,  the  average  respondent  needed  3.8  different  sources 
to  replace  one  of  our  newspapers. 

A  replacement  for  advertising  in  The  Star  and  the 
Tribune  was  even  harder  to  come  by.  Flyers  and  circulars 
delivered  to  homes  were  mentioned  by  36  %  of  those 
interviewed  but  48%  —  almost  half  —  said  there  was 
no  substitute  at  all!  Television,  one  of  the  news  sources 
for  about  half  of  all  people  sampled,  was  mentioned  as  a 
source  of  advertising  by  only  1  % .  Radio  did  no  better. 

Proof  again,  in  my  mind,  that  a  newspaper  continues  to 
be  the  best  single  source  of  information  there  is  for  both 
news  and  advertising.  Happily,  our  readers  seem  to  agree. 


1 


Pittsburg  Post-Gazette 


Be  part  of  the 

winning  team  —  Copley  has  the 

NUMBER 
ONE 

Cartoonists  ^ 

and 

Editorials  in  the  nation 


Fort  Wayne  Journal-Gazette 


Editorials: 

St.  Louis  Globe-Democrat 
Indianapolis  Star 
Atlanta  Constitution 
Philadelphia  Inquirer 
Washington  Star 
McClatchey  Newspapers 
San  Diego  Union 
San  Diego  Evening  Tribune 


MAIL  TO:  Copley  News  Service 

P.O.  Box  190,  Son  Diego,  CA.  921 12 
1714)299-3131 


□  In  gathering  tile  news  with  fairness, 
objectivity,  thoroughness  and  accuracy. 

□  In  presenting  the  news  with  good  taste, 
clarity,  dignity  and  integrity. 

□  In  listening  to  the  community  and  serving 
its  unique  information  needs. 

□  In  attracting  and  developing  the  very  best 
profession^  talent 

□  In  delegating  responsibility,  motivating  and 
supporting  tiiis  staff  in  every  way. 

□  In  responding  to  staff  suggestions,  ideas 
and  recommendations. 

□  In  recognizing  the  importance  of  common 
sense  and  humor. 

□  In  remembering  there  is  always  room  to  do 
better. 


GANNETT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 

Lincoln  Tower,  Rochester,  New  York  14604,  716/546-8600 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Just  in  case  you 
thought  that  only 
editors  and  publishers 
are  readers  of 
Editor  &  Publisher . . . 

19.9%* 

of  E&P’s  readers 
each  week  are 
national  newspaper 
advertisers,  major 
retail  chain  store 
advertisers,  and  the 
advertising  agencies 
serving  both  national 
and  retail  advertisers! 

This  group  of  E&P 
readers  is  responsible 
for  almost  all  of  the  ad 
dollars  invested  in 
newspapers! 


*That’s  nearly  double  E&P’s 
coverage  of  this  Important 
audience  a  year  ago! 
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NOVEMBER 

19-22 — Society  of  Professional  Journalists  convention,  Hyatt  Regency, 
Columbus,  Ohio. 

18-21— Associated  Press  Managing  Editors,  Pointe  Resort  Hotel, 
Phoenix,  Ariz. 

30-Dec.  12 — Circulation  Management  Development  Seminar,  sponsored 
by  the  Gannett  Newspaper  Foundation,  Plaza  International 
Hotel,  Tucson,  Arizona. 

DECEMBER 

4-6 — New  England  Society  of  Newspaper  Editors,  Sonesta  Hotel,  Hart¬ 
ford,  Conn. 

6— KU-NPPA  Photojournalism  Conference,  University  of  Kansas 
Student  Union,  Lawrence,  Kans. 

JANUARY  1981 

10- 13 — Great  Lakes  Newspaper  Production  Conference,  Stouffer's 

11- 14 — National  Retail  Merchants  Association,  Convention,  New  York 

Hilton  &  Sheraton  Center,  New  York  City 
11-14 — Promotion  Management  Seminar,  Marriott,  Ft.  Lauderdale.  Fla. 
15-17— Texas  Press  Association  Convention  and  Trade  Show,  Dallas 
Mariott  Hotel,  Market  Center,  Dallas. 

25-28 — International  Newspaper  Advertising  Executives.  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla. 

29-31— Tennessee  Press  Institute  and  Tennessee  Press  Association 
annual  meeting.  Radisson  Plaza.  Nashville. 


FEBRUARY 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

12- 15 — California  Newspaper  Publishers  Association,  annual  meet¬ 

ing,  Doubletree  Inn,  Monterey,  Calif. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 
17-20— NACON,  Plaza  of  Americas,  Dallas,  Tex. 


MARCH 

11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

27-29 — Northwest  Mechanical  Conference,  Sunwood  Convention 
Center.  St.  Cloud, Minn. 


APRIL 


1-4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 
4-6— American  Newspaper  Publishers  Association,  Hyatt  Regency, 
Chicago. 

9-11 — Kansas  Press  Association  Convention,  Hutchinson,  Kans. 

24- 26 — Kansas  Press  Women  annual  meeting.  Hutchinson.  Kans. 

25- 26 — Kansas  Daily  Advertising  Managers,  Hutchinson.  Kans. 
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24th 

Annual  Awards 
1  if  fcM*  Excellence 

ViV-' 


Share  with  us  what  you  have  done  to  foster  greater  public 
understanding  about  the  law,  the  courts  and  the  judicial  system 


Announcing  the  1981  American  Bar  Associa¬ 
tion  Gavel  Awards  Competition  for  outstand¬ 
ing  public  service  by  the  news  and  enter¬ 
tainment  media  in  “increasing  public  under¬ 
standing  of  the  American  system  of  law  and 
justice." 

Deadline  for  the  24th  Annual  Gavel  Awards 
program  is  midnight  February  2,  1981.  Mate¬ 


rials  published,  broadcast  or  produced  during 
the  period  of  January  1  to  December  31, 1980, 
will  be  considered. 

For  complete  information  on  rules  and  sub¬ 
mission  of  entries  and  official  forms,  please 
write  to:  Coordinator,  Gavel  Awards,  Ameri¬ 
can  Bar  Association,  77  South  Wacker  Drive, 
6th  Floor,  Chicago,  Illinois  60606. 


Gavel  Award  Classification 

Newspapers 

A.  Dailies 

I.  50,000  circulation  or  less 

II.  50,000  to  200,000 

III.  200,000  to  500,000 
IV  500,000  or  more 

B.  Non-Daily  Newspapers  with 

paid  or  unpaid  circulation 

I.  50,000  circulation  or  less 

II.  50,000  circulation  or  more 

Newspaper  Magazine  Supplements 

I.  200,000  or  less 

II  200,000  to  500,000 

III.  500,000  or  more 

Magazines 

I.  200,000  circulation  or  less 

II.  200,000  to  1,000,000 

III.  1,000,000  or  more 

Other  Media 

Wire  Services/News  Syndicates 
(materials  produced  primarily  for 
multiple  outlets) 

Films  (for  theatrical  release,  or  to 
schools,  community  groups,  etc.) 
Films  produced  primarily  for 
television  must  be  submitted 
under  Television 


Television* 

I.  Network  —  Programs  telecast  by 
a  commercial  or  cable  network, 
or  public  broadcasting** 

II.  Syncf/cated— Programs  carried  on 
more  than  one  commercial 
station 

III.  Local  and/or  Independent 
Productions  —  Non-syndicated 
programs  telecast  on  commercial 
stations  in  the  top  10  markets 

IV.  Local  and/or  Independent 
Productions  —  Non-syndicated 
programs  telecast  or  commercial 
stations,  markets  11-50 

V  Local  and/or  Independent 
Productions  —  Non-syndicated 
programs  telecast  on  commercial 
stations,  markets  over  50 

VI.  Local  Non-Commercial— 
Programs  produced  by  a  non¬ 
commercial,  individual  station 
even  if  carried  by  more  than  one 
station 

VII.  Cable-local 

*  Material  to  be  submitted  may 
include,  but  not  be  limited  to, 
documentaries,  educational  pro¬ 
grams,  news,  interviews  and 
editorials. 

**  Programs  produced  by  one  or 
more  non-commercial  station(s), 
offered  to  the  stations  of  the 
Public  Broadcasting  System  and 
broadcast  by  three  or  more  sta¬ 
tions  in  three  or  more  states  will 
be  placed  in  this  category. 


Radio* 

I.  Network  —  Programs  broadcast 
by  a  commercial  network  or 
public  broadcasting** 

II.  Syndicated— Programs  carried  on 
more  than  one  commercial 
station 

III.  Local  and/or  Independent 
Productions  —  Non-syndicated 
programs  broadcast  on  commer¬ 
cial  stations  in  the  top  10  metro 
areas 

IV  Local  and/or  Independent 
Productions  —  Non-syndicated 
programs  broadcast  on  commer¬ 
cial  stations  in  metro  areas  11-50 

V  Local  and/or  Independent 
Productions  —  Non-syndicated 
programs  broadcast  in  metro 
areas  51  or  over 

VI  Local  Non-Commercial— 
Programs  produced  by  a  non¬ 
commercial,  individual  station 
even  if  carried  by  more  than  one 
station 

*  Material  to  be  submitted  may 
include,  but  not  be  limited  to, 
documentaries,  educational 
programs,  dramatic  programs, 
news,  interviews  and  editorials. 

**  Programs  produced  by  one  or 
more  non-commercial  station(s), 
offered  to  the  stations  which  are 
part  of  National  Public  Radio, 
and  broadcast  by  three  or  more 
stations  in  three  or  more  states 
will  be  placed  in  this  category. 


Newsbriefs 

1 

Photo  credits 

Winner 

Atlanta  Newspapers’  president  Tom  Wood  (left)  and 
Atlanta  Journal  500  winner  Cale  Yarborough,  who  won  the 
$31,600  first-prize  money.  The  NASCAR  Grand  National 
Stock  Car  Race  was  formerly  known  as  the  Dixie  500  be¬ 
fore  the  Atlanta  Journal  picked  up  sponsorship  of  the  20- 
year-old  event  this  year.  The  only  other  newspaper- 
sponsored  race  in  the  country  is  the  Los  Angeles  Times 
500,  which  is  November  15. 


More  PMs  than  AMs 

There  are  more  afternoon  newspapers  in  America  than 
there  are  morning  newspapers,  and  according  to  Lee  Por¬ 
ter,  general  manager  and  editor,  Shawnee  (Okla.)  News- 
Star,  these  p.m.  publications  are  “thriving,  healthy  enter¬ 
prises.” 

But  Porter  sees  definite  signs  of  a  trend  to  morning 
newspapers.  He  said  that  since  1960  the  number  of  morn¬ 
ing  newspapers  has  increased  by  17%  from  312  in  1960  to 
366  in  1980.  In  that  same  period,  the  number  of  evening 
papers  declined  from  1,459  in  1960  to  1,422  in  1980. 

He  said  there  are  other  developments  suggesting  a  trend 
toward  morning  publication: 

— More  than  60  newspapers  have  changed  their  Satur¬ 
day  afternoon  newspaper  to  a  Saturday  morning  paper  in 
the  last  20  years. 

— Since  I960,  almost  150  new  Sunday  newspapers  have 
come  into  the  market. 

— Since  1960,  Sunday  circulation  has  grown  12.9%. 

The  reason  for  the  shift  to  morning,  he  said,  is  to  reduce 
energy  costs.  Morning  papers  get  same-day  delivery  in  the 
mail,  eliminating  the  use  of  motor  routes,  and  morning  papers 
operate  presses  in  the  early  morning  when  demand  is  lowest, 
so  some  utilities  charge  lower  rates. 


Centennial  supp  planned 

In  celebration  of  its  100th  anniversary  in  1981  as  the  na¬ 
tion’s  largest  non-profit  organization, the  American  Red 
Cross  is  planning  national  distribution  of  a  tabloid  news¬ 
paper  supplement. 

The  16-page  supp,  featuring  historical  and  contemporary 
pictures  of  the  Red  Cross  plus  an  article  by  Erma  Bom- 
beck,  was  designed  by  J.  Walter  Thompson  Co.  The 
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WIRE  PHOTO  LAYOUT— Dean  Lindoerfer, 
photo  editor,  Dayton  (Oh.)  Daily  News,  submitted 
this  layout  as  an  example  of  what  can  be  done 
'with  wire  photos  the  day  after  election.  Lindoerfer 
said  the  page  of  Associated  Press  photos  were  put 
together  from  Reagan's  greeting  to  supporters 
Election  Day  evening  in  Los  Angeles.  The  pictures 
were  from  about  10  or  so  the  wire  moved  con¬ 
cerning  Reagan  and  the  election  that  evening. 


Advertising  Council  will  handle  velox  distribution  to  Red 
Cross  chapters.  The  chapters  will  have  responsibility  in 
approaching  newspapers  to  request  that  the  supplement  be 
run  sometime  during  the  celebration  period  between 
March  1  and  May  31. 

The  cost  of  the  veloxes  to  papers  will  be  about  $375.  Ad 
space  is  built  in  and  all  ad  revenues  will  go  directly  to  the 
newspaper  as  will  any  extra  ad  space  that  the  paper  may 
add  if  it  so  desires. 

EDITOR  &  PUBLISHER  for  November  15,  1980 


Quick  parts  delivery 
helps  Kennebec  Jeurnal 
gear  up  for  next  edition. 


Fast  action  by  Rockwell 
International's  Goss  parts  per¬ 
sonnel  recently  turned  bad  news 
to  good  for  the  Kennebec  Journal, 
Augusta,  Maine.  A  routine  check 
revealed  almost  complete  loss  of 
critical  gears  on  the  Journal’s 
6-unit  Goss  Urbanite  —  a  costly 
shutdown  if  it  meant  a  lost 
production  run. 

Replacement  parts  were  ordered 
from  our  Chicago  warehouse  at 
9A.M.  and  arrived  in  Augusta  by 
air  at  7:20  RM.  the  same  day.  Our 
serviceman,  having  flown  in  from 
New  Brunswick,  Canada,  was  al¬ 
ready  there  awaiting  the  vital  ship¬ 
ment.  Both  arrivals  were  especially 
good  news  for  the  Kennebec  Journal, 


We  respond, 
we're  Rockwell-Goss. 

according  to  its  director  of 
production,  Roland  Whittier.  “It 
was  a  rather  large  expense,”  says 
Whittier,  “but  a  drop  in  the  bucket 
when  compared  to  the  expenditures 
that  would  have  been  entailed  had 
we  had  to  move  our  printing  to  an¬ 
other  plant  for  final  distribution.” 

Continues  Whittier,  “The  dollar 
value  we  can  figure.  The  goodwill 
lost  from  advertisers  and  readers 
who  would  not  have  found  their 
paper  in  its  usual  place  at  the 
usual  time  would  have  been 
immeasureable.” 

Fast  parts  delivery  (about  85% 


are  delivered  within  48  hours)  is 
just  part  of  our  story.  We  also  offer 
everything  from  help  at  installation 
to  pressman  training.  And  if  you 
want  a  turnkey  installation,  we  can 
handle  that,  too. 

More  information  about  our 
press  products?  Contact  Graphic 
Systems  Division,  Rockwell 
Internationed,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 

Phone:  312/656-8600. 

^1^  Rockwell 

International 

where  science  gets  down  to  business 
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Front  Page  Technolog 


TELCON  AMBASSADOR  I  PORTABLE  TERMINAL 

For  The  Professional  in  the  Field, 
Telcon’s  Ambassador  Series  of 
Portable  Terminals 

Telcon  Industries,  Inc.  manufactures  the  Ambassador 
series  of  portable  terminals  that  incorporate  state-of- 
the-art  technology  with  real  economy.  This  easy-to-use 
series  features  a  typewriter-style  keyboard,  video 
displays  and  unique  text  editing  features. 

The  models  I  through  IV  offer  various  practical  and 
useful  options,  such  as  magnetic  cassette  storage  and/or 
built-in  printers.  These  units  are  ideally  suited  for  the 
precise  requirements  of  newspaper  and  magazine 
reporters,  sportswriters,  remote  news  bureaus  and  for 
anyone  active  in  word  processing,  time-sharing  and 
general  conununications.  Data  or  text  can  be  entered 
and  stored  in  the  terminal  for  remote  access,  or 
conununicated  to  a  host  computer  via  public  or  private 
communication  networks. 

Combine  all  this  with  rugged  portability  and  good 
looks,  and  you’ve  got  the  pictured  Ambassador  I.  For  a 
more  detailed  description  of  the  series,  many  features 
and  options,  write  or  call  our  Customer  Service 
Manager  today. 

Ambassador  I  Portable  Terminal 

•  7"  CRT,  full  screen  display  capability,  40  or  80 
column  printing 

•  24x  80  character  display 

•  12,000  character  display  memory 


•  Constant  automatic  word  wrap 

•  Instantaneous  Cassette  Memory  up  to  144K 

•  Bubble  Memory  up  to  64K  (available  1st  qtr.  ’81) 

•  Extensive  text  editing  features 

•  Worldwide  communication  capability  via  Standard 
ANPA  bureau  protocol,  conversational  or  time 
sharing 

•  Transmission  in  Code  5,  6,  7  or  8  level  at  data  rate 
(keyboard  selectable)  45.5  to  4800  baud 

•  Magnetic  tape  cassette  with  read  and  record  speed 
equivalent  to  5,200  bauds 

•  Hard  copy,  40  column  width  (Ambassador  11, 80  col. 
width) 

•  Selectric  keyboard  layout,  easily  mastered  dual 
function  keys 

•  Telephone  Coupler  with  two-way  communication 
capability 

•  Portability,  20  lb.  high  impact,  water  resistant  case 
fits  under  airline  seat 


The  New  Micromarlc  System 
Out-thinks  Webster 

For  the  reporter  or  editor  who  needs  Unerrin 
proofreading  Instantaneously.  The  Micromar 
Spelling/Proofing  System  is  a  boon  to  accuracy.  I 
detects  misspelled  words,  OCR  scanning  and  wire  cop 
transmission  errors.  The  unit  functions  independent! 
or  in  conjunction  with  any  data  terminal  or  won 
processor.  Micromark’s  dual-list  checking  function  i 
adaptable  to  check  editorial  or  credit  information.  Th( 
“Binary  Hash  Coding  with  Allowable  Errors”  principle 
permits  unique  decision  making  capability. 


jer  Computer  Company 

7  At  Affordable  Prices! 


A  30,000  word  list  is  easily  programmable  by  the 
user  for  specialized  communication  requirements. 


VCS-300  WITH  BUILT-IN  FLOPPY  DISK 


Bureau  Text  Editing  Terminal  with 
Detachable  Keyboard 

•  12"  CRT,  full  text  editing 

•  80  characters  per  line/24  lines  per  screen 

•  Built-in  80K  floppy  disk  (optional) 

•  144K  cassette  storage  (optional) 

•  Standard  or  expanded  keyboard 

•  100  user-stored  message  capability 


Telcon  Responds 

Can  we  be  of  service  with  technical  assistance  or 


Retrofltable  to  All  Levels.  Extraordinary  technology 
that  combines  adaptability  with  practical  economy. 
Telcon’s  flexible  line  of  Bureau  Terminals  are  available 
offering  the  latest  in  technology  with  the  ultimate  in 
reliability  and  service. 


provide  you  with  additional  information  about  our 
products  and  their  uses?  A  phone  call  or  letter  will  put 
our  resources  to  work  for  you.  Telcon  distributors  are 
strategically  located  throughout  the  United  States.  We 
look  forward  to  being  of  service. 


TELCDI 


TELCON  INDUSTRIES,  INC. 

1401  N.W.  69TH  STREET,  FORT  LAUDERDALE,  FLORIDA  33309 
TELEPHONE:  (305)  971-2250  TWX:  510-956-9412 
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James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


0  Charter  Member  A 

Audit  Bureau  Y^ADD 

of  Circulations  rsur 

Member  American  ANPA 

Newspaper 

Publishers  Association 

6  mo.  average  net  paid  March  31.  1980 — 26,430 

The  Oldest  Publishers  arid  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 
March.  1892;  the  Fourth  Estate.  March  1. 1894;  Editors 
Publisher.  June  29. 1901 ;  Advertising.  January  22. 1925. 

Managing  Editor;  Jerome  H.  Walker,  Jr 

Associate  Editors:  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson,  Earl  W. 
Wilken. 

Midwest  Editor:  Celeste  Huenergard 

Washington  Correspondent:  I.  William  Hill 

West  Coast  Correspondent:  Lawrence 
Schneider 

Promotion  Manager:  George  Wilt 

Advertising  Manager:  Donald  L.  Parvin 

Sales  Representatives:  Steven  Ahmuty, 
Richard  J.  Flynn,  Robert  J.  Mathes,  Ourland 
Stewart. 

Advertising  Production  Manager:  Louise  A. 
Villani 

Circulation  Manager:  Donna  Lea  Waick 

Classified  Advertising  Manager:  Susan  J. 
Steele 

Photocomposition  Manager:  Donna  P.  Bates 
Librarian:  Adelaide  Santonastaso 
Special  Services  Manager:  Arthur  Dale 


Newspaper  accuracy 

Public  opinion  polls  have  reported  newspapers  are  held  in 
low  esteem  when  it  comes  to  accuracy. 

In  contrast,  the  annual  survey  of  public  relations  practi¬ 
tioners  made  by  pr  reporter,  a  weekly  newsletter,  disco¬ 
vered  75.5%  of  them  saying  newspapers  tend  to  be  accurate 
in  matters  relating  to  their  company  or  industry.  Electronic 
media  were  rated  as  accurate  by  57.2%  of  them. 

Since  all  media,  especially  newspapers,  have  been  criti¬ 
cized  in  recent  years  by  business  leaders  as  being  anti¬ 
business,  this  represents  quite  a  switch  in  attitudes.  The 
newsletter  acknowledges  59%  of  its  polling  sample  are  for¬ 
mer  journalists  who  may  be  inclined  to  be  more  understand¬ 
ing  or  sympathic  to  media  problems  so  the  attitude  may  not 
be  reflected  among  the  top  brass.  Nevertheless,  since  top 
business  executives  usually  follow  the  advice  of  pr  practi¬ 
tioners  in  their  public  statements  and  their  avaibouity  to 
press  and  public,  it  does  indicate  a  trend  towards,  a  more 
favorable  attitude  of  business  toward  the  press,  at  least  the 
printed  press. 

Newspapers  outranked  electronic  media  by  almost  20  per¬ 
centage  points  in  returns  from  pr  people  in  13  different  indus¬ 
tries  ranging  from  ad  agencies  to  banks  to  utilities,  etc..  Only 
returns  from  those  working  for  hospitals  ranked  electronic 
media  higher  in  accuracy  than  newspapers  73%  to  69%. 

The  pollsters  commented:  “Practitioners,  who  both  ought 
to  know  and  are  often  the  victims,  rate  media  accuracy  sur¬ 
prisingly  high — considering  the  amount  of  complaining  they 
do  on  the  topic.”  It  could  mean  that  newspaper  efforts  to 
improve  coverage  of  business  and  economics,  brought  about 
by  previous  complaints  of  businessmen  and  their  pr  repre¬ 
sentatives,  have  begun  to  bear  fruit. 

Squatter’s  rights  for  AT&T 

The  House  Judiciary  Committee  Sept.30  issued  a  negative 
report  on  the  Telecommunications  Act  of  1980  which  was 
believed  to  have  killed  it  effectively  in  this  session.  The  bill  is 
supposed  to  come  up  again  next  year  but  since  election  day 
and  the  shift  or  power  in  the  administration  as  well  as  the 
Senate  anything  can  happen  when  it  does. 

AT&T,  which  would  have  been  restrained  in  its  efforts  to 
invade  the  electronic  home  information  field  by  the  new  leg¬ 
islation,  is  now  taking  advantage  of  the  vacuum  and  moving 
into  that  area. 

With  the  cooperation  of  the  Texas  Public  Utility  Commis¬ 
sion  AT&T  is  offering  on  an  experimental  basis  the  kind  of 
electronic-publishing  service  the  House  Commerce  Commit¬ 
tee  agreed  ought  NOT  be  provided  by  the  phone  company. 

With  complete  disregard  of  any  future  legislation  AT&T 
intends  to  establish  squatter’s  rights  in  that  area  on  the 
theory  Congress  will  accept  a  fait  accompli  and  not  disturb 
what  has  already  been  done.  It  is  a  move  the  newspaper 
business  must  fight  at  the  federal  and  state  level  with  every 
weapon  at  its  command. 
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Letters 

WRONG  IMPRESSION 

E&P’s  poll  on  presidential  endorse¬ 
ments  (E&P,  November  I)  carried  the 
following: 

“Other  newspaper  groups  which  gave 
strong  support  exclusively  to  Reagan 
(according  to  E&P's  poll  results)  were: 
Stauffer  Communications,  Scripps 
League  Newspapers,  Morris  Com¬ 
munications,  Horvitz  Newspapers,  and 
Schurz  Communications." 

Following  as  it  did,  a  paragraph  which 
began  .  .  .  “Some  newspaper  groups  re¬ 
quired  all  their  members  to  endorse  the 
same  candidate  .  .  gives  the  impress¬ 
ion  that  Stauffer  Communications,  Inc., 
“required"  its  members  to  endorse 
Reagan. 

That  is  not  true.  In  fact,  we  did  not 
know  which  candidate  our  editors  were 
going  to  endorse  until  we  received  their 
newspapers,  just  as  their  own  subscribers 
received  their  newspapers.  For  your  in¬ 
formation,  the  final  count  read:  14  en¬ 
dorsements  for  Reagan;  3  for  Carter 
(Brookings,  S.D.;  Hillsdale,  Mich.; 
Nevada.  Mo.)  and  2  editors  (Hannibal, 
Mo.;  Marshall,  Mo.)  declined  to  endorse 
any  candidate. 

Kenneth  C.  Bronson 
(Bronson  is  vicepresident-AfTiliated  News¬ 
papers,  Stauffer  Communications,  Inc.) 

LOCAL  DECISION 

1  was  surprised  at  the  portion  of  E&P's 
presidential  poll  story  (E&P,  November 
I )  dealing  with  newspaper  group  endorse¬ 
ments  of  Ronald  Reagan. 

While  the  story  did  not  say  so  directly, 
it  implied  that  Scripps  League  Newspap¬ 
ers  was  among  the  groups  directing  exclu¬ 
sive  Reagan  endorsements 

I  am  editor  and  publisher  here  and  was 
editor  of  three  other  Scripps  League 
newspapers  during  the  past  15  years.  Not 
once — ever — during  that  time  has  anyone 
from  Scripps  League  offices  suggested 
who  should  be  endorsed  in  an  election. 

Scripps  League  editors  and  publishers 
have  editorial  autonomy.  We  endorsed 
Mr. Reagan  but  it  was  a  local  decision. 

John  Shields 

(Shields  is  editor  and  publisher  of  Flat 
River  (Mo.)  Daily  Journal.) 


LIVELY  ISSUES 

The  last  several  issues  of  E&P  have 
been  especially  lively  ones  in  my  opinion. 
I  particularly  enjoyed  reading  the  results 
of  the  E&P  presidential  endorsement 
poll. 

Ann  Downing 
(Ann  Downing  is  corporate  communica¬ 
tions  assistant  at  Harte-Hanks  Com¬ 
munications,  Inc.) 


CLARIFICATION 

That  part  of  E&P  article  (p.  1 1,  October 
25  issue)  on  the  report  by  Joseph  F.  Pre- 
ndergast  of  AN  PA  on  newsprint  pre¬ 
sented  at  the  Inland  Daily  Press  Associa¬ 
tion  which  reads,  “The  outlook  for  the 
future  is  brighter,  according  to  Prender- 
gast,  who  said  total  North  American 
newsprint  capacity  will  reach  15. 1  million 
metric  tons  by  the  end  of  1983,  an  in¬ 
crease  of  3.8  million  metric  tons”  is  incor¬ 
rect. 

What  Prendergast  did  say  is  that  North 
American  newsprint  capacity  will  reach 
15.1  million  metric  tons  by  the  end  of 
1983,  and  that  U.S.  newsprint  consump¬ 
tion  is  projected  to  be  about  1 1.3  million 
metric  tons  in  1985. 

As  the  article  reads  it  leads  the  reader 
to  believe  that  the  3.8  million  tons  is  an 
increase  in  capacity  by  1983.  This  is  not 
so.  The  3.8  million  ton  figure  is  the  differ¬ 
ence  between  the  15.1  million  capacity 
figure  for  1983  and  the  11.3  newsprint 
consumption  figure  forecast  for  1985. 

William  Schabacker 


BACKWARDS 

The  photo  of  Atlanta  Mayor  Maynard 
Jackson,  shaking  hands  with  Dr.  Mary 
McGill  (E&P,  October  18,  page  24)  was 
very  obviously  left  handed  as  the  street 
sign  reads  in  such  a  way  as  he  never 
allowed  us  to  print  his  name. 

W.  J.  Willoughby 
(Willoughby  is  general  foreman, 
platemaking  department,  Atlanta  Journal 
and  Constitution) 
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INTOXICATED 

So  the  president  of  Lee  Enterprises 
thinks  newspapers  should  start  selling  in¬ 
formation  “by  the  glass”  in  order  to  give 
advertisers  a  “less  wasteful  means  to 
reach  target  audiences”  (E&P,  October 
25). 

1  believe  Lloyd  Schermer's  metaphor 
of  news  as  booze  accurately  reflects  the 
intoxicated  state  of  publishing  today.  In¬ 
formation  has  come  to  be  regarded  not  as 
a  strongly  sobering  cup  of  coffee  for  a 
alert  citizenry,  but  as  a  mild  soporific  to 
soften  up  consumers  for  the  kill. 

Maybe  if  s  time  we  all  read  the  First 
Amendment  and  went  on  the  wagon 

Ron  McCrea 

513  E.  Gorham  St. 

Madison,  Wise.  53703 


Short  takes 


Headline;  Lord  Microfilming 
Church  Records — Gloversville-Johstown 
(N.Y.)  Leader-Herald. 

*  *  * 

Neither  R - nor  S - 

- was  unavailable  for  comment  on 

whether  or  not  they  would  follow  up  with 
his  threat. — Merced  (Calif.)  Sun-Star. 

*  *  * 

Headline;  Costa  Rican  Wins  Beauty 
Tit — San  Diego  Union. 

*  «  « 

Pedestrians  in  downtown  Des  Moines 
are  pelted  by  wind-driven  snow  in  the 
season's  first  appreciable  accumulatio. — 
Chicago  Tribune. 

(E&P  pays  $2  for  each  amusing  typog¬ 
raphical  error  that  appears  in  a  newspap¬ 
er  and  is  published  here.) 


RICH 

To  discover  the  real  impact  of  social  legisla¬ 
tion  and  policies  that  shape  the  lives  of  mil¬ 
lions  requires  the  kind  of  thorough  research 
that  makes  Washington  Post  reporter 
Spencer  Rich  one  of  America's  most  in¬ 
formative  journalists. 

Los  Afigefos  Imes-WBiMngfon  Posf 
Nm0nSTvk0‘ 202/334-6173 
nSOISHiSln^HiM,  Washington,  DjC. 
20071 
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$50  million  Strawberry 
Square  complex  heralds  new  era 
for  metro  Harrisburg  Market. 


After  nearly  ten  years  of  planning,  Har¬ 
risburg  citizens  looked  on  with  pride  as 
the  new  $50  million  dollar  entertain¬ 
ment,  business  and  retail  complex  offi¬ 
cially  opened  yesterday,  November  14. 

“Wall-to-wall  people”  is  how  Edward 
Battisfore,  Pennsylvania  Bell  executive. 


and  board  of  directors  member  of  the 
Harristown  Development  Corporation, 
described  a  recent  Saturday  night  at  the 
complex.  Not  only  is  Strawberry  Square 
drawing  huge  crowds  of  shoppers  and 
visitors  during  weekdays,  but  crowds  are 
coming  back  to  the  downtown  area  in 
the  evenings  and  on  weekends.  Proof 
positive  that  exciting  Strawberry  Square 
is  the  keystone  in  a  resurgence  of  business 
development  in  downtown  Harrisburg. 


The  Patriot-News,  with  its 
own  $2.5  million  dollar  improve¬ 
ment  project,  including  an  all- 
electronic  news  operation,  is 
proud  to  be  a  part  of  this  resur¬ 
gence  of  downtown  Harrisburg. 

The 

Harrisburg 

Patriot- 

News 

A  Newhouse  Newspaper 
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Every  Saturday  since  1884 

ABC’s  unpaid  audit  pian  declared  dead 


By  Celeste  Huenergard 

The  death  certificate  has  not  been  signed  yet  but 
according  to  the  industry’s  biggest  advertiser,  the  prop¬ 
osed  Audit  Bureau  of  Circulation’s  audit  of  unpaid 
papers  died  last  week  in  San  Francisco. 

The  deathwatch  came  during  the  ABC’s  annual 
meeting  (November  4-6)  after  the  group’s  newspaper 
members  voted  56  to  12  to  lay  the  controversial  issue  to 
rest. 

ABC  executives  afterwards  insisted  the  proposal  will 
be  on  the  association’s  March  board  of  directors’ 
agenda. 

‘Whole  thing  is  dead’ 

But  Robert  G.  Kissel,  national  retail  advertising 
manager  for  Sears  Roebuck  &  Co.  and  the  proposal’s 
most  vocal  lobbyist,  said,  “As  far  as  I’m  concerned, 
the  whole  thing  is  dead.  Newspapers  are  just  not  as 
progressive  as  they  should  be.” 

When  asked  if  he  thought  the  issue  would  be  resur¬ 
rected  in  the  future.  Kissel  said,  “Maybe  they’ll  (the 
newspapers)  will  come  back  to  us  and  ask  us  to  do  it 
because  obviously  we’re  going  to  have  to  channel  some 
of  our  ad  dollars  into  other  media.” 

The  same  session  brought  an  update  on  ABC’s 
coupon  verification  service  and  a  plea  from  another 
large  retailer  for  zip  coded  circulation  data. 

But  the  most  definitive  action  was  taken  on  the  un¬ 
paid  audit  question. 

Advertisers  want  audit 

Before  the  impromptu  vote.  Kissel  told  his  listeners 
that  national  retailers  and  advertising  agencies  were 
clamoring  for  an  ABC  audit  of  members’  unpaid  pub¬ 


lications.  Some  of  these  included  K-Mart,  Montgomery 
Ward,  Penney’s,  A&P,  Kroger,  Walgreen  Co.,  Wool- 
co,  Needham,  Harper  &  Steers,  McCann-Erickson,  J. 
Walter  Thompson,  Ogilvy  &  Mather,  and  Foote,  Cone 
&  Belding. 

“My  purpose  in  bringing  the  names  of  these  people 
who  are  in  favor  of  this  verification  service  to  your 
attention  is  to  make  it  crystal  clear  that  you.  .  .  could 
have  ...  a  very  valuable  marketing  tool,”  Kissel  de¬ 
clared.  “Speaking  also  as  an  advertiser  member  of  your 
ABC  Board,  we  want  you  to  realize  the  solid  position  of 
large  national  retailers  who  have  a  unified  position  on 
this  subject.” 

In  an  interview  afterwards.  Kissel  said  Sears  pre¬ 
sently  uses  less  than  0.5%  of  the  600  dailies  which 
currently  offer  TMC  or  give-away  products  because 
they  lack  ABC  figures. 

Long  debate 

The  debate  over  whether  or  not  ABC  should  audit  its 
newspaper  members’  unpaid  publications  started  about 
three  years  ago  and  tore  the  association’s  membership 
apart. 

Those  who  favored  the  proposal  argued  vehemently 
that  ABC  should  enter  the  20th  Century  and  start  pro¬ 
viding  retailers  with  the  marketing  data  they  de¬ 
manded. 

Those  against  it  suggested  such  audits  would  jeopar¬ 
dize  ABC's  integrity  and  force  many  dailies  to  start 
their  own  shoppers.  Approximately  6()0  ABC  newspap¬ 
er  members  currently  distribute  unpaid  products. 

A  white  paper  on  the  subject  was  issued  last  spring 
asking  for  comments.  Roughly  two-thirds  of  those  who 
responded  said  they  were  against  the  proposed  audit, 
(Continued  on  pufje  16) 


Editors  opt 
for  same  voting 
hours  nationwide 

By  Andrew  Radolf 

“It  was  a  weird  sensation  to  get  the 
election  results  before  we  went  to  the 
polls.” 

That  statement  from  a  reporter  at  the 
Anchorage  (Alaska)  Daily  News  summed 
up  the  way  many  non-East  Coast  voters 
felt  when  NBC  projected  Ronald  Reagan 
won  the  presidential  election  at  8:15  P.M. 
EST,  hours  before  the  polls  closed  in  the 
Western  states.  The  projections  were 
based  on  exit  polling  samples  and  not 
actual  returns. 

Editor  &  Pl  bi.ishkr  spoke  with  several 
newspapers  in  the  West  to  learn  their 
reactions  to  the  early  projections. 

Most  of  the  newspapers  contacted  edi¬ 
torialized  in  favor  of  establishing  national 
voting  hours  in  a  presidential  election. 

None  of  the  papers  suggested  rules 
(continued  on  paf>e  12) 


NEW  TERM — Donald  S.  Maxwell,  Los  Angeles  Times,  starts 
his  term  as  president  of  the  Institute  of  Newspaper  Controllers 
and  Finance  Officers  with  a  chat  with  the  other  new  officers:  John 
H.  O'Hearn,  St.  Petersburg  (Fla.)  Times  and  Evening  Indepen¬ 
dent,  chosen  first  vicepresident;  second  vicepresident.  Jay  A. 
Carlson,  Newspaper  Agency  Corp.,  Salt  Lake  City;  treasurer, 
James  R.  Booth,  Small  Newspapers,  Kankakee,  III.;  treasurer, 
Robert  A.  Eisenbraun,  Newspaper  Printing  Corp.,  El  Paso, 
Texas. 
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EXPANDED  PLANT 


Asbury  Park  (NJ.)  Press  has  expanded  its  facility  in  Neptune,  N.J,  to 
include  a  70,000  square  foot  printing  and  distribution  plant.  The  build¬ 
ing,  which  cost  over  $10  million  to  build  and  equip,  houses  new  Goss 
Metro  offset  press,  circulation  mailroom  and  a  warehouse  for  2,500  rolls 
of  newsprint,  and  an  ink  storage  room  with  two  tanks  capable  of  holding 
5,500  gallons  of  ink.  The  plant  employs  87  full-time  employes,  while 
other  offices  remain  in  Asbury  Park.  The  press  area  has  1 0  printing  units 
with  four-color  decks.  The  Sta-Hi  stream  conveyor  and  a  Harris  P72 
stuffer  operating  on-line  with  the  press  gives  the  inserter  the  capability  of 
simultaneously  inserting  as  many  as  5  ad  supplements  at  a  rate  of  40,000 
papers  per  hour.  Architects  and  engineers  on  the  project  were  Lockwood 
Greene  Engineers  Inc. 


Poll  time 

(Continued  from  page  II) 


should  be  imposed  on  broadcasters  or 
newspapers  to  stop  them  from  projecting 
election  results  before  western  polls  were 
closed. 

One  newspaper  advocated  changing 
election  rules  to  prohibit  election  officials 
from  releasing  results  in  any  state  until 
voting  in  all  states  was  over. 

“We  believe  in  the  freedom  on  the 
media.  They  (broadcasters)  had  every 
right  to  do  it.  I’m  not  going  to  criticize  tv 
newspeople  for  excercisjng  their  First 
Amendment  rights,”  commented  Roy 
Barron,  editor  of  San  Rafael  (Calif.)  In¬ 
dependent-Journal.  “We  did  it  to 
ourselves  through  our  time  zones  and 
long  (7  A.M.  to  8  P.M.)  voting  hours.” 

Portland  Oregonian  editorialized  that 
the  nation  should  “consider  same  closing 
hours  for  the  polls,  but  we  didn’t  take  a 
strong  stand,”  said  associate  editor  Larry 
Hildebrand. 

“We  oppose  any  rules  restricting  dis¬ 
semination  of  information,”  he  declared. 

Hildebrand  said  he  did  not  think  the 
early  projection  or  President  Carter’s 
concession  speech  at  around  9:50  P.M. 
EST  caused  many  people  to  stay  away 
from  the  polls. 

“When  I  went  to  vote  people  on  line 
were  talking  about  Carter’s  concession,” 
he  said.  “I  saw  nobody  walk  away.” 

Hildebrand  emphasized  the  Oregonian 
had  little  sympathy  for  people  “bleed¬ 
ing”  over  the  early  projection. 

“We  hold  no  brief  for  people  who  let  it 
affect  them,”  he  declared. 

San  Diego  Union  rejected  in  an  edito¬ 
rial  a  proposal  by  California’s  Secretary 
of  State,  March  Fong  Eu,  that  the  state 
open  its  polls  Monday  night. 

“Voters  in  California  should  vote  re¬ 
gardless  of  what’s  going  on  in  the  East,”  a 
Union  staffer  said.  “We  have  our  own 
propositions  and  issues. 

President  Carter’s  concession  speech 
came  at  4:51  P.M.  in  Hawaii  where  the 
polls  closed  at  6  P.M.,  stated  Adam  A. 
Smyser,  editorial  page  editor  of  the  Hon¬ 
olulu  Star-Bulletin.  Smyser  said  the 
Star-Bulletin  favored  creating  “national 
voting  hours”  although  “there  isn’t  any 
indication  that  (Carter’s  concession) 
changed  the  vote  pretty  much.”  Voting 
turnout  in  Hawaii  was  reported  to  be  off 
9%  from  1976  elections. 

“We  shared  the  general  unhappiness 
with  that  (the  early  projection),  but  we’re 
pessimistic  about  finding  a  practical  way 
to  deal  with  the  problem,”  remarked  Don 
Robinson,  editor  of  Eugene  (Ore.)  Regi.s- 
ter-Guard's  editorial  page.  “Controlling 
the  media  is  unconstitutional.  Controlling 
election  officials  from  releasing  results 
early  is  unrealistic.  Adjusting  poll  closing 
hours  is  the  most  feasible.” 

Robinson  said  his  paper  suggested 
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“squeezing  poll  closing  hours  one  and  a 
half  hours  each  way  to  make  it  uniform 
except  for  Alaska  and  Hawaii.” 

Voter  turnout  in  Eugene  was  “up  from 
last  time,”  Robinson  noted.  “Nobody 
knows  how  many  voters  were  turned 
away,  but  1  suspect  it  wasn’t  that  many.” 

Seattle  Times  editorial  writer  Herb 
Robinson  said  people  in  Washington  state 
were  “furious”  over  the  early  projection 
but  maintained  “there’s  no  legal  or  con¬ 
stitutional  way  to  prevent  a  report  like 
that,  and  we  don’t  think  there  should  be.” 

Robinson  continued,  “People  were 
going  to  go  out  and  vote  anyway.  There 
was  high  public  interest  in  state  and  local 
elections.” 

Though  the  Times  “didn’t  advocate 
any  changes,”  Robinson  admonished  the 
televison  networks  “to  take  into  account 
many  people  in  the  western  states  regard 
what  was  done  as  an  insult.” 

Valley  News  in  Van  Nuys,  California 
was  the  only  paper  E&P  talked  with 
which  advocated  in  its  editorials  a  change 
in  how  election  results  are  reported. 

“Our  editorial  said  we  favor  a  blackout 
where  election  results  are  not  released  by 
election  officials  until  all  the  polls  are 
closed  on  the  West  Coast,”  explained  Ali 
Sar,  managing  editor. 

Sar  said  such  a  rule  for  presidential 


elections  “would  not  infringe  on  First 
Amendment  Rights”  because  it  is  not 
aimed  at  the  media  but  at  election  offi¬ 
cials. 

“The  media  doesn’t  have  the  facts  and 
figures.  The  election  officials  keep  the 
results  until  II  P.M  (EST),”  he  stated. 

He  added  “all  media,  newspapers, 
radio,  and  tv”  would  be  covered  by  the 
blackout. 

“After  6:30  P.M.  (PST)  the  number  of 
people  voting  dropped  drastically.  The 
networks  did  a  great  disservice  to  voters 
here,”  Sar  asserted.  He  did  not  think 
the  news  media  should  be  asked  to  volun¬ 
tarily  refrain  from  disseminating  election 
results  until  the  polls  closed  nationally. 

“Self  restraint  never  works,”  Sar  con¬ 
cluded. 

In  the  east.  New  Brunswick  (N.J.) 
Home  News  ran  an  editiorial  this  week 
urging  a  common  poll  time  and  a  Sunday 
voting  day.  The  paper  did  not  advocate 
any  restraints  on  the  press  in  making  pro¬ 
jections. 

A  letter-to-the-editor  to  the  New  York 
Times  from  a  reader  in  Bethlehem.  Pa., 
charged  the  press  with  violation  of  the 
Constitution  for  predicting  winners  based 
on  early  results.  “We  need  a  law  that 
prohibits  the  release  of  any  election  re¬ 
sults  until  every  polling  place  has 
closed,”  wrote  Ken  Dorros. 
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Life  of  minorities  told  in  20-page  section 


On  Sunday,  October  19,  the  Spriitfifield  (Mass.) 
Sunday  Repiihlican  presented  a  special  report  uni¬ 
que  in  the  long  history  of  the  newspapers’  public 
service. 

Sunday  Republican  staff  writers  Penny  Filosi  and 
G.  A.  Surrette  and  staff  photographer  Michael  Gor¬ 
don  spent  more  than  10  months  preparing  the  stories 
and  photographs  that  captured  the  essence  of  minor¬ 
ity  life  in  Springfield  today.  Assistant  managing  edi¬ 
tor  David  H.  Humphrey  conceived  and  directed  the 
project  from  start  to  finish. 

Through  20  in-depth  stories  and  dozens  of  photo¬ 
graphs,  Filosi,  Surrette  and  Gordon  told  the  story  of 
Springfield’s  minority  black  and  Hispanic  communi¬ 
ties  today,  from  the  tragically  disproportionate  num¬ 
bers  game  in  crime,  poverty  and  unemployment,  to 
the  encouraging  numbers  of  new  voters,  politicians. 


businessmen  and  artists. 

Publisher  David  Starr  and  editor  Arnold  S.  Fried¬ 
man  made  the  decision  to  publish  the  20-page  sec¬ 
tion  devoid  of  advertising  as  a  commitment  to  good 
journalism  and  public  responsibility.  Extra  copies 
were  distributed  to  schools  and  groups  requesting 
them. 

Following  publication  of  the  50.000-word  report, 
state,  local  and  community  leaders — black.  Hispa¬ 
nic  and  white — hailed  the  series  as  "monumental,” 
“comprehensive,’’  “illuminating,"  “well- 
balanced"  and  "well-written.” 

Copies  are  available  on  a  limited  basis  to  in¬ 
terested  editors  and  publishers. 

Inquiries  should  be  forwarded  to  Arnold  Fried¬ 
man,  editor,  the  Morning  Union  and  Sunday  Repub¬ 
lican,  1860  Main  St.,  Springfield,  Mass..  01101. 


Nearly  1,000  expected  for  SPJ/SDX  convention 


Katharine  Graham,  chairman  of  the 
board  of  the  Washington  Post  Company, 
and  president  of  American  Newpaper 
Publishers  Association  will  address  the 
7 1  St  anniversary  convention  of  the  Socie¬ 
ty  of  Professional  Journalists.  Sigma  De¬ 
lta  Chi  which  opens  November  I9  in  Col¬ 
umbus,  Ohio. 

More  than  I  .(K)0  journalists,  and  jour¬ 
nalism  educators  are  expected  to  attend 
the  four-day  meeting  at  the  Hyatt  Regen¬ 
cy  Columbus  at  Ohio  Center. 

Other  speakers  include  William  Small, 
president  of  NBC  News  and  former 
national  president  of  SPJ.SDX;  Reese 
Schonfeld,  president  of  Cable  News  Net¬ 
work;  John  Henry  Faulk,  author,  humor¬ 
ist  and  social  commentator;  and  David 
Brink,  president-elect  of  the  American 
Bar  Association. 

SPJ.SDX  president  Jean  Otto,  editor  of 
the  op  ed  page  of  the  Milwaukee  Journal 
will  welcome  members  from  the  Socie¬ 
ty’s  307  campus  and  professional  chap¬ 
ters  at  Thursday’s  opening  session.  Faulk 
will  deliver  the  keynote  address  and 
Brink  will  speak  following  the  luncheon. 

Graham  will  speak  at  Friday’s  lun¬ 
cheon. 

Panelists  discussing  the  fine  points  of 
reporting  Thursday  afternoon  will  be 
Dick  West,  author  of  “The  Lighter 
Side,"  United  Press  International;  Eddie 
Adams,  photographer.  Parade  and  Time 
magazines:  Marion  Goldin,  producer. 
"60  minutes;’’  and  Merle  Miller,  author 
of  "Lyndon:  an  oral  biography.’’  The 
panel  will  be  moderated  by  Ron  Willnow. 
assistant  managing  editor,  St.  Louis  Post- 
Dispatch. 

A  panel  on  international  reporting  will 
include  Frank  Snepp,  former  CIA  intelli¬ 
gence  analyst  and  author  of  "Decent  In¬ 
terval;’’  David  Lamb,  reporter,  Los 
An^u’les  Times,  and  a  I980  Nieman 


Fellow;  and  Lou  Cioffi,  United  Nations 
correspondent,  ABC  News.  Moderating 
the  panel  will  be  Stan  Swinton,  vicepresi¬ 
dent  for  international  reporting.  Associ¬ 
ated  Press. 

Panelists  discussing  election  year 
coverage  Friday  afternoon  will  be  David 
S.  Broder,  political  correspondent, 
Washinptn  Post:  Arlie  Schardt,  general 
editor,  New.sweek:  and  Carl  Leubsdorf, 
national  political  correspondent,  Balti¬ 
more  Sun.  Panel  moderator  will  be  Sylvia 
Westerman,  vicepresident  and  executive 
assistant  to  the  president,  NBC  News. 

The  final  convention  panel  will  deal 
with  new  journalism  technology,  with 


HUD  enacts  rules 
on  house  ads 

Over  the  objections  of  the  American 
Newspaper  Publishers  Association,  the 
U.S.  Department  of  Housing  and  Urban 
Development  has  enacted  housing  adver¬ 
tising  regulations. 

AN  PA  has  long  argued  against  HUD’s 
enacting  the  guidelines  into  rules. 

As  regulations,  the  HUD  directives  are 
a  "mish-mash,”  and  "vague."  the  Wis¬ 
consin  Newspaper  Association  advised 
its  members.  As  such,  WNA  said  the 
rules  are  "unenlorceable." 

According  WNA,  one  of  the  rules  dic¬ 
tate  against  a  seller  picking  advertising 
media  which  circulate  in  a  particular  area, 
if  this  has  the  effect  of  not  exposing  the 
advertising  to  minority  buyers.  "How,” 
questions  WNA,  "is  anyone  going  to  de¬ 
cide  whether  such  placement  was  in¬ 
tended  to  discriminate,  or  simply  an 
advertiser  making  judicious  selection  of 
media?" 


Jerry  Friedheim,  executive  vicepresident 
and  general  manager,  American  News¬ 
paper  Publishers  Association;  and  Gus¬ 
tave  Hauser,  chairmen,  Warner  Cable 
Communications,  Inc.  Carl  DeBloom, 
editor-in-chief  of  the  Columbus  Dis¬ 
patch,  will  moderate. 

At  the  Society’s  annual  business  ses¬ 
sion  Saturday  morning,  delegates  will 
consider  resolutions  and  By-Laws 
changes,  vote  on  a  historic  site  nomina¬ 
tion  and  elect  three  Fellows  to  the  Society 
from  the  ranks  of  distinguished  journal¬ 
ists.  President-elect  Howard  Graves, 
chief  of  bureau  of  the  Associated  Press, 
Portland,  Ore.,  will  then  be  installed  as 
the  Society’s  new  president. 


Racks  barred  in 
Atlanta  airport 

A  Georgia  judge  has  issued  a  tempor¬ 
ary  restraining  order  prohibiting  the 
Atlanta  Journal  and  Constitution  from 
selling  newspapers  through  vending 
racks  in  a  new  terminal  in  Atlanta  Air¬ 
port. 

The  judge  acted  on  the  request  of  Air¬ 
port  News  Corp.,  which  claims  that  an 
exclusive  newspaper  distributorship  was 
granted  to  Airport  News  in  a  1966  con¬ 
tract  with  the  city  of  Atlanta. 

The  restraining  order  prohibits  the 
Journal  and  Constitution  from  selling 
newspapers  from  vending  machines 
placed  "at  ingress  and  egress  points  to 
the  new  Midfield  Terminal"  or  "in  the 
tunnels  connected  to"  the  terminal. 

Earle  Phillips,  an  attorney  for  Cox  En¬ 
terprises  Inc.,  which  publishes  the  Jour¬ 
nal  and  Constitution,  has  accused  Airport 
News  of  meddling  in  the  newspapers’ 
First  Amendment. 
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Park  Service  assumes 
ownership  of  press  shrine 


will  mean  very  little  if  we  do  not  remem¬ 
ber  what  it  stands  for.” 

The  church  was  built  on  the  site  of  an 
election  reported  on  by  John  Peter  Zen- 
ger  in  1733.  Zenger’s  coverage  of  the  elec¬ 
tion — he  reported  that  it  was  corrupt — 
led  to  his  arrest  on  charges  of  seditious 
libel.  His  eventual  acquital  established  a 
legal  landmark  for  freedom  of  the  press 
and  served  as  one  of  the  foundations  for 
the  Bill  of  Rights.  Services  have  been 
held  at  the  church  since  1765. 

Ottinger  said,  “the  National  Park  Ser¬ 
vice  will  conduct  an  in-depth  architectu¬ 
ral  survey  of  St.  Paul’s  to  determine  what 
repairs  and  maintenance  will  be  re¬ 
quired,”  Ottinger  explained.  “Those  re¬ 
pairs  will  require  money,  money  that 
Conress  must  approve.  1  will  fight  to  see 
that  St.  Paul’s  Church  receives  those 
funds  so  that  Mount  Vernon  and  the  na¬ 
tion  will  have  a  monument  of  which  we 
may  all  be  proud.” 

Other  speakers  at  the  ceremony  were 
Bishop  J .  Stuart  Wetmore  of  the  Episcop¬ 
al  Diocese  of  New  York,  Mount  Vernon 
Mayor  Thomas  Sharpe,  John  House, 
president  of  the  Society  for  the  Preserva¬ 
tion  of  the  Bill  of  Rights,  and  Steven 
Lewis,  deputy  director  of  the  North 
Atlantic  region  for  the  National  Park  Ser¬ 
vice. 

In  the  official  ceremony.  Bishop  Wet- 
more  handed  the  ownership  papers  to 
Duane  Pearson  of  the  park  service.  The 
church  bell,  the  only  other  bell  cast  from 
the  mold  of  the  Liberty  Bell  and  uncrack¬ 
ed,  was  rung  to  mark  the  event. 

The  church’s  congregation  decided  to 
ask  the  park  service  to  assume  custody  of 
the  church  seven  years  ago,  after  the  con¬ 
gregation  concluded  it  could  not  afford 
additional  restoration  and  maintenance  of 
the  church.  Among  the  oganizations 
working  on  the  effort  to  transfer  the 
church  to  the  park  service  were:  the  Soci¬ 
ety  of  the  National  Shrine  of  the  Bill  of 
Rights;  the  Knapp  Chapter  of  the  Nation¬ 
al  Society  of  the  Daughters  of  the  Amer¬ 
ica  Revolution;  the  Post  Roads  Council  of 
the  Girl  Scouts  of  America;  the  Eastches- 
ter,  Pelham,  Westchester  County  and 
Bronx  County  Historical  Societies;  the 
Mount  Vernon  Landmarks  Society;  the 
Mount  Vernon  Mayor’s  Committee; 
Steuben  Society  of  American ;  and  Editor 
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More  business  news 


Historic  St.  Paul’s  Church  in  Mount 
Vernon,  N.Y.  was  transferred  to  the  con¬ 
trol  of  the  National  Park  Service  Novem¬ 
ber  1  in  a  ceremoney  that  culminated 
seven  years  of  effort  by  a  coalition  of 
public  officials,  local  citizens,  journalists, 
non-profit  organizations  and  the  Episcop¬ 
al  Church  (E&P,  Oct.  25,  page  56). 

The  church,  now  an  official  shrine  to 
the  Bill  of  Rights  and  freedom  of  the 
press,  will  open  early  next  year  as  a 
museum. 

Congressman  Richard  Ottinger  (D- 
N.Y.).  principal  speaker  at  the  ceremony 
and  author  of  the  bill  that  led  to  the  trans¬ 
fer,  said,  “This  is  what  we  can  do  when 
we  work  together.  But  this  monument 


Press  freedom  shrine 


Evening  News 


FINAL — This  was  the  lost  edition  of  the 
London  (Eng.)  Evening  News,  which 
Associated  Newspapers  Ltd.  closed  down 
on  October  31.  Lord  Rothmere,  chair¬ 
man,  said  a  new  Sunday  publication  will 
start  next  September  to  appeal  to  readers 
of  the  Sunday  Times,  which  will  close  next 
March  if  a  buyer  cannot  be  found.  The 
Evening  News  was  merged  into  the  lone 
remaining  evening  paper,  the  Evening 
Standard,  owned  by  Express  Newspap¬ 
ers  Ltd.,  a  unit  of  Trafalgar  House  Ltd. 
Express  Newspapers  has  asked  staffers  of 
the  morning  Daily  Star  to  accept  a  six- 
month  pay  freeze  to  insure  publication  for 
at  least  another  year. 


After  99  years,  the  News 
reports  its  last  big  story 


The  Memphis  (Tenn.)  Commercial 
Appeal  began  a  new  business  section 
September  30.  Business  will  appear  each 
Tuesday  to  provide  expanded  coverage 
.  of  the  Mid-South  economy. 
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What’s  wrong  with 
journalism  education? 


By  Warren  W.  Schwed 

Many  years  ago,  Henry  George  wrote: 
“We  cannot  safely  leave  politics  to  politi¬ 
cians  or  political  economy  to  college  pro¬ 
fessors.”  Borrowing  from  George,  1 
would  suggest  journalism  education  is  too 
important  to  leave  to  journalism  teachers 

About  six  months  ago  I  spoke  at  a  ses¬ 
sion  of  the  Associated  Press  Louisiana- 
Mississippi  editors'  annual  meeting.  Dur¬ 
ing  the  course  of  the  proceedings,  1  took  a 
verbal  beating  because  of  the  inade¬ 
quacies  of  journalism  students.  1  was  told 
in  no  uncertain  terms: 

“They  can't  spell.  They  can't  write 
under  deadline  pressure.  They  lack  news 
judgment.” 

I  didn't  argue  with  the  criticism  then, 
and  I  can't  today. 

Frankly,  one  of  the  reasons  for  my  full¬ 
time  teaching  beginning  in  1 979  was  some 
personal  reservations  about  the  products 
oljournalism  education  in  my  family. 

We  have  six  children.  Of  the  four  who 
graduated  with  journalism  degrees,  three 
now  toil  for  UPl  in  Tennessee,  Virginia 
and  New  York,  while  the  fourth  is  on  a 
Gannett  paper  in  Florida.  Another  one, 
still  in  college,  is  managing  editor  of  the 
newspaper  and  has  a  weekend  internship 
at  AP.  The  black  sheep  is  bent  on  law 
school  admission  in  the  fall. 

But  when  they  write  home  and  spell 
roommate  with  one  m,  or  accommodate 
with  one  m,  or  judgment  with  two  e's,  you 
ask  yourself: 

What's  wrong  with  journalism  educa¬ 
tion? 

It  seems  to  me  there  are  several  things, 
starting  with  the  obvious — the  teachers. 

Many  lack  relevant  professional  ex¬ 
perience  for  teaching  skills  courses  like 
reporting,  writing,  editing.  Or,  if  they  had 
it,  they  don't  know  where  it's  at  today — 
given  the  changing  technology  of  journal¬ 
ism  in  the  '80s. 

Too  often,  teachers  are  recruited  pri¬ 
marily  because  they  have  a  terminal  de¬ 
gree.  In  getting  it,  they  did  research  and  a 
book,  usually  not  in  the  mainstream  of 
putting  out  a  paper  or  magazine  or  wire 
service  report. 

Another  problem  is  pay:  it  hasn't  kept 
up  with  the  inflation.  So  those  without 
sound  professional  credentials  can't, 
afford  to  teach. 

Another  problem  with  the  terminal  de¬ 
gree  holders  is  they  rarely  have  signifi¬ 
cant  professional  exerience.  Normally  it 
boils  down  to  some  summer  stint  or  a  day 

Warren  W.  Schwed  once  worked  for 
UPI,  McGraw-Hill  and  Newsweek.  He  also 
served  as  president  of  a  PR  agency  in  New 
York.  He  now  teaches  Journalism  at 
Loyola  University  in  New  Orleans. 


or  two  weekly  on  a  copy  desk.  Usually  it 
amounts  to  getting  a  ticket  punched  that 
says  “professional  experience” — but  not 
how  much  or  how  good. 

This  leads  to  another  problem:  what 
should  be  taught? 

The  people  with  solid  experience  in  the 
field  opt  for  the  basics — reporting,  writ¬ 
ing,  editing,  press  law,  etc.  But  those 
without  experience  seem  to  see  more  vir¬ 
tue  in  theory  courses.  Also,  they  are  not 
usually  strong  for  insisting  on  a  core  cur¬ 
riculum  built  around  the  basic  skills  re¬ 
quired  in  a  journalist. 

Turn  to  the  students  and  you  run  into 
several  problems.  The  first  is:  rarely  can 
they  spell,  punctuate  or  write. 

This  means  the  earliest  courses  in  jour¬ 
nalism  are  more  involved  in  remedial 
writing  than  they  are  classes  in  how  to  do 
it  as  a  professional  does. 

The  students  also  don't  read  enough, 
and  many  are  slow  readers.  In  fairness  to 
Journalism  educators,  it  must  be  con- 
ceeded,  they  are  getting  students  today 
not  as  well  prepared  in  the  basics  as  they 
were  even  a  decade  ago.  We  suspect  it  is 
because  of  avoidance  of  homework, 
drills,  prejudice  against  linear  learning 
and,  finally,  when  the  students  were 
asked  to  write  it  was  not  daily  and  it  was 
not  do  it  in  250  words  but  2.500. 

The  motivated  journalism  teacher  can 
pour  it  on  and  make  it  tough  for  all  but  the 
top  students  to  make  it.  It's  a  rare  instruc¬ 
tor  who  follows  this  path.  Why  not? 

Self-interest — virtually  survival — is  a 
factor.  Teachers  get  evaluated  by  stu¬ 
dents.  If  their  evaluations  are  poor,  they 
don't  get  salary  increases,  promotion  in 
rank  or  tenure.  Teachers,  even  the  unself¬ 
ish  ones,  like  to  be  liked.  Which  is 
another  reason  they  don't  get  tough  and 
hand  out  a  lot  of  F's.  There  are  other 
reasons,  too. 

Today  many  students  work  to  pay  their 
tuition  bills,  which  keep  rising  at  10-159f 
yearly.  Few  students  are  full — time  stu¬ 
dents.  This  cuts  the  time  they  have  avail¬ 
able  to  read,  write  and  study. 

Faced  with  a  declining  college-age 
population,  there  is  an  unspoken  pressure 
on  faculty  members  to  pass  along  weak 
and  border-line  students.  Grade  inflation 
is  common.  Today's  “B”  student  prob¬ 
ably  was  a  low  “C”  in  1970. 

While  all  of  these  comments  may  seem 
downbeat,  there  are  positive  notes. 

Fact  one.  A  reading  of  Editor  &  Pub- 
LisHBR  shows  that  most  promotions  from 
middle  management  up  are  going  to  J- 
school  graduates. 

Fact  two.  Journalism  training  on  cam¬ 
pus  usually  does  some  sorting  out 
through  grades.  Those  who  remain  tend 
to  be  motivated  and  have  the  basic  skills 
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to  succeed. 

Fact  three,  journalism  training  on 
many  campuses  is  tied  in  with  a  college 
paper,  adding  a  practical  dimension  to  the 
classroom  lectures  and  exercises. 

Fact  four.  Many  campuses  now  offer 
orientation  and  practice  on  video  dislay 
terminals.  This  certainly  cuts  down  the 
training  required  after  graduation. 

Fact  five.  Journalism  educators  in¬ 
creasingly  recognize  the  value  of  in¬ 
ternships  and  the  learning  that  can  occur 
in  the  realistic  environment  of  a  news 
room. 

Fact  six.  Publishers  and  editors  are  tak¬ 
ing  a  more  active  interest  in  journalism 
education  and  the  two-way  communica¬ 
tion  with  educators  is  having  an  impact  in 
insuring  that  coursework  on  campus  is 
relevant. 

Those  of  us  with  the  mission  of  training 
journalists  and  those  who  employ  them 
need  to  talk  more  and  learn  from  each 
other. 

Speaking  personally,  the  Newspaper 
Fund's  Editor-in-residence  program  has 
been  a  means  of  guaranteeing  my  stu¬ 
dents  are  aware  of  what  will  be  expected 
of  them  and  how  daily  journalism  is 
changing  to  meet  changing  cities  and 
lifestyles. 

If  editors  and  educators  keep  talking, 
the  journalists  needed  to  cover  an  in¬ 
creasingly  complex  world  will  be  trained 
to  do  the  job  for  you  and  your  readers. 

But  stop  the  dialogue  and  leave  it  strict¬ 
ly  to  the  academics  and  the  administra¬ 
tors,  and  you  run  the  risk  of  a  loss  in 
standards  and  instruction  relevant  to  the 
specialized  demands  of  journalism  today 
and  tomorrow. 

Candor  forces  me  to  close  with  this 
comment  from  Oscar  Wilde,  who  knew 
the  tortures  of  trying  to  teach  others  how 
to  cover  a  story  and  what  to  put  in  and 
what  to  leave  out.  Wilde  said: 

“Education  is  an  admirable  thing,  but  it 
is  well  to  remember  from  time  to  time  that 
nothing  that  is  worth  knowing  can  be 
taught.” 

Shorter  selling  time 
for  Yule  sales 

Boston  Globe  is  alerting  retailers  to  the 
fact  that  there  are  five  fewer  shopping 
days  between  Thanksgiving  and  Christ¬ 
mas  this  year  than  there  were  in  1979. 

“When  you  realize  that  retailers  count 
on  December  for  anywhere  from  12  to 
259f  of  their  total  yearly  sales,  you  begin 
to  see  how  serious  the  loss  of  five  days 
is,”  says  Richard  C.  Ockerbloom. 
vicepresident,  marketing  and  sales  for  the 
Globe. 

Ockerbloom  said  he  was  confident 
that,  with  good  planning  and  early  plan¬ 
ning,  New  England's  retailers  will  gener¬ 
ate  sales  results  they  can  be  proud  of.  in 
spite  of  time's  dirty  tricks. 
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ABC  meeting 

(Continued  from  page  U) 


while  the  International  Newspaper  Advertising  Execu¬ 
tive  Association  memoed  their  support. 

The  audit’s  future  status  rests  in  the  hands  of  the 
ABC  policy  committee  which  is  scheduled  to  meet 
during  the  group’s  board  of  directors’  meeting  in 
March.  But  most  observers  agree  its  chances  for  sur¬ 
vival  are  nil. 

Zip  code  audits 

James  Boynton,  media  manager  of  J.C.  Penney  Co., 
tried  to  sell  his  listeners  on  the  idea  of  using  ABC’s 
audited  zip  code  service  which  defines  circulation 
according  to  zip  codes. 

“The  days  of  a  three,  five  or  seven  mile  radius  from  a 
store  defining  a  trade  area  is  not  a  definition  most  of  us 
can  live  with  any  more,’’  he  said.  “Nor  can  we  be 
satisfied  with  the  city  zone,  retail  trading  zone  or  the 
primary  market  area.’’ 

Only  one  daily,  the  Bucks  County  (Pa.)  Courier,  cur¬ 
rently  offers  an  ABC  audit  by  zip  code,  Boynton  added, 
although  there  are  newspapers  that  have  the  informa¬ 
tion  but  refuse  to  release  it. 

The  Courier  fared  very  well  in  its  figures,  Boynton 
said,  showing  65%  coverage  in  Penney’s  most  impor¬ 
tant  zip  code  zone  during  the  week  and  more  than  67% 
on  Sundays. 

Feared  by  circulators 

Boynton  said  he  knew  many  circulators  in  the  room 
feared  that  zip  code  data  would  prompt  retailers  to 
complain  about  “coverage,  rates,  zoning  and  a  half  a 
dozen  other  things.’’ 


“But  shouldn’t  a  newspaper  know  the  opportunity 
areas  where  increased  circulation  efforts  could  be  made 
and  justified  due  to  the  demographics  contained  in  that 
zip  code,”  he  asked. 

According  to  Boynton,  television  stations  in  most 
major  markets  as  well  as  most  weeklies  and  magazines 
can  provide  readership  and  audience  information  by  zip 
codes. 

“Mass  circulation  in  the  60’s  and  early  70’s  was  the 
name  of  the  game.  A  targeted  audience  in  the  80’s  is 
where  the  retailers  have  been  forced  to  move,”  he  said. 

Boynton  explained  afterwards  that  Penney’s  has 
done  its  own  newspaper  zip  code  breakdowns  for  30 
major  and  ten  minor  markets.  “But  it  took  us  four  years 
to  do,  and  we  just  don’t  have  that  kind  of  time.” 

On  a  more  positive  note,  George  J.  Simko  reported 
that  ABC’s  coupon  verification  program  will  cost  sub¬ 
stantially  less  than  the  projected  $500,000,  and  labeled 
the  project  a  success. 

“I’m  thrilled  to  death  about  it.  This  service  is  an 
absolute  reality,”  he  said. 

The  ABC  taskforce  on  the  subject  is  scheduled  to 
meet  within  the  next  few  weeks,  he  said,  to  review  the 
group’s  first  coupon  audit,  the  Jacksonville  (Fla.) 
Times-Union  and  Journal,  and  go  over  criteria  for  fu¬ 
ture  audits. 

The  bureau’s  newspaper  division  also  elected  board 
members  during  its  annual  session.  Thomas  B.  Sherrill, 
circulation  director  of  the  Columbus  (Oh.)  Citizen- 
Journal  and  Dispatch  won  the  race  for  the  eastern 
region  over  the  incumbent  Robert  1.  McCracken,  pub¬ 
lisher  of  the  Norristown  (Pa.)  Times  Herald.  Reelected 
were:  David  Kruideneir,  publisher  of  the  Des  Moines 
(la.)  Tribune  &  Register  and  Fred  W.  Smith,  executive 
vicepresident  of  Donrey  Media,  Las  Vegas. 


Movie  highlights  black  newspeople 


Weekly  paper 
purchased 

Taconic  Newspapers  of  Millbrook, 
New  York  purchased  the  1,500- 
circulation  Pleasant  Valley  Voice  (Octo¬ 
ber  14)  from  owners  Arthur  and  Marcella 
Levin. 

Taconic  publisher  Hamilton  Meserve 
switched  the  monthly  tabloid  immediate¬ 
ly  to  a  broadsheet  weekly  and  brought  out 
the  first  edition  October  16. 

Taconic  Newspapers  now  serves 
northern  and  central  Dutchess  County 
with  five  weeklies:  The  Gazette- 
Advertiser  in  Rhinebeck  and  Red  Hook; 
the  Pine  Plains  Register  Herald',  the  Mill- 
brook  Round  Table,  the  Hyde  Park  Town¬ 
sman',  and  the  Pleasant  Valley  Voice. 

Culp  named 

E.  Ronald  Culp  was  named  manager  ot 
national  media  relations  for  Eli  Lilly  and 
Company.  He  will  be  responsible  for  all 
dealings  with  the  national  media  for  the 
company.  He  worked  for  the  Columbus 
(Ind.)  Review,  from  1970  to  1972.  From 
1972  to  1977  he  was  director  of  member 
services  at  the  New  York  State  Assem¬ 
bly.  Culp  joined  Lilly  in  November  1977 
as  a  media  relations  associate  and  was 
named  department  head  of  media  rela¬ 
tions  in  June  1979. 
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Whites  as  well  as  black  benefit  from 
black  participation  in  getting  out  the  daily 
newpaper  and  from  the  sensitivity  and 
skill  of  black  professionals  in  just  about 
every  kind  of  job. 

This  is  the  message  of  a  new  slide/ 
sound  presentation, “It’s  Your  Newspap¬ 
er:  Black  people,  black  readers,”  pro¬ 
duced  by  the  Newspaper  Advertising 
Bureau,  Inc.  for  the  Newspaper  Read¬ 
ership  Project. 

Those  interviewed  in  the  presentation 
are:  Bob  Maynard,  editor,  Oakland 
(Calif.)  Tribune;  Alexis  Scott  Reeves, 


editor  of  Intown  Extra  a  supplement  to 
the  Atlanta  Journal  &  Constitution;  Stan 
Steward,  production  engineer,  Detroit 
News;  Phyllis  Smith,  Newspaper  in 
Education  Coordinator,  Dayton  Journal- 
Herald;  Les  Payne,  national  correspon¬ 
dent,  Long  Island  New.sday,  and  Ed  Grif¬ 
fith,  circulation  sales  manager,  Boston 
Herald-American . 

Copies  of  the  presentation  are  available 
for  $70  plus  postage  from  the  Creative 
Department,  Newspaper  Advertising 
Bureau,  Inc.,  485  Lexington  Avenue, 
New  York,  N.Y.  10017. 


NEW  OFFICERS  of  the  North  Carolina  Press  Association  are,  from  left: 
Henry  Lee  Weathers,  Shelby  Daily  Star,  vice  president;  Frank  Daniels,  Jr., 
Raleigh  News  and  Observer,  president;  Walter  Phillips,  Carteret  County 
News-Times,  outgoing  president,  and  Mike  Olson,  Raleigh,  renamed  secret¬ 
ary-treasurer.  (Photo  by  Frank  Jeter,  Jr.) 
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APME  to  hold 
convention  in 

The  managing  editor — his  job,  his  fu¬ 
ture,  his  psyche,  and  his  ability  to  direct 
coverage  of  a  presidential  campaign — 
will  be  the  focus  of  the  November  18-21 
convention  of  the  Associated  Press  Man¬ 
aging  Editors  Association  in  Phoenix, 
Arizona. 

Featured  also  will  be  luncheon 
speeches  by  the  1980  Nobel  Peace  Prize 
winner,  Adolfo  Perez  Esquivel  of  Buenos 
Aires;  the  Rev.  Jesse  Jackson,  director  of 
Operation  Push  in  Chicago;  and  Carl 
Sagan,  astronomer  and  creator  of  the 
PBS-tv  series  “Cosmos.” 

Proceedings  will  get  under  way  on  the 
morning  of  Tuesday,  November  18  with  a 
three-hour  busness-media  seminar,  simi¬ 
lar  to  those  in  previous  years  on  media 
and  the  law  and  conducted  by  the  same 
Harvard  professors,  Charles  Nesson  and 
Arthur  R.  Miller.  Described  as  “the  last 
of  its  kind  to  be  produced  by  the  Ford 
Foundation,”  it  will  include  role-playing 
in  two  hypothetical  cases  by  business  ex¬ 
ecutives,  government  officials,  editors 
and  reporters. 

Esquivel’s  luncheon  speech  will  be 
presented  on  the  same  day  with  Larry 
Allison,  (Lonf>  Beach  Independent  & 
Press  Telegram)  APME  vicepresident 
and  architect  of  the  convention  program, 
presiding. 

That  afternoon,  following  officer  and 
committee  reports,  APME  president  Ed¬ 
ward  R.  Cony  (Wall  Street  Journal)  will 
give  his  presidential  address.  This  will  be 
followed  by  the  Associated  Press  report, 
with  remarks  by  AP  president  Keith  Ful¬ 
ler,  AP  vicepresident  Louis  D.  Boccardi. 
and  David  L.  Bowen,  AP  director  of 
Communications.  A  photo  impression  of 
Arizona  will  be  presented  by  Harold 
C.(Hal)  Buell.  APassistant general  mana¬ 
ger  for  newsphotos  and  the  AP  photo 
staff. 

Three  APME  awards  will  be  presented 
that  same  afternoon— for  AP  writing,  for 
AP  photography  and  for  member  cita¬ 
tions. 

On  Wednesday  at  7  a.m.,  the  chairmen 
and  vicechairmen  of  1981  Continuing 
Study  Committees  will  meet  to  chart  the 
year  ahead. 

The  regular  morning  session  will  open 
with  APME  secretary  Robert  Haiman 
presiding  over  a  number  of  program  seg¬ 
ments.  These  include  “When  to  Use,  and 
Not  Use,  Research",  moderated  by 
Drake  Mabry  {Des  Moines  Register  and 
Tribune)',  “AMs  versus  PMs,"  chaired 
by  Ted  Natt  {Lonf>\ien'  (Wash.)i)«/7v 
News)',  and  presentation  of  APME’s 
Freedom  of  Information  and  Public  Ser¬ 
vice  awards. 


4-day 
Phoenix 

At  Wednesday's  luncheon,  president 
Cony  will  preside  and  introduce  the  Rev. 
Jesse  Jackson. 

In  the  afternoon,  Robert  Giles  (Gannett 
Newspapers)  will  chair  a  program  enti¬ 
tled  “Campaign  ‘80:  Rating  the  Press”, 
with  critics  Lyn  Nofziger.  press  secretary 
for  Ronald  Reagan,  and  Michael  Rosen¬ 
baum,  press  secretary  for  John  Anderson 
targeting  their  shafts  at  Lisa  Myers 
(Washington  Star),  Walter  Mears  (chief 
of  AP  Washington  Bureau),  and  Adam 
Clymer  (New  York  Times). 

Later  the  same  day  Richard  Tuttle 
(Elmira,  (N.Y.)  Star-Gazette)  as  chair¬ 
man  of  APME’s  Professional  Standards 
Committee  will  present  “Media  Loot  on 
Display”  and  Michael  J.  Davies  (Kansas 
City  Star  and  Time.s)  will  preside  over  a 
panel  of  three  discussing  the  “Role  of  the 
Editor  in  Investigative  Reporting.” 

Four  duplicate  early  bird  workshops 
will  be  offered  on  Thursday  and  Friday 
mornings  on  the  subjects  "How  to 
Budget  in  a  Crunch;”  "Minorities  in 
Managment;”  “How  to  Handle  Libel 
Problems”  and  “How  to  Make  Tough 
Decisions”. 

Sports  will  be  the  subject  matter  of 
Thursday  morning’s  first  regular  session. 
Athletes  Billie  Jean  King,  tennis  chani- 
pion,  Eric  Heiden,  Olympic  speed  skat¬ 
ing  gold  medalist,  and  Catcher  Darrell 
Porter  of  the  Kansas  City  Royals  will  face 
provocateurs  Wick  Temple  (Associated 
Press)  and  Hubert  Mizell  (St.  Petersharf> 
Times)  president  of  the  AP  Sports  Editors 
group. 

Also,  during  Thursday  morning. 
Marilyn  Funt,  author  of  “Are  You  Any¬ 
body”  will  discuss  her  thesis — “Behind 
every  great  man  there  is  a  woman  with  an 
identity  crisis”. 

After  the  Friday  early  bird  sessions, 
chairman  Ralph  Langer  (Everett  (Wash.) 
Herald)  will  present  a  photo  account  of 
the  eruption  of  Mount  St.  Helens. 

The  remainder  of  the  morning  will  be 
given  over  to  a  two-hour  consideration  of 
“Electric  Newspapers”,  chaired  by  Paul 
Janensch  (Courier-Journal  and  Louisville 
Times)  and  discussed  by  a  four-man 
panel. 

Friday’s  luncheon  will  feature  Dr.  Carl 
Sagan  of  Cornell  and  his  talk  on  “The 
Cosmos”. 

In  the  afternoon,  new  APME  ofllcers 
will  be  presented,  along  with  a  review  of 
APME’s  1981  convention  in  Toronto, 
Canada. 

Also  Edward  D.  Miller  (Allentown 
(Pa.)  Morninft  Call)  will  chair  a  discus¬ 
sion  of  “Designing  Tomorrow’s  News¬ 
paper”,  followed  by  a  discussion  of 
“burnout,  mid-career  crises,  family  con- 
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flicts  and  the  hazards”  of  being  a  manag¬ 
ing  editor.  Tuttle  will  moderate  a  panel  of 
three  to  discuss  “What  about  the  Rest  of 
My  Life?”  and  featuring  Dr.  Toni  Grant, 
clinical  psychologist;  Madelyn  P.  Jen¬ 
nings,  vicepresident  for  human  resources 
of  the  Gannett  Co.  and  columnist  Darrel 
Sifford  (Philadelphia  Inquirer). 

Other  events  include  a  pre-convention 
bus  tour  to  the  south  rim  of  the  Grand 
Canyon,  a  steak  fry  on  a  ranch,  and 
optional  trips  to  the  Superstition  Moun¬ 
tains,  the  Heard  Indian  Museum,  or  shop¬ 
ping  in  Carefree,  Arizona. 

The  banquet  and  dance  on  the  closing 
night  of  the  convention.  Friday,  Novem¬ 
ber  21,  will  feature  Cartoonist  Bil  Keane, 
creator  of  “Family  Circus”  and  Paul 
Poorman  (Akron  Beacon-Journal)  narrat¬ 
ing  a  photographic  summation  of  the  con¬ 
vention. 

New  appointments 
made  by  Gannett 

Gannett  Co.,  Inc.,  announced  the  reor¬ 
ganization  of  its  Newspaper  Division  re¬ 
gions  in  the  northeastern  United  States 
and  the  appointment  of  a  new  regional 
president  and  new  publishers  at  newspap¬ 
ers  in  Rochester  and  Utica,  N.Y. 

The  promotions,  effective  immediate¬ 
ly,  were  announced  by  John  E.  Heselden, 
president  of  the  Gannett  Newspaper  Di¬ 
vision. 

John  J.  Curley,  recently  named  presi¬ 
dent  and  publisher  of  Morning  News  and 
Evening  Journal  at  Wilmington.  Del., 
was  appointed  to  the  additional  role  of 
president  of  the  new  Gannett  Mid- 
Atlantic  Newspaper  Group,  which  in¬ 
cludes  seven  newspapers  in  Delaware. 
New  Jersey  and  Pennsylvania. 

Thomas  P.  Dolan,  previously  president 
of  Gannett  East  Newspaper  Group,  was 
named  president  of  the  new  Gannett 
Northeast  Newspaper  Group,  which  in¬ 
cludes  the  21  dailies  in  New  York  State 
and  one  in  Burlington.  Vt.  His  previous 
region  included  Delaware.  New  Jersey 
and  Pennsylvania,  but  did  not  include  the 
two  newspapers  at  Rochester  or  the  10  in 
Westchester-Rockland  Counties.  N.Y. 

Maurice  L.  Hickey,  previously  presi¬ 
dent  of  the  Gannett  Northeast  Newspap¬ 
er  Group  and  publisher  of  the  Gannett 
Rochester  Newspapers,  was  named  pres¬ 
ident  of  the  new  North  Central  Newspap¬ 
er  Group,  including  six  newspapers  in 
Michigan  and  Wisconsin.  Another  major 
Gannett  executive  assignment  will  be 
announced  for  Hickey  later. 

George  J.  Dastyck,  president  and  pub¬ 
lisher  of  the  Utica  (N.Y.)  Observer- 
Dispatch,  was  named  to  succeed  Hickey 
as  publisher  of  the  Gannett  Rochester 
Newspapers. 

Sal  DeVivo,  associate  publisher  and 
executive  editor  of  the  Binghamton 
(N.Y.)  Sun-Bulletin  and  Evening  Press 
was  named  to  succeed  Dastyck  as  pub¬ 
lisher  and  president  at  Utica. 
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Third  quarter  earnings 
show  ups  and  downs 


million,  $0.96  a  share.  Third  quarter  re¬ 
venues  were  $134.4  million.  In  1979,  third 
quarter  operating  earnings  reached  $22.3 
million  with  net  income  of  $13.7  million, 
$0.88  a  share.  Revenues,  in  the  same 
period,  were  $112  million. 

For  the  nine  months,  operating  income 
increased  to  $68.8  million  in  1980  from 


The  summer’s  combination  of  reces¬ 
sion  and  inflation  had  mixed  impact  on 
newspaper  companies'  earnings  in  the 
third  quarter  of  this  year. 

Reporting  earnings  increases  over  the 
same  period  last  year  were  Affiliated  Pub¬ 
lications,  up  27%;  Multimedia,  an  in¬ 
crease  of  18%,  Harte-Hanks  Com¬ 
munications,  up  16%;  Gannett,  reporting 
a  13%  jump;  Dow  Jones  &  Co.,  up  8.8%; 
Media  General,  an  8%  increase;  New 
York  Times  Co.,  up  4%;  and  Captial 
Cities,  showing  a  2%  rise  in  net  income. 

Showing  earnings  declines  for  the  quar¬ 
ter  were  the  Washington  Post  Co,  down 
57%;  Post  Corp.,  a  decrease  of  54%; 
Times  Mirror  Co.,  a  reduction  of  14%; 
and  Knight-Ridder  Newspapers,  report¬ 
ing  a  4%  drop. 

Affiliated  Publications  reported  its  net 
income  for  the  third  quarter  of  1980  was 
$3.08  million,  $0.60  a  share,  compared  to 
$2.35  million,  $0.46  a  share,  in  the  third 
quarter  of  1979.  Third  quarter  revenues 
were  $50.65  million  in  1980  versus  $45.2 
million  last  year.  Nine  months  net  income 
in  1980  was  $7.6  million,  $1.47  per  share, 
on  revenues  of  $148.7  million.  In  1979, 
nine  month  revenues  of  $132.84  million 
produced  net  income  $6.87  million,  or 
$1.34  a  share. 

Multimedia  attributed  its  “gratifying” 
third  quarter  results  to  several  factors: 
the  recession's  light  affect  on  the  sunbelt 
where  most  of  the  company’s  newspapers 
and  broadcast  properties  are  located, 
continued  expansion  of  its  broadcast 
programming  division,  and  its  newly  ac¬ 
quired  cable  franchises  growing  “faster 
than  earlier  anticipated.” 

In  1980,  third  quarter  net  income  was 
$5.47  million,  $0.54  per  share,  on  re¬ 
venues  of  $40.8  million.  Earnings  for  nine 
months  of  the  year  were  $15.1  million. 
$1.50  per  share,  from  revenues  of  $1 17.4 
million. 

Cable  operations,  which  began  in  1980, 
had  revenues  of  $  1 .8  million  in  the  quarter 
and  $5.84  million  for  nine  months. 

For  1979,  third  quarter  earnings  were 
$4.65  million,  $0.46  a  share,  on  revenues 
of  $33.7  million.  Nine  months  net  income 
in  1979  of  $13.1  million.  $1.31  per  share, 
resulted  from  revenues  of  $95.2  million. 
Earnings  per  share  in  1979  have  been  ad¬ 
justed  for  a  three  for  two  stock  split  last 
February. 

Harte-Hanks  Communications  re¬ 
corded  increased  earnings  for  the  35th 
consecutive  quarter. 

“This  accomplishment  was  realized 
despite  goodwill  amortization  of  120  per 
share,  compared  to  110  for  the  same 
period  last  year,”  stated  Robert  Marbut, 
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Harte  Hanks  president. 

During  the  quarter,  Harte-Hanks  held  a 
public  offering  of  $35  million  8%  converti¬ 
ble  subordinated  debentures  due  July  15, 
2005.  Proceeds  from  the  sale  were  used  to 
reduce  the  company's  bank  debt.  Con¬ 
version  of  the  debentures  reduced  per 
share  earnings  one  cent. 

Harte-Hanks  acquired  Greater  Hous¬ 
ton  Mailing  Service,  Inc.  which  engages 
in  direct  mail  advertising  activities  and 
reached  an  agreement  to  acquire  Del  Rio 
Publishing,  publisher  of  the  Del  Rio 
(Tex.)  News-Herald  in  the  third  quarter. 
It  also  opened  up  a  new  door-to-door 
advertising  and  product  delivery  service 
in  Albuquerque,  New  Mexico  called 
Western  States  Marketing. 

The  company  reorganized  three  of  four 
newspaper  groups  and  formed  a  fifth  in 
the  third  quarter. 

Harte-Hanks  third  quarter  earnings 
totalled  $5.2  million,  $0.55  a  share,  in 
1980  compared  to  $4.5  million,  $0.48  per 
share,  in  1979.  Revenues  for  the  quarter 
reached  $75.45  million  this  year,  $60.3 
million  last  year. 

Nine  months  net  income  in  1980  was 
$15  million,  $1.59  a  share,  from  revenues 
of  $217  million.  Last  year,  nine  months 
net  income  was  $12.8  million,  $1.38  a 
share,  from  revenues  totalling  $172  mil¬ 
lion. 

Gannett  Company  chalked  up  its  52nd 
consecutive  quarter  of  earnings  increases 
with  net  income  of  $36.4  million,  $1.01 
per  share,  from  revenues  of  $296.8  mil¬ 
lion.  In  the  third  quarter  of  1979,  the 
company  had  a  net  income  of  $32.1  mil¬ 
lion,  $0.90  a  share,  from  $261 .5  million  in 
revenues. 

Nine  months  earnings  in  1980  totalled 
$104.1  million,  $2.89  per  share,  on  re¬ 
venues  of  $878.3  million.  Last  year  nine 
months  net  income  was  $92.5  million. 
$2.59  a  share,  from  $769.5  million  in  re¬ 
venues. 

Gannett  also  announced  a  three  for  two 
split  in  the  company's  common  stock  will 
take  effect  “on  or  about  January  5”  for 
shareholders  of  record  on  December  17. 

Dow  Jones  &  Co.  reported  advertising 
linage  in  the  Wall  Street  Journal  in¬ 
creased  7.5%  in  the  third  quarter  of  1980 
and  9.9%  in  the  nine  months.  Ad  linage  at 
the  Ottaway  Newspaper  Group  declined 
2.9%  in  the  third  quarter  and  0.7%  in  the 
nine  months,  but  Ottaway's  net  income 
rose  1.1%  in  the  third  quarter.  The 
groups’  revenues  from  pre-prints  were  up 
21%  in  the  quarter  and  14%  for  the  nine 
months. 

Operating  earnings  in  the  quarter  were 
$24.9  million  with  net  income  at  $14.9 


$65.1  million  in  1979.  Nine  months  net 
income  this  year  reached  $39.6  million, 
$2.55  a  share,  on  revenues  of  $383  mil¬ 
lion.  Last  year’s  nine  months  net  income 
was  $37.5  million,  $2.42  a  share,  from 
$318  million  in  revenues. 

Media  General  reported  its  newspaper 
division’s  before  tax  profits  in  the  third 
quarter  were  $4.7  million  in  1980  com¬ 
pared  to  $5.1  million  one  year  ago.  For 
the  nine  months,  the  newspaper  division 
recorded  pre-tax  profits  of  $15.6  million 
this  year  versus  $15.5  million  last  year. 

The  company’s  newsprint  division 
showed  pre-tax  third  quarter  profits  of 
$7.8  million  in  1980  versus  $5.8  million  in 
1979.  Nine  months  pre-tax  profits  for 
newsprint  were  $20  million  this  year  and 
$16.3  million  last  year. 

Media  General  reported  total  third 
quarter  earnings  of  $6.9  million,  $0.95  a 
share,  in  1980  compared  to  $6.3  million, 
$0.85  a  share,  in  1979.  Third  quarter  re¬ 
venues  reached  $83.1  million  this  year 
versus  $68. 1  million  for  the  same  period 
one  year  ago. 

In  the  first  nine  months.  Media  General 
showed  earnings  of  $20.8  million,  $2.98  a 
share,  on  revenues  of  $245.5  million.  Last 
year  in  the  nine  month  period  earnings 
were  $18  million,  $2.41  per  share,  from 
$202.8  million  in  revenues. 

The  New  York  Times  Co.  said  third 
quarter  1980  performance  of  the  New 
York  Times  “has  been  particularly  note¬ 
worthy”  with  both  advertising  and  cir¬ 
culation  showing  “strong”  improve¬ 
ments. 

The  Times’  operating  profit  in  the  third 
quarter  was  “slightly  below”  last  year’s 
quarter,  but  for  the  nine  months  its  oper¬ 
ating  profit  “was  up  29%. ” 

For  the  six  months  ended  September  30 
the  Times’  weekday  circulation  reached 
873,300  copies,  an  increase  of  3 1 ,400 over 
the  same  period  last  year.  Sunday  circula¬ 
tion  was  1,430,000,  up  27,300  copies. 

The  Times  advertising  linage  rose  7% 
for  the  nine  months  to  reach  64.6  million 
lines. 

The  company’s  regional  newspapers  of 
nine  dailies  and  six  weeklies  in  Florida 
and  North  Carolina  showed  a  30%  im¬ 
provement  in  operating  profit  in  the  third 
quarter  and  1 1%  in  the  nine  months  as  a 
result  of  advertising  and  circulation 
gains. 

The  Times  Co.  said  its  total  third  quar¬ 
ter  earnings  of  $8  million,  $0.66  per  share, 
“were  affected  by  a  strike  during  most  of 
the  quarter  at  Gaspesia  Pulp  and  Paper 
Co.,  Ltd.  and  by  premium  payments  for 
newsprint  of  $1 .6  million  and  $2.8  million, 
(continued  on  pa^e  19) 
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(continued  from  page  18) 
respectively,  in  the  third  quarter  and  year 
to  date.” 

Revenues  for  the  third  quarter  in  1980 
were  $172.7  million  versus  $158.1  million 
in  1979.  Third  quarter  net  income  last 
year  was  $7.7  million,  or  $0.65  per  share. 

For  the  nine  months,  net  income  was 
$29.9  million,  $2.48  per  share,  on  re¬ 
venues  of  $530.9  million  in  1980.  Last 
year,  nine  months’  revenues  totalled  $469 
million,  with  net  income  at  $24.8  million, 
or  $2.09  per  share. 

Capital  Cities  Communications  re¬ 
ported  third  quarter  1980  net  income  of 
$15.1  million,  $1.15  per  share,  “before 
extraordinary  gain.”  Income  for  the  nine 
months,  before  extraordinary  gain,  was 
$50.8  million,  or  $3.86  a  share. 

The  extraordinary  gain  included  $2.43 
million,  $0.18  per  share,  from  the  sale  of 
the  company’s  interest  in  New  York  Sub¬ 
ways  Advertising  Co,  now  owned  by  Karl 
Eller. 

Third  quarter  revenues  in  1980  totalled 
$113.9  million  "with  most  of  the  gain 
coming  from  television  broadcasting  op¬ 
erations  and  recent  publishing  acquisi¬ 
tions.”  The  company  said  its  third  quar¬ 
ter  operating  earnings  of  $29  million 
showed  a  1%  decline  from  I979’s  third 
quarter. 

The  Washington  Post  Co.  said  its  new 
magazine  Inside  Sports  lost  about  $5  mil¬ 
lion  in  the  third  quarter  before  taxes.  A 
company  spokesman  said  the  magazine’s 
losses  reduced  earnings  per  share  for  the 
quarter  by  18(2. 

The  company’s  third  quarter  net  in¬ 
come  in  1980  was  $2.5  million.  $0.18  per 
share,  compared  to  $6.2  million  .  $0.40 
per  share,  for  the  quarter  a  year  ago.  Re¬ 
venues  for  the  quarter  were  $152.5  mil¬ 
lion  compared  to  $137.5  in  1979. 

Higher  costs,  a  decline  of  about 
$800,000  in  interest  income,  and  a  $800,000 
loss  “incurred  by  the  Bear  Island  Paper 
Co.,”  a  Post  Co.  affdiate,  were  the  other 
major  factors  cited  for  the  decrease  in 
net  income  for  the  third  quarter. 

The  company  said  its  newspaper  divi¬ 
sion’s  revenues  increased  13%  over  the 
third  quarter  of  1979  but  operating  in¬ 
come  declined  “slightly.”  The  Washing¬ 
ton  Post's  advertising  linage  was  down 
1.5%  in  the  quarter  but  circulation  in¬ 
creased  to  584,000  Monday  through  Fri¬ 
day  and  820,454  on  Sundays  for  the 
period  ended  September  30. 

Net  income  for  the  nine  months  in  1980 
was  $18.9  million,  $1.35  share,  on  $474.2 
million  in  revenues.  In  1979.  nine  months 
net  income  was  $28.3  million,  $1.79  a 
share,  on  revenues  of  $420  million. 

Post  Corporation  attributed  its  drop  in 
net  income  to  “sharply  depressed  earn¬ 
ings”  of  its  suburban  newspapers  in  the 
Boston,  Cleveland,  Milwaukee,  and  St. 
Louis  areas,  with  classified  advertising 
being  hit  “especially  hard”  by  the  reces¬ 
sion. 

Third  quarter  earnings  in  1980  were 


$291,000,  $0.16  a  share,  compared  with 
$639,000,  $0.35  per  share,  one  year  ago. 
Nine  months  earnings  were  $1.5  million, 
$0.80  per  share,  in  1980  versus  $2.6  mil¬ 
lion,  $1.41  per  share,  in  1979. 

Knight-Ridder  Newspapers  said  the  re¬ 
cession  caused  a  4.9%  drop  in  “total  ad 
lineage  for  papers  owned  in  both  1979  and 
1980”  from  one  year  ago.  The  company 
reported  advertising  revenues  rose  6.8% 
in  the  quarter  and  projected  a  “strong 
fourth  quarter  and  an  up  year  in  earn¬ 
ings.” 

Third  quarter  earnings  were  $20.6  mil¬ 
lion,  $0.M  a  share,  on  revenues  of  $263 
million.  In  the  third  quarter  of  1979  net 
income  was  $21.4  million,  $0.65  a  share, 
from  revenues  of  $243  million. 

Nine  months  net  income  in  1980  was 
$63,906,000,  $  1 .97  per  share,  on  revenues 
of  $795.5  million.  In  1979,  nine  months 
earnings  were  $63,900,000,  $1.94  per 
share,  on  revenues  of  $712.8  million. 

Times  Mirror  Co.  attributed  its  14% 
decline  in  thrid  quarter  earnings  to  the 
slump  in  housing  starts,  which  affected 
the  company’s  forest  products  and  news¬ 
print  group,  and  to  a  drop  in  classified 
advertising  linage  in  its  newspaper  group. 

The  decrease  in  classified  advertising 
revenue  resulting  from  the  linage  decline 
reduced  the  newspaper  group’s  operating 
income  for  the  third  quarter  to  $33.3  mil¬ 
lion  in  1980  from  $34.2  million  last  year. 

Retail  and  national  advertising  in  the 
newspaper  group  continued  to  be  strong. 

For  the  nine  months  the  newspaper 
group’s  operating  income  increased  to 
$111.5  million  from  $99.4  million  last 
year. 

In  the  third  quarter.  Times  Mirror 
earned  $36.7  million,  $1.08  a  share,  on 
revenues  of  $452.9  million.  In  last  year’s 
thrid  quarter,  the  company  earned  $42.5 
million,  $1.25  a  share,  from  revenues 
$410.8  million. 

For  the  nine  months  of  1980,  net  in¬ 
come  was  $96.9  million,  $2.84  a  share, 
compared  to  $109.4  million,  $3.22  a 
share,  in  1979.  Nine  months  revenues  this 
year  were  $1.37  billion  versus  $1.2  billion 
a  year  ago. 

AFFILIATED  PUB  (A) 
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0.37 
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4,371,000 
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0.34 
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0.99 


1980  1979 

$134,405,000$1 12,340,000 
14,916,000  13,709,000 
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CAPITAL  CITIES  (N) 

1 980  1 979 
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Net  income  t1 7,508,000  14,800,000 

Share  earnings  1 .33  1 .09 

9  mos.  revenues  341,114,000  299,781,000 

Net  income  t53.224.000  45,122,000 

Share  earnings  4.04  3.29 

t  Includes  $2.4  million  extraordinary  gain  from 
sale  of  company  interest  in  New  York  Subways 
Advertising  Co. 
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1.38 

KNIGHT-RIDDER  NEWS  (N) 
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1980 
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Qtr  to  9/30  revenues 

$40,831,000  $33,722,000 

Net  income 
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Share  earnings 

0.54 

0.46 

9  mos.  revenues 
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Net  income 
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Share  earnings 

1.50 

1.31 

THE  NEW  YORK  TIMES  (A) 

1980 
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Qtr  to  9/30  revenues 
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Net  income 

7,986,000 

7,704,000 

Share  earnings 
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Net  income 
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POST  CORP  (A) 

1980 

1979 

Qtr  to  9/30  revenues 

$18,339,000  $16,446,000 

Net  income 

291,000 

639,000 

Share  earnings 

0.16 

0.35 

9  mos.  revenues 

55.988.000 

49,144,000 

Net  income 
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Share  earnings 
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1.41 

SOUTHAM 

1980 

1979 

Qtr  to  9/30  net  income  $3,300,000 

$5,000,000 

9  mos.  Net  income 

$22,100,000  $20,700,000 

Share  earnings 

$1.71 

$1.66 

COWLES  COM.  (N) 

Qtr  to  9/30  revenues 
Net  income 


1980 

5,000,000$ 

1,470,000 


1979 

4,700,000 

1,335,000 


TIME  INC.  (N) 
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1980  1979 
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Eller  returns  Bulletin  Quarterly  reports 


to  Charter  Co.  control 


By  Andrew  Radolf 

Karl  Eller  is  out  of  the  newspaper  busi¬ 
ness. 

The  Phoenix,  Arizona-based  media  en¬ 
trepreneur  turned  over  100%  control  of 
the  Philadelphia  Bulletin  to  Charter  Co. 
to  fulfill  the  terms  of  an  agreement 
reached  last  month  to  dissolve  Charter 
Media. 

Eller  and  Charter,  an  oil  and  insurance 
conglomerate  based  in  Jacksonville, 
Florida,  formed  Charter  Media  last 
March  as  an  equally  owned  private  com¬ 
pany. 

On  April  30  Charter  Media  purchased 
the  Bulletin  for  $2  million  in  cash  and  $29 
million  in  promissary  notes  from  the 
McLean  family. 

The  dissolution  agreement  also  gives 
Charter  Co.  control  of  K-101  fm  in  San 
Francisco.  Eller  retains  ownership  of 
New  York  Subways  Advertising  with  ex¬ 
clusive  franchise  rights  for  mass  transit 
advertising  in  New  York.  San  Francisco, 
Boston,  Philadelphia,  and  Detroit. 

Eller,  who  is  forming  a  new  company 
called  Eller  Media,  said  he  relinquished 
control  of  the  Bulletin  because  he  didn't 
have  the  financial  resources  to  keep  the 
paper  operating. 

“The  Bulletin  still  needs  the  one  thing 
which  1  alone  cannot  give  it.”  he  stated, 
“and  that's  solid  financial  backing." 

The  Bulletin  lost  $7  million  in  1979  and 
was  reported  to  be  losing  $1  million  a 
month  this  year. 

Eller  asserted  the  Bulletin  has  “made 
great  progress  this  year”  in  its  battle  to 
stay  alive  and  remarked  the  paper's  los¬ 
ses  have  have  been  reduced  and  circula¬ 
tion  is  in  an  upward  trend. 

The  Bulletin's  circulation  in  October 
was  423.000  daily  and  478.(K)0  on  Sun¬ 
days.  Daily  circulation  in  September  was 
419,000. 

The  publisher's  statement  for  the  six 
month  period  ended  September  30  gives 
the  paper's  daily  average  net  paid  circula¬ 
tion  as  434,000.  The  March  31  statement, 
the  last  one  under  McClean  ownership, 
listed  the  Bulltein’s  daily  average  net  paid 
circulation  as  nearly  459,(K)0. 

According  to  media  analysts,  the  Bulle¬ 
tin  continues  to  have  advertising  prob¬ 
lems  with  its  market  share  of  ad  linage 
declining  to  35.5%  in  September  versus 
38.4%  a  year  before. 

Bulletin  publisher  N.S.  "Buddy" 
Hayden,  whom  Eller  hired  last  May. 
scoffed  at  any  suggestion  Charter  Co.  in¬ 
tended  to  fold  the  paper. 

“As  an  economic  consideration  that's 
stupid,”  Hayden  remarked.  “Why  would 
Charter  liquidate  something  that  doesn't 
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have  any  assets  in  excess  of  the  purchase 
price?” 

Last  September  Hayden  stated  the 
Bulletin’s  financial  condition  must  show 
signs  of  a  turnaround  by  year-end  “to 
make  any  future  investment  worthwhile 
{E&P  Sept.  27).” 

Asserting  the  paper's  performance  has 
“shown  significant  improvement,”  the 
publisher  added,  “We  gave  Charter  three 
year  projections,  and  they  were  satis¬ 
fied.” 

Those  projections  call  for  the  Bulletin 
to  turn  a  profit  “by  the  last  quarter  of 
1982”  as  an  independent  newspaper  not 
party  to  any  joint  operating  agreement. 

Although  Charter  Co.  lost  over  $22  mil¬ 
lion  in  the  third  quarter  of  this  year, 
Hayden  declared  the  company  “is  willing 
to  fund  us”  until  the  Bulletin  becomes 
profitable. 

He  declined  to  say  how  much  money 
Charter  will  have  to  pump  into  the  Bulle¬ 
tin  but  said  the  sum  “is  peanuts  compared 
to  the  size  of  the  company.  This  a  com¬ 
pany  with  $4'/:  billion  in  sales.” 

Hayden  noted  he  signed  “a  new  three 
year  contract  this  week”  wth  Charter  Co. 
which  gives  him  full  editorial  and  operat¬ 
ing  control  of  the  Bulletin. 

“I’m  pleased  the  ownership  situation 
has  been  resolved,”  he  commented. 
“This  will  have  a  stabilizing  effect  on  the 
staff.  They  took  the  news  very  well.” 

Bulletin  executive  editor  Craig 
Ammerman  expressed  some  reservations 
about  being  owned  by  an  oil  company. 

“There’s  always  going  to  be  suspicion 
in  people’s  minds  every  time  we  run  a 
story  that  has  something  to  do  with  oil,” 
Ammerman  said.  “It  (Charter’s  own¬ 
ership)  hasn’t  affected  our  coverage,  and 
it  won’t  affect  our  coverage.” 

Raymond  K.  Mason,  chairman  of 
Charter  Co.,  said  in  a  prepared  statement 
he  considers  his  firm’s  taking  full  control 
of  the  Bulletin  to  be  “a  sound  business 
decision  which  will  contribute  to  the 
over-all  long  term  objectives  of  Charter’s 
communications  investments.” 

Mason’s  statement  affirmed  the  Bulle¬ 
tin’s  “operating  and  editorial  control  is  in 
Hayden’s  hands.” 

J.P.  Smith,  who  was  president  of  Char¬ 
ter  Direct  Marketing,  will  replace  Eller  as 
president  of  Charter  Media. 

Charter  Co.’s  third  quarter  earnings  in 
1979  totalled  $131  million  compared  with 
its  $22  million  loss  in  the  same  period  this 
year.  For  the  nine  months  of  1980  the 
company  had  net  income  of  $28  million 
while  in  the  same  period  last  year  its  net 
income  came  to  $219  million. 

Charter  Co.  also  owns  Sport.  Redbook, 
and  Ladies  Home  Journal  magazines. 
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33,000,000 
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ANPA  urges  action 
on  repeal  of  tax 


A  letter  from  ANPA  was  sent  to  urge 
action  in  the  post-election  session  of 
Congress  to  enable  businessmen  attend¬ 
ing  international  meetings  to  deduct  from 
income  taxes  the  cost  of  attending  those 
meetings,  without  limitation.  Current  law 
enables  taxpayers  to  deduct  the  costs  of 
attending  only  two  meetings  a  year  out¬ 
side  the  U.S. 

A  House  Ways  and  Means  subcommit¬ 
tee  September  18  conducted  hearings  on 
several  legislative  proposals  regarding 
this  law.  In  the  last  Congress,  the  Senate 
addressed  the  issue  as  an  amendment  to 
other  legislation  but  the  amendment  was 
dropped  in  conference.  So  it  may  be 
possible  for  the  Congress  to  act  this  year 
on  this  matter. 

ANPA  plans  Montreal  as  its  1984  con¬ 
vention  site.  Because  of  the  tax  ANPA 
canceled  plans  to  hold  the  1978  ANPA 
Convention  in  Montreal. 

Knepper  defeated 

James  W.  Knepper,  Jr.,  publisher  of 
the  Carnefiie  (Pa.)  Signal-Item  and  the 
Bridgeville  Area  News,  weeklies,  lost  his 
bid  for  the  office  of  state  Auditor  General 
in  the  November  4  elections.  Knepper,  a 
veteran  state  Republican  legislator  and 
leader  in  efforts  to  improve  the  state’s 
sunshine  law,  was  defeated  by  incumbent 
Auditor  General  A1  Benedict 

Drops  titles 

Identification  of  women  in  news  stories 
by  honorific  titles — Mrs.,  Miss,  or  Ms. — 
was  discontinued  by  the  Canadian  Press. 
Henceforth,  women  will  be  identified  in 
first  reference  by  their  own  full  names 
and  thereafter  by  their  last  name.  Marital 
status  will  be  included  only  where  it  is 
pertinent. 
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We  bring  i 

the  biggest  names 

Gail  Sheehy 

Lewis  Lapham 

Matthew  Ridgway 

Sam  Dash 

Arthur  Schlesinger  Jr. 

Nat  Hentoff 

Harrison  Salisbury 

Spiro  Agnew 

Victor  Navasky* 

Tom  Wolfe* 

Pete  Hamill 

Menachem  Begin 

Jeff  Greenfield 

Malcolm  Cowley  * 

Sloan  Wilson 

William  Bradford  Huie 

Robert  Sherrill 

Andrew  Sarris 

Studs  Terkel* 

John  Simon 

Edwin  Reischauer 

Isaac  Asimov 

Robert  Conquest 

(partial  list) 

Abe  Raskin 

Gloria  Swanson* 

Alvin  Toffler* 

David  Lilienthal 

*  Book  excerpts 

to  the  best  newspapers. 


New  York  Daily  News 
Los  Angeles  Times 
Chicago  Tribune 
Washington  Star 
Dallas  News 
Philadelphia  Inquirer 
San  Francisco  Examiner 
Richmond  Times-Dispatch 
Seattle  Times 
Pittsburgh  Press 


Houston  Chronicle 
Newsday 

St.  Louis  Globe-Democrat 
Montreal  La  Presse 
Cleveland  Plain  Dealer 
Anchorage  Times 
Florida  Times-Union 
Minneapolis  Star 
San  Antonio  Express 
Knoxville  Journal 


Indianapolis  Star 
Omaha  World-Herald 
Hartford  Courant 
Oklahoma  City  Oklahoman 
Vancouver  Province 
Denver  Rocky  Mountain  News 
Chattanooga  Times 
Baltimore  Evening  Sun 
New  York  Post 
(partial  list) 


Select  daily  files  and  powerhouse  weekly  series.  UPI  or  AP 
highspeed  delivery.  Mail  packets  of  art  and  photos. 

Want  to  know  more?  Call  Brad  Bushell  collect  at  (212)  557-2833. 
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CTT^^/I  A  "TiinAO  Robinson-Patman  Act  count  of  the  etc 

I  I  I  llllww  I^Clw*  complaint  was  dropped  as  part  of  the 

tentative  settlement. 


sharply  reduce  discounts 

The  proposed  agreement  struck  last  material  effect  on  its  financial  position. 


week  in  the  three-year-old  dispute  be¬ 
tween  the  Los  Anf>eles  Times  and  the 
Eederal  Trade  Commission  over  the 
newspaper’s  practice  of  giving  preferen¬ 
tial  rates  to  high-volume  advertisers 
could  sharply  reduce  allowable  dis¬ 
counts,  according  to  sources  familiar 
with  the  case. 

ETC  approval  is  now  being  awaited  on 
the  tentative  agreement  between  the 
Times  and  the  ETC  staff  that  withdraws 
the  matter  from  adjudication  by  an  admi¬ 
nistrative  law  Judge  and  puts  the  matter 
before  the  commission  itself. 

If  approved  by  the  ETC,  the  agreement 
filed  last  week  would  have  widespread 
implications  for  the  press  across  the 
country,  possibly  upsetting  the  industry’s 
present  standards  by  which  steep  dis¬ 
counts  are  given  to  advertisers  who  agree 
to  buy  large  amounts  of  advertising.  What 
effect  an  ETC-enforced  consent  agree¬ 
ment  could  have  on  industrywide  prog¬ 
rams  such  as  Newsplan  remains  unclear. 

Discounts  based  on  costs 

Although  no  details  ot  the  agreement 
were  made  public,  sources  familiar  with 
the  case  said  that,  under  it,  although  the 
Times  will  be  permitted  to  continue  giv¬ 
ing  large  advertisers  discounts,  the  dis¬ 
counts  will  be  substantially  reduced 
under  a  rate  formula  reflecting  the  differ¬ 
ence  between  the  costs  of  publishing  ads 
for  large-volume  and  less  frequent  adver¬ 
tisers. 

It  was  estimated  that  the  new  formula 


No  comments  offered 

The  ETC  has  declined  to  discuss  details 
of  the  proposed  formula.  The  Times  has 
declined  to  comment  beyond  what  was 
included  in  a  corporate  statement  issued 
last  week.  In  part  it  said,  “Under  the 
terms  of  the  tentative  settlement  agree¬ 
ment,  the  company  can  continue  to  use 
annual  volume  discount  rates  for  retail 
display  advertising  in  the  Los  Angeles 
Times,  as  defined  in  the  agreement,  in 
accordance  with  stipulated  index  values 
set  forth  in  the  agreement.’’ 

Spokesmen  for  the  American  News¬ 
paper  Publishers  Association,  the  Inter¬ 
national  Newspaper  Advertising  Execu¬ 
tives  and  the  Newspaper  Advertising 
Bureau  also  declined  to  discuss  either  the 
case  itself  or  its  potential  repercussions  in 
the  newspaper  industry. 

Case  was  once  dismissed 
I'he  FfC  had  charged  that  the  news¬ 
paper’s  discounts  were  giving  large 
advertisers  an  unfair  advantage  over 
smaller  ones  and  hurting  competition  in 
the  Los  Angeles  area.  On  the  other  hand, 
the  newspaper  contended  that  the  dis¬ 
counts  were  justified  by  costs  and  that 
advertising  is  a  commodity  not  covered 
by  the  Eederal  Trade  Commission  Act. 
Administrative  Law  Judge  James  P.  Ti- 
mony  agreed  with  that  assessment  in 
1978,  but  his  dismissal  of  the  case  was 
over-ruled  by  the  ETC,  which  stated  it 
“respectfully  declined  to  follow"  court 
decisions  which  seemed  to  hold  that 


Cost  studies  submitted 

The  Times  also  contended  that  its  dis¬ 
counts  were  cost-justified.  To  support  its 
position,  the  Times  submitted  several 
cost  studies  to  the  ETC.  It  is  believed  the 
formula  for  future  discounts  is  based 
upon  these  studies. 

Before  the  consent  agreement  can  take 
effect,  it  will  have  to  be  approved  by  the 
ETC  and  subjected  to  public  comment,  a 
process  expected  to  take  several  months. 
Additionally,  some  observers  believe 
that  the  ETC  is  in  for  major  changes  in 
both  its  personnel  and  its  regulatory  post¬ 
ure  as  the  Reagan  administration  takes 
over  in  Washington.  Elowever,  it  remains 
unclear  what  effects,  if  any,  those 
changes  may  have  on  the  proposed  agree¬ 
ment. 

If  approved,  the  agreement  would  put 
an  end  to  the  case  that  was  filed  in  August 
of  1977.  The  case  was  scheduled  to  be 
tried  last  June  before  an  ETC  law  judge 
but,  shortly  before  the  trial  was  to  start, 
negotiations  between  the  ETC  staff  and 
Times  attorneys  speeded  up  and  any  trial 
was  indefinitely  postponed.  Last  week, 
the  trial  was  cancelled. 

The  Times  carries  more  advertising 
than  any  newspaper  in  the  country  and 
has  a  daily  circulation  of  more  than  a 
million. 

Standard  size  ad  units 
may  debut  in  Dec. 

The  Standardized  Unit  Advertising 
working  committee  of  the  American 
Newspaper  Publishers  Association  is 
stepping  up  its  efforts  to  have  a  complete 
proposal  ready  for  review  by  the  AN  PA 
board  of  directors  at  its  December 


might  mean  a  loss  of  several  million  dol-  advertising  was  exempt  from  the  act.  meeting. 

lars  a  year  to  the  newspaper,  although  The  PTC  alleged  that  the  Times  dis-  The  committee  met  last  week  in  New 
Times  MirrorCompany,  publishers  of  the  count  policy  violated  both  the  ETC  act  York  in  an  effort  to  develop  final  revi- 
Times,  claims  the  agreement  will  have  no  and  the  Robinson-Patman  Act.  The  sions  in  the  roughly  two-dozen  ad  sizes 

which  will  be  proposed  to  the  board. 

The  Newspaper  Advertising  Bureau  is 
developing  copy  and  layout  sheets  illus¬ 
trating  the  practical  application  of  the  va¬ 
rious  standard  sizes  for  presentation  to 
the  board.  And  members  of  the  commit¬ 
tee  are  currently  soliciting  individual  en¬ 
dorsements  from  newspaper  executives 
to  be  used  as  evidence  to  the  AN  PA 
board  that  the  industry  is  behind  the  plan. 

The  standard  unit  advertising  size  pro¬ 
ject  was  conceived  as  an  answer  to  adver¬ 
tising  agencies  which  contend  that  the 
variance  in  column  widths  and  formats  in 
the  newspaper  industry  makes  the  pro¬ 
cess  of  creating  and  buying  national 
newspaper  schedules  exceedingly  diffi¬ 
cult. 


EDITOR  &  PUBLISHER  for  November  15,  1980 


22 


THE  BALTIMORE  SUN 

Morning /Evening /Sunday 


^  RthLtClimr 

A  NEW  BALTIMORE 

When  Arunah  Shepherdson  Abell  first  published  The  Baltimore 
Sun  In  1837,  he  told  readers  that  his  newspaper  would  "report  the 
news  that  closely  affects  our  lives." 

The  Morning,  Evening  and  Sunday  Sun  today 
reflect  a  ndw  Baltimore.  There’s  a  gleaming  new 
Inner  Harbor,  revitalized  neighborhoods,  a  re¬ 
newed  spirit  In  the  nation’s  8th  largest  city.  Each 
of  the  Sun  newspapers  reports  In  Its  own  style, 
from  Its  own  perspective,  through  Its  own  staff 
and  resources.  And  The  Sun  continues  to  bring 
all  Baltimoreans  the  news  that  closely  affects 
our  lives. 


NAB  national  pitch 
stresses  media-mix 

A  new  Newspaper  Advertising  Bureau 
national  sales  presentation  urges  adver¬ 
tisers  to  supplement  their  television  cam¬ 
paigns  with  newspaper  advertising. 

Donald  W.  Kurtz,  a  vicepresident  of 
the  Newspaper  Advertising  Bureau,  Inc . , 
addressed  a  meeting  of  the  Newspaper 
Advertising  Sales  Association  in  New 
York  last  week  to  launch  a  sales  presenta¬ 
tion,  “An  Evening  With  TV,”  designed 
for  use  with  national  advertisers  and  their 
agencies  all  over  the  country. 

He  listed  advertiser  problems  with  tv 
as  follows:  “lackluster  programming,” 
“clutter  overload,”  “less  viewing  by 
women,”  “soaring  spot  prices,”  “hazy 
ratings,”  and  “runaway  proliferation.” 

In  each  instance,  he  pointed  out,  a 
newspaper  schedule  would  help  over¬ 
come  the  problem.  For  example: 

S  Newspapers  are  improving  their 
programming,  adding  new  sections  and 
features  on  lifestyles  and  interests  to 
meet  the  reader  need  for  information  on 
what  to  do,  where  to  go  and  how  to  cope. 
Although  the  advertiser  can’t  change 
lackluster  tv  programming,  he  said,  he 
can  fortify  his  sales  message  by  using 
newspapers,  a  medium  with  high  reader 
interest. 

§  Similarly,  Kurtz  pointed  out  that 


newspapers  are  read  for  the  advertising 
as  well  as  the  news  so  that  the  advertis¬ 
er’s  message  in  the  newspaper  will  be 
welcomed  by  the  reader. 

§  Working  women,  he  noted,  watch 
less  tv  than  women  who  stay  at  home,  but 
they  still  have  many  homemaking  respon¬ 
sibilities.  The  newspaper  is  a  “coping 
catalog”  for  all  kinds  of  needs,  and  12% 
of  working  women  read  it  everyday. 

§  Kurtz  also  suggested  that  national 
advertisers  who  use  spot  television  in 
selected  markets  to  reinforce  their  televi¬ 
sion  buys  can  do  the  job  more  effectively 
with  newspapers.  Spot  tv,  he  said,  piles 
up  sales  messages  on  the  audience 
already  being  reached  by  the  network 
programming,  generally  with  the  same 
commercial.  The  newspaper  on  the  other 
hand,  offers  high  coverage  of  the  total 
market,  including  those  who  do  little  tele¬ 
vision  viewing.  Furthermore,  the  news¬ 
paper  has  cost  advantages. 

§  In  the  top  25  markets,  the  cost  per 
rating  point  for  a  30  second  commercial  in 
prime  time,  on  the  average,  is  $142  for 
spot  tv  and  $199  for  network.  A  600  line 
newspaper  ad  in  the  same  markets  aver¬ 
ages  $47  per  rating  point,  Kurtz  said. 

§  Hazy  ratings  refer  to  the  loss  of  au¬ 
dience  during  commercial  interruptions 
when  some  program  viewers  may  leave 
the  room,  change  channels  or  just  not  pay 
attention.  Kurtz  contrasted  this  with  the 
behavior  of  newspaper  readers  who  go 
through  the  paper  page  by  page.  Research 


shows  that  readers  turn  to  and  look  at 
84%  of  the  pages  with  advertising,  he 
said. 

8  Newspapers  also  help  the  national 
advertiser  deal  with  the  fragmenting  of  tv 
audiences  which  results  from  prolifera¬ 
tion  —  the  expanding  number  of  program 
choices  offered  the  viewer. 

Said  Kurtz,  “We’re  not  asking  you  to 
drop  your  network  campaigns.  Nor  re¬ 
duce  them.  We’re  suggesting  you  rein¬ 
force  your  network  buys  with  newspaper, 
not  spot  tv.” 

Credit  execs  elect 
new  officers 

The  Advertising  Media  Credit  Execu¬ 
tives  Association  elected  William  P.  Pat¬ 
terson,  credit  manager  for  the  Chicago 
Sun  Times,  to  serve  as  its  1980-81  presi¬ 
dent  during  its  27th  annual  meeting  in 
Washington,  D.C.  last  month. 

The  AMCEA  also  elected  Bill  D.  Ralls, 
credit  manager  for  the  Houston  Chroni¬ 
cle,  vicepresident;  Marcel  E.  Crampon, 
credit  manager  for  Newhouse  Newspap¬ 
ers’  metro  New  York  dailies,  second- 
vicepresident;  James  J.  Grasso,  credit 
manager  for  the  New  York  News, 
treasurer;  and  Robert  Guinsler  of  Gore 
Newspapers  executive  secretary- 
treasurer. 

The  AMCEA  also  named  Martin  Rutz, 
credit  manager  for  the  Chicago  Tribune, 
“Credit  Executive  of  the  Year.” 


INTRODUCING:  THE  FIRST  WORD  ON  SEX . . . 

Dr.  Henry  Ritter’s  new  column,  STRAIGHT  TALK  ON  SEXUALITY 
AND  THE  BODY,  is  now  available  through  the  International  Medical 
Tribune  Syndicate,  Dr.  Ritter  offers  newspaper  readers  simple  answers — 
rated-G — to  their  most  private  concerns.  Dr.  Ritter,  a  prominent  San 
Francisco  physician,  is  co-host  of  a  popular  West  Coast  television  talk 
show  and  no  stranger  to  a  print  audience.  His  book,  FROM  MAN  TO 
MAN,  written  with  Owen  Spann,  was  published  by  Harper  and  Row. 

,  ,  .  AND  THE  LAST  ON  NUTRITION 

Melinda  Saltzberg,  R.D.,  M.P.H.,  is  a  qualified  nutritionist  who  started 
writing  a  weekly  column,  NUTRITION  FOR  YOU,  for  a  California 
daily.  Now  she’s  writing  for  newspapers  across  the  United  States  and 
around  the  world  through  the  International  Medical  Tribune  Syndicate. 
Get  the  complete  weekly  package  and  your  readers  will  learn  what  not  to 
eat  during  pregnancy,  why  problem  drinkers  are  poorly  nourished,  and 
what’s  in  those  “food  supplements.” 

BOTH  FEATURES  are  included  in  the  low  cost  IMTS  weekly  package 
that  also  includes  a  weekly  review  of  major  health  stories,  breaking  news 
stories,  news  briefs,  in-deptb  stories  on  medicine  and  bealtb  and  a 
column  on  MEDICINE  AND  THE  LAW.  For  more  information,  write 
IMTS,  Suite  700,  600  New  Hampsbire  Avenue,  N.W.,  Washington,  D.C., 

20037,  or  call  (202)  338-8866  and  give  your  readers  news  they’ll  read  to 
the  end. 


INTERNATIONAL 
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Sixth  in  a  series. 


The 


of  America. 


The  United  States  will  lose  26 
square  miles  of  its  land  today. 

It  will  lose  another  26  square  miles 
tomorrow,  and  every  day  this  year. 

But  not  to  a  foreign  power. 

We  are  giving  up  our  land  to  the 
ravenous  demands  of  an  unrealistic  food 
system.  And,  before  you  turn  the  page,  tell¬ 
ing  youself  that  land  loss  is  someone  elses 
problem  —  too  remote,  too  big  for  you  — 
it  isn’t. 

You  can  help  to  face  this  dilemma. 
And  help  yourself,  too. 

If  you  know  these  facts; 

Each  time  an  Iowa  farmer  grows 
one  pound  of  corn  for  you  and  us,  he  uses 
up  five  to  six  pounds  of  topsoil.  And  in  the 
wheatlands,  for  each  pound  harvested,  up  to 
20  pounds  of  soil  disappear  —  never  again 
to  be  available  for  growing  food. 

In  1980 — and  again  in  1981 — three 
million  acres  of  farmlands  will  be  lost  to 
erosion.  Five  billion  tons  of  topsoil  are  dis¬ 
placed  annually  —  enough  to  cover  all  five 
boroughs  of  New  York  City  with  a  13V^-foot- 
deep  layer  of  soil. 

And  while  this  is  going  on,  each 
year,  another  three  million  acres  of  agricul¬ 
tural  land  are  lost  to  development:  new 
homes,  factories,  and  other  structures. 

Let’s  concede  those  three  million 
acres  to  the  requirements  of  “progress.” 

But  why  is  it  that,  in  the  areas  still 
being  farmed,  we’re  eating  up  more  land 
than  food? 

Because  today’s  food  producers  are 
“burning  up”  the  soil  with  chemicals  in 
order  to  maintain  high  yields.  Because, 
when  they  over-use  chemicals,  the  soil  be¬ 
comes  more  vulnerable  to  wind  and  water 
erosion.  Because  the  ways  of  commerce  are 


now  overruling  the  wisdom  of  crop  rotation. 
And  because  modern  tractors  don’t  permit 
the  strip  cropping  and  contour  plowing  that 
are  most  effective  for  preventing  erosion. 

Man-made  blights,  these.  Symp¬ 
toms  of  a  food  system  that  is  dangerously 
out  of  touch  with  our  new  world  of  limited 
resources.  A  food  system  that  is  headed  for 
disaster,  unless  we  do  something  about  it. 

That’s  not  easy  to  believe.  Not  with 
our  bumper  harvests  almost  every  year,  and 
our  grain-clogged  warehouses. 

But  the  danger  signals  are  inescapa¬ 
ble:  We  have  already  lost  half  of  our  land. 
Each  day,  the  U.S.  population  increases  by 
5,000  people  while  the  farmlands  shrink. 
And  prices  soar,  because  the  food  system 
needs  more  and  more  expensive  energy  to 
operate. 

Is  there  still  time?  We  believe  there  is. 

America  can  produce  food  at  less 
cost  to  the  consumer,  and  to  the  environ¬ 
ment.  The  nation’s  citizens  don’t  have  to 
pay  for  food  today  with  fertile  soil  they’ll 
need  tomorrow. 

That’s  why  we  launched  The  Cor¬ 
nucopia  Project  —  a  concentrated  effort  to 
collect  information  about  the  ways  the  U.S. 
food  system  must  be  restructured  to  prevent 
a  food  crisis. 

The  information  we’ve  already 
assembled  could  be  of  great  importance 
to  you,  personally,  and  we’d 
be  pleased  to  share  it. 

No  cost  or  obligation,  1 1 

of  course.  Just  write: 

Robert  Rodale, 

Rodale  Press, 

Organic  Park, 

RODALE 
PRESS,  INC. 

Einmaus,  PA  18049 


Rodale  publishes:  Prevention,  Rodale’s  New  Shelter,  Organic  Gardening,  Bicycling,  Executive  Fitness  Newsletter, 
New  Farm,  and  Theatre  Crafts,  as  well  as  hardcover  and  paperback  books  under  the  Rodale  Books  imprint. 


Canadian  ad  tax  may  cut 
insert  linage,  revenues 


A  nine  percent  tax  on  advertising  in¬ 
serts  in  newspapers  recently  imposed  by 
the  Canadian  federal  goverment  is  ex¬ 
pected  to  have  a  major  impact  on  retail¬ 
ers’  ad  budgets. 

The  tax  was  inserted  late  last  month 
into  a  federal  energy  conservation 
appropriation  measure,  something  of  a 
“mini-budget.”  Such  measures,  when  in¬ 
itiated  by  the  majority  party,  take  effect 
immediately,  and  there’s  little  chance 
that  any  changes  will  be  made  once  an 
item  has  been  included  in  the  budget 
proposal. 

The  tax.  which  is  expected  to  net  about 
$10  million  annually,  will  be  collected  by 
printers,  who  will  pass  the  cost  on  to 
advertisers. 

The  Canadian  Daily  Newspaper  Pub¬ 
lishers  Association  has  strongly  opposed 
the  tax.  which  has  been  under  considera¬ 
tion  for  several  years.  On  the  other  hand, 
both  the  Canadian  post-office  and  alter¬ 
nate  distribution  system  operators  have 
mounted  extensive  lobbying  efforts  in 
support  of  the  tax. 

Currently,  door-to-door  delivered 
advertising  materials  are  taxed  at  the  nine 
percent  rate  under  the  country’s  general 
tax  on  manufactured  goods. 

There  is  still  a  considerable  amount  of 
confusion  concerning  the  tax.  As  it  is 
understood  by  the  newspaper  industry 
now.  it  would  apply  only  to  inserts  distri¬ 
buted  through  two  or  more  newspapers. 
Theoretically,  any  newspaper  which  has 
the  facilities  could  print  inserts  for  adver¬ 
tisers  and  run  them  with  their  own  news¬ 
paper.  and  thereby  avoid  the  tax. 

Canadian  newspaper  analysts  believe 
that  this  would  have  a  more  negative  im¬ 
pact  on  smaller  dailies,  which  do  nr)t  have 
the  printing  capacity  to  produce  their  own 
inserts.  Additionally,  the  tax  itself  may 
prod  advertisers  to  drop  smaller  news¬ 
paper  markets  in  order  to  recoup  the  nine 
percent  which  will  be  skimmed  from  their 


budgets  by  the  government. 

“It  will  cost  us  an  awful  lot  more.”  Bob 
Amirault.  advertising  manager  for  Simp¬ 
son’s  in  Toronto,  told  Canadian  Press. 
“But  I  don’t  think  we’re  going  to  stop 
doing  these  (inserts)  because  inserts  are  a 
substantial  part  of  our  program.”  he  said. 

Norman  Kirk,  advertising  director  for 
the  Toronto  Star,  told  E&P  that  although 
the  effects  of  the  tax  have  yet  to  be  felt. 
Canadian  newspaper  executives  are  anti¬ 
cipating  either  a  drop  in  insert  lineage 
equivalent  to  the  amount  of  the  tax  or  an 
advertiser  move  away  from  inserts  to¬ 
ward  R.O.P.  linage. 

Said  Kirk.  “We  oppose  this  tax  —  phi¬ 
losophically.  we  oppose  any  tax  on 
advertising.”  But  he  noted  that  the  tax 
could  have  a  “double  edged”  effect  on 
Canadian  newspapers  by  cutting  into  ex¬ 
isting  insert  volume  while  giving  advertis¬ 
ers  the  incentive  to  pull  some  money  out 
of  inserts  for  placement  in  R.O.P. 

Kirk  said  that  the  tax  is  substantial 
enough  to  increase  one  regular  Star 
advertiser’s  annual  bill  by  $400,000. 

He  reported  that  the  Canadian 
bureaucracy  has  led  to  the  appointment 
of  a  person  to  administer  the  tax  who.  in 
coversations  with  newspaper  executives, 
disclosed  that  he  didn’t  know  what  con¬ 
stituted  an  agate  line. 

Bob  Shorrock.  advertising  manager  for 
Eaton’s  Ontario  stores  division,  told 
Canadian  Press.  “The  impact  of  the  nine 
percent  overnight  will  make  any  retailer 
aware  of  how  he’s  going  to  distribute 
circulars.  But  it’s  a  little  premature  to 
measure  the  full  impact  of  that  tax.”  He 
added.  “In  total,  it’s  a  pretty  dramatic 
amount  of  money.” 

Representatives  of  the  CDN  PA  were  to 
meet  with  Department  of  Revenue  late 
this  week  in  an  effort  to  clear  up  some  of 
the  confusion  concerning  the  new  adver¬ 
tising  tax. 


Ku  Klux  Klan  ads 
banned  from  daily 

San  Bernardino  (Calif. )5////  will  no  lon¬ 
ger  accept  advertising  from  the  Ku  Klux 
Klan.  or  publish  news  that  would  aid  oi 
abet  Klan  recruitment. 

The  Gannett  newspaper  said  in  an 
editorial: 

“Newspapers,  as  a  matter  of  policy, 
generally  accept  advertising  from  all  poli¬ 
tical  action  groups. 

“As  of  today,  the  Sun  will  accept  no 
advertising  for  the  recruitment  or  aggran¬ 
dizement  of  the  KKK. 

“No  society,  and  no  instrument  of  that 
society,  has  an  obligation  to  provide  for 
its  own  destruction.  We  label  the  KKK’s 
goals  destructive  to  society,  and  we  will 
not  help.” 

Editor  Wayne  Sargent  said  news  re¬ 
leases.  such  as  advances  on  KKK  meet¬ 
ings  are  out.  Statements  about  lawsuits 
they  may  file  are  out  until  filed,  he  said. 
“And  a  rally  by  a  bunch  of  cross-burning 
dudes  in  white  sheets  shouting  ‘hooray 
for  sickle  cell  anemia’are  also  out  unless 
the  numbers  participating  or  actions 
taken  are  somehow  newsworthy.”  Sar¬ 
gent  said. 

“One  must  remember  that  avowed  goal 
of  the  KKK  is  recruitment  through  pub¬ 
licity.”  Sargent  said. 

The  Precint  Reporter  has  been  very 
critical  of  the  Sun.  Sargent  noted.The 
black  newspaper  praised  the  Sun  for  the 
ad  and  news  ban. 

Car  rental  agents 
sue  ad  agency 

A  group  of  Florida  agents  for  Budget 
Rent-A-Car  have  filed  suit  in  federal 
court  charging  Budget’s  ad  agency. 
McCann-Erickson.  with  breach  of  con¬ 
tract  and  negligence  in  handling  regional 
cooperative  advertising. 

The  rental  agents  claim  that  McCann- 
Erickson  failed  to  provide  them  with 
advertising  services  which  were  agreed  to 
when  the  local  group  set  up  a  $65 .()()() 
regional  ad  fund  to  be  administered  by  the 
ad  agency. 

Specifically,  the  suit  charges  that 
McCann-Erickson  failed  to  conduct  mar¬ 
ket  research;  create  advertising  or  plan  a 
media  strategy. 

Three  Sigma  names 
new  research  exec 

W.R.  “Bill”  Simmons,  president  of 
Three  Sigma  Research  Center, 
announced  that  Joel  J.  Klein  has  joined 
the  organization  as  executive  vicepresi¬ 
dent. 

Klein  and  Simmons  resume  a  sixteen 
year  association  which  began  at  W.R. 
Simmons  &  Associates  Research. 


$$SHOPPERS$$ 


Shopper  Expert,  Age  42,  desires  connection  with  finan¬ 
cially  sound  company  or  individual.  Will  swap  my  ex¬ 
pertise  and  hard  work  for  49%  ownership  in  an  envisioned 
shopper  network.  I  have  the  formula  and  knowhow  for  its 
implementation — evolving  from  20  years  experience  as 
publisher  of  daily  newspapers  ranging  from  3,000  to 
60,000  circulation.  My  plans  will  complement  an  existing 
newspaper  group  seeking  to  broaden  its  base  and  to  fill 
the  many  voids  that  exist  in  the  vast  U.S.  print  market — 
or  the  plan  can  stand  on  its  own  as  an  independent 
shopper  group.  All  inquiries  will  be  held  in  the  strictest  of 
confidence.  Write  box  1381,  Editor  &  Publisher,  575  Lex¬ 
ington  Ave.,  New  York,  N.Y.  10022 
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New  from  MPS 


The  perfect  companion  to  News  Center  100  Desks . . . 


"HO  CHAIR” 

I  Fully  Automatic . . .  Gas  Operated 

■  Gas  operated  seat 

. . .  adjusts  with  single  fingertip  control 

■  Back  inclination  adjusts  automatically 

■  Ultimate  in  comfort 

■  Realistically  priced 

■  Snap-on  arms  optional 


For  VDT/CRT  operators,  production  department  executives...  virtually  everyone 


the  ^'Bio  Chair” 

adapts  to  your  personal  seating  requiremente 


base,  with  its  scuff-resistar 
injection-molded  plastic 
cap,  is  a  standard  feature. 
The  smaller  diameter  oc¬ 
cupies  less  space,  and  the 
added  caster  permits  truei 
movement  across  the  floo 


Automatic 

Adjustment 

A  single  control  knob  au¬ 
tomatically  adjusts  both 
seat  height  and  back  incli¬ 
nation.  The  knob,  which 
can  be  easily  reached  from 
the  sitting  position,  is  linked 
to  a  double-acting  cam 
which  activates  one  or  both 
of  two  pneumatic  cylinders 
controlling  changes  in  seat 
height  and  back  inclination. 

Dual  Axis  Back 

“Bio  Chair”  features  a 
unique  dual-axis  move¬ 
ment.  It  pivots  and  rotates 
simultaneously,  accommo- 


hindering  circulation  in  the 
area  behind  the  knees. 


dating  shifts  in  body  posi¬ 
tion  and  providing  back 
support  at  all  times  and  in 
all  positions.  It  encourages 
proper  posture  through  the 
chair’s  support  of  the 
sacro-lumbar  region  of  the 
back.  The  back  can  be  ad¬ 
justed  for  preferred  pitch. 

Seat 

The  molded  seat  cushion 
supports  the  body,  and  the 
soft  waterfall  perimeter  of 
the  seat  extends  the  body 
weight  to  the  legs  without 


Arms  (Optional) 

Made  of  resilient  fiberglass 
reinforced  plastic,  the  can¬ 
tilevered,  non-restrictive 
shape  of  the  arms  allows 
full  freedom  for  legs  and 
body  ...can  be  added  at 
any  time. 


Five  Star  Base 

For  the  ultimate  in  stability 
and  safety,  the  five  star 


COLORS  Sturdy,  designer  fabric  available  in  18  designer  colors. 
Shell  base  and  arm  are  available  in  Dark  Neutral  only. 

Hi^Hl  I 


iililiill! 

BA  GRAY  BEIGE  BB  COOL  BEIGE  BC  WARM  BHGE 


SPECIFICATIONS:  Arms  optional;  swive 
double  wheel  casters,  Five  Star  Base. 
Back:  height  12%" — width  IS*^" 

Seat:  width  18" — depth  18" 

Chair  height  adjusts  3"  maximum  from 
16"  to  19". 


BD  BROWN 


BE  DARK  BROWN 


BE  RUST 


BH  REDORA.NGE  BJ  WARM  YELLOW 


BK  RED  VIOLET 


BL  DARK  VIOLET 


BN  PURPLE 


BQ  GREEN 


BP  DARK  BLUE 


BT  DARK  GREEN  BV  GRAY 


BW  DARK  NEUTRAL  GRAY 


CALL  OR  WRITE  FOR  QUOTE 


MIDWEST  PUBUSHERS  SUPPLY  COMPANY 

4640  N.  Olcott  Avenue,  Chicago.  IL  60656 
Telephone:  (312)  867-4646 


MPS 


Peach  newsracks  stir 


suburban  controversy 


I-  Last  year,  Gannett’s  Westchester 
Rockland  Newspapers  group  won  a  ma¬ 
jor  legal  battle  with  a  pair  of  Westchester 
County,  N.Y.  communities  over  the 
placement  of  automated  newsracks  on 
public  property.  The  New  York  State 
Supreme  Court  ruled  that  WRN  has  a 
First  Amendment  right  to  distribute 
newspapers  via  the  newsracks,  which  in 
turn  could  be  placed  on  public  property, 
subject  to  certain  considerations,  includ¬ 
ing  public  safety. 

With  that  decision  now  under  appeal  by 
the  communities  involved,  WRN  has 
another  newsrack  problem.  While  the 
communites  of  Yonkers  and  Briarcliff 
Manor  last  year  contended  that  some 
newsracks,  depending  largely  on  where 
and  how  they  were  situated,  constitued  a 
threat  to  public  safety,  the  communities 
in  this  year’s  dispute  seem  to  be  contend¬ 
ing  that  the  newsracks  are  ugly. 

The  racks  involved  are  peach-colored 
distribution  boxes  for  WRN’s  regional 
morning  daily.  Today.  Gannett’s  prom¬ 
otional  slogan  for  the  newspaper  is 
“Reach  for  the  Peach,’’  a  reference  to  the 
peach-colored  newsprint  on  which  the 
paper’s  business  and  sports  sections  are 
printed.  Part  of  the  promotion,  which  be¬ 
gan  in  September,  involved  painting  the 
newsracks  peach. 

The  town  of  New  Canaan,  Conn., 
which  is  in  Today’s  Fairfield  County, 
Conn,  market  area,  last  month  removed 
and  impounded  10  of  WRN’s  peach- 
colored  newsracks.  WRN  went  to  court 
in  New  Haven  seeking  to  prohibit  New 
Cannan  from  removing  the  newsracks, 
and  eventually  obtained  a  temporary  res¬ 
training  order.  But  now,  WRN  publisher 
Brian  Donnelly  is  worried  that  the  news- 
racks  may  be  engendering  more  public 
ill-will  than  they’re  worth,  so  the  com- 
bany  is  now  reviewing  the  newsrack  sites 
ind  in  some  cases  eliminating  them. 

Public  hearings  have  been  held  in 
several  communities  with  as  many  as  50 
residents  turning  out  to  oppose  the  news- 
racks.  Some  have  expressed  safety  con¬ 
cerns.  Others  have  worried  that  the  pre¬ 
sence  of  Gannett’s  vending  boxes  could 
lead  to  a  proliferation  of  vending 
machines.  In  one  town,  the  municipal 
attorney  advised  residents  that  the  courts 
have  protected  a  newspaper’s  right  to  dis¬ 
seminate  news  via  newsracks,  so  their 
only  recourse  would  be  to  boycott  Today. 

“We  could  win  the  battle  and  lose  the 
war,”  says  Donnelly.  He  reports  that 
some  people  in  several  of  the  communi- 
fties  are  “damned  annoyed.” 

I  WRN  has  offered  to  listen  to  sugges¬ 
tions  from  residents  and  has  indicated 
'  that  it  is  willing  to  act  on  those  sugges¬ 
tions,  according  to  Donnelly.  The  pur¬ 


pose  of  the  promotion,  he  notes,  is  to 
make  readers  in  the  tri-state  metropolitan 
area  aware  of  Today  as  an  alternative  to 
the  city  a.m.  dailies,  not  as  a  threat  to 
their  peaceful  bedroom  communities. 

About  20%  of  the  paper’s  44,000  daily 
circulation  is  distributed  through  the 
racks.  The  rest  of  the  circulation  is  distri¬ 
buted  through  news  dealers  —  there  is  no 
home  delivery  of  Today. 

And  amid  the  controversy  surrounding 
the  placement  of  some  950  new  news- 
racks  around  Today’s  circulation  area, 
the  price  of  the  paper  was  hiked  from  10<i 
to  250  on  October  6. 

Westchester  Rockland  publishes  nine 
daily  newspapers  in  the  area  in  addition  to 
Today. 

Retail  ad  dept, 
divided  into  two 

A  restructure  of  the  advertising  depart¬ 
ment  at  the  San  Francisco  Newspaper 
Agency  was  announced  by  advertising 
director  Kenneth  L.  Weakley. 

The  San  Francisco  Newspaper  Agency 
conducts  all  non- editorial  functions  for 
the  San  Francisco  Chronicle  and  the  San 
Francisco  Examiner. 

The  retail  division  of  the  agency’s 
advertising  department  will  be  divided 
into  two  areas  of  responsibility  and  a  new 
division — special  activities  advertising — 
will  be  added  to  the  roster  of  advertising 
departments. 

Retail  advertising  sales  manager  Peter 
Kezios  and  department  and  chain  store 
sales  manager  Richard  McCormack  will 
work  under  the  supervision  of  retail 
advertising  manager  Ralph  D.  Hanes. 

Kezios  was  formerly  assistant  retail 
advertising  manager.  McCormack, 
formerly  pre-print  insert  coordinator,  will 
handle  chain  stores,  department  stores 
and  stores  with  home  offices  outside  San 
Francisco’s  area  of  dominant  influence. 

Hanes,  recently  appointed  retail  adver¬ 
tising  manager,  assumes  the  duties  of 
Lynn  Fenstermacher,  a  34-year  veteran 
of  the  newspapers.  Fenstermacher  will 
retire  early  next  year. 

The  new  special  activities  manager  is 
Ray  McManus,  who  recently  served  in 
national  advertising  as  assistant  to  the 
advertising  director.  McManus  will  con¬ 
tinue  his  duties  as  assistant  to  the  adver¬ 
tising  director  and  additionally  will  super¬ 
vise  the  newly  named  co-op  advertising 
sales  manager,  Linda  Paniello,  and  pre¬ 
print  and  special  sections  sales  manager, 
Larry  Jones. 

Prior  to  these  assignments,  Paniello 
was  with  the  national  advertising  staff; 
Jones  was  special  sections  and  co-op 
manager. 
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On-the-go 

Buffalo 

wonitgo 

without 

TheNews. 


There  are  plenty  of  places  to  go, 
lots  to  do  in  resurgent,  renaissance 
Buffalo.  And  our  1.8  million  con¬ 
sumers— with  their  Effective  Buying 
Income  of  $11  billion  a  year-aren’t 
just  sitting  around. 

So  we  give  ’em  Gusto  every  Fri¬ 
day,  the  magazine  with  guides  to 
Buffalo’s  best  food,  shows,  listening 
and  entertainment. 

Our  Sports  Magazine  on  Satur¬ 
day,  with  the  inside  stories  on  the 
plays,  the  players,  the  teams,  stand¬ 
ings  and  schedules. 

And  our  Roto  Magazine,  great 
reading  about  colorful  people, 
issues  and  the  history  that  surrounds 
them. 

They  read  us.  Our  demographics 
prove  it.  In  fact,  our  Total  Adult 
Readers  in  the  Buffalo  ADI  number 
656,000  weekdays  and  489,000 
on  Sunday* 

So  get  your  message  to  Buffalo’s 
active  consumer.  Put  it  in  The 
Buffalo  News. 

For  more  information,  call  Gen¬ 
eral  Advertising  Manager  Hugh  G. 
Monaghan  at  (716)  849-3422. 

We  deliver.  7  days  a  week. 

‘Source:  Three  Sigrna  Research  Center.  Inc .  1980 

"Xhe 

Buffalo  Ne3^ 

One  News  Plaza, 

•Jr  Buffalo,  New  York  14240 
Represented  nationally  by  Story  &  Kelly-Smith 
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Many  editors 
don’t  read 
reader  studies 

The  Associated  Press  Managing  Edi¬ 
tors’  Research  Committee,  in  a  study 
conducted  in  February,  has  concluded 
that  several  Newspaper  Readership 
Council  reports  have  failed  to  reach  a 
significant  number  of  editors. 

The  study  was  undertaken  by  the 
APME  to  learn  if  the  information  issued 
in  reports  and  bulletins  prepared  by  (or 
under  the  aegis  of)  the  Newspaper  Read¬ 
ership  Project  has  had  any  substantitive 
effect  on  the  editing  of  newspapers. 

The  survey  indicates  that  while  the 
great  majority  of  editors  “clearly”  pay 
attention  to  material  they  receive  from 
the  Newspaper  Readership  Project,  some 
of  the  material  is  not  seen,  noticed  or 
remembered  by  editors. 

When  asked  if  their  newspaper  re¬ 
ceives  Newspaper  Readership  Reports, 
98%  of  the  editors  surveyed  answered 
yes.  When  asked  which  reports  they  were 
familiar  with,  98%  answered  that  they 
were  familiar  with  the  Editor’s  Exchang- 
e;  90%  said  they  were  familiar  with  the 
AN  PA  News  Research  Report;  and  88% 
said  they  were  familiar  with  the  News¬ 
paper  Readership  Report. 


When  asked  if  some  of  the  informa¬ 
tion  contained  in  these  reports  was  put  to 
some  practical  use  in  the  newsroom,  48% 
said  information  contained  in  the  News¬ 
paper  Readership  Report  was  useful ;  1 4% 
said  information  from  that  report  was  not 
useful;  and  20%  could  not  recall. 

The  ANPA  News  Research  Report  was 
reported  useful  by  36%  of  the  APME  edi¬ 
tors  in  the  survey;  18%  reported  it  not 
useful;  and  46%  could  not  recall.  In¬ 
formation  contained  in  Editor’s  Ex¬ 
change  was  put  to  practical  newsroom 
use  by  70%  of  the  editors  responding.  It 
was  not  put  to  use  by  10%  of  the  respon¬ 
dents,  and  20%  could  not  recall. 

The  editors’  recall  scores  dropped  pre¬ 
cipitously  when  asked  if  they’d  seen  four 
specific  reports  issued  by  the  Newspaper 
Readership  Council  and  prepared  by  the 
Newspaper  Advertising  Bureau. 

Only  20%  of  the  editors  reported  that 
they’d  seen  “Mass  Media  and  the  Brave 
New  World  of  Information  Technology,” 
while  40%  said  they’d  definitely  not  seen 
it  and  40%  could  not  recall.  “Children, 
Movie-going  and  the  Newspaper”  was 
seen  by  35%  of  the  editors;  it  was  not  seen 
by  40%  and  25%  could  not  recall  whether 
or  not  they’d  seen  it. 

Some  60%  of  the  editors  reported  that 
they’d  seen  “Women  and  Newspapers  in 
the  1970s;”  30%  said  they  had  not  seen  it 
and  10%  had  no  recall. 

Half  the  editors  said  they’d  seen 


“Newspapers  in  the  Education  of  Chil¬ 
dren,”  25%  said  they’d  not  seen  that  re¬ 
port,  and  another  25%  could  not  recall. 

The  report  concludes,  “These  rather 
hefty  reports  aren’t  seen  or  remembered 
by  a  significant  number  of  editors.” 

The  APME  study  also  questioned  edi¬ 
tors  on  whether  or  not  they’d  seen  Ruth 
Clark’s  “Changing  Needs  of  Changing 
Readers ,  ”  a  report  prepared  by  the  Y ank- 
elovich,  Skelly  and  White  executive  for 
the  American  Society  of  Newspaper  Edi¬ 
tors. 

An  overwhelming  90%  of  the  editors 
surveyed  said  they  received  a  copy  of  the 
report,  while  only  6%  said  they  had  not 
and  4%  could  not  remember.  80%  said 
key  members  of  their  staffs  were  general¬ 
ly  familiar  with  the  report  and  another 
80%  said  they  had  applied  some  of  the 
report’s  findings. 

The  APME  concludes  that  “there  is  no 
doubt  .  .  .  that  the  ‘Changing  Needs  of 
Changing  Readers’  has  had  an  impact  on 
newspaper  editors,  their  staffs  and  their 
newspapers.” 

In  the  survey,  APME  obtained  a  50% 
response  rate  from  a  “more  or  less”  rep¬ 
resentative  sample  of  its  membership. 
APME  notes  that,  “Since  the  survey  was 
issued  in  February,  1980,  it’s  quite  possi¬ 
ble  that  what  wasn’t  read,  digested  and 
implemented  in  February  has  been  in  Au¬ 
gust,  when  this  report  is  being  written.” 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us.  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  "our”  language  .  .  .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-662-2625 
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The  Harris  N-800 
specializes  in  printing 
great-loolcing  inserts* 


Here’s  a  press  that  can 
give  big-circulation  papers 
outstanding  color  capability 
in  printing  special  sections 
and  supplements. 

The  N-800  produces  top 
quality  work.  And  it’s  fast . . . 
up  to  60,000  pph. 

Built  with  the  same 


features  that  have  made 
Harris  commercial  presses 
the  standard  of  the  printing 
industry,  the  N-800  can  give 
you  a  more  attractive  paper, 
and  put  you  in  a  position  to 
take  on  profitable  insert 
work.  For  more  information, 
write  Harris  Corporation, 


Web  Press  Division, 
Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


HARRIS 


Environmental  activist  Ron  Babik: 


'"At  our  Cambria  coal  mines,  we  treat 
7  billion  gallons  of  add  mine  water  a  year. 

"Thanks  to  a  unique  Bethlehem  process, 
we're  not  left  with  an  ocean  of  muck." 


"Treating  all  of  that  water  so  it 
meets  Federal  and  state  guidelines 
is  no  small  accomplishment,”  says 
Ron  Babik.  "And  neither  is  dispos¬ 
ing  of  the  slurry  generated  during 
the  process. 

The  "slurry"  problem 

"Mine  water  in  this  part  of  the 
country  is  acidic  because  it  picks  up 
sulfur  and  iron  as  it  percolates 
down  through  the  ground  and  the 
coal  seams.  In  order  to  mine  the 
coal,  the  water  must  be  pumped 
out  and  then  treated  before  it  can 
be  discharged  into  a  nearby  stream. 

"In  most  mine  water  treatment 
methods,  lime  is  added  to  the  water 
to  neutralize  the  acid  and  help 
precipitate  out  the  dissolved  metals 
as  solids. 

"But  most  of  those  methods 
generate  a  slurry  that’s  99%  water 
and  only  1%  solids.  The  slurry  has 
to  be  pumped  to  large  man-made 
ponds.  But  these  ponds  quickly  fill 
up.  Then  another  one  has  to  be 
started.  That  wastes  land.  And 
when  your  land  runs  out,  you’re 
up  against  a  serious  solid  waste 
disposal  problem. 


New  coal  mine  waste 
water  process  developed 
by  Bethlehem 

“Bethlehem’s  research  scientists 
developed  a  process  that  produces 
a  higher-density  slurry— a  sludge— 
in  which  the  solids  can  be  concen¬ 
trated  up  to  40  times  more  than 
with  the  conventional  lime-treat¬ 
ment  method.  This  reduces  the 
volume  of  the  waste  material,  saves 
land  and  cuts  costs.  As  a  matter  of 
fact,  at  Cambria  we’re  able  to 
dispose  of  most  of  the  sludge  by 
pumping  it  back  into  sections  of  our 
mines  that  have  been  worked  out.” 

Pollution  solutions  don't 
come  easy— or  cheap 

A  major  problem  we  face  is  that 
we  usually  can’t  buy  pollution 
control  facilities  and  equipment 
off  the  shelf.  They’ve  got  to  be 
researched,  developed,  designed, 
fabricated,  installed,  and  de-bugged 
on  a  case-by-case  basis— as  was  the 
high-density  waste  water  process 
we’ve  described  here. 

And,  of  course,  money  is  another 
problem.  Bethlehem  has  already 
spent  more  than  $700  million  for 
pollution  control  equipment  at  our 
various  operations.  And  we’re 
committed  to  continue  with  pro¬ 
grams  that  will  control  approx¬ 
imately  95  percent  of  our  pollutant 


emissions  and  discharges.  These 
programs  should  achieve  primary 
air  and  water  standards,  the  level 
of  control  established  for  a  healthy 
environment. 

From  here  on:  Let's  make 
sine  the  benefits  are  worth 
the  costs 

Bethlehem  intends  to  keep  on 
with  the  clean-up.  But  before  new 
and  tighter  regulations  are  pro¬ 
posed,  we  believe  Federal  and  state 
environmental  authorities  should 
be  required  to  show  that  the  benefits 
of  those  regulations  will  clearly  be 
worth  the  costs. 

Our  position  is  clearly  explained 
in  our  booklet.  Steelmaking  and  the 
Environment,  which  includes  our 
Statement  on  Environmental 
Quality  Control.  If  you’d  like  a 
copy,  write:  Public  Affairs  Dept., 
476  Martin  Tower,  Bethlehem  Steel 
Corporation,  Bethlehem,  PA  18016. 


Bethlehem 

Ron  Babik  supervises  the  water 
treatment  plants  that  service  the 
mines  at  Bethlehem's  Cambria 
Coal  Mining  Division  near 
Johnstown,  Pa.  Ron  is  one  of 
about  a  thousand  Bethlehem 
Steel  employees  whose  activities 
involve  Bethlehem's  environ¬ 
mental  control  program. 


MONEY-SAVING  VEHICLE — Proofrunners  for  the  Baton  Rouge  (La.; 
State-Times  and  Morning  Advocate  stand  in  front  of  one  of  the  new  four- 
speed  diesel  vehicles  which  has  saved  their  dispatch  department  about 
$4,000  in  operation  expenses  so  far  this  year. 


Foreign-made 
diesels  reduce 
operating  costs 

A  change  in  vehicles  used  by  proofrun¬ 
ners  has  resulted  in  substantial  savings. 

“We  replaced  our  fleet  of  automatic 
drive  American  compact  cars  with  four- 
speed  foreign-made  cars  with  diesel  en¬ 
gines,”  says  Stanley  Brand,  dispatch 
manager  for  the  Baton  Rouge  (La.)  State- 
Times  and  Morning  Advocate.  “As  a  re¬ 
sult,  my  department  is  approximately 
$4,000  under  budget  so  far  this  year.” 

Newspapers  whose  drivers  use  auto¬ 
matic  vehicles  might  be  interested  in 
seeing  why  these  savings  occurred. 

“Maintenance  costs  for  the  vehicles 
can’t  even  compare,”  Brand  points  out. 
“The  diesels  need  no  tune-ups,  have  no 
carburetor  problems,  and  have  no  points, 
plugs,  or  condensers  to  cause  the  engine 
to  give  out  or  give  poorer  mileage.” 

Other  money-saving  differences  be¬ 
tween  the  two  vehicles  cited  by  Brand 
were: 

— The  compacts  averaged  only  14 
miles  per  gallon  (13  summer,  15  winter) 
while  the  diesels  average  36  (34  summer, 
38  winter). 

— The  average  tire  on  the  compacts 


IN  THE  ALBANY- SCHENECTADY- 


TROY  METRO  AREA. 

Counties  in  Per  Household 

Metro  Area  Food  Sales 

►  SCHENECTADY 

$2,777 

Saratoga 

2,756 

Albany 

2,736 

Rensselaer 

2,406 

Montgomery 

1,882 

Metro  Average 

$2,511 

.  .  .  and  the  Schenectady  Gazette  is  the  only 
newspaper  that  covers  Schenectady  County. 
Call  now  for  all  the  facts. 

Schenectady 

Gazette 

Schenectady,  New  York  12301  •  (518)  374-4141 

Represented  by  C  W  O  &  0 
Source:  1980  S&  MM  Survey  of  Buying  Power 


lasted  for  only  10,000  miles;  the  diesels’ 
tires  are  expected  to  average  40,000  miles 
per  set. 

How  much  actual  savings  do  these  fac¬ 
tors  add  up  to?  In  August  of  1 979,  the  cost 
for  gas  and  maintenance  on  Dispatch  De¬ 
partment  vehicles  (four  compacts  and 
two  diesels)  was  well  over  $  1 ,000 — or  an 
estimated  15.8(Z  per  mile.  The  cost  for 
August  of  this  year — with  six  diesels — 
was  a  little  over  $350 — about  4.4c  a  mile! 

“Also,”  Braud  continues,  “we  were 
only  able  to  get  60,000  miles  out  of  the 


Representatives  of  free  community 
papers  and  distribution  systems  have 
announced  plans  to  form  a  Free  Circula¬ 
tion  Advertising  Bureau,  to  promote  the 
free  papers  and  delivery  systems  to 
national  and  regional  advertisers  (E  P, 
November  8). 

The  bureau  will  act  as  a  clearinghouse 
for  free  circulation  information  and  pro¬ 
duce  and  distribute  materials  on  the  value 
of  free  circulation  advertising,  according 
to  Shirely  Colgrove,  President,  National 
Association  of  Advertising  Publishers,  a 
representative  of  a  steering  committee 
which  met  in  Philadelphia  November  7. 

No  specific  timetable  for  the  formation 
of  the  Free  Circulation  Advertising 
Bureau  was  announced,  but  plans  call  for 
a  New  York  City-based  office  to  be  oper¬ 
ational  by  mid-1981.  An  objective  of  the 
bureau  is  to  have  representatives  make 
personal  presentations  to  agencies  and 
advertisers,  and  conduct  seminars  on  free 
circulation  advertising. 


compacts.  We  expect  to  get  100.000  out 
of  the  diesels — 2/3  more  than  the  vehicles 
they  replaced.” 

“Fm  not  interested  in  doing  a  commer¬ 
cial  for  diesel  engine  car  manufacturers, 
but  1  sure  have  to  face  up  to  the  fact  that 
the  vehicle  is  dependable.”  says  Braud. 
“1  don’t  have  to  worry  anymore  about 
sending  someone  out  to  pick  up  a  girl  who 
is  stranded  on  the  highway  because  her 
vehicle  broke  down.  1  also  have  a  lot  less 
down-time  because  of  vehicles  being  in 
the  shop.” 


Membership  in  the  bureau  will  be  ex¬ 
tended  to  the  owners  of  free  newspapers, 
shoppers  and  pennysavers,  private  dis¬ 
tribution  systems  and  other  free  circula¬ 
tion  interests.  The  bureau,  according  to  a 
statement  issued  by  the  steering  commit¬ 
tee,  is  being  set  up  as  an  independent, 
non-profit  association,  to  promote  free 
circulation  systems  as  a  viable  advertis¬ 
ing  medium.  Primary  funding  for  the 
bureau  is  expected  to  come  from  member 
organizations. 

Present  at  the  first  steering  committee 
meeting  were:  Shirley  Colgrove,  pub¬ 
lisher  of  the  Advertizer  Advocate,  sub¬ 
urban  Houston,  and  president  of  the 
National  Association  of  Advertising  Pub¬ 
lishers;  James  Crosby,  NAAP  president¬ 
elect  and  publisher  of  two  shopping 
guides  in  the  Des  Moines.  Iowa  area;  Be¬ 
ryl  J.  Wolk,  chairman  of  Goodway 
Marketing.  Jenkintown.  Pa.;  ad  repre¬ 
sentatives  of  more  than  40  free  papers  and 
shopping  guides. 
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Free  papers’  ad  bureau 
to  locate  in  NYC 
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Gudrun  Zaiif  can’t  understand 
whyTV  Guide^  doesdt  uvant  anyone 

to  use  its  name. 


There’s  only  one  Gudrun  Zapf.  She’d  They’re  registered  trademarks,  the  exclusive 
gladly  share  the  name.  property  of  Triangle  Publications,  Inc. 

There’s  only  one  TV  Guide  magazine.  And  no  one  else  can  use  them, 
too.  But  we  like  it  that  way.  So  we  protect  Which  makes  us  pretty  unique.  Along 


GUIDE 


our  good  names,  TV  Guide  and  Television  with  Gudrun  Zapf. 
Guide,®  as  well  as  our  logo. 


TRUMIGK  TOBtlCIHKWS  INC 

To  over  42  miffion  American 
adults,  there's  only  one 
TV  Guide  magazine. 


One  <f America’s 
awaid  winrang-est  nempapers. 


1977 

Sigma  Delta  Chi  Award  for  General  Reporting 
Seripps-Howard  Foundation  Roy  W  Howard  Public  Service 
Award  (Special  Mention) 

1978 

Associated  Press  Managing  Editors  Award  for  Public  Service 
National  Newspaper  Guild  Heywood  Broun  Award 
American  Public  Health  Association  Award  for  Medical  and 
Science  Writing 

American  Bar  Association  Silver  Gavel  Award 
(Certificate  of  Merit) 


Atlanta  Press  Photographers'  Asso<-iation  National 
Competition  (two  first  place  awards) 

1979 

Robert  E  Kennedy  Memorial  Journalism  Awanl  for  Print  Media 
(Grand  Prize,  All  Media) 

American  Bar  Ass*M-iation  Silver  Gavel  Award 

1980  (so  far) 

American  Bar  Association  Silver  Gavel  Award 

Universitv  of  Missouri  Business  journalism  Competition.  inner 

Societv  of  Newspaper  Designers,  Silver  Medal 


Newspeople  in  the  news 


Michael  A.  Maidenberg.  advertising 
marketing  manager  of  the  Philadelphia 
Inquirer,  was  named  assistant  to  Wh.liam 
A.  Ott.  vice  president/operatjons  of 
Knight-Ridder  Newspapers,  Inc. 
Maidenberg  succeeds  Frank  N.  Hawkins. 
Jr.,  recently  named  KRN  director  of 
corporate  relations.  For  the  past  five 
years  Maidenberg  has  worked  in  several 
management  positions  at  the  Inquirer  as 
well  as  being  assistant  to  the  vice  presi¬ 
dent  and  general  manager. 

*  *  * 

John  Smith,  former  sports  layout  editor 
at  the  Chicago  Tribune,  is  newly  named 
night  sports  editor  of  the  Kansas  City 
Times. 

*  *  * 

Joe  Kollin.  a  courts,  crime  and  legal 
reporter  for  the  Naples  (Fla.)  Daily 
News,  joined  the  Fort  Lauderdale  News 
as  federal  courts  reporter. 

*  *  * 

Otto  Wick  was  appointed  publisher  of 
the  Edwardsville  (111.)  Intelligencer,  suc¬ 
ceeding  Albert  Knox,  who  is  retiring  af¬ 
ter  1 6  years.  The  newspaper  was  acquired 
by  the  The  Hearst  Corporation  last  year. 
Wick  began  his  newspaper  career  with 
the  San  Antonio  Light,  serving  in  several 
advertising  management  posts  and  being 
named  assistant  to  the  publisher  in  1978. 


Donald  L.  Meyer,  editor  of  the  James¬ 
town  (N.Y.)  Post-Journal  and  recently 
elected  president  of  the  New  York  State 
Associated  Press  Association,  also  has 
been  named  assistant  general  manager  of 
the  newspaper.  He  continues  as  editor 
while  assuming  additional  responsibili¬ 
ties  in  his  expanded  role.  Meyer  has  been 
with  the  Ogden  Newspapers  group,  pa¬ 
rent  company  of  the  Post-Journal,  since 
1970. 

*  *  * 

Sanford  Stiles,  corporate  marketing 
director  for  the  St.  Petersburg  Times  and 
Evening  Independent,  was  elected 
second  vice  president  of  the  International 
Newspaper  Promotion  Association.  He 
replaces  Ed  Sebestyen.  marketing  mana¬ 
ger  of  the  Saskatoon  (Sask.)  Star- 
Phoenix,  who  advanced  to  first  vice  pres¬ 
ident  of  the  association  when  Greg  Pta- 
ciN.  publisher  of  the  Iron  Mountain 
(Mich.)  Daily  News,  resigned. 

*  *  * 

Jeffrey  Green  is  the  newly  named 
promotion  manager  of  Madison  News¬ 
papers,  Inc.,  publishers  of  the  Capital 
Times  and  Wi.sconsin  State  Journal.  He 
previously  was  in  the  promotion  and  re¬ 
search  department  of  the  Milwaukee 
Journal  and  Sentinel. 


Why  Didn’t  U.S. 
Manufacturers  Build 
Small  Cars  Sooner? 


Tough  question? 

Sure  it  is. 

But  it’s  just  one  of  hundreds 
of  tough  questions  fielded  each 
year  by  the  Communications 
staff  df  the  Motor  Vehicle 
Manufacturers  Association. , 

As  the  national  trade 
association  for  U.S.  car,  truck 


and  bus  makers,  we  have  the 
resources  to  provide  answers  and 
information— quickly  and  reliably. 

If  you’re  looking  fa  industry 
views  on  some  of  the  tough 
transportation  issues  of  the  day— 
or  statistical  data  on  just  about 
any  aspect  of  motor  vehicles— 
we  can  help. 


MOTOR  VEHICLE  MANUFACTURERS  ASSOCIATION 
of  the  United  States,  Inc. 

300  New  Center  Building,  Detroit,  Ml  48202 

313/872-4311 


Stanley  May  was  appointed  education¬ 
al  consultant  to  the  Hawaii  Newspaper 
Agency’s  Newspaper  in  the  Classroom 
program.  He  will  continue  as  a  sixth 
grade  teacher  at  Panahou  School. 

If:  9|c  4c 

Richard  Vincent,  veteran  sports  repor¬ 
ter  and  editor,  was  appointed  sports  edi¬ 
tor  of  the  Taylor  (Texas)  Daily  Press. 
Most  recently  he  was  on  the  sports  staff 
of  the  Midland  (Texas)  Reporter- 
Telegram. 

4c  *  4c 

David  R.  Cousley,  a  management 
trainee  with  the  Alton  (Ill.)  Telegraph, 
has  been  appointed  advertising  manager, 
succeeding  William  H.  Bierbaum.  who  re¬ 
tired  after  46  years  with  the  paper. 

♦  4c  4c 

Jack  Lawlor  will  become  assistant  to 
the  publisher  of  The  Free  Press,  Quaker-' 
town.  Pa.  Lawlor  was  formerly  head  of 
retail  advertising  at  the  Philadelphia  Bul¬ 
letin. 

4c  4c  4£ 

Mildred  Hopkins,  a  feature  writer/ 
photographer  for  the  Hominy  (Okla.) 
News-Progress,  has  become  managing 
editor. 

4c  4c  4c 

Arthur  E.  Wood  was  appointed  gener¬ 
al  manager  of  the  Cambridge  iOnt.)  Daily 
Reporter,  succeeding  R.  A.  Smith  Wood 
is  a  former  publisher  of  the  Montreal  Star 
and  Ottawa  Journal. 

4c  4c  4c 

Thomas  E.  Rice,  joined  the  Fort 
Lauderdale  News/Sun-Sentinel  as  pro¬ 
duction  director.  Since  1973  he  had  been 
with  the  Chicago  Sun-Times,  first  as 
composing  ad  room  foreman  and  then 
vice  president  in  charge  of  production 
and  industrial  relations. 

4c  4c  4c 

Richard  H.  Growald.  joined  RCA 
News  and  Information  as  director  of 
media  services.  He  had  been  with  United 
Press  International  for  the  past  25  years 
and  since  1977  was  the  wire  service’s 
national  reporter. 

4c  4c  4c 

Terry  Scott  Bertling.  for  three  years  a 
staff  member  of  the  Huntsville  (Texas) 
Item,  was  named  managing  editor. 

4c  4c  4c 

Jim  Miller,  former  Wichita  Falls 
(Texas)  Times  staff  writer,  and  editor  of 
the  Quanah  (Texas)  Tribune-Chief  re¬ 
cently,  has  assumed  publisher  responsi¬ 
bilities  at  the  Tribune-Chief. 

4c  4c  4: 

Susan  Tomer  was  named  assistant  city 
editor  in  charge  of  local  news  for  the 
Saturday  editions  of  the  Knickerbocker 
News,  Albany,  N.Y.  Also,  Joseph  Ferul- 
Lo.  a  former  editor  of  the  Columbia  Uni¬ 
versity  Daily  Spectator  and  former 
associate  editor  with  Rolling  Stone  pub¬ 
lications,  joined  the  suburban  reporting 
staff. 
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Lynn  R.  Bryan  has  assumed  the  post  of 
director  of  marketing  and  sales  for  the 
Bakersfield  Californian,  moving  from  the 
Philadelphia  Bulletin,  where  he  was 
‘director  of  market  development.  Earlier 
he  was  director  of  advertising  and  promo¬ 
tion  for  the  News-Journal  papers.  Wilm¬ 
ington. 

*  Up  * 

William  C.  Morgan  has  been  appointed 
state  circulation  manager  of  the  Houston 
Post. 


Petf  Wambach.  writer-broadcaster- 
politician  on  the  Harrisburg.  Pa.,  scene 
for  many  years,  has  returned  to  the  Pat¬ 
riot-Newspapers  as  a  columnist  for  the 
Sunday  Patriot-News.  His  “Around  the 
Square"  column  was  once  a  feature  of  the 
Evening  News. 


Brown  Burrough  Sutton 

Two  new  editors  and  on  advertising  manager  were  appointed  at  the  Los 
Angeles  Herald-Examiner.  Tom  Brown  is  the  new  metropolitan  editor;  Larry 
Burrough,  city  editor  and  Maurice  Sutton,  co-op  advertising  manager. 

Brown,  formerly  metropolitan  editor  of  the  Sacramento  Bee,  also  worked 
for  the  Anchorage  Daily  News  and  for  United  Press  International  abroad. 
Burrough  worked  earlier  for  west  coast  newspapers  and  the  Rocky  Mountain 
News.  Sutton  was  previously  classified  advertising  director  of  the  South  Bend 
(Ind.)  Tribune  and  earlier  worked  in  circulation  and  promotion  at  the  Wall 
Street  Journal. 


Robert  J.  Donegan  has  purchased  a 
portion  of  Zone  I  Photo  Lab.  Inc..  Belle¬ 
ville.  N.J..  and  will  be  involved  in  other 
publishing  ventures  also.  Donegan  res¬ 
igned  his  post  of  vice  president,  general 
manager  of  TV  Compulog  Services.  Inc. 


Recent  circulation  manager  appoint¬ 
ments  at  Scripps  League  Newspapers  in¬ 
clude:  Janice  Charwarth.  Pullman 
(Wash.)  Herald;  Peggy  Clowery.  New¬ 
port  (Vt.)  Daily  E.xpress;  Marie  Salls- 
BGRY.  Taft  (Calif.)  Midway  Driller,  and 
GeorgeTyler.  Cre.r/v/cuMFIa.)  Okaloosa 
News-Journal. 


Micheline  Keating,  a  veteran  reporter 
for  the  Tucson  Daily  Citizen,  recently  re¬ 
ceived  the  Woman  of  Achievement 
award  given  by  the  Arizona  Press 
Women.  Keating  earlier  was  with  the 
Kenyon  D.  Gornall  was  recently  New  York  Journal  andihe  New  York  Mir- 
named  general  manager  of  the  Lorain  ror.  She  has  written  fiction  for  numerous 
(Ohio)  Journal.  He  has  held  a  variety  of  magazines  and  authored  several  novels, 
positions  since  joining  the  Journal  in 
1949.  most  recently  as  assistant  general 
manager  and  marketing/advertising 
director. 


Ed  Hundt  was  appointed  New  York 
sales  manager  of  Metropolitan  Sunday 
Newspapers.  Hundt  joined  Metro  in 
1971. 


the  most  experienced 
dim  in  newspaper  executive 
recruitment. 


Two  newspaper  veterans  were  prom¬ 
oted  by  Intercounty  Newspaper  Group,  a 
Philadelphia-headquartered  chain  of  16 
community  newspapers.  Fred  W. 
Donaldson,  was  promoted  from  vice 
president  to  senior  vice  president,  and  R. 
Arthur  Thomp.son.  from  manager  of 
Bucks  County  operations  to  vice  presi¬ 
dent  of  the  Pennsylvania  Corporation. 
Donaldson  joined  Intercounty  in  1963  and 
Thompson  in  1978. 

*  *  * 

Stephen  Crane,  former  Tulsa  World 
photographer,  was  appointed  assistant 
manager  of  communications  of  the  Met¬ 
ropolitan  Tulsa  Chamber  of  Commerce. 
*  *  ♦ 

Harry  Moskos.  managing  editor  of  the 
Albuquerque  Tribune  since  1973,  recent¬ 
ly  was  named  executive  editor  of  the  El 
Paso  Herald-Post.  Burt  Wittrup.  Tri¬ 
bune  city  editor,  replaces  Moskos.  and 
Jack  McElroy.  assistant  city  editor,  suc¬ 
ceeds  Wittrup  as  city  editor. 

*  *  4: 

Bob  Long,  a  veteran  advertising  spe¬ 
cialist  with  the  Memphis  Publishing  Co., 
joined  the  Hollywood  (Fla.)  Sun-Tattler 
as  advertising  director.  He  was  advertis¬ 
ing  operations  manager  for  the  Memphis 
Commercial  Appeal  and  Memphis  Press 
Scimitar. 


Publishers,  corporate  executives,  managers  in  all 
departments -we’ re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  1 5  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 


Carl  Youngs 


Mike  Walker 


ONE  CROSSROADS  OF  COMMERCE.  ROLLING  MEADOWS.  ILLINOIS  60008 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 


Eight-unit  twinned  press  acts 
as  catalyst  for  future  growth 


For  two  decades,  the  Jasper  (Ala.) 
Mountain  Eaf>le,  reeled  off  change  after 
change.  In  the  years  since  1960,  the  news¬ 
paper  went  from  a  weekly  to  a  daily, 
switched  from  letterpress  to  offset,  dou¬ 
bled  its  circulation  and  linage,  converted 
from  hot  type  to  phototype,  observed  a 
one-hundredth  anniversary,  installed  a 
front-end  system,  built  a  new  plant,  and 
purchased  an  eight-unit  twinned  press. 

Douglas  Pearson,  who  in  April  was 
named  publisher,  realizes  that  despite  the 
tremendous  growth  of  the  Daily  Moun¬ 
tain  Eagle  many  challenges  still  lie  ahead. 
Longtimers  at  the  five-day  evening  paper 
agree. 

They  see  further  change  not  too  far 
down  the  road.  Jasper,  a  16,000  popula¬ 
tion  community  40  miles  northwest  of 
Birmingham,  is  growing  and  the  Daily 
Mountain  Eagle  expects  to  grow  with  it. 

Indeed,  the  12,500-circulation  paper  is 
in  excellent  position  to  cope  with  whatev¬ 
er  happens.  And  things  are  happening. 

The  paper  already  is  getting  bigger,  up 
to  28  pages  on  Wednesdays.  Classified, 
also  feeling  growth  pangs,  soon  will  be 
processed  on  video  display  terminals. 
And  process  color,  a  viable  capability, 
can  be  produced  whenever  needed. 

A  respectable  volume  of  commercial 
work  now  fills  open  production  voids. 
Included  are  seven  weeklies,  circulars, 
tabloids,  and  special  sections.  Eagle  man¬ 
agement  says  it  seeks  more  of  this  type  of 
work,  especially  newspaper  products  be¬ 
cause  “our  system  is  geared  for  it.” 

Additionally,  there  was  12%  rise  in 
1979  in  preprinted  inserts,  and  this  kind  of 
growth  is  predicted  to  continue. 


There’s  also  talk  of  a  Sunday  paper  in 
the  near  future  for  Mountain  Eagle  sub¬ 
scribers.  The  idea  seems  to  gain  more 
attention  as  more  businesses  open  in  the 
busy  Jasper  marketing  area.  Staff  editors 
assert  they  are  receptive  to  further 
change  and  some  recent  moves  confirm 
that  management  may  be  preparing  for 
this  eventuality. 

The  catalyst  for  much  of  the  activity  is 
the  newspaper's  new  Web  Leader  press, 
equipped  with  two  folders.  The  twinned 
arrangement  provides  the  kind  of  versa¬ 
tility  needed  by  the  plant  to  handle  the 
varied  production  load. 

“For  one  thing,”  says  Ken  Carter,  pro¬ 
duction  manager,  “the  added  capacity 
has  virtually  eliminated  double  runs  for 
two-section  editions  and  this  alone  has 
been  a  tremendous  advantage.  The  week¬ 
lies  sometimes  go  up  to  24  pages  or  use 
spot  color,  both  of  which  require  extra 
press  units.  It  helps  in  many  ways  to  have 
the  capability  available  to  meet  the  situa¬ 
tion.” 

Carter  also  points  to  the  20,000  pph 
speed  of  the  Web  Leader,  declaring  it  an 
asset.  “Occasionally,  we  have  runs  of  up 
to  100,000  copies  on  the  commercial 
work.  The  press  speed  is  definitely  an 
asset  when  you  come  up  against  some¬ 
thing  like  this.” 

The  Mountain  Eagle's  twinned  press 
configuration  consists  of  two  four-unit 
lines,  each  with  two  roll  stands  and  a 
folder.  When  a  two-section  paper  is  cal¬ 
led  for  the  press  is  run  in  twin  association, 
using  a  single  folder.  The  Jasper  paper 
has  run  a  16-page  broadsheet  on  one  line 
(Continued  on  page  42) 


Bundle  unit  online 
at  Norfolk  papers 

A  computerized  bundle  distribution 
system  to  keep  pace  with  a  press  output 
of  72,000  bundles  per  hour  is  included  in 
the  new  $32  million  production  facility  at 
the  Norfolk  (Va.)  Virginian-Pilot  and 
Ledger-Star.  The  automated  Tray-Matic 
system  designed  by  Nolan  Industries  util¬ 
izes  two  computers  to  control  bundle  de¬ 
liveries  through  a  400-foot  vertical  dis¬ 
tribution  network  to  13  dock-loading 
positions. 

Complete  loading  flexibility  is  pro¬ 
vided  by  the  bundle  distribution  system. 
The  driver  parks  at  any  available  loading 
position  and  enters  an  identifying  code  at 
that  entry  station.  Within  moments  bun¬ 
dles  for  that  order  automatically  move 
through  the  distribution  network  to  that 
loading  station. 

The  Tray-Matic  installation  at  Norfolk 
is  the  16th  Nolan  system  installed.  Initial 
plans  for  Norfolk's  mailroom  were  laid  in 
May  1979  and  installation  started  four 
months  later.  Manual  operation  of  the 
system  was  achieved  in  June,  and  within 
a  month  was  in  full  computer  production. 

Nolan  also  has  installed  at  Norfolk  a 
lap  stream  conveyor  with  “X”  switching, 
stack  distribution  equipment,  bottom 
wrappers,  and  powered  truck  loaders  for 
the  dock. 

Asahi  paper  signs 
million  plate  order 

Japan’s  Asahi  Shimhun  with  a  com¬ 
bined  daily  circulation  of  more  than  1 1 
million  recently  contracted  with  NAPP 
Systems  (USA)  Inc.  to  use  nearly  one 
million  photopolymer  plates  per  year. 

NAPP  plates  are  being  processed  at 
two  Asahi  plants  in  suburban  Tokyo,  us¬ 
ing  specially  developed  processors  with 
individual  capacities  of  120  plates  per 
hour. 

The  100-year-old  Asahi  chain  main¬ 
tains  publishing  centers  in  Tokyo,  Osaka. 
Nagoya,  Seibu  and  Hokkaido. 

Great  Lakes  meeting 
set  for  Cincinnati 

The  36th  annual  Great  Lakes  News¬ 
paper  Production  Conference  will  be  held 
January  10-13,  1981  in  the  Cincinnati 
Convention  Center,  Cincinnati,  Ohio. 

Theme  for  this  year’s  conference  is 
“Progress  Update”.  The  exhibit  floor 
will  be  open  on  Saturday,  January  10, 
Sunday,  January  1 1  and  Monday,  Janu¬ 
ary  12. 
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LEAD  IS  BEAUTIFUL 

IN  MORE  WAYS  THAN  ONE 

This  photomicrograph  of  lead  has  an  abstract  artistic  Another  way  to  reduce  our  energy  problem  is 
beauty.  Lead  also  has  a  functional  “beauty”  that  is  not  through  the  use  of  multiple  battery  banks  now  being 
abstract  but  vitally  realistic.  studied  as  a  means  of  load-leveling  to  maximize  elec- 

Lead  is  an  essential  ingredient  in  the  batteries  that  trical  utility  efficiency, 
start  most  of  the  world’s  cars,  trucks,  buses,  ambij-  We  all  need  lead  to  get  us  going  today. . .  and  keep 
lances,  planes,  boats,  farm  machinery,  construction  us  going  tomorrow. 

and  materials  handling  equipment,  every  day.  And  If  you  would  like  to  know  more  about  lead’s  essential 
now,  our  energy  crisis  is  increasing  contribution  to  our  lives  today  and  in  the 

demand  for  production  of  more,  com-  oiKl  ))  future,  write  for  our  free  booklets, 

pletely  battery-powered  electric  vehicles.  7733  Forsyth  Blvd.,  Clayton,  MO  63105 

LEAD  COMPANY 

<  Division  of  St  Joe  Minerals  Corporation 

A  BASIC  SOURCE 


ADMARC  design 
permits  direct 
ad  manager  use 

An  online  software  package  for  direct 
use  by  advertising  managers  and  depart¬ 
ment  personnel  of  single  or  multi¬ 
publication  firms  for  managing  advertis¬ 
ing  and  accounts  receivable  has  been  de¬ 
veloped  by  Neasi-Weber  Inc.  of  Los 
Angeles,  Calif. 

Called  the  ADMARC  (Advertising 
Management  and  Accounts  Receivable 
Control)  system,  the  new  data  processing 
package  permits  the  user  constant  man¬ 
agement  of  an  informational  access  to 
advertising  and  payment  processing,  and 
account  credit  data. 

A  simple,  compact  terminal  gives  im¬ 
mediate,  hands-on  control  to  personnel  in 
the  ad  production,  accounts  receivable, 
credit  and  billing  departments. 

The  system  features  ease  of  operation 
which  advertising  and  other  non¬ 
computer  personnel  can  learn  in  order  to 
enter  data  and  make  inquiries  after  a  brief 
on-site  instruction  period.  The  system 
operates  using  English  and  advertising 
terminology  rather  than  the  coded  lan¬ 
guages  of  computers. 

ADMARC  handles  multiple  editions 
within  publication  titles,  maintaining  re¬ 
cords  for  three  years  or  more.  It  also 
accommodates  monthlies,  weeklies  and 


dailies,  and  is  available  in  versions  to 
meet  the  requirements  of  both  display 
and  classified  advertising.  It  sizes  ads  in 
lines,  pages  (and  fractions  thereoO  and 
centimeters. 

System  capabilities  include  online  en¬ 
try  and  inquiry  of  advertiser  and  agency 
data,  publication  account  assignments, 
insertion  orders,  contracts  and  master 
contracts  for  each  advertiser  and  agency 
by  publication,  ad  copy  instructions,  indi¬ 
vidual  placement  requests,  rate  cards, 
adjustments  for  short  rates  and  rebates, 
current  and  future  sales  by  publication 
and  issue,  ad  page  inventory  by  position, 
and  agency-advertiser  relationships. 
Cross  referencing  permits  identification 
of  accounts  by  product  or  other  names. 

The  system  also  allows  online  inquiry 
of  credit  records,  application  of  adjust¬ 
ments,  and  display  of  account  invoices 
and  cash  records.  Its  advanced  data  base 
capability  offers  managers  automatic 
generation  of  a  wide  range  of  advertising 
and  accounts  receivable  reports  for 
ongoing  visibility  and  control.  These  re¬ 
ports  include  booked  orders,  ad  linage, 
salesman  analysis,  product  advertising 
analysis,  cash  receipt  journals,  and 
general  ledger  summary  of  transactions. 

ADMARC  performs  automatic  rate 
calculation,  automatic  generation  of  cre¬ 
dit  records  for  new  agencies  and  advertis¬ 
ers  at  the  time  new  insertion  orders  are 
entered  into  the  data  base,  and  accounts 
receivable  posting  of  sales  and  adjust¬ 
ments. 


Eight-unit 


CIRCULATION 


PERFORMANCE! 

FROM  THE  LEADER  IN  TELEPHONE 
AND 

DOOR  TO  DOOR  SALES  PROGRAMS 


Call  us  collect  to  discuss  your  circulation  sales  needs. 
We  have  over  20  years  experience  in  providing  our 
newspaper  clients  with  quality  new  home  delivery 
subscribers. 

Carrier  collect— paid  in  advance — verified  orders. 
Whatever  your  requirements,  we  design  a  professional 
approach  for  your  sales  market.  We  guarantee  our 
orders.  Your  real  cost  is  surprisingly  low. 

MILNE  CORPORATION 
4111  Andover  Road 
Bloomfield  Hills,  Michigan  4801 3 
(313)  642-0600 


(Continued  from  page  40) 

and  a  16-page  tabloid  on  the  other  line, 
producing  both  as  a  single  product.  There 
also  is  the  flexibility  of  a  two-press  opera¬ 
tion  when  necessary. 

It  is  interesting  to  probe  the  reasons  for 
selecting  the  Web  Leader.  Some  will 
mention  simplicity,  helical  gears,  the  fol¬ 
der,  or  the  twinned  arrangement  but  one 
management  member  puts  it  in  a  different 
perspective: 

“Look  there  are  only  three  things  on  a 
press  that  can  put  you  out  of  business. 
They  are  the  main  drive,  drive  motor,  and 
folder.  Once  one  of  these  goes  down, 
you’re  in  trouble. 

“With  our  new  set-up  we  have  two 
separate  lines,  each  of  which  have  a  main 
drive,  drive  motor,  and  folder.  Now  we 
have  complete  back-up.  if  it's  needed, 
and  retain  the  flexibility  of  operating  all 
units  as  one  press,  or  as  two  separate 
presses  using  different  folders.” 

The  ability  to  print  process  color  is 
cited  by  another  member  of  the  Mountain 
Eagle  staff  as  a  favorable  point  in  the 
press  selection.  “Full  color  gives  us  sta¬ 
tus,”  he  notes.  Editorial  process  color 
appears  about  twice  a  month  and  there  is 
occasional  call  for  its  use  in  advertising. 
There  also  are  18  Impact  Editions  a  year 
on  special  subjects  in  which  full  color 
plays  a  major  role. 

According  to  Carter.  “The  Web  Lead¬ 
er  has  created  open  time,  which  has  im¬ 
proved  our  maintenance  and  housekeep¬ 
ing.  On  Wednesdays,  perhaps  our  busiest 
day,  we're  now  saving  up  to  two  hours  on 
printing  two  weeklies.  Some  of  this  must 
be  attributed  to  press  design  and  accessi¬ 
bility  to  the  various  functions.  The  crew 
reports  it's  an  easy  machine  to  work  on.” 

Everything  in  the  pressroom  is  sche¬ 
duled  around  the  daily  run  of  the  Moun¬ 
tain  Eagle.  The  crew  begins  to  plate  the 
press  at  11:30  a.m.,  press  start  is  12:30 
p.m.,  and  it  is  cleared  by  1:30  p.m.  Gener¬ 
ally,  a  press  run  is  never  interrupted  to 
accommodate  the  Eagle,  which  means 
precise  scheduling  of  outside  work.  Tues¬ 
days  and  Wednesdays  are  heavy  days  of 
the  week  and  usually  require  extending 
the  work  shift  a  couple  of  hours. 

The  press,  manufactured  by  Web  Press 
Corporation,  Renton.  Washington,  play¬ 
ed  a  prominent  role  in  the  layout  of  the 
new  plant  since  the  building,  in  effect, 
was  designed  around  it.  Alton  Kellum, 
mechanical  superintendent,  says  there 
are  provisions  for  adding  another  unit  to 
each  press  line  without  disturbing  the  ex¬ 
isting  installation  or  present  walls.  If  an 
additional  line  is  necessary  in  the  future 
the  building  can  be  expanded  on  the 
pressroom  side. 

The  15,000  square  foot  structure  is 
basically  built  right  into  the  ea'rth. 


The  Revenue  Builclers 


Sjistem  Integrators  newSystem/22-STD 
brings  big  system  power  tothe 
smaiier  newspaper. 


At  more  than  60  newspapers 
nationwide  System  Integrators 
has  brought  increased  pro¬ 
ductivity,  speed  and  accuracy  to 
editorial  and  classified  depart¬ 
ments.  Publishers  and  Classified 
Advertising  Managers  particularly 
enjoy  the  increased  revenue  that 
Sll  systems  deliver. 

Accuracy 

Now  the  Composing  and  Class¬ 
ified  departments  work  together. 
The  solicitor  has  control  over  ad 
style,  pricing,  and  quality.  The 
solicitor  and  the  customer  agree 
in  advance  on  the  copy.  Higher 
accuracy  means  less  friction, 
higher  revenue,  more  satisfied 
customers  and  more  ad  lineage. 

Speed 

System/22-STD  reduces  tele¬ 
phone  call  turnaround  time. 
Departments  with  up  to  70 


solicitors  have  reported  handling 
more  calls  than  ever  before. 
System/22-STD  gives  fast 
computation  of  lineage  and  prices 
(including  all  discounts).  It  also 
provides  valuable  prompting 
information  to  aid  in  lineage 
building. 

Flexibility 

Ad  formatting  is  flexible  and  easy. 
Solicitors  can  use  this  and  other 
sales  tools  to  increase  lineage 
and  produce  better  looking  ads. 
Classified  Advertising  Managers 
have  increased  control. 
Numerous  reports  are  available. 
Credit  checking  is  automatic.  The 
system  easily  handles  rate 
changes  and  a  variety  of  rate 
structures. 

Increased  Revenue 

The  ability  to  quickly  handle 
incoming  calls  means  fewer  “lost 


calls,”  more  ads  placed,  and  more 
revenue.  Sll  systems  have  proved 
cost  effective  in  all  installations. 

Put  the  revenue  builders  to  work 
for  you.  Call  your  System 
Integrators  sales  representative 
today. 

System  Integrators,  Inc. 

1820  Tribute  Road 
Sacramento,  CA  9581 5 
(916)  929-9481 

P.O.  Box  5221 
Manchester,  NH  03108 
(603)669-4110 


Plate  cylinder  insert 
for  2  Goss  presses 

Pathfinder  Graphic  Associates  of  Chi¬ 
cago,  111.  has  introduced  a  No-Lock  plate 
cylinder  insert. 

The  insert  unit  which  is  packaged  for 
use  on  Goss  Community  and  Suburban 
presses  is  designed  to  replace  the  present 
spring  type  plate  lock-up. 

The  design  consists  of  a  narrow  kerf 
that  has  been  machined  to  automatically 
locate  the  plate  in  both  side  and  circum¬ 
ferential  registers. 

Drilling  and  tapping  of  the  existing 
cylinders  is  not  required.  The  existing 


components  can  be  replaced  in  minutes 
by  the  no-lock  insert  which  is  machined 
to  fit  the  contour  diameter  of  the  existing 
cylinder.  The  insert  unit  will  not  affect  the 
dynamic  balance. 

Rotating  tangential  nip  forces  that  lock 
the  printing  plate  firmly  to  the  cylinder, to 
eliminate  cracking  and  throwing  plates, 
marked  reductions  in  roller  bounce,  print 
slurring  and  press  noise  are  claimed. 

Suburban  and  Community  existing 
plate  benders  can  be  utilized.  Plus  or 
minus  plate  length  tolerances  and  square 
trimmed  edges  are  not  required.  The  no¬ 
lock  unit  accepts  plate  lengths  from  23  'A 
to  24”  long  and  variable  plate  bend  angles 
exceeding  25  degrees  in  accuracy. 


Globe  and  Mail 
launches  first 
national  edition 

Canada’s  new  national  newspaper  was 
launched  October  23  by  the  Toronto 
(Canada)  The  Globe  and  Mail  with  a 
30,000  Montreal  edition. 

Copy  for  this  edition  was  sent  via  mic¬ 
rowave  signals  from  Toronto  to  a  satellite 
over  the  Pacific  and  then  transmitted  to  a 
receiving  dish  in  Montreal  at  the  La 
Presse  newspaper  building.  The  national 
edition  was  printed  at  La  Presse  and  then 
distributed  throughout  Quebec,  all  of 
Eastern  Canada  and  overseas  points  as 
distant  as  Rome  and  Moscow. 

The  Globe  and  Mail  will  also  have  a 
national  edition  for  delivery  in  Western 
Canada  and  abroad  that  will  be  sent  from 
Calgary. 

Globe  publisher,  A.  Roy  Megarry,  said 
the  satellite  transmission  was  a  water¬ 
shed  development  for  the  daily  and  will 
make  the  newspaper  more  accessible  to 
more  Canadians. 

Megarry  went  on  to  say  the  aim  of 
reaching  a  national  audience  had  been  a 
tradition  since  the  first  edition  of  the 
Globe  in  1844. 

Using  Canada’s  Anik  A — 3  satellite, 
copy  is  handled  at  the  two  locations  by 
lasers  with  the  Toronto  laser  scanning  the 
pages  and  the  laser  in  Montreal  writing 
the  pages  on  film.  Cost  of  the  new  satellite 
system  was  $1.5  million  (hardware)  with 
previous  delivery  costs  for  air  freight  and 
mail  listed  at  $2.8  million. 

The  Globe  publisher  said,  ”1  suspect 
that  within  1 8  months  we  will  be  pushing  a 
circulation  of  400,0(K).”  Daily  midweek 
circulation  before  the  satellite  transmis¬ 
sions  began  was  about  295,000,  plus 
36,000  for  Report  on  Business. 

We  already  have  the  structure  in  place 
to  serve  the  information  needs  of  a 
national  audience  and  broaden  our  cir¬ 
culation  base,  with  news  bureaus  in  Hali¬ 
fax,  Quebec  City,  Montreal,  Ottawa,  Cal¬ 
gary,  Edmonton  and  Vancouver,  Megar¬ 
ry  said. 


Daily  starts  program 
offered  by  NAPP 

Wilkes-Barre  (Pa.)  Times-Leader  will 
participate  in  a  customer  service  program 
sponsored  by  NAPP  Systems  (USA). 

The  program,  called  Take  Advantage 
of  Us,  aims  to  provide  a  communications 
link  between  NAPP  customers  and  their 
advertisers.  Using  an  illustrated  guide  as 
its  primary  tool,  the  program  describes 
how  advertisers  can  help  achieve  better 
reproduction  by  adhering  to  certain  stan¬ 
dards  in  the  preparation  of  their  ads. 


NATHAN  PRUNER,  left,  business  manager  of  the  Houghton  (Mich.)  Daily 
Mining  Gazette,  and  Robert  Skuggen,  general  manager,  look  over  one  of  the 
first  copies  off  the  1 3,0(X)  circulation  newspaper's  new,  six-unit  Goss  Com¬ 
munity  press.  Two  publishing  days  before  the  new  press  was  scheduled  to  go 
into  operation,  a  fire  put  the  old  Goss  press  (installed  in  1951)  out  of 
operation.  The  paper  printed  two  editions  1(X)  miles  away  at  the  Ironwood 
(Mich.)  Daily  Globe.  The  new  press  is  part  of  a  move  by  the  paper  to  a  new 
facility  along  with  installation  of  a  Compugraphic  Unified  Terminal  copy 
processing  system  and  a  switch  to  a  six-column  format. 
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ADVERTISEMENT 


Accuracy  in  Media 

<^f^£.EcL  OxuLns. 


The  disgraceful 
persecution  of 
F.B.I.  officials 


WASHINGTON— The  Reagan  landslide 
produced  a  state  of  euphoria  among  those 
who  supported  his  candidacy,  but  many  of 
them  were  profoundly  saddened  two  days 
later  when  they  got  the  news  that  a  jury  in 
Washington,  D.  C.  had  convicted  two  for¬ 
mer  F.B.I.  officials  of  conspiring  to  violate 
the  constitutional  rights  of  American 
citizens. 

jimmy  Carter's  Justice  Department  had 
taken  out  after  the  F.B.I.  soon  after  Carter 
took  office.  They  were  out  to  get  the 
Bureau  for  having  undertaken  warrantless 
searches  in  an  effort  to  track  down 
dangerous  radical  terrorists.  The  original 
plan  was  to  go  after  the  agents  who  had 
actually  undertaken  these  so-called 
"black  bag"  jpbs  and  their  immediate  su¬ 
pervisors.  That  was  dropped  after  a  public 
outcry  convinced  Carter  and  his  good 
friend  Attorney-General  Griffin  Bell  that 
such  a  move  would  backfire  politically. 
However,  they  did  not  abandon  the  effort 
to  "get"  the  F.B.I. 

The  next  step  was  to  seek  indictments 
against  the  higher-ups  who  had  autho¬ 
rized  or  condoned  those  supposedly  hor¬ 
rendous  deeds.  The  targets  were  L.  Patrick 
Gray,  who  was  acting  F.B.I.  Director  at 
the  time  of  the  searches,  W.  Mark  Felt, 
former  acting  Associate  Director  of  the 
F.B.I.,  and  Edward  S.  Miller,  former  Assis¬ 
tant  to  the  Director. 

Little  media  attention 

For  some  reason,  the  assault,  on  these 
men  never  stirred  the  same  degree  of  pub¬ 
lic  protest  as  did  the  indictment  of  their 
subordinates.  One  reason  may  be  that 


many  people  were  lulled  into  thinking  that 
nothing  would  ever  come  of  this  effort. 
The  officials  were  indicted  in  1978,  and 
the  case  dragged  on  for  over  two  years.  It 
received  relatively  little  publicity.  The 
trial  got  underway  in  Washington  in 
September  1980,  but  even  its  beginning 
was  not  treated  as  front-page  news  by 
either  Washington  paper  or  the  New  York 
Times.  The  trial  got  little  attention  on  tele¬ 
vision,  and  it  probably  came  as  a  shock  to 
a  great  many  people  throughout  the  na¬ 
tion  to  learn  two  days  after  election  day 
that  Mark  Felt  and  Edward  Miller  had  been 
convicted  and  faced  the  possibility  of  a 
1 0-year  prison  term  and  a  $1 0,000  fine.  L. 
Patrick  Gray  had  not  been  tried  with  his 
two  top  aides.  That  is  yet  to  come. 

One  key  issue  in  the  trial  was  whether 
or  not  the  defendants  were  correct  in  their 
contention  that  the  foreign  connections  of 
the  Weather  Underground  organization 
justified  the  use  of  warrantless  searches, 
since  it  was  accepted  that  the  President 
had  the  authority  to  authorize  such  sear¬ 
ches  in  connection  with  foreign  intelli¬ 
gence  and  counterespionage  investiga¬ 
tions.  The  defense  submitted  a  100-page 
document  detailing  the  foreign  connec¬ 
tions  of  the  Weather  Underground.  This 
received  little  or  no  attention  in  the 
media,  and  it  seems  to  have  been  com¬ 
pletely  ignored  by  the  judge  in  the  case. 

Another  issue  was  whether  the  director 
of  the  F.B.I.  had  authority  from  the  Presi¬ 
dent  to  carry  out  such  warrantless  sear¬ 
ches.  Former  President  Richard  Nixon  tes¬ 
tified  at  the  trial  that  beginning  with 


Franklin  D.  Roosevelt,  Presidents  had  de¬ 
legated  such  authority  to  the  head  of  the 
F.B.I.  Former  Attorneys  General  Herbert 
Brownell,  John  Mitchell,  and  Richard 
Kleindienst  all  testified  that  a  President 
could  delegate  this  authority.  Felt  and  Mil¬ 
ler  believed  that  they  had  authority  to 
order  "black  bag"  jobs  from  the  F.B.I. 
director,  who  in  turn  had  general  author¬ 
ization  from  the  President. 

Judge  gave  jurors 
_ no  choice _ 

judge  William  Bryant,  who  presided 
over  the  trial,  chose  to  instruct  the  jury 
that  in  order  to  acquit  Felt  and  Miller  they 
had  to  find  that  each  warrantless  entry 
had  been  "specifically  authorized  by  the 
President  or  the  Attorney  General."  This 
was  equivalent  to  ordering  a  directed  ver¬ 
dict  of  guilty,  since  the  defendants  had 
never  contended  that  each  specific  "black 
bag"  job  had  been  taken  up  with  either  the 
President  or  the  Attorney  General.  The 
defendants  felt  that  judge  Bryant  had  been 
consistently  hostile  to  them  and  had  mis¬ 
applied  the  law  not  only  in  his  instructions 
to  the  jury,  but  also  in  limiting  their  access 
to  classified  documents  that  they  said 
were  relevant  to  their  defense.  They  will 
appeal  the  verdict,  but  it  is  also  possible 
that  Ronald  Reagan,  once  he  takes  office, 
will  call  a  halt  to  the  Carter  Administra¬ 
tion's  persecution  of  the  F.B.I.  and  issue 
pardons  to  both  Felt  and  Miller. 

That  is  certainly  an  action  that  would  be 
cheered  by  the  millions  of  Americans  who 
gave  their  votes  to  Ronald  Reagan. 


REED  IRVINE  IS  CHAIRMAN  OF  ACCURACY  IN  MEDIA,  THE  MEDIA  WATCHDOG,  AND  IS 
EDITOR  OF  THE  AIM  REPORT.  THIS  WEEKLY  COLUMN  IS  AVAILABLE  TO  PAPERS  FOR  A 
MODERATE  CHARGE.  For  information  write  AIM,  777  14th  St.,  N.W.,  Washington,  D.C.  20005,  or 
call  (202)  783-4406. 


Omaha-Herald  buys 
business  computer 

Omaha  (Neb.)  World-Herald  has 
purchased  a  dual  PDP- 11/70  computer 
system  for  circulation  and  business  data 
processing  from  Digital  Equipment  Corp. 
The  World-Herald,  with  a  daily  circula¬ 
tion  of  240,000  (Sunday  280,000),  has  be¬ 
gun  to  implement  circulation  and 
accounting  tasks  on  the  two-processor 
system  delivered  in  June. 

Each  PDP-11/70  system  in  the  con¬ 
figuration  is  equipped  with  more  than  one 
half  million  characters  of  internal  mem¬ 
ory.  Seven  magnetic  disk  drives  provide 
469  million  characters  of  online  data  stor¬ 
age.  Currently  nine  VTIOO  video  termin¬ 
als  are  used  for  interactive  data  entry, 
circulation  file  maintenance  and  inquiry, 
and  generation  of  reports  for  manage¬ 
ment.  All  application  programs,  plus 
Digital's  DATATRIEVE  file  inquiry  and 
report-writing  package,  run  under  Digit¬ 
al’s  CTS — 500  commercial  operating  sys¬ 
tem  software. 

The  system  will  be  used  initially  for 
normal  circulation  and  accounting  tasks. 
Programs  for  accounts  payable,  general 
ledger  and  payroll  are  operational. 
Accounts  receivable  and  other  programs 
will  become  operational  in  1981. 

John  Gottschalk,  vicepresident  at  the 
World-Herald,  said  the  current  circula¬ 
tion  system  provides  labels,  and  draw  and 
billing  functions.  The  paper  intends  to 
develop  the  system  to  include  both  sub¬ 
scriber  and  non-subscriber  listings,  auto¬ 
matic  routing,  a  centralized  service  func¬ 
tion  for  all  subscribers  who  may  need 
service,  and  perhaps  some  distributed 
processing  for  district  offices. 

Nebraska  dailies  test 
software  release 

Lincoln  (Neb.)  Journal  and  Star  has 
completed  five  months  of  operation  with 
the  new  Harris  Release  5  software  intro¬ 
duced  at  ANPA/RI  in  Atlanta. 

The  company,  which  publishes  the 
Lincoln  papers,  served  as  the  field  test 
site  for  the  software,  that  features  capabi¬ 
lities  for  full-page  output  of  combined 
editorial  and  display  ad  text,  multi-line 
editorial  proformas  and  box  generation 
markup. 

Ed  Roth,  production  manager  for  the 
Journal-Star  said  the  editorial  staff  has 
found  the  software's  expanded^'wire 
handling  capabilities  and  multi-line  edito¬ 
rial  proforma  especially  useful. 

"it  has  enhanced  the  number  of  subdi¬ 
visions  possible  for  splitting  the  four  in¬ 
coming  wires  into  specific  directories." 
Roth  said.  "Also,  the  expanded  proforma 
permits  more  information  to  be  stored 
with  a  story.  We're  very  pleased  with  the 
new  software." 

The  Journal-Star  system  consists  of  a 
Harris  2565  Copy  Processor.  70  1700 
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series  editing  terminals — including  6  two- 
way,  remote  units — and  two  7400  CRT 
typesetters. 

The  company  uses  its  Release  5  modu¬ 
lar  makeup  capability  for  editorial  copy. 

"We've  also  expanded  into  some  com¬ 
mercial  work."  Roth  said.  “The  equip¬ 
ment  was  idle  a  large  percent  of  the  time, 
so  we  took  on  commercial  work  to  keep  it 
busy.  We’re  doing  typesetting  for  the 
University  of  Nebraska  and  generating 
ruled  forms." 

In  a  unique  arrangement,  the  Universi¬ 
ty  of  Nebraska  has  a  Harris  12.50  Mic- 
roSystem  on-line  one-way  to  the  Journal- 
Star.  "This  is  being  used  as  an  education¬ 
al  tool,"  Roth  said.  “Students  who  write 
copy  in  the  classroom  can  transmit  it  to  a 
special  directory  in  our  system  and  have 
it  typeset." 

$49.7  million  facility 
set  for  K-R  dailies 

The  board  of  directors  of  Knight- 
Ridder  Newspapers  has  approved  $49.7 
million  for  a  new  printing  and  production 
facility  for  the  St.  Paul  (Minn.)  Dispatch 
and  Pioneer  Pre.s.s. 

The  166,000  squai  e-foot  production 
plant  will  be  built  at  Northport  on  the 
south  bank  of  the  Mississippi  River  at  a 
cost  of  $13  million.  This  includes  the  cost 
of  the  land. 

An  additional  $30  million  will  be  spent 
for  the  new  equipment,  including  three 
Goss  Presses,  new  laser  platemaking 
equipment  and  an  advanced  mailroom 
equipped  for  online  daily  inserting  and 
computerized  bundle  processing  and 
handling. 

Alvah  H.  Chapman,  Jr.,  said  the  $49.7 
million  plant  and  equipment  approval 
also  includes  contingency  funds. 

Preliminary  plans  are  being  made  for  a 
new  office  building  near  the  current  head¬ 
quarters  of  the  two  papers  in  downtown 
St.  Paul.  However,  no  definite  announce¬ 
ment  is  expected  on  this  project  until 
1981. 

Construction  of  the  new  production 
plant  will  begin  next  month.  Production 
in  the  new  facility  is  scheduled  to  begin  in 
October  1982. 

Air  scrubbing  units 
put  on  Goss  press 

Camden  (N.J.)  Courier-Post  .  a  mem¬ 
ber  of  the  Gannett  Newspaper  Group,  has 
installed  a  10  unit  A-PAR  air  washer  sys¬ 
tem  from  MGl  International  of  Morris 
Plains, N.J. 

The  system  is  located  in  the  reel  room 
with  connections  to  the  18  Goss  Mark  I  & 
11  press  units.  (One  A-PAR  unit  treats  2 
double  width  press  units.)  More  than  200 
air  washing  units  have  been  installed  in 
pressrooms  world- wide. 


Conference  set 
on  information 

Information  Utilities  '81,  a  conference 
and  exhibit,  will  take  place  March  2,  3, 
and  4,  1981  in  New  York  City  at  the  New 
York  Hilton.  The  conference  is  spon¬ 
sored  by  Online,  Inc.,  publisher  of  Online 
and  Database  magazines  and  sponsor  of 
the  annual  Online  conferences. 

Information  Utilities  is  the  collective 
term  that  has  been  applied  to  all  of  the 

new  technologies - interactive  cable. 

teletext,  viewdata,  online  personal  com¬ 
puters,  electronic  mail,  electronic  funds 
transfer,  video  cassettes  and  video  discs. 

teleshopping - that  are  supposed  to 

transform  home  television  sets  and  other 
receivers  into  high  powered  information/ 
entertainment  centers. 

The  lU  '81  program  consists  of  eight 
“tracks,"  each  of  which  covers  a  major 
area  of  interest.  Track  I  covers  an  In¬ 
formation  Utilities  Primer - for  profes¬ 

sionals  newly  involved  in  the  field.  Track 
2  is  on  American/International  videotex! 
trials  and  tribulations  with  reports  and 
analyses  of  the  numerous  teletext  and 
viewdata  field  trials  and  operational  sys¬ 
tems  in  North  America  and  Europe. 

Some  of  the  other  Tracks  will  cover 
personal  computers  as  information  pipe¬ 
lines,  video  media  as  information  utili¬ 
ties,  information  opportunities  and  con¬ 
sequences,  technological  confluence  and 
conflict,  policy  issues  that  include  gov¬ 
ernment  policies,  copyrights,  and  cen¬ 
sorship  and  First  Amendment  guaran¬ 
tees.  The  last  Track  will  cover  commer¬ 
cial  presentations  of  varying  information 
utilities. 

The  conference  has  been  designed  for 
people  within  the  information  industry  in¬ 
cluding  executives  fron  newspaper  and 
magazine  publishers,  communications 
media,  advertising  agencies,  banks  and 
other  credit  institutions,  retailers,  direct 
marketing  specialists,  electronic  mail  ser¬ 
vices.  and  manufacturers  of  terminals, 
computers  and  communications  equip¬ 
ment. 

One-Step  solution 
eliminates  alcohol 

ROSOS  Research  Laboratories  of 
Lake  Bluff,  111.,  has  developed  a  one-step 
solution  which  eliminates  alcohol  and 
alcohol  replacements  in  systems  which 
previously  required  alcohol  for 
dampening. 

The  solution  is  G7A — C — KSP5(X).  a 
stable,  non-hazardous,  non-flammable, 
non-polluting,  and  energy-saving  solu¬ 
tion  that  is  safe  for  normal  disposal. 

KSP5(X)  insures  an  optimum  ink/water 
balance  while  reducing  surface  tension. 
The  solution  is  effective  in  hard  as  well  a^ 
soft  water. 
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XEROX®  is  a  trademark  of  XEROX  CORPOlfATION.  liccthoven  isn’t. 


'Vfou  just  paid  $20  to 
‘  hear  Beethoven. 

These  days,  lots  of  people  are  more  than 
happy  to  trade  on  someone  else’s  good  name. 
That’s  why  brand  names  and  trademarks  are 
more  important  than  ever. 

Because  when  everyone  uses  trademarks 
incorrectly,  they  may  stop  being  trademarks. 

And  then  anybody  can  use  them.  Wliich  means 
youxan’t  be  sjwej)f  getting  the  quality  you 
expect.  That  s  true,  whether  you  want  ascertain 
cola  to  drink,  a  certain  tissue  to  sneeze  in— or  a 
certain  copier  to  copy  on. 

That's  why  we’d  like  to  remind  you  that 
Xerox  is  a  registered  trademark  of  Xerox  Cor¬ 
poration,  and  is  properly  used  as  an  adjective, 
followed  by  a  noun  describing  our  product. 

As  long  as  you  use  our  good  name  cor¬ 
rectly  when  you  want  a  Xerox  product,  you’ll 
get  a  Xerox  product.  Not  some  copy  that  won’t 
pertorm  as  expected. 

XEROX  ' 
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New  headline 
type  debuts  in 
Milw.  Journal 

When  the  Milwaukee  Journal  changed 
its  headline  to  Baker  Argentina  on 
September  22.  it  was  the  first  such  change 
since  1919. 

For  61  years.the  Journal  used  Chel¬ 
tenham,  a  typeface  designed  by  Bertram 
C.  Goodhue  in  1900,  to  headline  more 
than  six  decades  of  war  and  peace, 
prosperity  and  depression,  triumph  ad 
tragedy. 

The  switch  to  Baker  Argentina  has 
made  the  evening  daily  the  only  paper  in 
the  world  using  the  new  face  which  was 
designed  by  Arthur  Baker  of  German¬ 
town,  N.Y.  Considered  one  of  the 
world’s  foremost  calligraphers.  Baker 
has  designed  or  modified  more  than  300 
different  typefaces. 

Work  on  the  selection  of  a  face  for  the 
Journal  started  in  the  spring  of  1979  and 
continued  until  the  first  day  of  publica¬ 
tion.  The  original  goal  was  to  have  the 
new  type  ready  in  September  1979,  when 
the  paper  converted  to  six-column  make¬ 
up. 

“But  it  didn’t  turn  out  to  be  that  easy  or 
that  soon,”  George  Lockwood,  assistant 
managing  editor/features,  said. 

Part  of  the  delay  involved  “digitiliz- 
ing”  the  type — translating  the  shape  of 
each  letter  into  a  code  that  computer 
typesetting  equipment  could  read. 

The  paper  could  have  used  the  new 
type  face  just  as  it  came  from  the  supplier, 
but  it  decided  to  kern  the  alphabet  in  four 
variations — medium,  medium  italic,  bold 

Libel  law 
guide  to 
be  revised 

Plans  to  publish  a  revised  and  updated 
edition  of  the  SYNOPSIS  OF  THE  LAW 
OF  LIBEL  AND  THE  RIGHT  OF 
PRIVACY  by  Washington  lawyer  Bruce 
W.  Sanford,  in  March,  1981,  were 
announced  by  Gordon  Hanna,  vicepresi¬ 
dent  and  general  editorial  manager  of 
Scripps-Howard  Newspapers,  and  Jane 
Flatt,  publisher  of  The  World  Almanac. 

The  announcement  reflects  the  strong 
feedback  from  leaders  in  the  communica¬ 
tions  industry  and  floods  of  requests  from 
broadcasting  and  newspaper  newsroom 
people  across  the  country,  as  well  as  jour¬ 
nalism  professors  and  public  relations 
practitioners. 

The  1977  edition,  commissioned  by  the 
E.W.  Scripps  Company  as  a  handbook 
for  working  journalists,  sold  over  20.(KH) 
paperback  copies  within  the  communica¬ 
tions  industry  and  is  used  in  hundreds  of 
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(report^, 


Baker  bold  head  can  substitute  for  a  48- 
point  Chelt  head,  for  example,  and  so  on 
down  the  line.” 

Commenting  on  the  switch,  feature  re¬ 
porter  Gerald  Kloss  said.  “If  the  Journal 
keeps  Baker  Argentina  as  long  as  it  kept 
Cheltenham,  the  next  big  switch  will 
come  in  the  year  2041.” 


and  bold  italic — and  in  three  master- 
sizes — 18  point,  36  point  and  72  point. 

“We  found,  generally,  that  Baker 
Argentina  in  the  bold  font,  being  weight¬ 
ier  than  Chelt,  can  be  dropped  down  on 
type  size  for  the  same  effect  and  about  the 
same  headline  count.”  Chuck  Johnson, 
news  system  editor,  said.  “A  42-point 


other  media  companies.  Sanford  is  a  for¬ 
mer  staff  reporter  for  the  Wall  Street 
Journal. 

Sanford  wrote  the  book  for  working 
newspeople  after  listening  to  their  ques¬ 
tions  for  years  and  realizing  the  need  for  a 
simple,  readable  explanation  of  the  cur¬ 
rent  law  of  libel  and  invasion  of  privacy. 

“To  the  non-lawyer,  the  recent  gyra¬ 
tions  of  the  law  are  so  dizzying  as  to  seem 
hopelessly  complex  and  confused,”  said 
Sanford.  “Appreciation  of  the  law, 
however,  can  save  a  publisher  or  broad¬ 
caster  thousands  of  dollars  in  defense 
costs  and  the  embarrassment  of  a  ugly 
lawsuit.” 

The  1977  edition  was  sold  as  a  service 
to  the  industry  by  the  E.W.  Scripps  Com¬ 
pany.  Hanna  said  “all  elements  of  the 
American  press  are  strengthened  by  a 
thoughtful  approach  to  libel  and  privacy 
problems.  Certainly  media  credibility  is 
directly  related  to  these  legal  concerns.” 

The  1981  edition  will  be  sold  nation¬ 
wide  by  Newspaper  Enterprise  Associa¬ 
tion.  an  affiliate  of  United  Media  Enter¬ 
prises,  which  also  publishes  The  World 
Almanac. 


newsrooms. 

The  revised  book  distills  the  impact  of 
major  court  cases  in  libel  and  invasion  of 
privacy  during  the  last  four  years.  Writ¬ 
ten  in  clear,  layman’s  language,  the  book 
contains  clear-cut  do’s  and  don’ts,  “Red 
Flag”  words  and  scores  of  examples  and 
practical  guidelines  preparing  reporters 
and  editors  to  anticipate  various  legal 
problems. 

Certain  unsettled  areas  of  the  law  re¬ 
ceive  a  new  treatment,  answering  such 
questions  as: 

— “Who  is  a  public  figure?” 

— “When  can  you  preserve  a  confiden¬ 
tial  source  in  a  libel  case?” 

— “How  much  damage  do  libel  plain¬ 
tiffs  win?” 

The  entire  section  on  invasion  of  priva¬ 
cy  is  expanded,  with  special  emphasis  on 
newsgathering  problems  for  broadcasters 
and  investigative  reporters. 

The  book’s  author,  Bruce  W.  Sanford, 
is  a  partner  with  the  Washington  office  of 
Baker  &  Hostetler,  the  national  law  firm 
which  represents  United  Press  Interna¬ 
tional.  Scripps-Howard  Newspapers  and 
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Myth: 

Railroads  charge  too  much  to  move  coal. 


i 


Fact: 

Rail  costs  are  a  smaller 
share  of  the  delivered 
price  of  coal  today  than 
they  were  10  years  ago. 

The  United  States  has  enough  coal  to  break 
our  energy  dependence  on  imported  oil.  Now, 
when  this  vital  resource  is  needed  more  than 
ever,  America’s  freight  railroads  are  being 
accused  of  charging  too  much  to  move  coal, 
thus  impeding  the  nation's  shift  from  oil  to  coal. 

Nothing  could  be  further  from  the  truth. 

Coal  prices  and  electric  utility  rates  have  risen 
much  faster  than  railroad  coal  rates.  Ten  years 
ago,  rail  transportation  charges  averaged  39 
percent  of  the  delivered  price  of  coal.  Today, 
they  average  only  25  percent  of  the  delivered 
price. 

Naturally,  specific  rates  may  be  higher  or 
lower  than  average  depending  on  such  factors 
as  the  distance  the  coal  is  moved. 

America’s  freight  railroads  are  the  most  re¬ 
liable  and  cost-efficient  way  to  move  most  coal 
from  where  it’s  mined  to  where  it's  needed— 
to  generate  electricity  and  fuel  our  industries. 
Today,  that’s  more  important  than  ever. 

For  more  information,  write:  Coal.  Dept.  Z-3, 
Association  of  American  Railroads,  American 
Railroads  Building,  Washington,  DC.  20036. 


Surprise: 

Railroads  move  a  ton  of 
coal  for  an  average  charge 
of  less  than  2^  a  mile. 


Nofziger  to  leave 
Reagan’s  staff 

Ronald  Reagan  and  his  advisors  have 
not  yet  "settled”  on  the  “details”  of  a 
press  conference  schedule  to  be  initiated 
when  the  president-elect  takes  office  on 
January  20. 

On  November  9,  Nofziger  disclosed 
plans  to  step  down  from  his  role  as  press 
secretary  to  Reagan.  Nofziger  said  the 
job  as  press  secretary  in  the  Reagan 
adminstration  had  not  been  offered  to 
him. 

In  response  to  a  question  at  a  press 
conference  last  week.  President-elect 
Reagan  did  say  he  will  do  his  “utmost”  to 
hold  press  conferences  on  a  “fairly  regu¬ 
lar”  basis. 

“1  don’t  think  that’s  a  detail  we’ve  set¬ 
tled  on,  but  if  you’ll  look  back  at  the 
record,  we  were-and  I  was-quite  avail¬ 
able  as  governor  (of  California)  and-to 
the  press-and  consider  this  as  a  part  of 
letting  the  people  know  what’s  going  on  in 
government.  So  we’ll  do  our  utmost  to 
have  them  on  a  fairly  regular  and  consis¬ 
tent  basis.” 

Reagan’s  30  minute  press  conference 
came  to  an  abrupt  close  when  his  press 
secretary,  Lyn  Nofziger,  stepped  onto 
the  stage,  almost  in  front  of  Reagan,  and 
said,  “No  more  questions,  ladies  and 
gentlemen.  No  more  questions.” 

Reagan  shrugged  his  shoulders  and  told 
reporters  as  he  was  being  led  away  from 
the  podium  that  there  would  be  other 
chances  for  the  press  to  question  him  “as 
you  well  know.” 

Those  covering  the  Reagan  campaign 
pointed  out  that  it  had  not  been  unusual 
for  Nofziger  in  the  past  to  step  in  and  cut 
Reagan  off  during  a  question  and  answer 
session  with  the  press.  The  traditional 
practice,  once  Reagan  is  in  the  White 
House,  is  for  the  senior  news  agency  cor¬ 
respondent,  not  the  presidential  press 
secretary,  to  end  the  news  conference  by 
stating:  “Thank  you,  Mr.  President.” 

A  commission  to  recommend  changes 
to  do  away  with  the  present  “circuslike” 
atmosphere  of  the  White  House  press 
conference  was  appointed  at  the  Uni¬ 
versity  of  Virginia. 

The  announcement  was  made  by  for¬ 
mer  Virginia  Governor  Linwood  Holton 
and  Ray  Scherer,  a  former  NBC  White 
House  correspondent  who  is  now  a 
vicepresident  of  RCA. 

The  project  is  one  of  the  studies  of  the 
presidency  being  conducted  by  the  White 
Burkett  Miller  Center  of  Public  Affairs  at 
the  university.  It  is  funded  by  a  grant  from 
the  John  R.  and  Mary  Markle  Foundation 
of  New  York  City. 

Holton  said  no  one  is  served  by  the 
current  press  conference  style  and  its 
continuation  “will  only  cause  a  further 
erosion  of  public  confidence  in  the  pres¬ 
idency,  media  and  government.” 

The  new  commission  intends  to  pre- 
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sent  the  newly  elected  president  with 
proposals  designed  to  make  the  press 
conference  better  serve  him,  the  press 
and  the  public.  Holton  said  spade  work 
for  the  commission  was  done  earlier  this 
year  at  meetings  among  officials  of  the 
Miller  Center,  former  press  secretaries, 
reporters  and  commission  members. 

Commission  members  include  former 
Washington  Post  correspondent  Carroll 
Kilpatrick;  Douglas  Cater,  a  former  spe¬ 
cial  assistant  to  President  Johnson;  Julius 
Duscha,  director  of  the  Washington  Jour¬ 
nalism  Center;  Robert  Pierpoint  of  CBS, 
president  of  the  White  House  Correspon¬ 
dents  Association;  James  Row,  a  member 
of  President  Franklin  D.  Roosevelt’s 
staff;  and  Felicia  Warburg  Rogan,  author 
and  civic  leader. 

Participating  in  the  commission  meet¬ 
ings  will  be  former  Secretary  of  State 
Dean  Rusk  and  New  York  Times  col¬ 
umnist  James  Reston. 

Trenton  Times  enters 
commercial  printing 

“1  expect  to  have  $2  million  worth  of 
commercial  printing  in  house  by  the  end 
of  the  year,”  said  Ken  Inman,  advertising 
director, Trento/i  (N.J.)  Times. 

In  less  than  a  month,  Inman  has 
brought  three  publications  aboard  on  a 
regular  basis.  Currently  the  Times  is 
printing  the  Piggy  Back  Shopper,  lOO.tKK) 
copies  of  the  Bucks  edition  and  30,(XX) 
copies  of  the  Doylestown  edition. 

in  addition,  the  Times  prints  20,0(K) 
copies  of  the  Sand  Paper,  a  Long  Beach 
Island  weekly.  “In  the  summertime 
they’ll  go  to  30,(XK)  copies,”  said  Inman. 

Starting  Noember  12,  the  Times  will  be 
printing  the  Aquarian,  a  weekly  enter¬ 
tainment  newspaper  for  New  York,  New 
Jersey  and  Philadelphia.  The  80,000  cir¬ 
culation  paper  contains  144  pages. 

In  the  last  week  of  October,  the  Times 
printed  one  million  copies  of  a  10-page 
insert  for  Jefferson  Ward.  The  standard 
size  insert  featured  process  color  front 
and  back. 

Also,  the  Trenton  Times  will  be  print¬ 
ing  several  J.C.  Penney  6-page  circu¬ 
lars — 900,000  copies  at  a  time — in  color. 
In  the  J.C.  Penney  program,  Ken 
arranges  for  trucking  the  product  to  such 
publications  as  the  Wilmington  News 
Journal,  Camden  Courier  Post,  Ashury 
Park  Press  and  the  Bucks  County  Courier 
Times. 

Among  other  publications  considering 
switching  their  printing  to  the  Times  is  the 
Soho  News. 

Inman’s  mission  is  to  search  out  pub¬ 
lications  and  contact  publishers  in¬ 
terested  in  receiving  a  bid. 

“Quality  work  is  very  essential  to  these 
publications,”  said  Inman,  “and  that’s 
what  we  offer.  We  can  do  a  224-page 
black-and-white  tab  and,  if  interested  in 
color,  we  can  produce  a  192-page  tab, 
including  32  pages  of  process  color.” 


SPECIAL — Gene  Farrell,  right,  retired 
editor  of  the  Jersey  Journal,  Jersey  City, 
receives  o  special  "Woman  of  Achieve¬ 
ment"  medallion  from  present  editor  Au¬ 
gust  Lockwood.  Farrell,  founder  in  1963  of 
the  annual  program  to  publicly  recognize 
the  community's  unsung  women,  was  given 
his  own  medallion  at  a  surprise  presenta¬ 
tion  at  the  1980  luncheon. 

Joint  pack  ok’d 
in  Chattanooga 

Final  approval  of  a  joint  operating 
agreement  between  the  Chattanooga 
Times  and  the  Chattanooga  News-Free 
Press  was  given  (Nov.  6)  by  Attorney 
General  Benjamin  R.  Civiletti. 

This  is  expected  to  prevent  the  finan¬ 
cially  troubled  Times  from  having  to  go 
out  of  business. 

Civilletti’s  approval  of  the  newspapers’ 
joint  agreement  does  not  cover  three  ac¬ 
tions  taken  by  the  two  newspapers  before 
receiving  Justice  Department  permis¬ 
sion.  These  three  are:  agreeing  to  print 
The  Times  at  the  News-Free  Press  plant, 
discontinuing  publication  of  the  Sunday 
Chattanooga  Times  and  shifting  publica¬ 
tion  of  the  Saturday  edition  of  the  News- 
Free  Press  from  a.m.  to  p.m.  publication. 

Approval  of  a  joint  operating  agree¬ 
ment  under  the  Newspaper  Preservation 
Act  gives  the  merging  companies  immun¬ 
ity  from  antitrust  action.  Except  for  the 
three  acts  not  approved,  other  steps 
merging  printing  and  business  operations 
will  be  protected  by  last  week’s  action. 

Under  the  agreement.  The  Times  will 
maintain  its  own  editorial  and  news¬ 
gathering  operations,  keeping  them  sepa¬ 
rate  from  those  f  the  News-Free  Press. 

Approval  of  the  joint  agreement  was 
justified,  Civiletti  said,  to  keep  a  second, 
independent  editorial  voice  in  Chatta¬ 
nooga. 

The  Civilleti  action  ruled  against  Times 
employes,  who  had  opposed  the  com¬ 
bination. 
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TO:  Newsq^per  Piddidiers  ^General  Managers 
FBiCniI:  Inteniational  Newiqpiq^er  Proniot^ 

SOBJECH!:  Promotion  Ideas  At  Bai^ain  Prices 

As  a  member  of  INPA  you  receive  the  following  six  special  publications.  They're 
worth  more  than  your  dues  for  several  years. 

Here's  what  you  get  as  a  new  member: 

"Promoting  the  Total  Newspaper,"  o.  122-page  handbook  filled  with  everything  you  need 
to  know  to  promote  your  newspaper  better. 

"INPA  Idea  Newspaper," AO  pages  of  the  best  newspaper  promotion  ads. They're  reduced 
in  size  but  large  enough  to  "borrow"  copy  and  art  ideas. 

"What's  In  It  For  Me?',' a  complete  ad  campaign  of  12  full  page  ads  designed  to  increase 
circulation  among  various  newspaper  reader  groups. 

"Guide  to  Marketing  Planning” a  basic  outline  to  plan  your  newspaper's  promotion 
program. 

"Survey  ol Newspaper  Promotion  Departments," a  survey  of  how  newspaper  promotion 
departments  work,  how  much  they  spend,  and  where  they  spend  it. 

"INPA  Yearbook," a  roster  of  more  than  1300  INPA  members,  a  recap  of  the  annual  INPA 
conference,  a  list  of  winners  from  the  Editor  &  Publisher  promotion  contest,  plus 
much  more. 

That's  just  what  you  get  for  joining. 

Once  you're  a  member  of  INPA, there  is  the  monthly  Idea  Newsletter  filled  with  ideas 
in  every  area  of  advertising  and  circulation  promotion,  public  service  programs,  and 
research  surveys. 

Your  INPA  membership  makes  you  eligible  to  attend  INPA's  annual  international 
conference,  its  region  and  division  meetings  in  North  America  and  Europe,  and  seminars 
—where  you  can  meet  and  work  and  learn  from  the  best  newspaper  promotion  experts 
in  the  world. 

Add  to  that  the  special  member  rates  for  INPA  publications  on  research,  advertising, 
and  public  service  programs.  Plus  discount  prices  for  cassettes  and  videotapes  of  the  best 
promotion  ideas  for  radio  and  television  commercials  to  increase  circulation. 

And  if  all  that  wasn't  enough,  there  is  help  and  advice  available  from  countless 
sources  within  INPA,  including  a  research  advisory  committee  and  INPA's  "Idea  Retrieval 
System"  at  the  international  headquarters  at  Reston, Virginia. 

What  does  an  INPA  membership  cost?  Surprisingly  little. 

Memberships  start  as  low  as  $75  per  year.  We  think  INPA  offers  you  more  for 
your  membership  dollar  than  any  other  newspaper  association.  Write  for  more  informa¬ 
tion  today! 


INTERNATIONAL  NEWSPAPER  PROMOTION  ASSOCIATION 


1 16CXD  Sunrise  Valley  Drive,  Reston,  VA  22091 


CIRCULATION 

PR  program 
to  open  apt. 

Oklahoman  and  Times  in  Oklahoma 
City  is  launching  a  public  relations  prog¬ 
ram  in  the  apartment  rental  area  to  open 
new  doors  for  subscription  sales  in  the 
Oklahoma  City  apartment  market. 

Ken  Davis,  circulation  director  for  the 
Oklahoman  and  Times,  presented  the 
program  and  a  booklet  entitled  “You, 
Your  Landlord  and  the  Law’  ’  to  members 
of  the  Apartment  Association  of  Central 
Oklahoma  September  11. 

Seventy-thousand  booklets  have  been 
printed  and  ready  for  distribution  to  new 
and  present  renters  of  apartment  com¬ 
plexes  who  are  members  of  the  Apart¬ 
ment  Association  of  Central  Oklahoma. 
The  booklet  provides  apartment  living 
tips  to  the  tenant  with  a  better  under¬ 
standing  of  what  is  involved  in  renting 
and  residing  in  an  apartment. 

The  back  cover  of  the  booklet  is  a  busi¬ 
ness  reply  card  offering  the  Daily  Oklaho¬ 
man,  the  Oklahoma  City  Times  and  the 
Sunday  Oklahoman  delivered  to  the 
tenant’s  apartment  free  for  two  weeks, 
provided  the  tenant  continues  the  sub¬ 
scription  for  at  least  eight  weeks. 

“We’re  very  excited  about  the  prog¬ 
ram,’’  Davis  said.  “Not  only  will  it  de¬ 
velop  good  public  relations  between  the 


designed 

doors 

newspapers  and  the  Apartment  Associa¬ 
tion  of  Central  Oklahoma,  but  it  will  also 
help  the  apartments  provide  legal  in¬ 
formation  about  apartment  living  to  its 
tenants. 

“It  will  open  the  door  to  subscription 
sales  in  the  apartment  market  and  give 
our  district  managers  the  opportunity  to 
become  acquainted  with  the  apartment 
managers  in  the  Oklahoma  City  area.  The 
apartment  managers  can  also  take  advan¬ 
tage  of  the  opportunity  to  receive  a  com¬ 
mission  on  each  apartment  subscription 
they  solicit  for  the  Oklahoman  and 
Times.’’ 

Five  distinct 
groups  comprise 

youth  market 

Newspapers  seeking  to  attract  young 
readers  1 9  to  34  years  old  are  dealing  with 
five  distinct  groups,  each  with  its  own 
view  of  the  ideal  newspaper,  says  a 
Michigan  State  University  researcher. 

The  research  was  conducted  by  Eileen 
Lehnert,  an  instructor  in  the  School  of 
Journalism.  Ms.  Lehnert  says  past  re- 


PICTURED  are  the  winners  of  the  1980  FAMILY  WEEKLY  CIRCULATION 
BONANZA  contest  during  o  cocktail  party  at  the  Hawaiian  Regent  Hotel  on 
Waikiki  in  Honolulu  where  they  are  enjoying  a  one  week  expense-paid 
holiday.  The  annual  contest  was  open  to  354  newspapers  across  the  country 
that  carry  Family  Weekly.  The  winners  were  chosen  in  two  categories: 
circulation  and  promotion.  The  twenty-six  newspapers  won  this  award  for 
outstanding  creative  contributions. 
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HALL  OF  FAME — Former  Astronaut, 
retired  Air  Force  Lt.  General  Thomas  P. 
Stafford  receives  ICMA  Hall  of  Fame 
Award  presented  to  him  by  Oklahoman 
and  Times  circulation  director  Ken  Davis 
at  a  special  meeting  held  in  Oklahoma 
City,  October  16.  Stafford  is  a  former 
carrier  for  the  Oklahoman  and  Times.  A 
framed  drawing  of  Stafford  will  hang  in 
the  Hall  of  Fame  in  Reston,  VA.  were  the 
ICAAA  is  headquartered. 


search  on  the  so-called  youth  market  had 
been  based  on  the  assumption  that  the 
youth  market  was  a  homogeneous  group. 

“Just  because  people  are  in  a  particular 
age  bracket  doesn’t  mean  they  have  the 
same  interests,”  says  Lehnert.  “That’s 
just  not  a  logical  assumption.” 

She  classified  the  five  groups  she  found 
according  to  what  each  wanted  most  in  an 
ideal  newspaper:  information  stalker, 
consumers  advocate,  fascinated  feature 
reader,  opinion  seeker  and  pillar  of  the 
community.  Each  group  responded  in  a 
separate  way  to  62  attitudinal  statements 
about  “the  ideal  newspaper.” 

Information  stalkers  want  a  newspaper 
to  cover  a  wide  range  of  topics  and  are 
willing  to  forego  comics  and  features  for 
more  serious  news.  Consumer  advocates 
want  information  on  how  to  get  the  most 
for  their  money,  while  fascinated  feature 
readers  want  stories  about  famous  and 
interesting  people’s  lifestyles. 

Opinion  seekers  want  a  variety  of  opin¬ 
ions  on  a  wide  range  of  topics,  while  pil¬ 
lars  of  the  community  want  to  read  all  the 
local  news. 

“This  research  does  not  show  how 
large  these  groups  are  in  the  general 
population,  it  just  shows  that  these  five 
groups  do  exist,”  says  Lehnert. 

As  a  result  of  her  research,  Lehnert  has 
developed  a  questionnaire  which  news¬ 
papers  can  use  to  survey  their  own  youth 
markets.  The  survey  would  show  how 
large  each  group  is  in  the  community. 

Newspapers  trying  to  attract  younger 
readers  may  want  to  make  changes  in 
their  content  to  fit  the  needs  of  their  own 
youth  market,  says  Lehnert. 
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Diehl  resigns 
from  Pa.  paper 

Donald  W.  Diehl  has  resigned  as  editor 
and  president  of  Easton  Publishing  Com¬ 
pany. 

The  company  publishes  the  Express,  a 
52,000-circulation  daily  and  Sunday  in 
Easton,  Pa.,  a  free  distribution  semi¬ 
weekly  in  northwest  New  Jersey,  paid 
weeklies  in  Hackettstown  and  Phillips- 
burg,  N.J.  and  owns  and  operates  am  and 
fm  radio  stations  in  Easton. 

Differences  with  members  of  the  board 
of  directors  were  cited  as  the  reason  for 
the  resignation. 

Diehl  came  to  the  publishing  company 
from  Ottaway  Newspapers  in  1964. 

Hal  B.  Neitzel  was  named  vicepresi¬ 
dent  of  operations  of  the  company.  Neit¬ 
zel  joined  the  company  in  October  1967 
after  spending  15  years  as  director  of 
advertising  and  marketing  for  Lindsay- 
Schaub  Newspapers.  Earlier  he  was 
marketing  manager  of  the  Cincinnnati 
Enquirer. 

Union  ousted 

Non-supervisory  employes  in  the  press 
department  at  the  Kenosha  (Wise.)  News 
voted  4  to  0  to  eliminate  their  bargaining 
agent  Racine  Printing  and  Graphic  Com¬ 
munications  Union  No.  127,  an  inactive 
unit  of  the  International  Printing  and 
Graphic  communications  Union. 


ON  CABLE — The  election  night  coverage  of  the  Des  Moines  Register  and 
Des  Moines  Tribune  was  seen  not  only  on  the  newspaper's  front  pages  the 
following  day,  but  on  the  television  screens  of  thousands  of  central  lowans  on 
election  night  as  well.  In  an  experimental  telecast  produced  by  the  newspap¬ 
ers  and  Hawkeye  Cablevision,  Inc.,  of  Des  Moines,  television  cameras  moved 
in  next  to  the  reporters  and  editors  in  the  newsroom  to  record  the  action  as 
election  results  came  in.  Analyzing  the  situation  on  the  panel  were,  from  left 
to  right,  editor  Michael  Gartner,  Washington  Bureau  chief  James  Risser, 
anchorman  Jerry  Szumski  and  executive  editor  James  Gannon.  The  special 
project,  organized  by  Michael  Wegner,  an  editor  currently  serving  with  the 
company's  corporate  staff,  was  the  Register  and  Tribune's  first  attempt  to 
determine  how  the  newspapers  and  cable  television  might  work  together  in 
the  future. 


CIRCIS/3000  Software 
does  everything  but  set  type 
and  walk  the  company  dog. 

The  Ultimate  Circulation  Information  System 

CIRCIS/3000,  developed  on  behalf  of  Knight-Ridder  News¬ 
papers  by  Collier-Jackson,  Inc.,  is  the  first  circulation 
information  system  designed  from  the  beginning 
to  automate  all  circulation  functions  under  the 
control  of  one  system. 

CIRCIS/3000  includes  the  best  features  of 
existing  circulation  systems  along  with  the 
distribution,  reporting  and  advertising  require¬ 
ments  of  the  future. 

Total  flexibility,  combined  with  simplicity  of 
operation,  make  CIRCIS/3000  all  you’ll  ever  require 
for  an  efficient,  cost-effective  circulation  department. 

All  CIRCIS/3000  programs  are  offered  as  turn-key 
operations  by  Collier-Jackson  without  problems  an(J 
with  complete  training. 


Collier-Jackson,  Inc. 

Newspaper  Systems  Division 
5406  Hoover  Blvd,  Suite  B 
Tampa,  Florida  33614 


Please  send  a  brochure  full  of  all  sorts  of 
interesting  facts  about  CIRCIS 13000,  and  more,  to: 


Mail  request  to:  Collier-Jackson,  Inc. 

Newspaper  Systems  Division 
5406  Hoover  Blvd.  Suite  B 
Tampa,  Florida  33614 
Attn:  Dave  Sloan 
(813)  885-6621 


PUBLICATION 

ADDRESS 

CITY  STATE  ZIP 

PHONE 


COLLICRH  JACKSON 
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N.Y.  Times  Co. 
to  buy  2  dailies 

The  New  York  Times  company  has 
reached  an  agreement  in  principle  to 
purchase  two  daily  newspapers  in 
Louisiana — Houma  Courier  and  Thiho- 
daux  Daily  Comet — it  was  announced  by 
Sydney  Gruson,  vicechairman  of  The 
Times  Company,  and  by  Carmage  Walls, 
whose  family  controls  the  two  papers. 

Both  papers  will  become  members  of 
the  Times  Company’s  regional  newspap¬ 
er  group,  currently  consisting  of  six  daily 
and  six  weekly  newspapers  in  Florida  and 
three  dailies  in  North  Carolina.  No  purch¬ 
ase  price  was  announced. 

Commenting  on  the  purchase,  Gruson 
said, “The  expansion  of  our  regional 
newspaper  group  into  a  third  Sunbelt 
state  and  into  an  area  of  vigorous  econo¬ 
mic  growth  is  another  step  forward  for 
our  Company’s  develomental  program. 
We  are  pleased  that  current  management 
and  news  and  editorial  direction  of  the 
two  papers  will  remain  unchanged.  With 
the  resources  of  The  Times  Company  be¬ 
hind  them,  we  expect  the  papers  to  serve 
their  growing  communities  even  more 
effectively.” 

Almanac  steps  up 
education  marketing 

Reflecting  expansion  into  the  school 
and  library  market.  The  World  Almanac 
has  renamed  its  direct  marketing  division 
The  World  Almanac  Education  Division. 

George  J.  Earl,  manager  of  direct 
marketing,  was  named  director  of  the  di¬ 
vision.  Ralph  Roseff.  veteran  sales  ex¬ 
ecutive  in  education  marketing,  joined 
the  division  as  sales  manager,  a  new  posi¬ 
tion.  He  was  national  sales  manager/ 
education  division  for  King  Features. 
The  division  will  be  headquartered  in 
Cleveland,  1278  West  Ninth  Street,  under 
managership  of  Earl,  while  Roseff  will 
work  out  of  the  New  York  office  at  200 
Park  Avenue. 

Earl  and  Roseff  have  several  new  pro¬ 
ducts  under  development  for  kindergar¬ 
ten  through  sixth-grade  classrooms.  They 
will  utilize  popular  comic  strip  characters 
of  their  affiliated  companies,  Unitd  Fea¬ 
ture  Syndicate  and  Newspaper  Enter¬ 
prise  Association  and  those  of  other 
syndicates. 

Announcement  of  the  changes  was 
made  by  Robert  Roy  Metz,  president  and 
chief  executive  officer  of  United  Media 
Enterprises,  of  which  The  World  Alma¬ 
nac,  UFS  and  NEA  are  affiliates.  Metz 
said: 

“We’ve  long  recognized  the  impact 
and  credibility  of  our  comic  characters 
among  young  people.  We  believe  the  new 
division  will  be  able  to  deliver  those  qual¬ 
ities  to  teachers  and  librarians  with  the 
instructional  materials  we  are  now  de¬ 
veloping.” 
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64  dailies  send  $$$ 
to  aid  student  paper 

When  the  student  newspaper  at  the 
University  of  Maine  converted  from  a  bi¬ 
weekly  to  a  daily  publication,  its  editors 
wrote  to  1,650  daily  newspaper  pub¬ 
lishers  across  the  country  asking  for  $5 
donations. 

About  64  dailies  responded  and  the  tot¬ 
al  received  was  about  $1,200.  Only  one 
Maine  newspaper.the  Brunswick  Times 
Record,  responded  with  a  contribution- 
of  $5. 

Not  all  newspapers  sent  in  only  $5, 
however.  The  Los  Angeles  Times,  for  ex¬ 
ample,  sent  $250,  and  the  Washington 
Post  contributed  $100.  New  York  Times 
Co.  president  Walter  Mattson  sent  a  per¬ 
sonal  check  for  $50,  as  did  William  Loeb, 
publisher  of  the  Manchester  (N.H.)  Un¬ 
ion  Leader. 

One  publisher  wrote  that  he  was  send¬ 
ing  a  $5  donation  because  of  the  “nerve” 
of  the  student  editors.  “Fve  never  heard 
of  a  wilder  scheme,”  he  wrote. 

51  students  finish 
summer  internships 

Fifty-one  college  students  have  com¬ 
pleted  summer  internships  operated 
through  the  Newspaper  Fund.  The  Edit¬ 
ing  Internship  Program  placed  40  selected 
undergraduates  on  daily  newspapers  and 
wire  service  copydesks,  and  awarded 
each  student  a  $700  scholarship.  The 
Minority  Internship  Program  involved  1 1 
students  who  are  doing  graduate  work. 
After  working  a  full  summer  on  daily 
newspapers,  these  students  received 
$1,000  scholarships.  The  editing  interns 
attended  one  of  four  preparatory  courses 
before  beginning  their  internships. 

Telephone  co.  exec 
acquires  weeklies 

Christine  Davies  of  Summit,  N.J.,  a 
former  staff  manager  with  New  Jersey 
Bell,  will  assume  the  duties  of  executive 
editor  of  the  Mercer  County  (N.J.)  Mes- 
senaer  and  Hamilton  Life  of  Trenton, 
N.J. 

Mrs.  Davies  and  Carol  M.  Patton  of 
Richmond.  Va.  are  the  principal  owners 
of  Carpediem  Inc.,  which  acquired  the 
weekly  papers  from  Schweats  Inc.,  own¬ 
ed  by  Julian  J.  Tenaglia,  Maurice  T.  Per- 
rilli,  and  Sido  Ridolfi  of  N.J. 

Mrs.  Patton  will  act  as  general  manager 
and  ad  director. 

Davies  was  a  reporter  and  editor  with 
the  Elizabeth  (N.J.)  Journal  ,  and  editor 
of  the  Union  County  (N.J.)  Independent- 
Messeitf’er. 

W.B.  Grimes  &  Co.,  Inc.  were  the 
brokers  in  the  transaction. 


Engish  publisher 
buys  Panax  papers 

Panax  Corporation  announced  the  sale 
of  Panax  Publishing  Company  and  its 
wholly-owned  subsidiary,  Rantoul  Press, 
Inc.,  to  Trinity  Company,  Inc.  a  wholly- 
owned  subsidiary  of  the  Liverpool  Daily 
Post  and  Echo  Limited  of  Liverpool,  En¬ 
gland. 

Panax  Publishing  Company  publishes 
the  Daily  Calumet,  Sun  Journal,  Calumet 
Day  and  Hammond  Scene.  Rantoul 
Press,  Inc.  publishes  the  Rantoul  Press 
and  Chanute  This  Week.  The  companies 
are  engaged  in  commercial  printing 
through  Litho/Type  Midwest  Press  and 
Rantoul  Printing. 

The  sale  was  announced  by  John  P. 
McGoff,  president  of  Panax  Corporation 
of  East  Lansing,  Michigan,  and  Ian  Park, 
managing  director  of  the  Liverpool  Daily 
Post  and  Echo  of  Liverpool,  England. 

Terms  of  the  transaction  were:  Subject 
to  adjustment  for  any  change  in  book 
value  since  May  31,  1980,  the  purchase 
price  is  $4,650,(j00  of  which  $1 .550,000  is 
payable  in  cash  later  this  month, 
$1,550,000  in  cash  on  February  15,  1981, 
and  $1,5.50,000  on  August  15,  1981.  The 
estimated  gain  to  Panax  from  this  sale  is 
$2,565,000. 

Curley  appointed 
publisher 

John  J.  Curley,  vicepresident/news  of 
Gannett  Co.,  Inc.,  and  general  manager 
of  its  news  service,  is  the  new  president 
and  publisher  of  Gannett’s  Wilmington 
News  Journal  Company. 

Curley  succeeds  Joseph  T.  Lyons,  who 
resigned  to  join  Capital  Newspapers 
Group. 

Robert  A.  Dubill,  executive  editor  of 
Gannett  News  Service,  will  assume  Cur¬ 
ley’s  responsibilities  as  chief  of  the  ser¬ 
vice  which  is  headquartered  in 
Washington. 

Curley  joined  Gannett  in  1969  as  an 
editor  of  the  Times-Union  in  Rochester 
and  was  editor  and  publisher  of  the 
Bridgewater  (N.J.)  Courier-News  before 
becoming  chief  of  GNS  Washington 
bureau  in  1974.  He  became  general  mana¬ 
ger  of  the  news  service  in  1975  and  a 
Gannett  vice  president  last  year. 

CWO&O  expands 
sales  staff 

Two  additions  to  the  sales  staff,  one  in 
Chicago,  the  other  in  los  Angeles,  have 
been  made  by  Cresmer,  Woodward, 
O’Mara  &  Ormsbee,  Inc.,  newspaper 
advertising  sales  firm. 

Kevin  C.  Zimmerman  has  joined  the 
sales  force  of  CWO&O-Chicago;  and 
Terence  McIntyre  has  joined  the  sales 
force  of  CWPO&O-Los  Angeles. 
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Linage 

Th*  following  linogo  lobuloliont  hovo  boon  compilod  by  Medio  Records, 
Inc.  for  the  oxclusivo  pubKcolion  of  Editor  &  Publishor.  They  may  not  be 
reprinted  or  published  in  any  farm  wdhaut  eipKcH  permission  from  Medio 
Records,  Inc.  NOTE:  Newspapers  marked  with  code  below  include  odvertis* 
ing  in  Porode  or  Fomily  Weekly,  oppronmote  linage  os  follows: 

•Porode— 66,368  fFomily  Weebly— 75,337 


NOTE:  Due  to  the  problem  orising  from  the  changes  in  newspa¬ 
per  formats.  Medio  Records  has  odopted  the  following  policy  in 
the  interest  of  linoge  comporobility: 

(A)  AN  six-cokimn  formots  ore  measured  os  six  columns  and 
then  converted  ond  reported  os  eight  columns. 

(8)  AN  eight-column  formats  ore  meosured  and  reported  os 
eight  columns. 

(C)  AN  nine-column  formats  ore  measured  and  reported  os 
nine  columns. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ABDEROEEN,  S.D. 


Americon  News-e  .  647,291  59,616  679,235  21,888 

tAmericon  News-5  .  405,859  20824  529,517  12,684 

Grond  Tolol  .  1,053,150  00,440  1808,752  34,572 

AKRON,  OHIO 

Oeocon  Journol-e  .  2,331,007  38,903  2,376,083  30,053 

*8eocon  Journal-5  .  1,181,695  116.224  1,570,434  127824 

Grond  Totol  .  3812,702  155,127  3,946817  157,877 

ATLANTA,  GA. 

Constitution-m  .  2,938,795  452,952  2,711,188  690,214 

Journol-e  .  3,157,061  443,904  2882,590  693,958 

Journol  &  Coctstitution-5  .  1,683,413  438,687  2,060,239  325,371 

Journol  &  Constitution-sot  483,094  _  634,240  _ 

Grond  Total  .  8,262,363  1,335,543  8,288,257  1,709,543 


NOTE:  Constitution-m  and  Journol-e  published  5  days  o  ureek  only,  for 
1980. 


BALTIMORE,  PAD. 


‘News-Americon-5  .  549,940  143,444  948870  306,816 

News-Americon-e  .  1,078,857  65,548  1,152,057 

5un-m  .  1,660808  45,644  1,660,613  38891 

5uo-e  .  1,829,988  45860  2,023,438  38,591 

5un-5  .  2,119,904  154,292  2,836,987  332,485 

Grond  Totol  .  7,239,197  454,488  8,621,765  716,483 

BERGEN  COUNTY,  N.J. 

Record-e  .  2,366,454  215,707  2,339,880  140,075 

*Record-5  .  1,621,462  328,756  1,994,478  336,076 

Grond  Totol  .  3,987,916  544,463  4,334,358  476,151 

NOTE:  Record-e  published  5  ^ys  o  week  only. 

BOCA  RATON,  FLA. 

News-e  .  906,654  4,736  749,469  32,172 

tNews-5  .  506,285  547,125  _ 

Grond  Totol  .  1,412,939  4,736  1,296,594  32,172 

NOTE:  News-e  published  5  doys  o  week  only. 

BOSTON,  AAASS. 

Harold  Americon-m  ....  682,709  94,776  818,264  208,467 

Harold  Americon-5  .  375,735  284,131  575,895  441,748 

Globe-d  .  2,686,324  59,900  2,524,265  73,040 

•Globe-5  .  2,640,221  361,395  2,934,094  447,229 

Grond  Totol  .  6,384,989  800,202  6,852,518  1,170,484 

BOULDER,  COLO. 

Comero-e  .  2,083,364  13,960  2,108,542 

Cometa-5  .  671,190  760  901.778  6.000 

Grond  Totol  .  2,754554  14,720  3,010,320  6,000 

BRADENTON,  FLA. 

Herold-e  .  1,259,231  1,064,121 

tHerold-5  .  561,458  2,464  696,204 

Grond  Totol  .  1,820,689  2,464  1,760,325 

BUFFALO,  N.V. 

Courier  Express-m  .  923,649  48,761  879,716  74,458 

•Courier  Exprest-5  .  1,079,096  76512  1,440,957  26,160 

News-e  .  2,547,005  63,550  2,469,745  105,400 

News-5  .  387.582  73.296  467.082  _ 

Grond  Tolol  .  4,937,332  262,119  5,257,500  206,018 

CAMDEN,  N.J. 

Courier-Posl-e  .  2,123,909  145,640  2,423,566  70,192 

tCourier-Post-5  .  820.487  23.640  806.790  82.552 

Grond  Totnl  .  2,944,396  169,280  3,230,356  152,744 

NOTE:  Courier  Posl-5  first  pubKcotion  5ept.  9,  1979. 

CHARLOTTE,  N.C. 

News-e  .  1,721,334  77,768  1,686,769  64,352 

Observer-m  .  2,152,238  171,508  2,124,990  131,036 

•Observer-5  .  9W123  152,024  1,259,048  194,568 

Grond  Totol  .  4,861,695  401,300  5,070,807  389,956 

CHICAGO,  ILL. 

Tribune-m  .  3,463,063  3,100,268  3,636,220  3,785,797 

Tribune-5  .  2,314,404  901643  3,115,322  1,387,734 

5un-Times-m  .  2,677,909  425,157  2,718,599  594,701 

•5un-Times-S  .  901,709  493,111  1,175,146  619,259 

Grond  Totol  .  9,357,085  4,920,17910,645,287  6,387,491 

CINCINNATI,  OHIO 

Enquirer-m  .  3,116,194  24,872  3,254,580 

Engulrer-5  .  1,974,464  31,088  2,514,167 

Posl-e  .  1,299,892  88.874  1,527,132  120,207 

Grond  Totol  .  6,390,550  144,834  7,295879  120,207 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


Plain  Deolar-m  .... 
Ftain  DtQltr>S  .... 
Prtss-a  . 

ClEVELANDp  ' 

. ...  2,877,980 
. ...  1,767,754 
. ...  1,524.012 

OHIO 

321,982  3,205,567 
117,745  2,463,029 
281.021  1,781,671 

297,816 

152,259 

352,234 

Grond  Totol  .... 

. ...  6.169,746 

720,748  7.450,267 

802,309 

COLUMAUS 

,  GA. 

Enquirer  (see  note) 

....  1,067,653 

102,117  1,258,496 

H085 

*Ledger>Enquirer>$  . 

....  570,902 

884,328 

2.352 

Grond  Totol  . .  . . 

....  1,638855 

102,117  2,142,824 

36,437 

NUIfc:  Enquirer*m  ond  Ledger-e  sold  in 

1  combinotion,  Mon  through  Frl 

Linage  of  one  edition  Enquirer-m  is 

shown. 

COLUMBUS, 

OHIO 

Dispotch-e  . 

....  2,295,639 

154,021  2,467,151 

50,331 

Dispotch-$  . 

....  1,624,703 

229,424  2,146,032 

165,984 

Citiien-Journol-m 

....  1.171.987 

1.055.795 

Grond  Total  .... 

....  5,092,329 

383,445  5,668,978 

236,315 

OALUSp  TEXAS 

News-m  . 

....  4,541500 

ia.292  4.723.907 

258.949 

News-3  . 

....  2,054,809 

373,879  2.554,901 

387,209 

Times-Herold-e  .  . . 

....  4,017,912 

139,223  4,036.091 

210,950 

”Times-Herald-b 

....  2,071,902 

103,883  2,492,051 

101.755 

Grand  Tolol  .  . . 

. . . .  12,687,123 

761,27713806.950 

958863 

DAYTON,  OHIO 

Journol  Herold-m  .  . 

....  1.750.451 

21,232  2,060,542 

Mews-e  . 

....  1.800;460 

288,046  2,072,684 

296,022 

*Heu«-S  . 

....  1.038.221 

8.448  1.278.227 

9.120 

Grond  Totol  .  .  . . 

.  4,589,132 

317,726  5,411,453 

305,142 

DENVER,  COLO. 

Rocky  Mt  News-m 

.  4.527.172 

4.572,080 

*Ro€ky  Mt  News-$  . 

.  1,009.475 

1,314,918 

Post-e  . 

.  3,349,715 

118,227  3,690.819 

120837 

Post-S  . 

.  2,214,458 

2369.172 

Grond  Total  . 11,100820  118,227  12,466,909  120,537 


DETROIT,  RAICH. 
Not*  Two  Llstlisgs 


ERIE,  PA. 


Times-0  . 

.  1,364,764 

1,438.768 

13,248 

*Times-News-S  .  . 

.  797,413 

40,192  1,041.797 

6.480 

Grond  Total 

.  2,162,177 

40,192  2,480,565 

19,728 

FORT  LAUDERDALE,  FLA. 

News-e  . 

.  4,022884 

553,641  3,761.028 

428,224 

•News  8  5oe  5eetieel-5  1  892,909 

435,068  2,009324 

314,290 

News  8  5un  5eelieel-sel  1,241971 

1,501,364 

Sun  SentineLm  . . 

.  3.810.212 

887,814  3346.865 

687,204 

Grond  Totol 

.  10,968,976 

1,876323 10.313881 

1,429,718 

NOTE:  Nows-t  ond  Sun  Sentinel-m  pubbshed  5  days  o  week  only. 

GARY,  IND. 

Post-Tribune-e  . 

.  1,632875 

191892  1,735,306 

224,252 

*Pest-TrBune-S 

.  1.032364 

53,547  1.172.902 

3.920 

Grond  Total 

.  2,665,439 

245,139  2,908,208 

228,172 

GRAND  FORKS,  N.D. 

HeroM-e  . 

.  87Z364 

89,888  943,752 

14,400 

tHerdd-S  .... 

.  506,163 

36.988  633824 

33.280 

Grand  Totol 

.  1,378527 

126,876  1,5n876 

47,680 

HARTFORD, 

CONN. 

Couront-m  .... 

.  1686,875 

366.166  3617307 

204,377 

*Couront-$  .... 

.  1.367,776 

421.232  1.688.429 

542860 

Grond  Total 

.  4,054,651 

787,398  4,306,236 

747,037 

NOTE:  Couront-m  ond  S  chongod  from  oigkt  ta  nino-column  Fob.  1,  1980. 

HONOLULU, 

HAWAII 

Advortisor-m 

.  2394.205 

2,791,938 

Star-BuRotin-o 

.  2,989,369 

3759.212 

’’btor-BulIttin 

S  Advortisor-S 

.  1,398.709 

1347,348 

Grond  Totol 

.  7,282,283 

7,093498 

HOUSTON, 

TEXAS 

Chroniclo-o  .  . . . 

.  5348385 

587,292  6,446,649 

427,366 

Chroniclo-S  .  . .  . 

.  2,650,628 

388,940  3,319,067 

292,036 

Post-m  . 

.  4,465,098 

451,228  5,159,002 

416,278 

•Post-S  . 

.  1.444.645 

340.123  2.005.655 

176895 

Grond  Total  .  14,109,256  1,767,58316,930,373  1,312,275 


Free  Press-m  .  2,089,351  298,578  2,064,907  393,997 

•Free  Press-5  .  806,038  123,776  1,105,788  214,778 

News-e  .  2,999,929  469,675  3,172,743  559,000 

News-5  .  1819,353  323.771  2,109.232  482,160 

Grond  Tolol  .  7,414871  1.215800  8,452,670  1,649,935 


NOTE:  Free  Press,  1980  and  News,  1980  and  1979  figures  above  reflect 
actual  nine-column  meosurements. 

NOTE:  Free  Press-m  and  5  changed  from  eight  to  nine-column  May  1, 
1980. 


Free  Press-m  .  1,907,459  280,571  2,064,907  393,997 

•Free  Press-5  .  758,467  123.776  1,105,788  214,778 

News-e  .  2,798,188  448042  2,962,063  525,739 

News-3  .  1,451,471  319,042  2,014,215  472,001 

Grond  Tolol  .  6,915,585  1,171,431  8,146,973  1.606815 

NOTE:  Free  Press,  1980  and  News,  1980  and  1979  figures  above  reflect 
converted  eight  column  measurements. 

DULUTH,  RAINN. 

Herold-e  .  962.942  51,904  929,317  36812 

News  Tribune-m  .  1.010894  43,840  1,018549  39,116 

•News  Tribune-3  .  704,253  148,920  888,343  102,656 

Grand  Total  .  2,677,789  244,664  2,836,209  178,584 


NOTE:  Herold-e  published  5  days  o  week  only. 


Times-m  . 

KANSAS  CITY*  MO. 
.  2,538,015  408.266 

2.872.686 

7U634 

Stor-e  . 

.  1,158.444  171,109 

1,245,098 

65,607 

Star-S  . 

.  1,731879  270,664 

2.094.398 

313836 

Grond  Total  .  . . 

.  5,428,338  850,039 

6.2U182 

1,091  .an 

Jeumol-m  . 

KNOXVILLE,  HNN. 
.  1,479,055 

1.488302 

Nfws-SentineLe 

.  1363,072 

1,707,137 

9300 

*  News- Sentinel-5 

.  976,311 

1,388,733 

44824 

Grond  Total  .  . . 

.  4,113438 

4,584,672 

54,424 

Herold  (see  nete) 

LEXINGTON,  KY. 
.  1,916358  79,146 

3050,952 

51840 

•Herold-leoder-S  . 

.  1.073687  5380 

1.489.343 

16.368 

Grand  Totol  .  2.993,245  84826  3840,295  68,208 

NOTE;  HeroM-m  and  Leoder-e  sold  in  combination,  Mon  through  Fri. 

Linoge  of  one  edition  Herald-m  is  shown. 

NOTE:  Herald-m,  Leoder-e  end  Harold  Leoder-5  chonged  from  nine  to 
six-column  June  1,  1980. 

Beginning  June  1,  1980  Media  Records  converted  the  Lexington  papers 
from  0  six-column  format  to  eigbt-cohrmn  Jormol. 

(Continued  on  page  56) 


Ad  Expenditure  Trends 
September  1980 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1980 

1979 

Dollar 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

September . 

,  $  339,180 

340.032 

852 

-  0.3 

First  Nine  Months 

3,092,532 

2,838,878 

-253,654 

+  8.9 

Department  Stores 
(Included  in  Retail) 

September . 

76,595 

77,549 

954 

-  1.2 

First  Nine  Months 

657,298 

631,721 

+  25,577 

+  4.0 

General 

September . 

93,189 

89,260 

+  3,929 

+  4.4 

First  Nine  Months 

826,519 

711,604 

+114,915 

+16.1 

Automotive 

September . 

15,236 

15,694 

458 

-  2.9 

First  Nine  Months 

140,055 

150,687 

-  10,632 

-  7.1 

Financial 

September . 

21,850 

19,250 

+  2,600 

+13.5 

First  Nine  Months 

217,895 

175,865 

+  42,030 

+23.9 

CIskssified 

September . 

.  180,784 

197,250 

-  16,466 

-  8.3 

First  Nine  Months 

1,686,467 

1,669,140 

+  17,327 

+  1.0 

Total  Advertising 

September . . 

.  650,239 

661,486 

-  11,247 

-  1.7 

First  Nine  Months 

5,963,468 

5,546,174 

+417,294 

+  7.5 

EDITOR  &  PUBLISHER  for  November  15.  1980 
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Linag6 — (Cont'd  from  page  55) 


SCPTEMBER  1980/1979 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LITTLE  ROCK,  ARK. 

Arkonsos  GozaHe-m  ....  1,296^48  224,540  1.220.086  268,280 

*Arlion$o$  Gowlte-S  ....  695.150  73^24  836.798  124.040 

Grond  Total  .  1,991,698  298,364  2,056,884  392,320 

LONG  BEACH,  CALIF. 

IndopMdent  ($t«  note)  .  2,020,532  392,200  2,178,358  395,459 

‘Independent  Press 

Telegrom-S  .  720,719  138,340  979.061  30,040 

Grand  Totol  .  2,741,251  530,540  3,157,419  425,499 

NOTE:  lndependent>m  ond  Press  Telegrom>e  sold  in  combination,  Mon 
through  Fri.  Linoge  of  one  edition  Independent-m  is  shown. 

LONG  ISUND,  N.Y. 

Newsdoy-e  .  2,558,381  666,034  2,613,841  545,695 

Newsdoy-S  .  1.334,569  617,262  1.785.726  864,507 

Grand  Total  .  3,892,950  1,283,296  4,399,567  1,410,202 

LOS  ANGELES,  CALIF. 

Times-m  .  5,286,243  2,934,428  5,623,155  2,635,156 

Times-S  .  3,149,838  1,433,714  3,903,975  1,666,617 

Herold-Examiner.e  .  969,180  104,623  921,000  109,297 

Herald-Examiner-S  .  320,541  10.241  388.826  _ 

Grand  Total  .  9,725A02  4,483,00610,836,956  4,411,070 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Volley  News-m  .  3,035,278  585,781  3,017,111  595,789 

•Volley  News-S  .  1,041,627  160,381  1,254.471  86,744 

Grand  Total  .  4,076,905  746,162  4,271,582  682,533 

NOTE:  Volley  News-m  published  5  days  a  week  only. 


NOTE:  Volley  News  began  publishing  o  Mondoy  edition  effective  Sept.  10, 
1979.  Previously,  this  newspoper  wos  publislwd  Tues.  through  Sun.  only. 
NOTE:  Effective  Jon  6, 1980  Fomily  Weekly  Mogozine  has  been  reploced  by 
Parade  Mogozine. 


MACON,  GA. 

Telegroph  (see  note)  ...  1,085,887  103,560  1,090,559  60,892 

•Telegraph  &  News-S  . . .  564,764  27,662  771,817  32,566 

Grand  Totol  .  1,650,651  131,222  1,862,376  93,458 

NOTE:  Telegroph-m  ond  News-e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Telegroph-m  is  shown. 

MANCHESTER  N  H 

UniMi  l.odw-d  .  1,430,847  '  233,552  1,347,023  163,168 

•H.W  Haminhir.  Nms-S  696,130  98,804  776,612  119,320 

Grand  Total  .  2,126.986  332,356  2,123,635  282,488 

MEMPHIS  TENN. 

Comni.rciolApp.al-m  ...  2,137,456  154,481  2,249,017  159,017 

Comm.rciol  Appeol-5  . . .  1,020,095  1,361,685  29,744 

Prow  Scimitor-.  .  1JM,401  155,315  1395,327  124,391 

Grond  Totol  .  4,751,952  309,796  5,206,029  313,152 

AAIAMI,  FLA. 

Horold-m  .  3,535,991  1,041,779  3,327,889  943,341 

H.rold-5  .  2,103,297  724,833  1,980,104  779,383 

N.M-.  .  1089,561  6,889  1,688,597  23,386 

Grond  Totol  .  7,528,849  1,773,501  6,996,590  1,746,110 

MINNMPOIIS,  AAINN, 

Tribon.-m  .  773,123  43.922  1,990,306  95,096 

Tri6on.-5  .  501,107  66,728  2,713,358  391,112 

5tor-.  .  825,242  141,267  2,166,498  435,453 

5lor  Tribuno-iot  .  170,616  13,920  527,326  _ 

Grond  Totol  .  2,270,168  265,837  7,397,488  921,661 


NOTE:  Tribuno-m  and  5tar-.  publish.d  5  doys  o  w.ok  only. 

NOTE:  Tribuno-m  and  5,  Stor-o  and  5tar  Tribuno-sot;  no  rocord  of  advertis¬ 
ing  is  reported  for  Sept.  14  through  5.pt.  30,  1980  duo  to  striko 
conditions. 


NASHVILLE,  TENN. 

Bonner-o  .  2,050,807  170,072  2,287,468  146,224 

Tmn.ss.on-m  .  2,055,631  170,040  2,277,965  146,344 

‘Toan.ss.on-5  .  1,222,034  48,344  1,607,104  76^52 

Grond  Totol  .  5,328,472  388,456  6,172,537  369,120 

NEW  YORK,  N.Y. 

Tim«-m  .  3,228,403  145,711  2,978,215  126,900 

Timn-5  .  3,264,112  1,254,602  3,636,303  1,319,485 

Nm«-m  .  1,199,198  1,363,075  1,233,987  1,327,432 

N.»t-5  .  620,345  1,033,128  965,837  1,390,654 

Post-.  .  795.934  _ 718,188  _ 

Grond  Totol  .  9,107,992  3,796,516  9,532,530  4,164,471 

NEWARK,  N.J. 

Stor  l.dgor-m  .  2,984,529  125,209  3,091,868  113,580 

*5lor  l.dg.r-5  .  2,303,307  130,392  2873,124  138,512 

Grond  Totol  .  5,287,836  255,601  5,964,992  252,092 

OAKLAND,  CALIF. 

Trdrun.-e  .  1887,095  235,239  1,964,898  151,216 

*Tribun.-S  .  1,084,258  94,320  1,209,352  55,480 

Grond  Totol  .  2,971,353  329,559  3,174,250  206,696 

ORANOE  COUNTY,  CALIF. 

Rogistor-d  .  4,938,921  77,568  5,441,405  36,944 

tR.gisl.r-5  .  2,014,603  10,241  2,280,419  _ 

Grond  Totol  .  6,953,524  87809  7,721,824  36,944 

PASADENA,  CALIF. 

Slor-Nows-d  .  1,256,694  127,908  1,079,486  154,895 

•5lar-N«vt-5  .  475,690  13,441  553,432  22,400 

Grond  Totol  .  1,732,384  141,349  1,632,918  177,295 

PASSAIC,  N.J. 

Harold  Nows-o  .  1,103,410  158,002  1,107,268  154,642 

tHerold  Nosvt-5  .  479,956  158.536  506,776  199.964 

Grond  Totol  .  1,583,366  316,538  1,614,044  354,606 

PATERSON,  N.J. 

N.«t-d  .  896,742  65,472  938,788  137,104 

Grond  Totol  .  896,742  65,472  938,788  137,104 

PEORIA,  ILL 

Journol  5tor-d  .  1,656,701  145,604  1,966,988  73,280 

•lournol  Slar-5  .  725,423  55,784  979,031  62,928 

Grond  Totol  .  2,382,124  201,388  2,946,019  136,208 
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PHILADELPHIA,  PA. 


Bullotin-e  .  1,625,055  403,251  1,670,978  471,438 

‘Bull.lin-5  .  604,650  162,696  729,660  506,595 

Inquirer-m  .  2,284,357  216,870  2,178,599  227,037 

ln(|uir.r-5  .  2,085,676  383,529  2,401,886  552,253 

News-.  .  982,621  _  1,002,596  _ 

Grond  Totol  .  7,582,359  1,166,346  7,983,719  1,757,323 

PinSBURGH,  PA. 

Post-Goion.-m  .  1,075,734  419,444  1,099,229  165,230 

Frost-.  .  1,990,689  517,529  2,174,096  233,768 

•Fr«t-5  .  1,855,374  20,688  2,444,542  _ 

Grond  Total  .  4,921,797  957,661  5,717,867  398,998 

PROVIDENCE,  R.I. 

Bull.lin-0  .  1,750,332  561,132  1,812,237  436,622 

Journol-m  .  1,735,401  421,463  1,709,737  310,770 

Journol-S  .  1,578,993  209,740  1,776,853  133.828 

Grond  Totol  .  5,064,726  1,192,335  5,298,827  881,220 


NOTE:  Bull.tin-o  and  Journol-m  bos  o  combined  sot.  edition.  The  linage  is 
shown  only  in  the  8ulletin-e. 

ROCHESTER  NeY. 

Democrot  &  Chronicle-m  1,670,959  '  1^,857  1,667,235  151,606 

Democrat  &  Chronicle-S  .  974,177  171,056  1,406,737  128,248 

Times  Union-e  .  1,489.381  131,241  1,538.777  124,784 

Grand  Totol  .  4,134.517  443,154  4.612,749  404,638 

NOTE:  Times  Union-e  published  5  days  a  week  only  effective  July  12, 1980. 

ST  PAUL,  MINN. 

Pioneer  Press-m  .  1,355,758  1,314,706 

•Pioneer  Press-S  .  1.567,948  1,908,454 

Dispotch-e  .  1,930,891  231,013  2,050,483  224,546 

Grand  Totol  .  4,854,597  231,013  5,273,643  224^46 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  has  a  combined  sot.  edition.  The 
linage  is  shown  only  in  the  Dispotch-e. 


ST  PETERSBURG,  FLA. 


Independent-e 

.  2,059,244 

30,165  2,053,024 

60,159 

Times-m  . 

.  2,764,856 

1,120.832  2,678,401 

915,782 

•Times-S  . 

.  1,300,569 

343,222  1.579,192 

408,707 

Grand  Total 

.  6,124,689 

1,494,309  6,309,617 

1,384,648 

SAN  ANTONIO, 

TEXAS 

Express-m  .... 

.  2,543,195 

95,104  2,274,728 

241,448 

fExpress-News-S 

.  1,208,798 

149,904  U44,152 

130,136 

Express-News-sot 

.  611,699 

675,901 

News-e  . 

.  2,233,965 

85,584  3,083,026 

168,824 

Light-e  . 

.  2,363,541 

193,048  2,214,691 

269,049 

•Light-S  . 

.  1,232,313 

144,448  1,565,790 

254,960 

Light-sot  . 

.  448,841 

582,551 

Grond  total 

.  10,642,352 

668,08810.940,839 

1,064,417 

NOTE:  Express-m, 

News-e  ond  Light-e  published  5  doys  o  week  only. 

SAN  DIEGO,  CALIF. 

Union-m  . 

.  3,212,707 

256,179  3,598,216 

103,242 

*Union-S  . 

.  1,615,836 

82,176  2,005,725 

Tribune-e  . 

.  3,607,307 

250,055  3,945,591 

93,672 

Grond  Total 

.  8,435,850 

588,410  9,549,532 

196,914 

SAN  FRANCISCC 

1,  CALIF. 

Chronicle-m  . . . 

.  2,342,110 

808,998  2,309,957 

707,569 

Exominer-e  .... 

.  2,309,384 

813,479  2,288,921 

687,341 

Examiner  &  Chronicle-S  .  1,500,985 

198,960  1,628.670 

231.208 

Grond  Total 

.  6,152,479  1 

1,821,437  6,227,548  1,626,118 

SAN  JOSE,  CALIF. 

Mercury-m  .... 

.  5,148,990 

275,495  5,439,033 

242,908 

News-e  . 

.  4,184,446 

375,489  4,275,081 

242,366 

”Mercury-News-S 

.  2,116,292 

8855  2.707.484 

21,937 

Grond  Total 

.  11,449,728 

559,839 12,421,598 

507,211 

NOTE:  Mercury-m 

and  News-e  has  o  combined  sot.  edition.  The  linoge  is 

shown  only  in 

the  Mercury-m. 

SHREVEPORT 

F  LA. 

Journol-e  . 

.  1,489,940 

105,976  1,496,912 

84,776 

Times-m  . 

.  2,118,880 

156,796  3,169,810 

96,008 

*Times-S  . 

.  966.680 

1.056.176 

(^ond  Totol 

.  4,575,500 

262,772  4,722,898 

180,784 

SYRACUSE, 

N.Y. 

Herald  Journol-e 

.  1,771,130 

11,494  1,780,269 

3,614 

'Herald  Americon-S  ....  1,053,042 

5,968  1,360,215 

11,307 

Post-5tondord-m 

.  1,278,530 

75,038  1,271,361 

52,199 

Grond  Totol 

.  4,102,702 

92,500  4,411,845 

67,120 

TALLAHASSEE 

FLA. 

Democrot-m  .  . . 

.  1,711,856 

168,508  1,812,730 

82,952 

•Democrot-S 

.  729,715 

4,992  923.253 

4,992 

Grond  Totol 

.  2,441,571 

173,500  2,735,983 

87,944 

TAMPA,  FLA. 

Tribune-m  .  . .  . 

.  2,738,857 

824,072  2,728,364 

737,985 

•Tribune-S  . .  . . 

.  1,408,043 

103,883  1,670,131 

116,722 

Times-e  . 

.  1,925,607 

1,908,838 

(nond  Totol 

.  6,072,507 

927,955  6,307,333 

854,707 

WASHINGTON,  D.C. 

Post-m  . 

.  5,061,078 

638,858  4,915,421 

622,716 

•Post-S  . 

.  2,262,150 

496,287  3,867,351 

782,116 

Stor-e  . 

.  2,040,090 

306,657  1,966,930 

517,451 

Stor-S  . 

.  679,525 

78,172  901.736 

338.809 

Grond  Totol 

.  10,042,843 

1,519.97410,651,438 

2,261,092 

WEST  PALM  BEACH,  FLA. 

Post-m  . 

.  2,777,628 

268,482  2,556,985 

66,868 

Times-e  . 

.  2,378,853 

248,689  2,069,893 

64,724 

•Post-S  . 

.  1,539,371 

102,712  1,592,837 

63.256 

Grond  Totol 

.  6,695,852 

619,883  6,219,715 

194,848 

NOTE:  Times-e  published  5  doys  a  week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e  ....  1,415,213 

301,406  1,246,327 

228,182 

tR.porlv  Disgotch-S  .  . .  712.444 

88,332  755,119 

136,552 

Grond  Totol 

.  2,127,657 

289,738  2,001,446 

364,734 

WICHITA,  1 

KAN. 

Eogle-m  . 

.  2,063693 

476,844  2,172,380 

449,898 

6eocon-e  .  .  . . 

.  1,025,190 

980,504 

12,684 

"kogle-Beocon-S 

.  766,659 

209.800  934.559 

203.472 

Grond  Totol 

.  3,855,542 

686,644  4,087,443 

666,054 

NOTE:  Eogle-m  and  Beocon-e  has  a  combined  sot.  edition.  The  linoge  is 
shown  only  in  the  Eogle-m. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 

Times-Union-m  .  1,990,153  2,038,316 

Knickerbocker  News-e  .  1,305,584  1,350,749 

Times-Union-S  .  853,525  925,507 

Grand  Total .  4,149,262  4.314,572 

NOTE:  Heorst  Newspoper  period  runs  Aug.  25-Sept.  28,  1980. 
ALTOONA,  PA. 

Mirror-e  .  1,709,519  1.907,255 

BANGOR,  ME. 

Doily  News-m  .  1,551,708  1,505,742 

BIRMINGHAM,  ALA. 

News-e  .  2,127,510  297,696  2,249,380  181,482 

News-S  .  1,222,242  1,678,922 

Post-Herold-m  .  1,430,100  1,492,386  _ 

Grand  Totol .  4,779^52  297,696  5,420,688  181,482 

BRANTFORD,  ONT. 

Expositor-e  . 

BRIDGEPORT,  CONN. 

Post-e/Telegram-m  .  1,782.781  1,954,815 

Post-S  .  667,737  863,312 

Grond  Totol .  2,450,518  2,818,127 

BURLINGTON,  VT. 

Free  Press-m  .  1,648,248  1,679,846 

Free  Press-S  .  223,104  209,342 

Grand  Total .  1,871,352  1,889,188 

CASPER,  WYO. 

Stor-Tribune-mS  .  2,047,192  2,387,658 

NOTE:  includes  inserts — 12,390  lines  in  1980;  13,948  lines  in  1979.  Fomily 
Weekly  not  included — M,059  lines  in  1980;  86,359  lines  in  1979. 
CHICAGO,  ILL 

Herold-m  .  1,133,146  207,855  1,481,353  151,891 

Herold-S  .  168,438  30,897  335^68  34,418 

Grond  Totol .  1,301,584  238,752  1,817,021  186,309 

NOTE:  Herold  m&S  chonged  from  eight  to  six  column  Mar.  17,  1969. 

DAVENPORT,  IOWA 

Quod-City  Times-e/m  .  .  .  3,498,180  3,270,624 

Quod-City  Times-S  .  611,842  974,904 

Grand  Total .  4,110,022  4,245,528 

DES  MOINES,  IOWA 

Register-m  .  578,218  226,854  730,720  295,514 

Trd)une-e  .  906,393  1,110,337 

Register-S  .  824,958  28,139  1,010,985  69,888 

Grond  Total .  2,309,569  254,933  2,852,042  365,402 

DOVER,  DELAWARE 

Delowore  Stale  News-eS  981,373  1,071,414 

NOTE:  Figures  shown  ore  on  8-column  bosis. 

EDMONTON,  ALTA. 

Journol-e  .  5,639,007  5,656,149 

FORT  WAYNE,  IND. 

News-Sentinel-e  .  1,964,270  12,600  2,043,664  12,586 

Journal-Gazette-m  .  1,531,936  1,596,420 

Journol-Gozette-S  .  704,592  814,660  _ 

Grand  Total .  4,200,798  12,600  4,454,744  12,586 

FORT  WORTH,  TEX. 

$tar-Teiegrom-m  .  3,189,096  177,752  3,256,644  189,880 

Star-Telegram-e  .  3,085,874  267,192  3,139,820  235,672 

Stor-Telegram-S  .  1,711,712  142,184  2,209,240  131,484 

Grand  Total .  7,986,682  587,128  8,605,704  557,036 

NOTE:  Includes  inserts  ond  zoned  editions. 

INDIANAPOLIS,  IND. 

Stor-m  .  2,837,972  3,283,563 

News-e  .  2,221,683  2,716,757 

Stor-S  .  1,755,237  1,991,429 

Grond  Totol .  6,814,892  7,991,749 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,757,603  2,877,140 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,491,628  1,511,436 

LINCOLN,  NEB. 

Joumol-Stor-d/S  .  2,051,140  2,284,800 

NOTE:  Includes  inserts— 376,516  lines  in  1980,  374,920  lines  in  1979. 

LOUISVILLE,  KY. 

Courier-Journoi-m  .  2,030,000  165,675  2,244,974  1,835 

Louisville  Times-e  .  2,139,578  223,929  2,406,191  79,076 

Courier-Journol  & 

Times-S  .  1,458,381  7,072  1.93a682  8,372 

Grond  Totol .  5,627,959  396,676  6,589,847  89,283 


NOTE:  ROP  disploy  linoge  is  published  on  6-celumn  basis  but  converted  to 
8-column  bosis  above.  Classified  published  ond  reported  on  10-cetumn 
basis. 

MADISON,  Wise. 

Capitol  Times-e  .  2,025,353  2,050,538 

Stote  Journol-m  .  2,067,720  2,111,479 

Stote  Journol-S  .  985,608  1,252,553 

Grand  Total .  5,078,681  5,414,570 

NOTE:  6-cotumn  poges  converted  to  6-column,  includes  legol. 


MERIDEN,  CONN. 


Record-Journol-m  .  . . 

...  1,119,384 

1,175,216 

MONROE, 

LA. 

News-5tar-World-d  . . 

...  1,309,406 

1,416,464 

News-Stor-World-S  . . 

•  •  ■  626.444 

729,022 

Grond  Totol  . 

...  1,935,850 

2  1  45,486 

NOTE:  (MnneH  Newspaper  period  runs:  Sept.  1-Sept.  30,  1980.  News-Stor 

ond  World  consolidoted  into  News-Star-World  oHective  Aug.  4,  1980. 

MONTREAL, 

QUE. 

Gozette-m  . 

...  4,042,390 

3,599,834 

Le  Devoir-m  . 

. . .  542,522 

504,093 

Le  Dimonche-Motin-S 

...  418,602 

494,070 

Grond  Totol . 

...  5,003,514 

4,597,997 

NOTE:  Le  Dimonche-Motin  includes  inserts — 178,748  lines  in  1980;  89,588 

lines  in  1979. 


NASHUA,  N.H. 

Telegroph-e  .  1,652,529  1,634.920 
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1980  1979 

FULL  RUN  FART  RUN  FULL  RUN  FART  RUN 

NEW  BRUNSWICK,  N.A. 


Homt  N>wi-<  .  1,178,425  1,318,134 

Honii  Ntws-S  .  682,039  906,554 

Gronil  Tolol .  1,860,464  2,224,688 

NEWPORT  NEWS,  VA. 

Doily  Frt»-m  .  1,935,542  1,946,336 

rimes-HoroM-o  .  1,792,014  1,808506 

Doily  FroH-S  .  1,085,574  1,516,466 

Grond  Tolol .  4,813,130  5,271,308 

NORFOLK,  VA. 

Virginioo-Filol-m  .  2478,626  172,284  2526,992  191,635 

lod^r-5lor-o  .  2,406,427  494,314  2,427,969  549,521 

Virginion-Filot — 

Lodgor  Slor-5  .  1.259,250  234,138  1,335,468  247,226 

Grond  Tolol .  6,144,303  900,736  6,290,429  988,382 

NORTH  BAY,  ONT. 

Noggol-o  .  1,404,566  1,252,659 

NORTH  PLATTE,  NEB. 

Tologrogli-iii5  .  844,175  719,782 

NOTE:  Inckidos  Fomily  Woolly— 80,265  linn  in  1980;  84,333  linos  in  1979. 

OODEN,  UTAH 

5londord-Eioniinor.o  ...  2,085,314  2,137,254 

5londord.Euiminor.S  .  .  .  754,198  775,874 

.  Grond  Tolol .  2,839512  2,913,128 

NOTE:  5unday  includes  Fomily  Wooidy — 88,060  linos  in  1980;  78,694  lines 
in  1979. 

OKLAHOMA  CITY,  OKLA. 

OUohomon-m  .  2,173,607  1,025,077  2,255,112  663,398 

Timos-o  .  2,073,802  921,200  2,188,733  549,247 

OMohomon-S  .  1,162,303  _  1518,588  _ 

Grond  Tolol .  5,409,712  1,946,277  5,962,433  1,212,645 

OAAAHA,  NEB. 

World-Horold-meS  .  3,428,481  3,971,448 

ORLANDO,  FLA. 

5onHnol  Slor-o/d5  .  4,095524  975,590  3,906,966  767,718 

OTTAWA,  ONT. 

Lo  Droil-e  .  2,048,027  2,088,990 

PALM  SPRINGS-PALM  DESERT,  CALIF. 
Dosorl5un-o  .  1,489,116  1,392,436 


1980  1979 

FUU  RUN  FART  RUN  FUU  RUN  FART  RUN 


PORTLAND.  ORE. 

0rogonion-m5  .  4,993,870  5,894,196 

Oregon  JournoU  .  1,824,774  1,824,102 

Grond  Tolol .  6,818,644  7,718,298 

READING,  PA. 

Timos-m/Eogle-o  .  1,519,047  1,524,660 

Eoglo-5  . .  822,081  1,013,515 

Grond  Tolol .  2,341,128  2538,175 

RENO,  NEVADA 

Journol-m  .  943,110  989,814 

Goiollo.0  .  1,017,114  1,025,374 

GoMllo-Journol-5  .  353,934  325,654 

Grond  Tolol .  2,314,158  2,340542 

RICHMOND,  VA. 

Timos-DisgoIck-m  .  2,003.217  1594,371 

Nows  Uodor-o  .  1,728,827  1,720,532 

riraos-Dispolch-S  .  1,256,423  1,624,375 

Grond  Tolol .  4,988,467  5,239,278 

NOTE:  Forl-run  ond  comics  nol  inchidod. 

RIVERSIDE,  CALIF. 

Enlorgnso-m  .  2,162,314  2,196,740 

Fross-o  .  1,960,084  1,944,502 

Fross-Enlorgriso-5  .  544,264  688,030 

Grond  Tolol .  4,666,662  4,829,272 

NOTE:  Forodo  linogo  or  proprinlod  insorh  nol  included. 

SAN  BERNARDINO,  CALIF. 

5un-m5  .  3.012542  3,032,582 

NOTE:  Forodo  linogo  nol  included. 

SANTA  BARBARA,  CALIF. 

Nows-Fross-o5  .  2,807,539  6,839  2593,947  7,259 

NOTE:  Forodo  linogo  nol  includod.  . 

SCOTTS  BLUFF,  NEB. 

Slor-Horold.m5  .  893,355  764,195 

NOTE:  Includes  Fomily  Woolly — 80,293  linos  in  1980;  74,1 25  linos  in  1979. 
SEATTLE,  WASH. 

Fosl-lnlo«igoncor-m  ....  1.758,563  1,770,567 

Fosl-lmoHigoncor-S  ....  709,085  845,180 

Grond  Tolol .  2,467,648  2,615,747 

rimei.o5  .  4,179,658  4,697,392 

SOUTH  BAY  (TorraiK*),  CALIF. 

Broeiee  .  3525,858  3,755,150 


PHOENIX,  ARIZ. 

Ropublic-m  .  5,353594  120,862  4507.902 

Goiollo-e  .  5,196,772  125,790  4,286,324 

Ropublic-5  .  2,749,558  25M,652 

Grond  Tolol .  13,300,224  246,65211,448578 

NOTE:  5opl.  1980  figures  ore  lor  o  5  wool  period  ond  colondor  monlb 
Sopl.  1979. 

PORTLAND,  MAINE 

Fross  Horold-m  .  1,229,547  1,197,094 

Eiprosi.o  .  1,139,523  1,122,168 

Tologroph-5  . .  764,193  724,904 

Grond  Tolol .  3,133,263  3,044,166 


SPOKANE,  WASH. 


Spek«smon>Rtvi«w-m 

.  ..  1.665.224 

1.644,581 

Spokes  mon-  R  evttw-  S 

. . .  885,060 

1,136,748 

Doily  ChroniclO'O  .  . . 

...  1,733.466 

1.661.836 

Grond  Totol . 

...  4,283,750 

4,443,165 

NowS'TribunO'O  & 
Tribunt-Ltdgor-S 

TACOMA,  WASH. 

...  3,424,036 

3,361,834 

Bkidu-e  . 

TOLEDO,  OHIO 

...  2,218.917 

2,266,099 

Blodu-S  . 

...  1.247.504 

1,590.397 

Grond  Total . 

...  3,466.421 

3356,496 

1980  1979 

FUU  RUN  FART  RUN  FUU  RUN  FART  RUN 


Cepitoi-iournol>a/d  . 

TOPEKA,  KANSAS 

. .  ..  1,187,487 

1,259,951 

Copitol-Journol-S 

. ...  481,911 

589327 

Grond  lotol . 

. ...  1,669,398 

1349,778 

NOTE:  Copitel-Joomol  for  5«pt.  1980  AN  Doy  vs  Sopt.  1979  mormng  only. 

Stor-o  . 

TOKONTO,  ONT. 

.  ...  4,901,274 

5,438,455 

Svn-mS  . 

....  2,516,974 

2,543.117 

Grond  Totol . 

. ...  7,418,248 

7,98U72 

Stor-m  . 

TUCSON,  ARIZ. 

.  3,073,182 

2.964,906 

CiKxtn^  . 

....  3,066,980 

2,877,924 

Stor-S  . 

..,.  1,»6.550 

1.328.306 

Grand  Total . 

....  7,446,712 

7,171,136 

NOIL  5undoy  inctados  Perodt  linogo. 

World-m  . 

TULSA,  OKLA. 

....  1362,145 

1308,379 

Tribuno*o  . 

.  1,556,795 

1,778,076 

WorU-5  . 

....  868,655 

1,113,636 

Grond  Totol . 

.  3,987395 

4,700,091 

Suivo  . 

VANCOUVER,  R.C. 
....  4309.973 

3360,610 

NOTL  Inckidos  Todoy  Mogozino. 

Nows-5un-o  . 

WAUKEGAN,  ILL 

.  1345,494 

1,934,590 

Timos-Loodor-o/d 

WIUES-RARRE,  PA. 
.  926390 

894,222 

NOTE:  Figwros  based 

on  6-colunin  formot  and  9<celwinn  clossifiod. 

Nows-Jeurnal-m>o 

WILAMNGTON,  DEL. 
.  1,956,644 

1,966,451 

Nows-Joumol-5 

.  792,747 

909.332 

Grond  Total  .... 

.  2,749,391 

2,875,783 

Star>m  . 

WILMINGTON,  N.C. 
.  1,230,096 

1,184.498 

Stor-Nows-S  . 

.  525,322 

404.138 

Grand  Totol  .... 

.  1,755,418 

1488,636 

Starve  . 

WINDSOR,  ONT. 

.  ^746,956 

2,871,824 

Free  Pross>o  .... 

WINNIPEG,  MAN. 

.  3.892306 

3,725,464 

WINSTON-SALEM,  N.C. 

JoomoUm  . 

.  1^380 

1,668,464 

Sontinol-o  . 

.  1,357,370 

1.349,418 

Jo«rnol-Soatinol-S 

.  695,940 

1.072452 

Grond  Total  .... 

.  3,735,690 

4.090434 

Tologram>fn  . 

WORCESTER,  MASS. 

.  1,118,142 

1,044,110 

Gozotto-o  . 

.  1,148.179 

1.073,835 

Tologrom-S  . 

.  1.228.381 

1.»7,015 

Grond  Totol  .... 

.  3,494,702 

3.424,960 

Oswego  strike  paper 
battles  Thomson  daily 

A  strike  by  22  employes  representing 
two  unions  at  the  Oswego  (N.Y.)  Palla¬ 
dium-Times  entered  its  second  month  last 
week  and  participants  have  indicated  that 
it  may  possibly  last  as  long  as  a  year. 

Sensing  this,  management  at  the  Thom- 
son-owned  daily  has  been  running  ads 
offering  permanent  positions  to  new  em¬ 
ployes.  Thomson  management  has  also 
brought  in  reporters  and  executive  per¬ 
sonnel  from  various  papers  owned  by  the 
group  around  the  country. 

The  Palladium-Times  has  not  had  its 
publishing  schedule  interrupted  since  16 
members  of  the  Service  Employees  Inter¬ 
national  Union  (SEIU),  representing  re¬ 
porters.  editors,  ad  salespeople  and  busi¬ 
ness  office  personnel,  walked  out  on 
October  1 1 .  Another  6  members  of  the 
International  Typographical  Union  origi¬ 
nally  honored  the  picket  lines  and  recent¬ 
ly  the  ITU  has  also  gone  on  strike. 

Union  members,  two  days  after  they 
went  out,  also  began  publishing  their  own 
newspaper— the  Oswego  Messenger— and 
it  has  come  out  daily  ever  since. 

The  strike  newspaper  has  a  paid  cir¬ 
culation  of  just  under  3.(KH),  according  to 
a  spokesperson  for  the  striking  em¬ 
ployees.  Meanwhile,  the  strikers  claim 
that  Thomson  management  is  distributing 


the  Palladium-Times  to  all  people  on  its 
original  subscriber  list,  even  though 
several  have  canceled  their  subscrip¬ 
tions.  The  Palladium-Times  had  a  paid 
circulation  of  about  1 1 .300  prior  to  the 
strike.  Thomson  officials  at  the  Palla¬ 
dium-Times  were  unavailable  for  com¬ 
ment  on  what  type  of  effect  the  strike 
paper  has  had  on  circulation. 

The  striking  employes  have  been 
attempting  to  win  the  sympathy  of  the 
citizens  of  Oswego  by  portraying  their 
battle  as  the  “local  folks'"  taking  on  the 
“big  corporation."  In  a  story  by  Messen¬ 
ger  editor  Russell  Tarby,  one  union  mem¬ 
ber  was  quoted  ais  saying,  “We  know 
Thomson  will  continue  to  publish  even 
though  we're  on  strike.  They're  noto¬ 
rious  for  their  anti-union  activities  and  we 
know  they're  employing  strikebreakers. 
Our  only  hope  to  force  real  negotiation  is 
to  compete  with  them  for  advertising  and 
circulation.”  The  composing  room  em¬ 
ployees  had  been  working  without  a  con¬ 
tract  since  July  of  1979.  The  reporters  and 
other  employes  voted  in  the  SEIU  in  De¬ 
cember  of  1 979  and  have  been  negotiating 
a  contract  since  April  of  1980.  Among  the 
major  issues  are  salary,  job  security, 
seniority  and  arbitration  rights.  A  state 
mediator  is  currently  involved  and  the 
next  negotiation  session  was  scheduled 
for  sometime  this  week. 

Meanwhile,  the  city  council  unani¬ 
mously  voted  to  rescind  its  designation  of 


the  Palladium-'fimes  as  the  city's  oITicial 
newspaper.  This  meant  all  future  city 
advertising  would  be  placed  in  the  union 
newspaper,  the  Messenger. 

The  mayor  of  the  city  vetoed  the  ruling, 
however,  on  advice  of  the  city  attorney 
who  had  indicated  that  it  was  against  local 
bylaws  to  designate  the  Messenger  the 
official  newspaper  since  it  had  not  been  in 
existence  for  at  least  one  year. 

The  Canadian-based  Thomson  group 
has  operated  the  Palladium-Times  for  ab¬ 
out  10  years.  According  to  union  mem¬ 
bers,  minimum  salary  after  five  years  for 
reporters  and  photographers  is  $189.50. 

In  a  related  matter,  two  of  three  press¬ 
men  at  the  Palladium- l  imes  quit. 

Carol  Stocker  wins 
top  WICI  award 

Carol  Stocker,  reporter  for  Boston 
Globe,  was  named  winner  of  a  1980  Cla¬ 
rion  Award  from  Women  In  Communica¬ 
tions,  Inc.  at  its  national  convention. 

“Teenage  Pregnancy,”  her  award¬ 
winning  (August  1979)  feature,  deals  with 
five  adolescents  two  years  after  their 
different  decisions  with  regard  to  an  ille¬ 
gitimate  pregnancy. 

Clarion  awards  are  presented  annually 
to  demonstrate  the  role  of  communica¬ 
tions  in  dealing  with  current  issues  and  to 
further  professional  excellence. 
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threats.  I  am  very  comfortable  here.  But 
then  again,  I  do  not  believe  in  being  a 
dead  hero.” 

He  came  to  Argentina  in  1973.  “It  was 
a  very  bad  time,”  he  said.  “Peron  was 
just  back  in  power,  jobs  were  scarce  and 
nobody  wanted  to  hire  an  American.” 
Until  the  Herald  finally  hired  him  in  1974, 
he  worked  as  a  stringer  for  McGraw  Hill, 
the  London  Daily  Express,  the  London 
Daily  Telegraph  and  ABC  News. 

James  Neilson,  a  pipe-smoking  Scots¬ 
man  with  an  Argentinian  mother,  whose 
wife  is  also  Argentinian,  came  to  Argenti¬ 
na  14  years  ago  at  the  age  of  26,  via  Iran, 
“I  love  Persian  literature,”  and  a  15- 
month  stay  in  a  kibbutz  in  Israel,  “lam  a 
drifter.”  He  is  phlegmatic  about  the 
bomb  threats  and  “hopes  these  people 
find  better  things  to  do.” 

One  reason  certain  groups  hate  the 
paper,  according  to  Neilson  is  their  stand 
on  human  rights.  “We  insist  that  police 
who  torture  prisoners  are  brought  to  jus¬ 
tice.”  In  addition,  “there  is  always  some 
latent  hostility  between  the  Spanish  and 
English-speaking  world — we  have  a  diffe- 
By  Catherine  B.  Byrne  format  making  it  a  regular  daily  newspap-  rent  way  of  saying  things.”  (The  edito- 


James  Neilson  and  Dan  Newland 

Harrassments  plague 
Buenos  Aires  Herald 


Buenos  Aires  Herald  is  published  in  a 
modern,  white  building  set  back  from  a 
tree-lined,  cobblestoned  street  in  down¬ 
town  Buenos  Aires.  The  building  is  only  a 
couple  of  blocks  away  from  the  Ministry 
of  Defense,  an  imposing  edifice  with 
radio  masts  on  the  roof,  cannons,  memor¬ 
ies  of  former  wars,  and  soldiers  with  sten 
guns,  reminders  of  the  present  military 
regime,  in  front  of  it.  Not  a  bad  location 
for  a  newspaper  whose  editors  are  pla¬ 
gued  by  bomb  threats  and  other  types  of 
harassment. 

Of  course,  bomb  threats  are  not  that 
unusual  these  days.  Terrorists  are  every¬ 
where:  on  the  West  Bank,  in  Bologna,  on 
airplanes  and  in  trains  and  in  Paris.  In 
South  America,  where  governments  have 
been  swinging  back  and  forth  for  decades 
from  military  to  civilian  dictatorships, 
each  switch  accompanied  by  purges  and 
each  purge  another  breeding  ground  for 
more  terrorists,  violence  is  unavoidable 
in  daily  life. 

The  Herald  was  founded  in  1876  as  a 
community  newspaper  when  English  im¬ 
migrants  were  pouring  into  the  country  to 
work  as  farmers  or  on  the  railroads.  Other 
Anglo-Saxon  landmarks  are  the  YMCA, 
founded  in  London  in  1844,  it  came  to 
Buenos  Aires  in  1902.  (Today  it  costs 
SKKX)  to  join  plus  monthly  dues  of  $30). 
Harrods  of  London  opened  their  South 
American  branch  in  July  1914  and  a 
Buenos  Aires  suburb  is  called  Hurl- 
ingham. 

Juan  Domingo  Peron  took  over  the 
British  Railways  in  1949  and  Harrods  was 
bought  by  the  Argentinians  in  1973,  but 
the  Herald  remained  independent  and  is 
American  owned. 

When  Norman  Ingrey,  an  Englishman, 
became  editor  in  1941,  he  changed  the 
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er,  although  it  still  offers  an  extensive 
calendar  of  the  social  events  organized  by 
the  ladies  of  the  British  and  American 
Womens  Clubs. 

Ingrey  retired  in  1969.  His  son  was  kil¬ 
led  by  terrorists,  but  according  to  today’s 
editors  this  had  nothing  to  do  with  the 
views  he  expressed  in  the  paper. 

The  Herald,  which  has  a  circulation  of 
18,(X)0,  is  sometimes  critical,  but  basical¬ 
ly  friendly  towards  the  military  govern¬ 
ment  of  President  Jorge  Videla.  The  Mon- 
toneros,  the  leftist  guerillas,  who 
flourished  under  Peron  and  who  were  re¬ 
sponsible  for  the  fact  that  Robert  Cox, 
Ingrey’s  successor,  and  the  local  corres¬ 
pondent  for  The  Economist,  left  the  coun¬ 
try  in  1979,  have  for  the  most  part  fled,  or 
been  killed  by  Videla’s  security  forces. 

Therefore,  the  source  of  the  current 
round  of  threats  is  somewhat  mysterious. 
James  Neilson,  who  runs  the  Herald 
since  Cox’s  departure,  feels  right-wing 
groups  are  behind  it  and  he  regularly 
publicizes,  the  anonymous  phone  calls 
and  acts  of  harassment  in  the  paper. 

Harassment  this  summer  took  the  form 
of  a  letter  written  to  his  wife  by  a  woman 
claiming  to  be  his  mistress  and  an  ad 
placed  in  another  paper  that  he  was  look¬ 
ing  for  a  bodyguard.  Another  ad  that  he 
supposedly  had  two  unregistered  .45s  for 
sale  brought  the  police  banging  on  his 
door.  Bomb  threats  are  phoned  in  at  regu¬ 
lar  intervals  by  Spanish  or  Portuguese 
speaking  voices.  Advertisers  have  been 
threatened  too. 

The  paper  has  asked  for  and  been 
promised  the  protection  of  Videla’s  gov¬ 
ernment. 

News  editor  Dan  Newland,  an  Amer¬ 
ican  with  an  Argentinian  wife  said,  “If  1 
were  to  leave  Argentina,  it  would  prob¬ 
ably  be  for  other  reasons  than  bomb 


rials  in  the  Herald  are  printed,  by  law,  in 
English  and  Spanish).  “Some  people  re¬ 
gard  facts  as  vulgar,”  says  Nelson.  “We 
at  least  try  to  take  facts  into  account.” 

Many  of  today’s  facts  about  Argentina 
are  far  from  vulgar  or  objectionable.  The 
country  has  stabilized  considerably  since 
the  Peronists  were  thrown  out  four  years 
ago.  Juan  Domingo  Peron  died  in  1974 
and  his  widow,  Isabelita,  was  deposed 
mercifully  in  1976.  She  is  under  house 
arrest  in  a  grand  villa  outside  of  Buenos 
Aires.  There  was  an  unfound  rumor  she 
might  have  committed  suicide  when  a 
shot  was  heard  in  the  villa. 

The  economic  policies  of  Minister  Jose 
Martinez  de  Hoz,  a  graduate  of  Harvard 
Business  School,  have  brought  inflation 
down  from  a  whopping  8(X)%  to  about 
100%.  Citibank,  the  Bank  of  London, 
Lloyds  and  Barclays  have  branches  in 
Buenos  Aires.  Wells  Fargo  bank  is  in  the 
process  of  setting  up  shop  and  the  Mor¬ 
gan  Guaranty  Trust,  Chase-Manhattan 
and  Continental  of  Illinois  are  thinking 
about  it. 

Neilson  sees  an  outside  chance  for  the 
Peronists  to  come  back  into  power,  “if 
they  had  one  good  candidate.  But  there  is 
so  much  infighting — splinters  of  splinter 
groups,  it  makes  the  (U.S.)  Democratic 
party  look  coherent.” 

During  the  days  of  Peron  other  Argenti¬ 
nian  papers  would  get  round  the  censor 
by  quoting  the  Herald,  says  Dan  New¬ 
land,  “but  now  there  is  a  much  greater 
amount  of  press  freedom.”  Except  when 
it  comes  to  moral  issues.  Publication  of 
the  weekly  Siete  Dias  was  recently  sus¬ 
pended  for  two  days  because  of  its  picture 
layout  of  summer  fashion,  which  in¬ 
cluded  a  bikini  on  the  cover.  Cleavage  is 
out  in  Buenos  Aires,  except  on  the  movie 
posters  along  Avenida  Lavalle. 
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The  Complete  How-To  Guide  For  The  Consumer 
Each  week,  "The  MONEY  Service"  offers: 


S  How-to  advice  on  fighting  inflation 
S  A  MONEY  NOTES  column  and  at  least  three  articles 
S  4,000  to  4,500  words  of  consumer  reporting,  features 
S  Strong  graphics:  Charts,  graphs,  illustrations,  pictures 
S  The  best  articles  and  information  from  MONEY  magazine. 
S  The  missing  link  for  newspaper  business  pages 


More  than  100  charter  subscribers  include 
metros  like  New  York  Daily  News, 
Philadelphia  Inquirer,  Baltimore 
News- American,  Cleveland  Plain 
Dealer,  Detroit  Free  Press,  Chi¬ 
cago  Tribune,  Minneapolis  Tribune, 

St.  Louis  Globe-Democrat,  Dallas 
Times-Herald,  Houston  Chronicle, 

San  Francisco  Chronicle,  Seattle 
Times  . . .  and  community-size  papers  like 
Stockton  (Calif.)  Record,  Lincoln 
(Neb.)  Journal,  Shreveport  (La.) 
Journal,  Jackson  ( Mich. )  Citizen- 
Patriot,  Quincy  {W\ass.)Patriot- 
Ledger  and  Clearwater {?\o.) Sun. 

For  Samples  and  Rates  Contact: 


Universal  Press  Syndicate 
4400  Johnson  Drive  •  Fairway.  Ks.  66205 
(913) 362-1523 
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Syndicates 


Child  care  column  is  renamed 


Dr.  Glenn  C.  Griffin's  13-year-old 
syndicated  column  has  had  its  name 
changed  from  Child  Care  to  Glenn  C. 
Griffin,  M.D.,  a  syndicated  colnmn  on 
children  and  teens. 

The  reason  for  the  name  change  is  that 
Dr.  Griffin’s  column,  over  the  years,  has 
broadened  its  scope  to  cover  more  than 
just  practical  solutions  to  the  problems 
about  crying  babies. 

Today,  according  to  Dr.  Griffin,  the 
column  “blows  the  whistle  on  tampons” 
and  helps  parents  “figure  out  what  to  do 
about  everyday  problems  such  as  drugs.” 

The  column  also  covers  parenting  tech¬ 
niques  “like  replacing  allowances  with 
paying  kids  for  selected  household 
chores,  thus  teaching  them  to  work  in¬ 
stead  of  expecting  a  free  ride.” 

While  changing  the  name  of  the  col¬ 
umn,  Dr.  Griffin  has  also  changed  the 
name  of  the  syndicate,  from  “Child  Care 
Syndicate”  to  “Optima  Productions.” 

As  a  father  of  six  children  ranging  in 
age  from  grade  school  through  college. 
Dr.  Griffin  writes  his  column  from  real 
life  experiences. 

In  connection  with  his  real  life  medical 
practice.  Dr.  Griffin  designed  and  con¬ 
structed  a  unique  medical  office.  Patients 
drive  up  to  their  own  examination  room 
and  go  in,  never  entering  a  waiting  room. 
Entry  to  these  rooms  is  controlled  by 
closed  circuit  television  and  other  elec¬ 
tronics.  The  exam  rooms  are  furnished 
like  small  living  rooms  with  furniture  and 
carpeting. 

Dr.  Griffin  serves  as  chairman  of  the 
Unproven  Health  Practices  Committee  in 
the  state  of  Utah.  In  that  capacity,  he  has 
tracked  down  health  frauds  and  de¬ 
veloped  a  public  education  program  ab¬ 
out  “unwise  health  practices  and  gim¬ 
micks.”  He  is  also  a  clinical  assistant  pro¬ 
fessor  of  pediatrics  at  the  University  of 
Utah  College  of  Medicine. 

Dr.  Griffin  said  he  is  particularly  in¬ 


terested  in  helping  every  child  reach  his 
or  her  potential  by  building  positive  atti¬ 
tudes  and  self-image.  He  said  he  feels 
“deeply  concerned”  about  the  “constant 
bombardment  of  junk-thoughts  funneled 
into  children  from  movies,  television,  and 
print  garbage.” 

His  columns  touch  on  many  of  these 
topics. 

Optima  Productions  is  located  at  575 
East  Medical  Drive,  Bountiful,  Utah. 

*  *  * 

A1  Leeds,  special  projects  manager  for 
the  Washington  Post  Writers  Group,  re¬ 
ports  that  the  new  daily  comic  strip, 
“Bloom  County,”  starts  December  8. 

Leeds  reports  that  the  strip  has  been 
“very  well  received”  by  the  “larger  char¬ 
ter  clients”  including  the  Washiiiftton 


Post,  Chicago  Snn-Tinies,  Seattle  Times, 
Philadelphia  Inquirer,  Dallas  Morning 
News,  San  Francisco  Chronicle,  Cincin¬ 
nati  Enquirer,  Boston  Globe,  Milwaukee 
Journal,  Little  Rock  Gazette  and  the  St. 
Paul  Dispatch. 

The  strip  was  created  by  Berke 
Breathed,  a  1979  graduate  (with  a  degree 
in  photojournalism)  of  the  University  of 
Texas.  Breathed,  without  a  formal  art 
background  in  1977,  launched  his  first 
strip — “The  Academia  Waltz” — for  the 
University  of  Texas  Daily  Te.xan. 
“Bloom  County”  is  his  first  strip  in 
national  syndication. 

“Bloom  County”  centers  around  a 
boarding  house  run  by  Ma  Bloom. 
Among  the  other  characters  are  Major  P. 
Flynn,  his  grandson  Milo  Bloom,  Widow 
Rubie  Tucker,  Pops  Popolov  and  Rabies, 
“a  rather  sorry  example  of  a  Montgomery 
Ward  mail-order  lapdog.”  The  boarding 
house  is  located  in  “the  center  of  the 
deepest,  darkest,  middlest  America.” 


Deaths 


CLINTON  WILKINSON,  58.  manag¬ 
ing  editor  of  the  Jianunond  (Ill.)  Times 
since  1975  and  with  the  newspaper  since 
1964;  earlier  an  assistant  city  editor  with 
the  Chicago  Sun-Times,  also  with  the  De¬ 
troit  Free  Press  and  United  Press  :  August 
13. 

♦  *  ♦ 

HAROLD  A.  LESSERSOHN,  a 
vicepresident  and  sales  manager  of 
Branham,  Ind.,  veteran  of  47  years  in  the 
newpaper  representative  business; 
September  10. 


Bloom  County 

ROBERT  L.  FREY,  74,  a  former  Un¬ 
ited  Press  International  correspondent  in 
New  York,  Washington  and  London  and 
executive  with  the  news  service;  manag¬ 
ing  editor  of  United  Feature  Syndicate 
and  vice  president  of  British  United  Press 
Ltd.;  retired  in  1966;  November  1. 

ALVANDC.  DUNKELBERGER,73, 
was  editor  in  chief  of  the  Nashville  Ban¬ 
ner  22  years,  retiring  in  1972;  September 
24. 

RALPH  E.  CUNNINGHAM.  93, 
longtime  Iowa  and  Nebraska  newspaper 
publisher;  October  17. 
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Assoc  iate  Kditor 
(,)uad-(:ity  Times 


THE  VIEW  FROM  THE  TOP  and 
HOW  TO  MAKE  EXTRA  MONEY 
by  Milton  Rockmore 
Call  or  write  for  samples: 

THE  ROCKMORE  CO  •  32  Orchard  Hill  Lane 
(irccrcwich,  Conn  ()68:i()  (203)  661-1143 


JOSEPH  B.  WAGNER,  66.  retired 
advertisng  manager  of  the  New  York 
Times:  with  the  Times  30  years  and  pre¬ 
viously  with  the  old  Brooklyn  Eagle:  Au¬ 
gust  10. 

*  *  ♦ 

JOSEPH  G.  YAUCH,  circulation 
director  of  the  St.  Petersburg  Times  and 
Evening  Indpendent  for  more  than  20 
years  prior  to  retirement  in  1974;  earlier 
was  with  the  Brooklyn  Eagle  and  News- 
day:  August  22. 

*  ♦  * 

JOSE  GARCIA  VALSECA,  79. 
founder  of  one  of  Latin  America's  largest 
newspaper  chains,  El  Sol;  lost  control  of 
the  chain  in  1966  due  to  financial  and 
other  reasons;  November  5. 


J.  KELLY  SISK,  67,  board  chairman 
of  Multimedia,  Inc.  and  publisher  of 
Greenville  {S.C.)News  and  Greenville 
Piedmont  of  a  heart  attack  ;  November  6. 
*  ♦  ♦ 

DONALD  1.  ROGERS,  61,  economics 
editor  of  the  Hearst  Newspapers  and  an 
assistant  to  William  Randolph  Hearst, 
Jr.;  with  the  New  York  Herald  Tribune 
from  1949  to  1966  as  a  columnist  and 
editorial  writer  and  subsequently  busi¬ 
ness  and  financial  editor;  after  leaving  the 
Herald  Tribune  was  a  lecturer  and  editor 
and  publisher  of  several  newspapers  and 
from  1972  to  1975  president  and  chief  ex¬ 
ecutive  officer  of  the  American  Econo¬ 
mic  Foundation;  author  of  14  books; 
November  4. 
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OWN  STRIP — The  Guide,  a  weekly  shopper  published  in  Harrisburg,  Pa., 
featured  its  own  comic  strip  "News-bury"  in  its  November  5  issue,  after  the 
Harrisburg  Patriot  pulled  the  pre-election  Doonesbury  panels  exploring  the 
brain  of  Ronald  Reagan.  The  Guide  also  published  the  strips  dropped  by  the 
Patriot  prior  to  election  day.  The  Guide's  comic  explored  the  brain  of  Stall 
Kolhoz,  identified  as  executive  editor  of  the  Patri-rat.  The  Patriot's  executive 
editor  is  Saul  Kohler.  An  accompanying  story  said  the  Patriot  "censored"  the 
Doonesbury  series.  On  the  same  day — the  day  after  election — the  Patriot 
ran  the  previously  deleted  Doonesbury  panels. 
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Gary  Trudeau's  "Doonesbury"  comic  strip  which  has  been  3480  Woodside,  In  o  Utter  to  the  Editor,  the  Leonords  wrote 
moved  to  the  Editorial  Page  of  The  Republic  in  recent  doys  "We  are  verv  hortov  to  mrtoonc  on  d  j 

d  h‘  r'il-M '  0"’’°'”*  Gouemo^r^Reogon  should  be  given  equol  tim^°*' 

Cathy  and  Hap  Leonard,  children  of  Dr.  and  Mrs.  Peter  Leonard,  *  ^ 

DOONESBURY 
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PARODY — Not  only  did  the  Columbus  (Ind.)  Republic  move  the"Reagan 
Brain"  series  of  Doonesbury  cartoon  strips  off  the  comic  age,  it  also  attracted 
the  art  work  of  a  young  reader.  Cathy  Leonard  of  Columbus  created  this 
parody  of  "Doonesbury."  It  arrived  in  time  to  appear  in  the  Republic  on 
election  day,  according  to  editor  Stu  Huffman. 


LA.  newspapers 
cited  for  service 

The  75  years  of  community  service  ren¬ 
dered  by  the  Northeast  Newspapers  of 
Los  Angeles  have  been  commemorated 
in  the  House  by  Representative  Edward 
R.  Roybal  (D-Calif). 

Beginning  in  1905  with  the  Highland 
Park  Herald,  the  Northeast  Newspapers 
today  serve  some  90,000  households  in 
the  communities  of  Highland  Park,  Eagle 
Rock,  Mount  Washington,  Lincoln 
Heights,  El  Sereno,  Boyle  Heights,  Belv¬ 
edere  and  South  Pasadena. 


Get  to  know 
UME  better! 


“Under  the  leadership  of  founder  and 
publisher  Oran  W.  Asa  and  his  wife  Jean, 
the  Northeast  Newspaper  group  is  char¬ 
acterized.”  Roybal  said,  “by  active  com¬ 
munity  involvement  and  a  neighborhood 
focus  much  needed  within  the  urban  en¬ 
vironment.” 

Roybal  specifically  cited  two  instances 
where  the  Asa  newspapers  went  to  bat  for 
displaced  residents  and  the  poor.  One  of 
these  was  at  the  time  of  construction  of 
California’s  first  expressway,  the 
Pasadena  Freeway,  and  the  other  at  the 
time  of  construction  of  the  Dodge  Sta¬ 
dium  in  the  Chavez  Ravine  section  of  Los 
Angeles. 


Richard  covers  seven  big  states 
for  United  Media  Enterprises: 
Arizona,  Colorado,  Idaho, 
Montana,  Nebraska,  New  Mexico, 
Utah  and  Wyoming. 

Prior  to  joining  us  as  a  sales  rep¬ 
resentative  in  May  of  1979,  Rich¬ 
ard  spent  six  years  at  The  San 
Diego  Union,  beginning  as  a  copy 
boy,  followed  by  a  four-year  stint 
as  editorial  assistant  and  two 
years  as  a  reporter. 

A 1973  graduate  of  the  University 
of  California,  San  Diego,  Richard 
(who  refers  to  himself  as  a  surfer 
turned  skier)  resides  in  Colorado 
Springs  with  his  wife  Aileen 
Therese  and  their  son,  Ian. 

Richard  Heimlich.  He’ll  be  get¬ 
ting  to  know  you  better  over  the 
coming  months. 
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UNITED  MEDIA  ENTERPRISES 

United  Feature  Syndicate 
Newspaper  Enterprise  Association 
The  World  Almanac 

200  Park  Avenue,  New  York,  N.Y.  10166 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column  of 
answers  to  your  readers'  car  problems,  plus 
weekly  test  report  on  new  cars,  vans.  Write  for 
samples,  rates.  Automotive  Features,  814  E. 
Manor  Circle,  Milwaukee  Wl  53217. 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED  " 
are  in  a  low  cost  package  of  36  hi  larious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station. 
New  York  NY  10014. 


COMMENTARY 


YOUR  READERS  WILL  embrace  it.  They  will 
curse  it.  But  they  will  not  ignore  “Dateline: 
Future,"  a  provocative  look  at  tomorrow.  Week¬ 
ly.  Write  for  free  samples  and  rates  to  Dateline: 
Future.  3392  Boston  Rd,  Lexington  KY 
40503. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


WHY  PAY  FOR  FEATURES  when  we  ll  pay  for 
you?  Camera  ready  "Opportunity  Mart"  classi¬ 
fied  ad  columns  draw  readers  interested  in 
books,  recipes,  business  opportunities,  stamps 
&  coins,  hunting  &  fishing  and  general  interest 
opportunities.  Earns  extra  money  for  your  pub¬ 
lication  easily.  Weekly  newspapers  only!  Send 
your  display  rates  &  circulation  figures  to  re¬ 
ceive  samples  &  complete  details.  BUDGET 
“Opportqnity  Mart"  PO  Box  6B-EP1.  Park 
Ridge  IL  60068. 


HUMOR 


HUMOR,  info,  puzzles,  cartoons  galore.  Cata¬ 
log,  cartoon  leaflet,  etc.  $1.  Dickson.  17700 
Western  69s,  Gardena  CA  90248. 


MEDICAL 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L.A.  Chotkowki,  MD.  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


MONEY 


INSIDE  INVESTOR  lets  readers  tap  the  best 
financial  minds  in  the  world.  Like  having  a  free 
financial  counselor.  Little  known  strategies  to 
make  jr  save  money,  gives  even  the  smallest 
investor  an  "inside"  track.  Renowned  bankers. 
CPA's,  gemologists  tell  How  To  Buy  a  Home 
with  a  Diamond  Ring.  Buy  Gold  at  a  Discout. 
Design  a  Do-It-Yourself  Tax  Shelter.  Free  sam¬ 
ples,  Stevens  Features,  PO  Box  487.  Chappa- 
qua  NY  10514. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan.  1802  S.  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


I  MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
I  Cineman  Syndicate,  7  Charles  Court,  Middle- 
i  town.  NY  10940.  (914)  692-4572. 


QUOTES 


I  QUOTATION  FEATURES  for  newspapers  and 
I  magazines.  Uncommon  Quotes.  Box  7285, 
Provo  UT  84602. 


REAL  ESTATE 


HOUSE  CALLS — National  award  says  “enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year. 
Miami,  Rochester,  Philadelphia.  Detroit,  Port¬ 
land.  Yuma,  etc.  Edith  Lank.  240  Hemingway. 
Rochester  NY  14620,  (716)  271-6230. 


RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises.  Box  946, 
Sausalito  CA  94966. 


SPORTS 


"SPORTING  AROUND" —  National  sports  col¬ 
umn.  Strictly  for  weeklies.  Impressions, 
obeservations,  reminiscences,  topical,  general 
interest  items.  Reader  anticipated  circulation 
booster.  Join  the  winning  team.  For  details  and 
2  free  samples,  Robbins  Syndication  Group. 
PO  Box  5051,  Ft.  Myers  FL  33931. 

WHO'S  ON  FIRST  by  William  Kauffman.  Week-  | 
ly  sports  column  with  humor  and  an  imagina¬ 
tive  way  with  words.  Kauffman  has  a  young, 
quick  sttyle.  650  words.  Feature  Associates, 
3334  Kerner  Blvd.  San  Rafael  CA  94901. 


TAXES 


FARM  TAXES,  popular  weekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write:  Cricket.  Box  527, 
Ardmore  PA  19003. 


TRAVEL 


MONTHLY  600 — WORD  travel  feature  by 
globetrotting  pro.  Exclusive  your  region.  Pic¬ 
tures  included.  Reasonable  fee.  Inquiries:  In¬ 
ternational  Reports  Syndicate,  Box  19039,  De¬ 
nver  CO  80219. 


WEEKLY 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  wifh  “Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


ANNOUNCEMENTS 


ANTIQUES 


PRINTING  ANTIQUES— The  perfect  idea  for 
the  newspaper  buff.  Call  or  write  for  our  free 
brochure.  Stonehand.  56  Beach  St,  New  York 
NY  10013.  (212)  966-3325. 


BUSINESS  OPPORTUNITIES 


WANTED— Investor/Partner,  active  or  inactive 
with  at  least  $500,000  credit  line  to  grow  with 
present  owner/management  team  who  wish  to 
expand  long  established  Shopper  with  annual 
sales  of  $1,600,000.  Box  1377,  Editor&Pub- 
lisher. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


FEATURES  WANTED 


PUBLISHERS  of  trade  journals  in  West  Ger¬ 
many  are  interested  in  reports  on  new  technical 
developments,  technology  and  products  on  the 
sectors  of  medicine,  electronics,  chemicals, 
household  and  industry.  All  offers  please  under 
Box  1394,  Editor  &  Publisher. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


ATTENTION!!! 

1981 

JOURNALISM  SCHOOL 
GRADUATES 


Editor  &  Publisher  would  like  to  extend  to  you,  os  a 
graduation  gift, 

ONE  FREE  insertion 
in  the  Positions  Wanted  section 
of  the  December  27,  1980  issue 
As  an  added  bonus,  it  you  run  your  ad  one  more 
time  you  will  be  charged  the  two-time  rate  of  $2.10 
per  line,  if  you  run  your  ad  two  additional  times  you 
will  be  charged  the  three-time  rate  of  $1 .95  per  line, 
per  issue  and  if  you  run  your  ad  three  additional  times 
you  will  be  charged  the  four-time  rate  of  $1 .70  per 
line,  per  issue.  But  note,  whether  or  not  you  take 
advantage  of  the  multiple  rates  your  ad  in  the  Decem¬ 
ber  27th  issue  will  be  FREE. 

—GUIDELINES— 

1.  Deadline:  December  10,  1980. 

2.  Ads  must  not  exceed  7  lines  (39  characters  per 
line). 

3.  Use  of  E  &  P  box  numbers  will  not  be  accepted. 

4.  Journalism  school  and  graduation  date  must  be 
specified. 

Editor  &  Publisher  welcomes  you 
into  the  wonderful  world  of  |ournalism!!! 

EftP  CLASSIFIED  ADVERTISING 
(212)  752-7053 
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ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership,  WHEN  IT  COMES 

loan  depreciation  and  insurance  purposes.  TO  THE  BUSINESS 

Sensible  fees.  Brochure.  Marion  R.  Krehbiel,  Of  selling  your  newspaper 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho,  —  that's  our  business! 

Box  7133,  Shawnee  Mission  KS  66207.  Roy  Holding  &  Associatr 


SHOULDN’T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McMinnville  TN. 
(615)  473-2104. 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  (JO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


BUSINESS  OPPORTUNITIES 


Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61435 
(309)  932-2270  or  932-2642 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPER  OWNERS-SEEKERS.  We  will 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


MEL  HOOELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


BUSINESS  OPPORTUNITIES 


CLASSIFIED  ADVERTISING 
Order  Blank 


Classification 


$$SHOPPERS$$ 


Shopper  Expert,  Age  42,  desires  connection  with  finan¬ 
cially  sound  company  or  individual.  Will  swap  my  ex¬ 
pertise  and  hard  work  for  49%  ownership  in  an  envisioned 
shopper  network.  I  have  the  formula  and  knowhow  for  its 
implementation — evolving  from  20  years  experience  as 
publisher  of  daily  newspapers  ranging  from  3,000  to 
60,000  circulation.  My  plans  will  complement  on  existing 
newspaper  group  seeking  to  broaden  its  base  and  to  fill 
the  many  voids  that  exist  in  the  vast  U.S.  print  market — 
or  the  plan  can  stand  on  its  own  as  an  independent 
shopper  group.  All  inquiries  will  be  held  in  the  strictest  of 
confidence.  Write  box  1381,  Editor  &  Publisher,  575  Lex¬ 
ington  Ave.,  New  York,  N.Y.  10022 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  —$3.10  per  line.  1  week  —$2.25  per  line. 

2  weeks— $2.95  per  line,  per  Issue  2  weeks — $2.10  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue.  3  weeks — $1.95  per  line,  per  issue. 

4  weeks— $2.55  per  line,  per  issue.  4  weeks— $1.70  per  line,  per  issue. 

Add  $3  per  insertion  for  box  service  and  Add  $2  per  insertion  for  box  service  and 

count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINEtEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  publisher  •  575  Lexington  Ave.  •  New  York.  N  Y  10022 
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The  Industry’s 

MEETING 
PLACE  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
tor  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


BRANNOCK  MEDIA  SALES 

Elizabethtown  NC  28337 

Confidential  Buyer-Seller 

Negotiations 
NEWSPAPERS  AND 
PRINT  SHOPS 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 
11  Main  St.,  Southboro  MA  01772 
(617)481—8562 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


NEWSPAPERS  FOR  SALE 


DAILY  NEWSPAPER,  western  Pennsylvania. 
10%  financing.  New  offset  press.  Call  Gerry 
Smith,  Berhard  Realty.  (412)  487-7800. 


ESTABLISHED  North  Carolina  weekly  in  grow¬ 
ing  southern  Piedmont.  Owner  has  other  in¬ 
terests.  Terms.  Write  Box  1347,  Editor  &  Pub¬ 
lisher. 


FREE  CIRCULATION  SHOPPER,  2  W  years 
old.  28,000  circulation.  Volume  average 
$241,500  yearly.  $50,000  cash.  Phone  (308) 
234-4530  ask  for  Loren  or  Dani  or  write  to  Box 
711,  Kearney  NE  68847. 


FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 
GEORGIA  WEEKLY — 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

NEW  HAMPSHIRE  WEEKLY— Has  won  3 
national  awards.  10,000  circulation. 
$90,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest, 
$65,000  and  $120,000. 

ALABAMA  WEEKliY— Paid  circulation 
29,000.  Priced  for  quick  sale,  $170,000. 
WYOMING  WEEKLY— Circulation  13,600. 
Health  reasons.  $150,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY — Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY-Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE — Located  In  New  England  states. 
Opportuntity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

ILLNESS  FORCES  SALE— Profitable  Califor¬ 
nia  shopper  at  bargain  price!  Call  Peter  at  (209) 
522-9668,  1;30— 5:30. 

NEWSPAPER— Southern  California  weekly, 
7000  circulation,  incorporated  city,  adjudi¬ 
cated,  good  potential,  perfect  for  single  owner 
or  man-wife  operation,  pleasant  city,  near 
beaches,  established  1927.  Newsprint,  pro¬ 
duction  and  printing  facilities  fully  available. 
Cash  only.  $29,000. 1980  sale  required.  Write 
to;  Finance  Director,  728  E.  Level  St,  Covine 
CA  91723. 

NORTHWEST  OHIO  WEEKLY  shoppe,  county 
seat,  15,000  circulation,  state  univesity  and 
city  saturation,  excellent  typesetting  business, 
no  press,  grossing  $80,000.  Write  Publisher, 
PO  Box  647,  Bowling  Green  OH  43402. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SUNBELT — Zone  4  weekly  in  fastest  growing 
counties  in  Southeast.  Gross  $190,000,  no  job 
or  retail.  State  qualifications.  Box  1350,  Editor 
&  Publisher. 


THREE  contiguous  weeklies  in  Utah,  gross  near 
$400,000,  price  $550,000,  Send  breif  opera¬ 
tions  and  financial  qualifications.  Box  1288, 
Editor  &  Publisher. 


ZONE  5  metro  tabloid  weekly.  15,000  circula¬ 
tion,  some  paid.  Strong  local  identity.  Grosses 
$150,000.  Mom  and  Pop  team  could  develop 
real  money  maker.  Box  1341,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


EXPERIENCED,  qualified  buyer  for  weekly, 

semi-weekly,  small  daily  property  in  Zone  3,  4, 

6.  Unopposed  gross  $200,000  to  $750,000. 

Want  to  buy,  live  in  local  community.  Write  Box 

1303,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  Information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  (Iross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


WELL-KNOWN  monthly  travel  publication 
grossing  over  $250M,  29%  down,  3  years  to 
pay.  Long  established.  A-1  national  advertis¬ 
ers,  many  fringe  benefits.  Published  in  Florida, 
can  be  printed  anywhere.  Write  Box  1390,  Edi¬ 
tor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


FIELD  GUIDE  TO  LIBEL:  Concise  accurate 
checklist  of  libel  and  defense  provides  quick 
informed  decisions  about  sensitive  stories.  16 
sample  cases  illustrate  analysis  of  public — pri¬ 
vate  figures,  group  and  corporate  plaintiffs, 
public  record  privilege,  off — record  quotes  and 
leaks,  recklessness  and  negligence,  neutral  re¬ 
portage,  more.  Proved  method  by  SDX  J  lawyer/ 
professor.  Teachers  may  duplicate  free  class 
sets.  Inquire:  Clark'sGuide,  Box  1929,  Covina, 
CA  91722. 


JOURNALISM-ARTS 


USA  1981  in  USSR 


DEC  28  -  JAN  1 1 

CONTACT:  V.A.I. 

9  CLEVELAND  ROAD 
NEW  HAVEN.  CT065t5 
203/389-9782 
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INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 

STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly,  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 

CIRCULATION  SERVICES 


CIRCULATION  CONSULTANT 
Small  or  large  newspapers.  Top  references. 
Write  Tom  Schofield,  RR4.  Box  261,  Hunting- 
ton  IN  46750  for  free  brochure  detailing  qual¬ 
ifications,  services  and  rates. 

TELEPHONE  SALES  Consultants  Keppler 
Communications  Telephone  Sales  Consulting 
Division  is  now  offering  trained  personnel  to 
assist  and  develop  your  present  telephone  sales 
operation.  Our  services  can  help  you  solve  your 
communication  problems  both  external  and  in¬ 
ternal.  We  are  staffed  and  geared  to  take  on  an 
entire  assignment,  analysis,  planning  and  ex¬ 
ecution  which  will  Increase  your  sales  produc¬ 
tivity.  Write  or  call  for  more  information.  Kep¬ 
pler  Communications  Co.  Telephone  Sales 
(>)nsulting  Division,  523  Bldg,  Rt  38E,  Suite 
301,  Cherry  Hill  NJ  08002.  (609)  662-6860. 

ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


MESSENGER  SERVICES 


MESSENGER  SERVICE — We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 


EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 

CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


EQUIPMENT 

Sl  supplies  newsprint  ROLL' 
Cramer  Inc,  550  Fi 
60093.  (312)  446- 


CAMERA  &  DARKROOM 


ITEK  1 1”  X  17"  positive  print  maker,  complete 
with  all  accessories,  including  Pako  mixer, 
half-tone  screen  and  fluorographic  attach¬ 
ment.  Olen  Bell.  The  Oklahoma  Publishing 
Company,  PO  Box  25125,  Oklahoma  City  OK 
73125,  Telephone  (405)  231-3438. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPOSING  ROOM 


FILMSTRIPS/FONTS— We  buy,  sell  and  trade 
filmstrips,  fonts  and  video  grids  at  substantial 
discounts.  For  more  information  call  or  write: 
GRAPH-X  Inc.  17  Bucknell  Ct,  RD  7,  Beth¬ 
lehem  PA  18015.  (215)  867-2002. 


COMPUTERS 


BEAT  INFLATION 

For  Sale— 4  used  Teleram  P-1800  ih  good 
working  condition.  $25(X)  each  or  $9000  for 
all  4,  More  than  50%  OFF  the  price  of  a  new 
unit.  Please  call  toll  free  number  1-800-225- 
5135  between  9  am  and  5  pm  only. 

EDITOR  &  PUBLISHER  for  November  15,  1980 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

FOR  SALE — Sheridan  24P  stuffing  machines  4 
into  1,  19’5"  roller  top  conveyor  with  work 
aprons  and  bundle  pacer.  28'  dock  belt  con¬ 
veyor,  16'  dock  belt  conveyor  both  with  power 
deflectors.  4  gravity  roller  feeder  conveyors  to 
be  used  with  dock  conveyors.  Call  Jim  Pack, 
Mansfield  Ohio  News  Journal,  (419)  522- 
3311. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley.(800)  527-1668. 

MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co.,(214)  387-3128. 


POWERED  ROLLER  TOP  CONVEYOR,  60  ft 
long,  17  in.  wide,  2  HP  motor,  work  table  on 
both  sides.  Northeast  Storage  and  Industries. 
Inc.,  (213)  257-7557. 


STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 


SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 

NEED  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 

NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  (>jrp., 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 

STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 

AM  COMP/EDIT — For  sale  or  sub-lease  com¬ 
pany  acquired  by  larger  concern.  Typesetting 
department  pased  out  -  must  move  ^uipment 
off  premises.  No  money  down  on  assuming 
lease.  Have  2  units.  Other  equipment  includes 
copier,  processor,  dryer,  static  mats,  job  dis¬ 
kettes,  document  diskettes  for  word  processor, 
and  31  fonts.  Payments  through  ‘84  then  you 
own.  Contact  W.  Topaz.  Chicago,  (312)  337- 

7800. _ 

CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202 

_ (614)  846—7025 _ 

COMPUGRAPHIC  VIDEOSETTER  UNIVERSAL 
grids.  Used  less  than  1  year.  $350  each.  Call 
Bob  Troupe  (312)  887-4929,  7:30  am-4:00 
pm  Monday-Friday.  Merrill  Printing  Company, 
765  N  York  Rd,  Hinsdale  IL  60521. 


COMPUGRAPHIC  UNISETTER  with  4  fonts 
and  Varicomp  keyboard.  Like  new  condition. 
$12,000  or  reasonable  offer.  Call:  Barry 
French  (617)  339-3501. 


VARITYPER  HEADLINER 
6  disks,  storage  cabinet.  Excellent  condition. 
Best  offer.  (215)  264-7594  (9-4  Monday- 
Thursday)  (215)  252-1 198  (evenings).  Just  Us 
Commercial  Typesetting. 


PLATEMAKING 


BEACH  EQUIPMENT 

1- CABINET  MOUNTED  multi-hole  plate 
punch,  model — 6(X)OA-20. 

2- ^binet  mounted  manual  crimpers,  single¬ 
wide,  model — 5000-20. 

2— Automatic  punch,  bend  trim  with  convey¬ 
ors.  one  left  and  one  right  hand  exists. 

544  compression  mount  standard  lock-easy 
saddles,  model — 2000-03,  also  32  double 
truck  saddles. 

All  of  the  above  were  used  in  conjunction  with 
compression  mount  standard  lock-easy  saddles 
for  aluminum  plates. 

Please  contact  R.J.  Ruffino,  Purchasing  Mana¬ 
ger,  Buffalo  Oxirier  Express  Co..  Inc.,  795 
Main  St.  Buffalo  NY  14240,  (716)  855-6339. 


22V*"  CUTOFF  GOSS  HEADLINER,  4  units,  2 
half  decks.  2  to  1  folder,  available  now. 

21  Vi"  cutoff  HoeColormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22V*"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3—1  unit  Harris  V22,  and  folders. 

3  unit  Harris  VI 5A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unitVlSA. 

5unitV15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay,  etc.,  suitable  for  publications  or  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  22V*  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

_ (213)  257-7557 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  (XINTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overiand  Park  KS  66204 
(913)432-8276 


GOSS  URBANITE,  10  units.  2  folders,  approx¬ 
imately  1971.  Will  divide  into  two  presses  or 
components.  Box  1358,  Editor  &  Publisher. 


WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


GOSS  EQUIPMENT 

Available  Now 

1—22%"  cut-off  tension  lock-up  unit. 

1—22%"  cut-off  tension  lock-up  single  center  color  hump. 

1 — 22%"  cut-off  tension  lock-up  color  deck. 

1 — 23^16"  cut-off  tension  lock-up  single  center  color  hump. 
This  equipment  is  clean  and  prepared  for  re-erection. 

All  offers  to  Joe  McManamon,  Virginian  Pilot,  Norfolk 
VA  (804)  446-2000. 

Or  write  to: 

Printing  Press  Services  Incorporated 
4011  NE  15th  Av 
Fort  Lauderdale  FL  33334 


97  Marquardt  Dr. 

Vflieeling  IL  60090 

(312)  459-9700 _ Telex  20-6766 

HOE  COLOR  CONVERTIBLE,  10  units,  22  V* 
cutoff  equipped  with  aluminum  shims  for  plas¬ 
tic  plate,  5  color  deck;  Hoe  2:1  folder  with 
I  balloon  formers:  semi-automatic  reel  stands 
and  high  speed  paster  mechanism. 

Crabtree  Super  Color,  8  units  22  V*  cutoff 
equipped  with  aluminum  shims  for  plastic 
plate,  5  color  decks:  Crabtree  2:1  folder  with 
balloon  formers;  semi-automatic  reel  stands 
and  high  speed  paster  mechanism. 

Call  The  Gazette.  R.A.  Barnett,  (514)  282- 
2231,  D.  McKeown  282-2276. 

HARRIS  845,  five  units  1975,  22  V*  cutoff.  3 
Butlers,  folder.  Ipec,  Inc..  97  Marquardt  Dr. 
Wheeling  IL  60090,  (312)  459-9700. 

IMMEDIATE  DELIVERY 

Harris  V15A,  6  unit  press,  1973,  will  split, 
Goss  SC  folder,  1970. 

Harris  JF4  folder. 

Harris  V25  units. 

Goss  Urbanite  units. 

OFFSET  NEWSPAPER  EQUIPMENT 
I  (404)  321-3992  Telex  700563 

1970  MODEL  News  King  press.  4  stacked  un¬ 
its,  2  stacked  roll  stands.  2  on  the  floor.  Cur¬ 
rently  in  operation,  $65.(XX).  Contact  Alex 
Coulter,  (Ml)  735-1010. 

9  UNIT  GOSS  Suburban,  2  folders. 

Available  immediately. 

Goss  Urbanite  quarter  folder. 

Contact:  Ken  Langley 
Continental  Printing  Machin^.  Inc. 

7881  Mastin  Dr. 

Overland  Park  KS  66204 

(913)  432-8276 _ 

WANTED  TO  BUY 


CHESHIRE  and  Phllipsburg  any  condition.  Call 
collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


CUTLER  HAMMER  BOnOM  WRAP 
Box  1294 
Editor  &  Publisher 


I  GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
I  unit  separate.  Box  1983,  Editor  &  Publisher. 


I  HOPPER  LOADERS 

I  for  Sheridan  inserters. 

Contact  Box  1298,  Editor  &  Publisher 


LATE  STYLE 
COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


NEtD  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 


OFFSET  ROTARY  used  for  80  page  tabloid.  4*4 
color.  Minimum  cylinder  speed  50,000  revolu¬ 
tions.  Automatic  roll  switch.  Box  1363,  Editor 
&  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Bo*  34255,  Editor  &  Publisher 


4  UNIT  WEB  OFFSET  press.  18/20  IPH.  Must 
have  register  devices.  Call  (201)  438-3744, 
ask  for  Sam. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  ad  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Bo*  1352 
Dearborn  Ml  48121 


HELP 

WANTED 


ACADEMIC 


VISITING  ASSISTANT  PROFESSOR  to  teach 
beginning  and  advanced  pr  courses  in  a  de¬ 
veloping  sequence  in  University  of  Texas 
Arlington's  journalism  program  which  has 
approximately  300  majors  in  news/editorial 
and  pr.  Salary  based  on  qualifications.  Effec¬ 
tive  September  1,  1980,  non-tenured  track. 
Appointment  tor  1  year,  possible  renewal.  MA 
and  some  professional  experience  required. 
Forward  applications  and  resumes  to  Charles 
Proctor,  Chairman,  Communication  Dept,  UT- 
Arlington,  Box  19107,  Arlington  TX  76019 
which  must  be  postmarked  by  February  15, 
1981.  An  equal  opportunity/affirmative  action 
employer. 


ASSISTANT  PROFESSOR  of  journalism  begin- 
ing  September  1,  1981.  Full-time  position  in 
growing  department  to  teach  basic  and  adv¬ 
anced  writing,  editing  and  mass  communica¬ 
tions  courses  and  other  courses  within  the  ap¬ 
plicants  areas  of  special  interest.  MA  or  equiva¬ 
lent  plus  professional  experience  required. 
Some  teaching  experience  desirable.  Salary 
$16,000  to  $18,000  for  9-month  academic 
year.  Closing  date  for  receipt  of  application, 
Friday  November  21,  1980.  Send  application 
and  resume  to  Search  Committee,  Department 
of  Journalism  &  Broadcasting,  1(17  Lord  Hall, 
University  of  Maine,  Orono  ME  04469.  An 
equal  opportunity/affirmative  action  employer. 


DIRECTOR 

SCHOOL  OF  JOURNALISM 
OHIO  UNIVERSITY 

One  of  the  nation's  leading  journal¬ 
ism  schools  with  more  than  1000 
undergraduate  students,  and  grad¬ 
uate  programs  awarding  master's 
and  doctoral  degrees,  a  prestigious 
faculty  and  fully  accredited  se¬ 
quences  in  newspaper,  magazine 
and  broadcast  journalism,  advertis¬ 
ing  and  public  relations,  is  seeking 
an  outstanding  administrator  from 
the  communications  or  academic 
professions  to  lead  its  rapid  growth 
and  enhance  its  national  reputation. 
Journalism  is  the  largest  school  on 
the  14,000  student  campus  located 
in  the  beautiful  hill  country  of 
southeastern  Ohio.  It  is  one  of  three 
major  units  of  the  University's  na¬ 
tionally  acclaimed  College  of  Com¬ 
munication.  Salary  up  to  $40,000 
plus  many  benefits.  Resume  before 
January  1 5, 1 981  to  Professor  Melvin 
Helitzer,  Journalism  Search  Com¬ 
mittee,  Ohio  University,  Athens  OH 
45701. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


ACADEMIC 


ASSISTANT/ASSOCIATE  PROFESSOR  in  pub¬ 
lic  relations.  Teach  undergraduate  courses  in 
public  relations.  Assist  in  revision  and  develop¬ 
ment  of  curriculum.  Advise  nationally  recog¬ 
nized  PRSSA  chapter.  Provide  teaching  sup¬ 
port  in  one  of  department's  allied  concentra¬ 
tions.  Masters  or  PhD.  Minimun  three  years 
professional  experience  in  pr  and  undergradu¬ 
ate  teaching  experience.  Permanent,  tenure 
track  position.  Salary  communsurate  with  qual¬ 
ifications  and  experience.  Send  vita  with  listed 
references  to:  Dr.  Don  B.  Morlan,  Chairperson, 
Dept,  of  Communication  Arts,  University  of 
Da^on,  Dayton  OH  45469.  Application  dead¬ 
line— January  15,  1981.  The  University  of 
Dayton  is  an  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer. 


COMMUNICATION  FACULTY  member  for 
rapidly  expanding  department.  Will  teach 
courses  in  reporting,  editing,  such  other  areas 
as  history,  ethnics,  media  in  society.  Desired 
qualifications:  PhD,  five  years  media  experi¬ 
ence,  and  graduate  teachingexperience.  Rank/ 
salary  dependent  upon  qualifications.  Position 
begins  August  1981.  Apply  by  December  15, 
1980,  to  News  Editorial  Search  Committee, 
Department  of  Communication,  PO  Box 
248127,  University  of  Miami.  Coral  Gables  FL 
33224.  AA/EOE 


COMMUNICATIONS/AMERICAN  STUDIES 
Junior  level,  tenure-track  position  within  a* 
communications/journalism  component  of  a 
Department  of  American  Studies.  Candidates 
with  teaching  experience  in  journalistic  writing 
and  the  role  of  mass  media  in  American  culture 
especially  encouraged  to  reply.  PhD  or  signifi¬ 
cant  professional  experience  required.  Send 
vita  and  letter  to  Donald  P.  Costello.  Depart¬ 
ment  of  American  Studies,  University  of  Notre 
Dame,  Notre  Dame  IN  46556.  ND  is  an  EO/AA 
Employer. 

DEADLINE  FOR  APPLICATION:  February  1, 
1981.  The  University  of  Alabama  in  Birming¬ 
ham.  an  equal  opportunity  employer,  seeks  an 
assistant  professor  to  teach  lower  level  and  adv¬ 
anced  undergraduate  courses  and  to  conduct 
research  in  public  relations  and  journalism. 
PhD  required,  salary  $14,500,  excellent  fringe 
benefits.  The  University  is  a  rapidly  growing 
institution,  presently  offering  a  baccalaureate 
program  in  communication  and  rhetorical 
theory,  mass  communication,  and  linguistics. 
Send  resume  and  letters  of  support  to  E.  Cul¬ 
pepper  Clark.  Chairperson,  Department  of 
Communication  Arts,  School  of  Humanities, 
University  of  Alabama  in  Birmingham,  Birm- 

ingham  AL  35294. _ 

SOUTHERN  METHODIST  UNIVERSITY  seeks 
two  assistant  professors  of  journalism.  Position 
one:  primary  teaching  field,  advertising;  secon¬ 
dary  emphasis  in  media  management,  public 
relations,  or  graphics;  PhD  or  ABD  preferred. 
Position  two:  primary  teaching  field,  mass 
media;  second  emphasis  in  reporting  or  edi¬ 
ting;  PhD  or  ABD  preferred. 

Salaries  open  for  both  positions.  Deadline, 
February  1, 1981.  Send  applications  to  Darwin 
Payne,  Division  of  Journalism,  Southern 
Methodist  University,  Dallas  TX  75275. 

SMU  is  an  equal  opportunity/affirmative  action 
employer. 


SEARCHING  FOR  PERSON  primarily  in¬ 
terested  in  guiding  the  staff  of  an  award¬ 
winning,  semi-weekly  student  newspaper  and 
teaching  news-editorial  courses.  Tenure-track 
position  at  the  assistant  or  associate  level.  Sal¬ 
ary  up  to  $20,000  for  academic  year.  PhD  with 
teaching  and  media  background  or  practicing 
journalist  with  substantial  media  experience 
desired.  Send  letter,  resume,  transcript  and 
three  references  to  (ihairman.  Department  of 
Journalism,  Bo*  5121,  Hattiesburg  MS 
39401.  An  equal  opportunity,  affirmative  ac¬ 
tion  employer. 


TWO  JOURNALISM  TEACHING  POSITIONS 
(one  tentative)  beginning  September  1981, 
Bowling  Green  State  University.  One  position 
primarily  magazine  journalism;  other,  public 
relations,  but  any  combination  of  skills  in  news- 
editorial,  broadcast  journalism,  photojournal¬ 
ism,  pr  or  magazine  considered.  Assistant/ 
associate  professor  level.  PhD  or  ABD,  media 
experience  in  teact\ingand  research.  Write;  Dr. 
James  Bissland,  Search  Chairman,  School  of 
Journalism,  BGSU,  Bowling  Green  OH  43403. 
Deadline  is  February  15.  Equal  opportunity 
employer. 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER — Opportunity  to 
become  part  of  the  management  team  of  large 
newspaper  group.  Four-year  accounting  degree 
required  along  with  experience  in  financial  re¬ 
porting,  analysis  and  budgeting.  Send  resume 
to  Controller.  Park  Newspapers  Inc,  Terrace 
Hill,  Ithaca  NY  14850. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER— Position  is  avail¬ 
able  for  assistant  controller  of  acquisition 
oriented  newspaper  group.  Need  strong  indi¬ 
vidual  with  newspaper  experience.  Experience 
should  include  financial  reporting  and  analy¬ 
sis,  budgeting  and  forecasting.  Please  send  re¬ 
sume  complete  with  salary  history  to  Box  1331, 
Editor  &  Publisher. 


EXECUTIVE  DIRECTOR 
Administrative  experience,  knowledge  in  the 
field  of  journalism  and  publishing,  and  a  gener¬ 
al  knowledge  of  substance  abuse  required. 
Closing  date:  December  5,  1980.  EOE.  Salary 
negotiable.  Send  resume  to;  Search  Committee 
Do  It  Now  Foundation,  PO  Box  5115,  Phoenix 
AZ  85010. 


GENERAL  MANAGER— PUBLISHER  with 
strong  advertising,  management  and  cost  con¬ 
trol  background  for  daily  newspaper  (Zone  5). 
Send  complete  resume,  references  and  com¬ 
pensation  history  to  Box  1336,  Editor  &  Pub¬ 
lisher.  (We  are  not  a  chain). 


GENERAL  MANAGER— Newspaper  operation, 
front-end,  sales  oriented.  Zone  2,  ad  writer  re¬ 
placing  self  at  retirement  after  27  happy  years. 
Box  1352,  Editor  &  Publisher. 


GREAT  CALIFORNIA  MARKET  for  aggressive, 
sales  oriented  individual  for  daily  newspaper 
and  shopper.  Good  compensation/incentive 
program.  Grow  with  dynamic  company.  All  re¬ 
plies  treated  confidentially.  Box  1366,  Editor 
&  Publisher. 


IF  YOU  ARE  a  successful  profit  and  sales 
oriented  weekly  manager  and  feel  you're  qual¬ 
ified  to  manage  a  small  daily  with  web  printing 
division  send  your  resume,  references  and  sal¬ 
ary  history  to  Box  1277,  Editor  &  Publisher. 


INDIVIDUAL  or  husband  and  wife  to  run  3500 
paid  weekly  in  county  town.  Southern  Zone  5. 
Should  be  experienced  in  all  phases  of  news- 
papering.  Printed  in  central  plant.  $20,000, 
many  benefits  including  profit — sharing.  Re¬ 
plies  held  in  strictest  confidence.  Please  send 
resume  including  work  samples  to  Box  1378, 
Editor  &  Publisher. 


PUBLISHER  CANDIDATES  sought  for  our  large 
weekly  papers.  First  must  prove  yourself  by 
lighting  a  fire  under  5  person  ad  staff  in  our 
small  daily.  Western  Ohio  locations.  Excellent 
smalltown  environments.  Salary,  plus  commis¬ 
sion,  plus  profit  sharing.  Send  resume  and  sal¬ 
ary  history  to  Box  1375,  Editor  &  Publisher. 


WE  HAVE  OPPORTUNITIES  for  the  right  num¬ 
ber  two  person  in  a  successful  organization  who 
is  now  ready  to  move  up  to  be  a  general  mana¬ 
ger.  Our  growing  company  has  and  will  have  top 
opportunities  for  aggressive  managers  with 
backgrounds  in  advertising  and  business  man¬ 
agement.  Send  the  details  of  your  experience  to 
Box  1337,  Editor  &  Publisher.  Our  key  mana¬ 
gers  know  about  our  growth  plans. 


WE  ARE  LOOKING  for  an  assistant  to  be  con¬ 
troller  with  at  least  5  years  experience  in  news¬ 
paper  accounting  for  a  metropolitan  newspap¬ 
er.  Zone  2.  Reply  to  Box  1386,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


ADVERTISING  MANAGER  needed  for  growing 
5-day  daily  in  northwest  Oklahoma.  Excellent 
opportunity  to  advance  to  general  manager. 
Need  a  person  strong  on  ad  layout,  sales  promo¬ 
tion.  advertising  department  management. 
Salary  commensurate  with  ability.  Please  send 
resume  to  Box  1342,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER— Weekly 
California  newspaper  chain  seeks  dynamic 
salesperson  to  lead  staff  of  12  in  competitive 
market.  Strong  in  sales  and  sales  management. 
Excellent  salary  plus  bonuses  and  liberal  be¬ 
nefit  package  including  profit  sharing.  Send 
resume  to  Box  1343,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  Zone  4  award¬ 
winning  weekly.  Great  possibilities.  Send  re¬ 
sume,  wage  requirements  to  Scott  Boyd.  PO 
Drawer  549,  Monticello  MS  39654. 


ADVERTISING  DIRECTOR  for  AM  daily  in  cen¬ 
tral  Florida.  Must  have  ability  to  train  staff  and 
lead  sales  effort  in  competitive  market.  Please 
send  resume,  salary  history  and  references  to 
Box  1366,  Editor  &  Publisher.  All  replies  held 
in  strict  confidence. 


AD  SALESPERSONS— Retail  and  national, 
wanted  by  Long  Island  weekly  newspaper 
group.  Experience  required  in  sales  and  promo¬ 
tions.  Contact  Jon  Gold,  Long  Island  Journal, 
PO  Box  697,  Long  Beach  NY  11561,  (516) 
889-1822. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  REPRESENTATIVE  for  bi¬ 
weekly,  shopper  combination  near  St.  Louis. 
Job  requires  a  promotion  minded  individual 
who  is  exceptionally  strong  in  special  sections 
and  new  marketing  ideas.  Salary  plus  commis¬ 
sion.  Reply  with  resume,  salary  requirements, 
references  to  Box  1370,  Editor  &  Publisher. 


ADVERTISING  MANAGERS  NEEDED 
We  have  openings  for  experienced,  aggressive 
number  2  people  ready  to  move  up.  Apply  only 
if  you  are  promotion  minded  and  a  strong  sales 
leader  with  a  proven  track  record.  Grow  with  an 
expanding  newspaper  group.  Solid  challenge 
and  opportunity  for  the  right  individuals,  excel¬ 
lent  benefits.  All  replies  will  be  held  in  strict 
confidence.  Zones  2,  3,  5.  Send  letter  describ¬ 
ing  your  past  accomplishments,  resume,  pre¬ 
sent  salary  to:  Box  1373,  Editor  &  Publisher, 


ADVERTISING  DIRECTOR  for  19,000  evening/ 
daily  in  northeastern  Ohio,  We're  looking  for 
someone  to  lead  and  train  our  retail  and  classi¬ 
fied  sales  staffs  in  this  competitive  market. 
Must  be  skilled  in  budgeting,  developing  incen¬ 
tive  systems  and  managing  people.  Base  salary 
plus  montly  incentives  put  annual  earnings  in 
mid-twenties.  Fine  Midwestern  community. 
Apply  In  confidence  tO:  David  W.  Schultz, 
General  Manager,  The  Evening  Independent, 
50  North  Av  NW,  Massillon,  OH  44646.  An 
equal  opportunity  employer. 


ADVERTISING  MANAGER  for  rapidly  growing 
suburban  Zone  9  daily  with  weekly  TMC.  Indi¬ 
vidual  must  have  a  proven  record  of  strong  lead¬ 
ership  as  well  as  skills  in  budgeting,  com¬ 
munication,  motivation,  planning,  delegation, 
sales  presentation  and  marketing.  Must  be  cap¬ 
able  of  managing  35  person  staff.  Salary  com¬ 
mensurate  with  abilities,  good  incentive/be¬ 
nefit  programs.  Send  resume  with  earning  re¬ 
quirements  to  Box  1388,  Editor  &  Publisher. 


ADVERTISING  EXECUTIVE 
SALES  MANAGER 

A  national  newspaper  advertising  organization 
seeks  an  experienced  advertising  executive 
with  a  strong  sales  interest  and  professional 
background.  The  individual  must  be  thoroughly 
familiar  with  advertising  concepts  and  know 
how  to  stimulate  and  develope  successful 
advertising  campaigns  to  be  used  in  hometown 
newspapers  on  a  national  level.  The  individual 
must  have  administrative  experience  and  be 
able  to  work  with  and  supervise  people.  The 
person  must  be  able  to  organize,  innovate  and 
evaluate  advertising  programs  and  sales  per¬ 
sonnel.  Working  with  advertising  agencies  in 
both  a  salesand  administrative  capacity  will  be 
required.  The  individual  must  understand 
marketing  concepts  and  be  familiar  with  de¬ 
mographic  tools.  Some  travel  required  but 
main  office  is  in  New  York.  Please  send  resume 
and  salary  requirements  to; 

Joseph  Amodeo 

American  Newspaper  Representatives  Inc, 
186  Joralemon  St 
Brooklyn  NY  11201 


ADVERTISING  DIRECTOR 
Enjoy  sunny  California  and  the  job  opportunity 
of  a  life  time.  We're  looking  for  an  advertising 
director  who  is  creative,  imaginative  and  hard 
working.  The  individual  we  are  looking  for  will 
lead  and  motivate  all  advertising  departments 
and  personnel.  This  job  has  no  boundries  in 
terms  of  growth  potential.  Please  send  your 
salary  history  and  resume  to  Box  1397,  Editor 
&  Publisher. 


CLASSIFIED  MANAGER,  14,000  Mississippi 
daily.  On-line  department  exceeding  100,000 
ads  per  year.  Excellent  management  position 
for  experienced  classified  salesperson.  Call 
Ron  Sawyer,  Ad  Director,  (601)  328-2424. 


CLASSIFIED  MANAGER  with  exceptional  lead¬ 
ership  and  sales  ability.  This  50,000  6-day 
daily  newspaper  needs  the  best!  We  are  re¬ 
building  the  entire  department  and  need  an 
experienced  and  highly  motivated  manager  to 
take  over  the  operation.  VDT's  and  the  finest 
equipment  in  operation.  We  now  need  the  right 
person  to  organize  and  manage  a  department 
that  is  ready  to  grow.  New  York/New  Jersey 
market  is  competitive  and  that's  why  we  need 
the  best,  and  we  are  willing  to  compensate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  person.  Please  send 
information  and  resume  to  Box  1399,  Editor  & 
Publisher. 


SHOPPER  MANAGER  Zone  6  Southern  metro 
area  newspaper  seeks  person  qualified  in 
advertising  shopper  publications.  Circulation 
and  editorial  experience  helpful,  but  not  re¬ 
quired.  An  equal  opportunity  employer  M/F. 
Submit  resume  to  Box  1257,  Editor  &  Pub¬ 
lisher, 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  with  a  ready-to-grow 
medium-size  (50,000)  6-day  daily  in  the  excit¬ 
ing  New  York/New  Jersey  area.  Must  be  crea¬ 
tive,  organized  and  able  to  motivate.  This  is  a 
rare  opportunity  to  build  and  to  work  towards  a 
dynamic  goal.  Position  offers  complete  respon¬ 
sibility  for  management.  If  you  are  looking  for 
the  ideal  position  to  show  your  talents,  this  is  it! 
Exceptional  salary,  incentives  and  benefits  for 
right  person.  Please  send  information  and  re¬ 
sume  to  Box  1398,  Editor  &  Publisher. 


SUNBELT  6— DAY  DAILY  (1 1,000  ABC)  has  a 
fine  opportunity  open.  The  person  we're  looking 
for  should  have  good  sales  ability  and  manage¬ 
ment  experience  or  potential.  Position  is  num¬ 
ber  2  slot  on  ad  staff  of  6,  retail  ad  manager 
title.  Responsibilities  include  key  account  list 
and  sales  management.  Growing,  healthy  mar¬ 
ket  with  major  mall  opening  Fall  1982  (K-Mart, 
Penny's,  Beal’s  plus  40  shops),  (lood  salary 
and  bonus  schedule.  Contact  Al  Prufert,  Ad 
Director,  The  Independent,  PO  Box  1210,  Gal¬ 
lop  NM  87301. 


ART/GRAPHICS 


ARTIST/DESIGNER 


For  65M  paper  with  comittment  to  graphic  ex¬ 
cellence.  Must  be  able  to  do  fast,  superior  work 
on  color  illustrations,  maps,  graphs  and  page 
design.  Tryout  necessary.  Send  resume,  clips 
to  John  Hatch,  Managing  Editor,  Daily  Record, 
800  Jefferson  Rd,  Parsippany  NJ  0/054.  No 
calls. 


EDITORIAL  ARTIST 


The  Ft.  Lauderdale  News  &  Sun  Sentinel  has  an 
opening  for  an  experienced  editorial  artist.  If 
you  have  good  communication  skills  and  the 
ability  to  illustrate  stories  using  mixed  media, 
full  color/black  and  white,  we  would  be  in¬ 
terested  in  talking  to  you.  A  minimum  of  3  years 
experience  as  an  editorial  artist  with  back¬ 
ground  in  the  production  of  maps,  graphs  and 
charts  required.  Illustrative  cartoon  back¬ 
ground  helpful.  Day/evening  shifts.  Salary 
commensurate  with  experience  and  excellent 
fringe  benefits.  Please  send  resume  including 
work  samples  to: 

Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
101  N.  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION  SUPERVISOR 
Circulation  supervisor  needed  for  expanding, 
fast  growing  organization.  Must  have  five  years 
minimum  experience  in  Little  Merchant  system 
with  solid  background  in  sales,  senrice  and  col¬ 
lections.  Send  resume  to  Rocky  Mountain 
News,  Personnel  Office,  400  VYest  Cofax  Av, 
Denver  CO  80204. 


CIRCULATION  MANAGER  for  7-day  30,000 
circulation  AM  in  Midwest.  Report  to  Publisher 
with  chance  to  advance  in  this  expansion 
minded  group.  Must  be  experienced  in  all 
aspects  of  circulation  and  have  a  verifiable 
track  record.  Reply  in  confidence  to  Box  1349, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  6000  daily  that 
wants  to  become  a  12, 000  one.  Want  well  orga¬ 
nized.  self-starter,  sales  promoter,  confident  of 
ability  to  succeed.  Send  complete  resume  in¬ 
cluding  salary  requirements  to  W.  Willis,  PO 
Box  711,  Greenville  PA  16125. 


CIRCULATION  DIRECTOR-lmmedlate  opening 
for  circulation  director.  Expanding  group  of  3 
weekly  newspapers  in  southern  Maryland  neeo: 
dynamic,  promotion  oriented  circulation  chief. 
Experience  in  ABC,  CAC  audit  procedures, 
stand  sales  and  especially  mail  subscriptions 
and  carrier  delivery  preferred.  Experience  in 
converting  from  single  copy  sales  to  home  de¬ 
livery  desired.  Good  salary,  benefits.  Send  re¬ 
sume  to;  Nancy  Bowling,  The  Maryland  Inde¬ 
pendent,  3  Post  Office  Rd.  Waldorf  MD  20601 . 


CITY  CIRCULATION  MANAGER 
Position  reports  to  circulation  director  of 
34,000,  6-day  AM  McClatchy  newspaper  in  a 
highly  competitive  market.  Will  be  a  number  2 
position  for  a  qualified  individual.  Previousdis- 
trlct  manager  supervisory  experience  required. 
Excellent  opportunity  for  someone  to  advance 
to  circulation  director  for  a  rapidly  growing 
group.  Send  resume  or  call  Tim  Whiting,  Cir¬ 
culation  Director,  Anchorage  Daily  News, 
Pouch  6616,  Anchorage  Alt  99502.  (907) 
274-2561.  Equal  opportunity  employer. 


HELP  WANTED 


CIRCULATION 


CIRCULATION 
PROMOTION  MANAGER 


We  are  planning  to  start  our  own  circulation 
solicitation  program  January  1.  We  need  a 
shirt-sleeve  self-starter  to  supervise  3  crew 
managers  and  to  run  their  own  boy/girl  crew.  A 
telephone  supervisor  will  also  report  to  this 
position.  We're  offering  a  guaranteed  salary  for 
3  months  and  a  combination  salary/bonus 
thereafter.  We're  a  group-owned  22,000  cir¬ 
culation,  6-day  newspaper  and  80,000  shop¬ 
per  combination  in  a  competitive  southern  Cali¬ 
fornian  metro  market.  Please  respond  to  Box 
1385,  Editor  &  Publisher. 


FT.  LAUDERDALE 

HOME  DELIVERY  MANAGER 
SINGLE  COPY  MANAGER 
SALES/MARKETING 

Meet  the  challenge!!  Career  minded  profes¬ 
sionals  seeking  management  opportunities  in  a 
rapidly  growing  and  competitive  Southern  mar¬ 
ket  will  find  what  they  are  looking  for  at  the  Ft. 
Lauderdale  News  and  Sun  Sentinel. 
Candidates  must  be  aggressive  and  possess 
good  people  skills.  The  individuals  we  are  seek¬ 
ing  must  have  a  proven  track  record  in  circula¬ 
tion  and  previous  supervisory  experience.  De¬ 
gree  in  business/marketing  preferred.  In  addi¬ 
tion  to  a  competitve  salary  an  ideal  location. 
The  News  and  Sun  Sentinel  offers  a  compre¬ 
hensive  employee  benefits  package  and  the 
opportunity  for  career  growth  with  nearly 
200,000  combined  circulation. 

Please  send  resume  including  salary  history  to: 

Ft.  Lauderdale  News/Sun  Sentinel 
Claudia  L.  Jack,  Employment  Manager 
101  N  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
Equal  Opportunity  Employer  M/F 


ZONE  MANAGER  for  Zone  2  70,000  daily  with 
TMC  program.  Responsible  for  operation  and 
development  of  1  district  and  supervise  district 
managers  in  3  other  districts.  5  years  experi¬ 
ence  and  strong  sales  background  needed. 
High  teens  plus  incentive,  excellent  benefits. 
Send  detailed  resume  to  Box  1379,  Editor  & 
Publisher. 


EDITORIAL 


ASSISTANT  CITY  EDITORS 

Sunbelt  metropolitan  newspaper  seeks  man¬ 
agement  oriented  individuals  for  two  assistant 
city  editor  openings.  To  qualify,  candidates 
must  be  highly  motivated  and  have  a  minimum 
of  3  years  supervisory  experience  on  a  daily. 
Good  organizational  skills  and  the  ability  to 
work  under  demanding  deadlines  required.  Re¬ 
sponsibilities  of  one  assistant  city  editor  will  be 
to  train,  motivate  and  supervise  a  staff  of  7 
reporters.  The  second  position  is  responsible 
for  the  supervision  of  the  copy  desk.  Excellent 
salary  and  benefits.  Zone  4  location.  Please 
send  resume  and  projecbwork  samples  to  Box 
1351,  Editor  &  Publisher.  Equal  opportunity 
employer. 


BROADCASTING 
WRITER— COLUMNIST 


We're  a  PM  in  a  competitive  Zone  5  market  with 
one  PBS  and  4  commercial  television  stations, 
as  well  as  33  radio  stations,  and  we're  looking 
for  an  experienced  broadcasting  writer/col¬ 
umnist.  Our  aim  is  to  be  number  one  in  tv/radio 
reporting  among  the  4  dailies  in  our  metro  area. 
It’s  an  opportunity,  and  a  challenge,  with  a 
competitive  fringe  benefit  package.  Send  re¬ 
sume,  including  salary  history,  clips,  to  Box 
1299,  Edim'  i  Publisher. 

SPORTS  EDITOR— Oklahoma  daily  with  com¬ 
mitment  for  excellence  needs  person  with  solid 
writing  and  layout  skills  to  coordinate  coverage 
of  10  high  schools,  major  university.  Contact 
Ed  Darling,  The  Duncan  Banner,  PO  Box  1268 
Duncan  OK  73533. 


SPORTS  WRITER  for  leading  Montana  morning 
7-day  daily,  4-man  staff,  desk  and  computer 
experience  preferred.  Send  resume  to  Manag¬ 
ing  Editor,  Great  Falls  Tribune.  PO  Box  2468, 
Great  Falls  MT  59403. 


SPORTSWR ITERS— Tired  of  deadlines.  Little 
League  mothers,  big  league  headaches?  Re¬ 
warding  work  available  with  national  GOLF 
organization  in  promotion,  consultation,  some 
writing.  Extensive  travel.  Regional  responsibil¬ 
ity.  Applications,  resumes  from  Zones  3  and  5 
welcome.  Box  1391,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


BEST  SPORTS  SECTION  IN  THE  US  (APSE 
'80)  needs  best  available  sports  executive  for 
key  opening  in  management.  Experience,  in¬ 
novation  vital.  We  have  large  news  hole,  best 
color  available  daily,  top  staff,  and  cover  pros. 
Send  full  resupiq,  r^uirements  to  Ron  Thorn¬ 
burg,  Executive  Editor,  News-Press,  Box  10, 
Ft.  Myers  FL  33902. 


CARTOONIST 

Eastern  Massachusetts  57,000  daily  and  Sun¬ 
day  seeks  editorial  page  political  cartoonist. 
Pease  submit  samples  and  salary  requirements 
to  Box  1279,  Editor  &  Publisher. 


CITY  EDITOR— We  want  the  best.  Send  clips, 
resume,  salary  to  Tom  Wright.  Box  1527,  De¬ 
catur  Daily,  [j^tur  AL  35602. 


COPY  EDITOR  for  43,000  Sunday  combination 
and  Saturday  tv/entertainment  tabloid.  Creativ¬ 
ity  and  imagination  in  layout/design,  experi¬ 
ence  in  editing/headlines  and  some  knowledge 
of  color  application  to  graphics.  Flexible  hours, 
usually  Tuesday— Saturday.  Apply  to:  Jean 
Prescott,  Sunday  Editor,  The  Sun/Daily  Herald. 
Box  4567,  Biloxi  MS  39531. 


CITY  EDITOR 

Growing  AM  paper  in  Zone  2  seeks  individual 
with  experience  on  the  city  desk.  Excellent 
opportunity  for  an  aggressive  editor  looking  for 
a  challenge.  Box  1371,  Editor  &  Publisher. 


COPY  EDITOR 

Major  metro  daily  in  Zone2  needsa  copy  editor. 
Person  must  have  at  least  3  years  daily  editing 
experience.  It's  night  time  work  dealing  with 
content-conscious  desk.  The  job  entails  careful 
editing  of  prize-winning  staff  on  tight  competi¬ 
tive  deadline.  The  pay  and  benefits  are  good. 
Reply  in  confidence  to  Box  1389,  Editor  & 
Publisher. 


EXECUTIVE  EDITOR 


Florida— Mature,  seasoned  individual  with 
solid  management  and  editorial  writing  experi¬ 
ence  to  succeed  retiring  editor  in  directing 
aggressive  staff  of  25.  Averaging  50  pages  a 
day  in  modern  plant  now  being  doubled  in  size. 
Desirable,  growing  area  directly  on  the  Gulf  of 
Mexico  with  ideal  climate.  Excellent  com¬ 
pensation  and  full  benefits.  Send  full  resume  to 
Timothy  A.  O'Connor,  Publisher,  Naples  Daily 
News,  1075  Central  Av,  Naples  FL  33940. 


EXPANDING  Florida  new^per  needs  2  repor¬ 
ters,  one  ad  salesperson.  Send  full  resume  and 
phone  to  Box  1355,  Editor  &  Publisher. 


EDITORIAL  WRITER — The  Journal  of  Com¬ 
merce,  a  nationally  distributed  daily  business 
newspaper,  is  seeking  an  experienced  business 
writer  for  the  No.  2  slot  on  editorial  page.  Appli¬ 
cants  should  feel  comfortable  turning  out 
several  opinion  pieces  a  week  on  issues  affect¬ 
ing  international  trade  and  business.  Candi¬ 
dates  should  have  at  least  5  years  experience  in 
journalism,  preferably  in  business  writing  or 
international  coverage.  Salary  open,  based  on 
past  experience  and  current  salary  levels.  Send 
letter  and  resume  to  Al  Kraus.  The  Journal  of 
Commerce.  1 10  Wall  St,  Nfw  York  NY  10005. 


EDITOR.  Renewable  energy  publications  group 
seeks  take  charge,  no  nonsense  pro  with  broad 
experience  in  business,  technical,  investiga¬ 
tive  reporting  for  highly  respected  industry 
newsletter.  Heavy  on  interviews,  analysis. 
Knowledge  of  economics,  politics  of  solar/ 
alternative  energy  technologies  helpful.  Ver¬ 
mont,  Long  Island  editorial  locations. 
Minimun  five  years  newspaper,  newsletter, 
energy — related  experience.  Resume,  writing 
samples,  salary  history  to:  PO  Box  14.  Rockvil¬ 
le  Center  NY  11571. 


EDITORS  AND  REPORTERS.  Applications  are 
now  being  accepted  for  permanent  positions  for 
editors  and  reporters  in  sports,  society  and 
general  assaignment  work.  Excellent  wages, 
fringe  benefits  and  working  conditions  with 
advancement  opportunities  for  qualified  appli¬ 
cants.  Application  may  be  made  in  person  or  by 
mail  at  the  Palladium— Times,  140  West  First 
St,  Oswego  NY  13126.  Those  applying  should 
include  resume,  reference  and  examples  of 
work.  Telephone  applications  will  not  be 
accepted.  The  Palladium — Times  is  an  ^ual 
opportunity  employer.  A  labor  dispute  is  in 
progress. 


ENTRY  LEVEL  REPORTER  wanted  to  join  a 
group  that  is  on  the  move.  Write  Don  Wynn, 
Editor,  Bucyrus  Telegraph-Forum,  PO  Box 
471,  Bucyrus  OH  44820.  A  Freedom  News¬ 
paper  offering  group  wide  advancement  possi¬ 
bilities. 


EDITOR  &  PUBLISHER  for  November  15,  1980 


HELP  WANTED 


EDITORIAL 


EDITOR— REPORTER— FEATURE  WRITER 
for  rapidly  growing,  quality-conscious  weekly  in 
year-round  Northwoods  vacationland  on  Gith- 
che  Gurnee.  Camera,  layout  skills  preferred  but 
cat  hone  here.  Ideal  position  for  top  entry  level 
candidate  to  person  with  year  or  two  experi¬ 
ence.  Must  be  self-starter.  Send  resume,  sam¬ 
ples.  salary  requirements  to  Ed  Danner.  L'Anse 
Sentinel,  202  N.  Main.  L'Anse  Ml  49946: 
(906)  524-6175  or  524-7132. 


EDITOR.  WRITER  AND  PHOTOGRAPHER  for 
local  newspaper.  Experienced.  Call  (212)  642- 
2550.  EOE. 


EDITOR — Rewrite  for  national  Catholic  journal 
with  5  years  desk  experience  and  special  talent 
for  telephone  interviews  and  fast  rewrite.  Send 
resume,  complete  work  references  to  Editor, 
Columbia,  Box  1670,  New  Haven  CT  06507. 


EDITOR/WRITER,  National  health  agency 
needs  editor/writer  experienced  with  news  re¬ 
leases,  brochures,  print  advertising,  and 
speeches.  Must  be  able  to  recruit,  train  and 
supervise  editorial  staff.  Skills  test  required. 
Send  resume  with  salary  requirements  to  Box 
1384,  Editor  &  Publisher. 


EDITOR  AND  GENERAL  MANAGER  for  3500 
paid  circulation  weekly  in  central  Kansas.  Nice 
community  with  college,  near  larger  cities.  Ex¬ 
cellent  fringe  benefits  and  profit  sharing.  Write 
or  call  John  G.  Montgomery.  Box  129,  Junction 
City  KS  66441,  (913)  762-5000. 


FLORIDA 

REPORTER — Live  and  work  on  the  Gulf  of  Mex¬ 
ico  on  expanding  independent  paper  peaHingat 
35,000.  Aggressive,  smart  self-starter  with  ex¬ 
perience  wiil  find  good  salary,  top  benefits  and 
desirable  work  conditions.  Contact  Corbin 
Wyant,  General  Manager.  Naples  Daily  News, 
1075  Central  Av,  Naples  FL  33940.  (813) 

262-3161. _ 

FEATURE  WRITER  needed  by  growing  dyna¬ 
mic  Zone  5  weekly.  Should  have  at  least  2  years 
of  on-job  experience  and  proven  ability  to  cre¬ 
ate  feature  material  and  handle  general  assign¬ 
ment  reporting.  Photograhic  ability  helpful. 
Send  resume,  clips  and  salary  requirements  to 
Box  1323,  Editor  &  Publisher. 


FEATURE  WRITER 

The  Ft.  Lauderdale  News  and  Sun  Sentinel 
newspapers  are  seeking  talented  and  creative 
journalists  to  work  in  our  award-winning  feature 
departments.  In-depth  feature  stories  on 
health,  fashion,  food,  fads,  and  family  issues 
are  covered  in  these  dynamic  sections.  If  you 
have  3  years  or  more  daily  experience  and  enjoy 
meeting  the  challenge  of  doing  in-depth  fea¬ 
tures  contact  us  today!  Professional  growth  and 
development,  ideal  location  and  climate,  com¬ 
petitive  market,  excellent  salary  and  benefits. 
Send  resume  and  samples  to: 

Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L.  Jack.  Employment  Manager 
101  N.  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 

Equal  Opportunity  Employer 

FINANCIAL/ENERGY 

EDITOR 


Key  person  to  launch  new  national  magazine  for 
well-established  Denver-based  publishing 
firm.  Looking  for  one  of  the  top  business/finan¬ 
cial  writers  in  the  country  and  will  structure 
compensation  package  to  make  it  very  attrac¬ 
tive.  Respond  in  confidence  to: 

Hart  Publications, Inc 
PO  Box  1917 
Denver  CO  80201 
(303)  892-1164 

Equal  Opportunity  Employer 


GROWING  COLLEGE  TOWN  newspaper  near 
New  Orleans  with  8(X)0-plus  circulation  seeks 
experienced  journalist  for  news  editor  job.  (^11 
or  write  Managing  Editor.  Daily  Star,  (504) 
345-2333  or  Box  1149,  Hammond  LA  70404. 

THE  AMERICAN  UNIVERSITY  School  of  Com¬ 
munication  in  Washington.  DC.  seeks  graduate 
students  with  full-time  journalistic  experience 
to  work  in  teaching  and  professional  positions 
while  earning  a  Master's  degree  in  its  program 
in  journalism  and  public  affairs.  This  is  a  one- 
year,  full-time  program.  For  more  information, 
write  Dean.  School  of  Communication.  The 
American  University,  Washington  DC  2(X)16. 
An  equal  opportunity  and  affirmative  action 
emplover. 


67 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


THE  SAUDI  GAZETTE  is  Saudi  Arabia's  En¬ 
glish-Language  business  daily,  and  in  line  with 
our  expansion  plans  we  now  require  further 
staff. 

SENIOR  BUSINESS  EDITORS 
Working  under  the  Editor-In-Chief,  two  senior 
business  eitors  are  r^uired,  with  an  ability  to 
understand  international  and  Middle  Eastern 
business  matters.  Proven  ability  at  this  level  is 
desired,  and  experience  will  be  reflected  in  the 
responsibility  and  salary  offered.  Jeddah 
based. 

BUSINESS  SUB— EDITORS 
To  work  with  the  editorial  team,  two  business 
sub-editors  are  required.  Fast  subbing  ability, 
and  the  ability  to  cope  with  national  and  inter¬ 
national  material  is  sought.  A  knowledge  of 
Middle  Eastern  affairs  is  desirable,  though  not 
compulsory.  Jeddah  based. 

JOURNALIST 

Working  under  the  chief  business  reporter,  suc¬ 
cessful  applicants  will  have  a  good  journalistic 
background,  with  emphasis  on  business  report¬ 
ing.  A  knowledge  of  international  and  Middle 
Eastern  affairs  is  desirable.  Good,  clear  copy  is 
required,  and  the  ability  to  work  in  a  Middle 
East  environment  essential.  Location  will  be  in 
Jeddah,  Riyadah  or  Al  Khobar. 

The  above  positions  are  offered  to  suitably 
qualified  applicants,  on  a  two-year  renewable 
contract.  A  range  of  valuable  fringe  benefits 
includes  good  quality  accommodation,  arrival/ 
end-of-contract  passage,  one  month  holiday 
per  annum  plus  passage.  Company  medical 
care,  company  transport/cars. 

All  the  above  positions  are  offered  on  single¬ 
status  in  certain  cases.  Salaries  are  in  the  range 
of  SR5,000  to  SR8,000  for  editorial  staff,  and 
SR4,500  to  SR5,000  for  journalists.  All  salar¬ 
ies  are  paid  in  Saudi  Rivals,  inside  the  King¬ 
dom,  and  a  guaranteed  10  percent  per  annum 
automatic  increase,  plus  end-of-contract 
bonus,  are  offered,  in  addition. 

Please  write  with  full  personal  and  career  de¬ 
tails  tO: 

Editor-In-Chief, 

Saudi  Gazette 
PO  Box  5576 
Jeddah,  Saudi  Arabia 
Telephone  Jeddah  643-2166 
Telex  401360  OKAZ  SJ 


THE  COLUMBIAN  NEWSPAPER,  48,000 
evening  and  Sunday  in  Vancouver,  Washington 
is  seeking  a  copy  editor  with  recent  newspaper 
experience  who  is  comfortable  handling  wire 
and  local  news  and  making  tough  news  judg¬ 
ments.  Good  headline  and  layout  skills  re¬ 
quired.  If  you  get  excited  about  finding  holes  in 
stories,  punching  up  writing,  etc,  we'd  like  you 
to  apply.  $1300-$1600  a  month  to  start  de¬ 
pending  on  experience  plus  full  benefits.  Send 
letter  and  resume  to  Ann  Michael.  The  Col¬ 
umbian,  PO  Box  180,  Vancouver  WA  98666. 

Equal  Opportunity  Employer 


SPORTS  EDITOR 

For  Zone  2  daily.  To  manage  staff  of  5  plus 
stringers.  Looking  for  experienced  profession¬ 
al.  Send  resume  and  last  earnings  to  Box  1261, 
Editor  &  Publisher. 

SPORTSWRITER,  male  or  female,  for  70,000 
daily  and  Sunday  prep-intensive  prize-winner 
near  Chicago.  Metropolitan  pay,  benefits, 
pace.  The  Times,  Hammond  IN  46325. 

PICTURE  EDITOR 


The  Virginian-Pilot  is  looking  for  a  picture  edi¬ 
tor  who  can  generate  outstanding  photo  assign¬ 
ments  and  who  has  outstanding  layout  ability. 
Newspaper  shooting  experience  and  knowledge 
of  topography  are  a  must.  This  individual  will 
fill  a  new  position  on  a  newspaper  committed  to 
an  improved  picture  report.  Send  portfolio  re¬ 
sume  to  Bob  Lynn,  Director  of  Photography, 
The  Virginian-Pilot,  150  W.  Brambleton  Av, 
Norfolk  VA  23501.  No  telephone  calls  please. 

REPORTER— PHOTOGRAPHER  for  award- 
winning  weekly  must  be  hard  worker  dedicated 
toqualiN.  Send  resume,  clips  to  Star-News,  PO 
Box  1474,  McCall  ID  83638. 

REPORTER:  Aggressive  reporter  with  3 — 5. 
years  on  medium  or  large  daily  newspaper 
wanted  by  award-winning  Washington  com¬ 
munications  newsletter.  Publisher  absolutely 
commited  to  journalistic  excellence.  Reporter 
would  cover  cable  tv  business  and  broadcast 
regulation.  Good  salary  and  benefits.  Send  re- 
,  sume  and  clips  to  Paul  Warren,  Senior  Editor. 
Television  Digest,  1836  Jefferson  PI,  NW, 
Washington  DC  20036. 


cuiation  in  highly  competitive  area  has  opening 
for  reporter  who  will  cover  wide  variety  of  hard 
news,  feature,  local  government  stories,  etc. 


OH  44094.  No  phone  calls  please. 
REPORTER 

Beautiful  Sarasota  Florida  PM  daily  (Monday— 
Frid»)  needs  experienced  investigative  repor¬ 
ter.  Eixecutive  salary  and  benefits.  Please  mail 
resume  including  salary  requirements  to  Per¬ 
sonnel  Manager,  PO  Box  1719,  Sarasota  FL 
33578. 

REPORTER  WANTED  for  award-winning  Hud¬ 
son  Valley  weekly  group.  Low  salary  in  return  for 
solid  training.  Only  those  with  good  writing  and 
questioning  skills  will  be  considered.  Box 
1396,  Editor  &  Publisher. 


RODALE  PRESS 

Once  you've  hammered  out  the  basics  of  a  fine  and  frisky 
style,  you  begin  looking  for  a  position  that  makes  all  the 
effort  worthwhile.  Where  you  can  reach  an  audience  in 
the  millions.  Where  what  you're  writing  about  is  so 
relevant  that  the  publication  enjoys  phenomenal  growth 
and  reader  loyalty.  And  where  management  is  as  hungry 
for  achievers  as  you  are  for  promotions.  It  may  sound 
idealistic,  but  idealism  is  why  Rodale  Press  is  one  of  the 
most  successful  communications  companies  in  America 
today.  Right  now,  we  have  an  opening  for  a  writer  on 
Prevention,  the  magazine  about  total  health.  You  don't 
need  any  special  knowledge  about  health — we'll  teach 
you — but  you  do  need  top  skills.  You'll  relocate  to  a  small 
folksy  town  two  hours  from  New  York  City,  a  great  place 
for  family  recreation.  Send  best  writing  samples,  resumes, 
salary  requirements  in  strict  confidence  to: 

Mark  Bricklin,  VP 
Rodale  Press,  Inc 
33  East  Minor  St 
Emmaus  PA  18049 
EOE 


MANAGEMENT  TRAINEE  needed  by  Midwest 
community  newspaper  group.  Must  be  able  to 
spell  and  write  effective y  and  be  interested  in 
all  phases  of  publishing.  Opportunity  for  person 
with  strong  motivation  toward  management. 
Send  resume  and  letter  to  Box  1267,  Editor  & 
Publisher. 

MANAGING  EDITOR 

Seasoned  individual  with  solid  management 
background  to  direct  an  aggressive  staff!  We're 
a  Zone  2  daily  looking  for  a  creative,  energetic 
editor  who  can  take  charge  and  help  us  grow. 
Box  1369,  Editor  &  Publisher. 


MANAGING  EDITOR 


Managing  Editor  for  medium-sized  PM  daily  in 
Zone  5  that  is  growing  like  mad.  Work  for  and 
executive  editor  who  is  also  a  group  edrtor.  This 
is  a  highly  competitive,  dynamic  news  area. 
Looking  for  an  old  pro  to  work  with  an  excellent 
young  staff  that  has  its  share  of  veterans.  Red 
tape  in  job  at  a  bare  minimum.  Send  resume  in 
complete  confidence  to  William  F.  Chapman. 
Box  1393,  Editor  &  Publisher. 

METROPOLITAN  Southern  daily  and  Sunday 
seeks  man  or  woman  to  direct,  manage  and 
motivate  photo  staff  and  artists.  This  is  top 
executive  spot  with  authority  to  deal  on  equal 
terms  with  all  editors.  Experience  in  color  and 
design  helpful,  but  prime  requisite  is  managing 
people  so  as  to  enhance  appearance  and  utility 
of  the  newspaper.  Box  1348,  Editor  &  Pub¬ 
lisher. 

NEWS  EDITOR — Medium  size  daily  in  North¬ 
east  has  opening  for  an  experienced  editor  to 
take  charge  of  our  news  desk.  Applicants  must 
have  strong  copy  editing  and  layout  skills.  Box 
1372,  Editor  &  Publisher. 

NEEDED,  number  2  person  in  our  12  member 
news  staff.  Opportunity  for  the  right  person  who 
is  strong  in  headline  writing,  layout  and  able  to 
edit  copy  to  join  a  progressive  13,000  daily, 
attempting  every  day  to  get  better.  Excellent 
central  Pennsylvania  community  and  com¬ 
pany.  Send  complete  letter— resume,  plus  sal¬ 
ary  requirements  to  Jim  McClure,  Managing 
Editor,  The  Sentinel,  Lewiston  PA  17044. 

6500  PAID  circulation  daily  in  Zone  5  seeks 
managing  editor.  Strong  and  dominate  news¬ 
paper  in  good  area.  Candidate  must  possess 
good  people  skills.  Send  resume  to  Box  1339, 
Editor  &  Publisher. 


IMMEDIATE  FULL-TIME  position  available  for 
business  writer  with  minimum  2  years  experi¬ 
ence  with  major  daily  publisher.  Los  Angeles 
area.  Salary  competitive.  Send  resume  and 
writing  sample  in  confidence  to  Box  1338,  Edi¬ 
tor  &  Publisher. 


sports-crazy  area  needs  experienced  sports  edi¬ 
tor  with  solid  background  in  local  coverage. 
High  school  coverage  is  our  primary  concern. 
Send  resume,  including  employment  history 
to:  Box  1319,  Editor  &  Publisher. 


WE'VE  GOT  COM  M ITM  ENT  at  the  top;  we  heed 
the  people  to  make  it  happen.  Editors,  repor¬ 
ters,  sports  writers  wanted  at  northern  New  En¬ 
gland  daily.  Nice  setting,  immense  potential. 
Box  1356,  Editor  &  Publisher. 

WE  ARE  A  CHAIN  of  weekly  papers,  some  paid 
some  free,  with  a  circulation  of  117,000 
copies  in  Zone  1 .  There  is  a  big  job  here  for  a 
strong  managing  editor  who  can  come  up  with 
juicy  ideas  for  our  staff  of  freelancers.  You  have 
to  be  able  to  work  with  a  tight  budget  and  make 
our  tight  deadlines.  Experience  a  must.  Send 
resume,  writing  sample,  brief  cover  letter  to 
Box  1395,  Editor  &  Publisher.  All  replies  will 
be  treated  confidentially. 


Reporter 

New  England  reporter  bated 
in  Boston  for  long-estab¬ 
lished  business  newspaper. 
Challenging  opportunity  for 
person  with  3-5  years  ex¬ 
perience  on  daily  paper  or 
wire  service.  Include  salary 
requirements  and  resume; 
Box  FQ,  Rockefeller  Plaza, 
New  York  NY  10020. 

Equal  opponunily  employer  M/F 


WANTED 

General  assaignment  reporter  with  knack  for 
hard  news,  features  and  photos,  for  progressive 


Position  to  open  this  fall.  Write  to  Mike  Cum¬ 
mins  or  Steve  Dix,  The  Crescent-News,  PO  Box 
249,  Second  and  Perry  Sts,  Defiance  OH 
43512. 

WOOD  ‘N  ENERGY,  a  top  quality  national,  pro¬ 
fessional  journal  based  in  doncord.  New  Hamp¬ 
shire.  seeks  a  qualified  business  writer  to  cover 
market  developments,  industry  trends,  com¬ 
pany  news  and  other  energy-related  topics. 
Please  reply  with  resume  and  sample  clips  to 
Michael  Harris,  Editor,  Wood  'n  Energy,  PO  Box 
2008,  Concord  NH  03301. 

WE'RE  EXPANDING  in  Arizona's  White  Moun¬ 
tains,  and  our  award-winning  papers  need  both 
a  weekly  editor  and  a  sports  editor.  Resort  area. 
Applicants  should  be  recreation-minded,  com¬ 
munity  oriented.  Good  pay  and  benefits.  Write: 
Stan  Usinowicz,  Editor  and  General  Manager, 
White  Mountain  Publishing  Co,  PO  Box  678, 
Show  Low  AZ  85901.  No  calls. 

ZONE  5  NEWSPAPER,  6  day  with  14,000  cir- 
culation  has  opening  for  features/community 
editor.  Must  be  able  to  cultivate  good  relations 
with  city  of  20,000  and  its  immediate  areas. 
Good  news  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references 
to  Box  35042,  Editor  &  Publisher. 

EQUIPMENT  SALES 

NEWSPAPER  MACHINERY  SALESPERSON. 
Zone  1.  Send  resume  to  Nolan  Industries  Inc, 
PO  Box  591,  Rome  NY  13440. 


PR/EDITORIAL  jobs  nationally.  Weekly 
monthly  subscription  rates.  M.  Sternman,  68 
38  Yellowstone,  Forest  Hills  NY  11375. 


ASSISTANT  FOREMAN— Needed  for  Zone  2 
newspaper,  76,000  daily,  95,000  Sunday. 
You  must  be  capable  of  supervising  18-25  peo¬ 
ple  per  shift.  Must  also  have  in-depth  know¬ 
ledge  of  Harris  72P  inserter  and  be  familiar 
with  IDAB  stackers.  Any  knowledge  of  Mid- 
STATES  tying  machine  helpful  but  not  neces¬ 
sary.  Reply  Box  1376,  Editor  &  Publisher. 

_ MARKETING _ 


MARKETING  MANAGEMENT 
Top  marketing  management  position  with  lead¬ 
ing  West  Coast  newspaper  operation.  We're 
seeking  a  top  notch  prefessional  who  knows 
and  understands  modern  marketing  concepts. 
We  are  a  major  nationally  recognized  and  re¬ 
spected  newspaper  organization.  Strong  back¬ 
ground  in  advertising/promotion/marketing 
essential.  We  want  only  qualified  applicants. 
This  is  not  a  position  for  people  on  their  way  up. 
Send  resume  and  salary  requirements  to  Box 
1400,  Editor  &  Publisher. 

MARKETING  RESEARCH 


MARKET  RESEARCH  ANALYST  for  the  New 
Orleans  Times-Picayune/The  States-ltem. 
Ability  to  work  with  statistical  data,  demog¬ 
raphics,  sales  figures,  trend  data,  ratios,  prop¬ 
ortions  and  rates.  Should  have  experience  in 
applied  research  methodology,  survey  re¬ 
search,  content  analysis.  Ability  to  express  self 
in  both  oral  and  written  reports  and  presenta¬ 
tions.  Knowledge  of  SPSS  or  SAS  computer 
programs.  An  understanding  of  both  print  and 
broadcast  advertising  helpfui.  An  equal  oppor¬ 
tunity  employer  M/F.  Submit  resume  to  Promo¬ 
tion  Director,  The  Times-Picayune  Publishing 
Corp.,  3800  Howard  Av,  New  Orleans  LA 
70140. 


PHOTOGRAPHER 

CHIEF  photographer  wanted  by  Anderson 
Newspapers,  Inc,  of  Anderson,  Indiana.  We  are 
a  two  newspaper  operation  (morning  and  even¬ 
ing).  We  are  looking  for  a  person  to  take  charge 
of  our  photo  operation,  which  now  includes 
three  other  full-time  photograhers,  plus  part- 
timers.  This  person  will  be  in  charge  of  the 
photo  operation,  shooting,  scheduling,  order¬ 
ing  supplies,  etc.  We  are  looking  for  a  person 
skilled  in  photography,  but  also  interested  in 
management.  Our  papers  have  a  combined  cir¬ 
culation  of  40,000  and  are  located  in  a  city 
'  with  a  metro  population  of  nearly  100,000.  We 
are  photo  oriented.  Send  resume,  portfolio  and 
salary  requirements  to  John  Scott,  Anderson 
Newspapers,  Inc,  1133  Jackson  St,  Anderson 
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PHOTOGRAPHER 


DIRECTOR  OF 
PHOTOGRAPHY 


Medium  size  daily  in  Pacific  Northwest  with 
reputation  for  photographic  excellence  seeks 
top  photojournalist  to  manage  photo  staff. 
Proven  shooter  with  layout  skills  to  take  pic¬ 
tures,  design  pages,  plan  daily  photo  assaign- 
ments.  Sense  for  news  is  a  must.  Attractive 
salary,  benefits.  Send  tear  sheets  on  photo  and 
layout  with  resume  and  statement  saying  why 
you're  the  right  person  to  Yakima  Herald— Re¬ 
public,  c/o  Kay  Cause,  Personnel  Manager,  PO 
Box  9668,  Yakima  WA  98909.  We  are  an  EOE. 

PHOTO  DEPARTMENT  HEAD 
Photographer  to  manage  staff  of  10  in  photo 
department.  Must  speak  both  Spanish  and  En¬ 
glish.  Must  be  experienced  and  self  reliant. 
Need  steady  mix  of  spot  news,  features,  and 
sports  photos  for  award-winning  Zone  2  daily. 
Send  references  and  salary  requirements  to 
Box  1262,  Editor  &  Publisher. 


PHOTOJOURNAUSM 

PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  pick  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  resume  and  clips  to 
The  Observer,  5717  N  Humboldt,  Peoria  IL 
61614. 

_ PRESSROOM _ 

LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  tor  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118,  Editor  &  Publisher. 

PRESSMAN-WOMAN  to  operate  Goss  Com- 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community,  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 
Sid  Simon  at  (215)  365-1155. 

PRESS— Need  a  person  capable  of  taking 
chargeof  4  unit  Goss  Community.  40  hour  work 
week.  Long  hours  on  Tuesday.  $5. 70  an  hour  in 
sunny  Florida.  Box  1327,  Editor  &  Publisher. 

SHIFT  FOREMAN  and  press  people — Experi¬ 
enced  on  Harris  845  web  offset  press.  Gulf 
central  Florida  location — Commercial  4/c  prin¬ 
ter  offering  excellent  pay  and  conditions.  Send 
complete  resume  and  salary  requirements  to 
Box  1301,  Editor  &  Publisher. 

WORKING  FOREMAN— Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  Goss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  flexibleand  be  willing  to  work  in  growth 
business.  Should  be  willing  to  train  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645,  Editor  &  Publisher. 


PROMOTION 


PROMOTION 

MANAGER 

Leading  business  publication 
offers  a  career  opportunity  for 
a  creative  media  promotion 
manager.  If  you  have  experi¬ 
ence  and  skills  in  copywriting, 
graphics/design  for  trade  pa¬ 
per  ads,  direct  mail  for  both 
advertising  and  circulation  pro¬ 
motion,  market  research  and 
presentations,  here's  a  spot 
that's  made  for  your  talents. 
Wide  variety  of  projects  will 
challenge  the  experienced, 
shirt-sleeve  promotion  person. 
Background  in  media  promo¬ 
tion  essential,  editorial  skills 
helpful  too.  Mid-Manhattan  lo¬ 
cation.  Tell  us  of  your  quali¬ 
fications  in  a  selling  letter 
along  with  your  resume. 

Box  1335 
Editor  &  Publisher 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  FOREMAN— California 
needs  someone  trained  in  compugraphic 
equipment,  experienced  in  page  released  sys¬ 
tems  and  production  cost  control.  All  replies 
treated  confidentially.  Box  1364.  Editor  & 
Publisher. 


AGGRESSIVE  SALESPERSON— for  monthly 
magazine.  Excellent  commission.  Good  in¬ 
come  potential.  Box  1380,  Editor  &  Publisher. 

REPS  WANTED 

Rep  firms  wanted  in  Chicago.  New  England. 
Northwest.  San  Francisco  and  Texas  markets 
for  growing  group  of  regional  and  national  trade 
publications.  Call  or  write:  Martin  Barsky,  440 
S.  Anaheim  Blvd,  Anaheim  CA  92805,  (714) 
956-2680. _ 

A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


POSITIONS 

WANTED 

ADMINISTRATIVE 


GENERAL  M AN AGER/marketing  or  sales  direc¬ 
tor.  30  years  experience  all  management 
phases  Top  references,  available  now.  will  re¬ 
locate  anywhere.  William  L.  Parrent  (602) 
325-2367. 

JUST  SOLO  my  profitable  7-year-old  tree  com¬ 
munity  weekly  in  Midwest  and  now  this  45- 
year-old  publisher — manager  needs  a  new 
competitive  challenge.  25  years-all  phases 
newspaper  business,  strong  on  sales,  profit 
oriented,  cost  conscious.  Ready  to  re-locate  in 
management  spot.  ReplytoBox  1297,  Editor& 
Publisher. 

TOUGH,  INNOVATIVE  45-year-old  publisher- 
general  manager  who  turned  losing  weekly  into 
a  winner  and  sold  it  for  a  healthy  profit  now 
wants  a  new  competitive  situation.  25  years  in 
the  business  from  news  to  sales  to  backshop 
production.  Seeking  management  spot  on  Mid¬ 
west  or  Southern  small  daily  or  large  weekly. 
Box  1325,  Editor  &  Publisher. 

ARTIGRAPHICS 

NATIONALLY  KNOWN  ARTIST 
Former  National  Observer  artist  (15  years) 
seeks  major-publication  staff  job.  Current  con¬ 
tributor  to  magazines,  dailies:  color  covers, 
illustrations,  caricatures.  Samples  on  request. 
Box  1383,  Editor  &  Publisher. 

CIRCULATION 


CIRCULATION  MANAGER,  25  years  experi¬ 
ence  suburban,  metros,  weeklies,  dailies,  paid, 
voluntary  pay.  Experienced  in  promotion, 
budget,  development/training,  marketing  and 
computer.  Resourceful  and  adaptable.  Avail¬ 
able  now.  Hank  Swierenga  (612)  934-1778. 


MANAGER  has  background  in  morning  tri¬ 
weekly,  voluntary  pay,  and  TMC  seeking  chal¬ 
lenging  position  with  daily  paper.  Box  1296, 
Editor  &  Publisher. 


AGGRESSIVE,  HARDWORKING  wordsmith, 
MA  in  journalism,  3  years  experience  on 
Midwestern  daily  and  weeklies,  seeks  copy 
editing  or  reporting  job  on  daily.  Will  relocate. 
(319)  354-5189. 


COPY  EDITOR  on  major  metro  daily  seeks  over¬ 
seas  job  with  English-language  publication  or 
newsservice.  Age  30.  Box  1263,  Editor  &  Pub- 
1  lisher. 


I  CONSCIENTIOUS  INDIVIDUAL,  23,  seeks 
writing/reporting  position.  Recent  grad  with  BA 
in  international  relations,  experienced  writer, 
willing  to  relocate.  Contact  David  de  Miranda. 
6941  Clovercliff  Dr,  Rancho  Palos  Verdes  CA 
90274.  (213)  377-7315, 


COPY  EDITOR  NYC  AREA.  Quick  and  clean. 
Great  heads,  neat  layouts.  Top  writer  too.  Four 
I  years  daily  news,  sports,  entertainment  experi¬ 
ence.  Missouri  grad.  Box  1362,  Editor  &  Pub- 
I  lisher. 


POSITIONS  WANTED 


EAGER  HARD  WORKER,  23,  interned  at 
Washington  Post  and  Baltimore  Sun,  seeks  ' 
break  as  news/feature/sports  reporter  in  Zones  | 
1,  2,  3.  Box  1345,  Editor  &  Publisher.  I 

EXPERIENCED  DAILY  newspaper  reporter 
seeking  a  responsibility  filled  but  challenging 
position  on  a  mid-sized  daily  or  a  large  circula¬ 
tion  semi-weekly.  BA  with  over  13  months 
nevrsfia per  experience  involving  reporting  elec¬ 
tions.  photography  and  darkroom.  Covered 
beats  including:  city,  county,  township,  police, 
courts,  utility,  school,  agriculture  and  feature 
areas.  Familiar  with  VDT  use.  A  creative  self¬ 
starter  having  good  references.  Strong  suit  is 
hard  news.  Box  1382,  Editor  &  Publisher. 

FIRED  FOR  REAGAN  endorsement  in  my  "First 
Person"  column.  It  was  so  persuasive  my  8:1 
Democratic  NYC  neighborhood  only  went  2: 1 
for  Carter  and  political  pressure  prompted  my  I 
firing.  As  editor,  I  turned  an  $80,000  a  year 
loser  weekly  into  a  winner,  designed  a  contem¬ 
porary  new  format,  and  earned  first  place  in  a  ' 
statewide  competition.  I  write  with  humor,  I 
power,  and  my  layout  is  among  the  best  in  NY. 
I'm  a  workaholic  and  I  need  your  challenge.  Call 

24  hours  (212)  642-1828  or  reply  Box  1361, 
Editor  &  Publisher. 

I  CAN  DO  IT  ALL — Young,  energetic  sportswri- 
ter  seeks  move  to  mid-size  daily.  Can  write 
advances,  game  stories  and  features  on  any 
sport.  Can  also  do  layout,  headline  writing  and 
lake  photos.  Will  relocate  anywhere.  Box  1374, 
Editor  &  Publisher. 

HUSBAND  AND  WIFE  TEAM  can  do  it  all  for 
weekly  or  other  publication.  He:  experience  as 
news  reporter,  feature  writer,  photograher  and 
magazine  editor.  She:  experience  as  graphic 
artist  and  advertising  coordinator  for  dally 
newspapers.  Both:  late  20's,  employed,  have 
degrees  and  can  show  solid  personal  and  pro¬ 
fessional  references.  Box  1346,  Editor  &  Pub- 
lisher. _ 

MOVING  SOUTH.  Young,  hardworking  male 
seeking  reporting  slot  with  daily  in  South  or 
Southwest.  Wrote  and  edited  15,000  energy 
journal— largest  in  New  England.  Authored 
study  serving  as  basis  for  60  MINUTES  seg¬ 
ment.  public  TV  film.  5  years  experience  as 
energy  environmental  analyst  and  speechwn- 
ter.  State  and  federal  government.  Ivy  League 
grad.  Contact  Larry  Tye,  1739  Vfz  Corcoran  St, 
NW,  Washington  DC  20009;  (202)  462-6676. 

NEWS  EDITOR,  desk.  Over  20  years  experi¬ 
ence  in  all  areas.  Excellent  background,  refer¬ 
ences.  Any  Zone.  Box  1359,  Editor  &  Pub¬ 
lisher. 

OLD  PRO  adapting  to  electronic  age  wants  to 
return  to  newspaperingafter  lOyears  in  pr.  Has 

25  years  experience  on  large  metro  daily,  in¬ 
cluding  1 1  as  sports  editor,  5  as  assistant  city 
editor.  Non-drinker.  Non-smoker.  Box  1353. 
Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER,  military  and 
city  weekly  experience,  working  on  master's 
thesis,  seeks  California  daily.  Call  (213)  372- 
6072. 

REPORTER  with  3-plus  years  experience  on 
small  Zone  5  daily  seeks  reporting  job  on 
35,000—200,000  daily  in  Zones  1,  2,  5. 
Clips  available  upon  request.  Box  1334,  Editor 
4  Publisher. 


POSITIONS  WANTED 


I  REPORTER  FOR  NEW  YORK  Bureau  of  well- 
i  known  weekly  desires  entry  reporting  spot  on 
I  Northeast  metro  or  suburban  daily.  A^ressive 
self-starter  with  extensive  experience  resear¬ 
ching  and  writing  hard-news,  business,  feature 
and  court  stories.  Journalism  BA,  strong  in¬ 
terests  in  political  science,  sports  and  law. 
Good  references  and  clips.  Willing  to  travel  and 
relocate.  Reply  Box  1357,  Editor  4  Publisher. 

REPORTER— FEATURE  WRITER  for  metro 
New  York  weekly  chain  ready  to  move  up.  Co¬ 
vered  all  beats,  VDT,  guest  columns,  some  lay¬ 
out.  Prime  interest  feature  writing.  Prefer 
Zones  1.2, 3, 5.  S.D.  Carr,  297  Redmond  Rd, 
South  Orange  NJ  07079.  (201)  761-7248. 

SPORTSWRITER  seeks  position  on  metro  after 
3  years  on  small  Eastern  daily.  Layout,  writing, 
camera  experience.  Have  covered  pro  and  coT 
I  lege  teams.  Box  1329,  Editor  4  Publisher. 

SPORTS  EDITOR,  35. (XK)  weekly,  with  back- 
,  ground  2  Vi  years  65,000  daily,  seeking  posi¬ 
tion  on  10,000-plus  daily.  Top  references. 

I  Awards.  VDT.  Box  1354,  Editor  4  Publisher. 

I  SPORTSWRITER,  10-year  veteran,  award- 
I  winner,  seeks  writing  or  editiiig  job  in  college 
I  town.  Much  to  offer.  Box  1367,  Editor  4  Pub- 
I  lisher. 

!  SPORTSWRITER.  Quality  is  not  dead.  CXjmmit- 
'  ment,  dedication  and  hard  work  are  my  t^ 
I  words.  Four  years  weekly  experience  as  sport- 
I  swriter-editor  seeking  move  to  solid  daily  in 
I  Zonesl— 4  or  8.  Call  Joel  (301)  655-7465  or 


,  VERSATILE,  proven  professional  (10  years  in 
!  the  business)  with  experience  in  sports,  news, 

I  feature  and  magazine  writing.  No  geographic 
j  preference.  Box  1328,  Editor  4  Publisher. 

1  YOUNG.  EXPERIENCED  REPORTER  looking 
I  for  challenge  on  a  daily  of  50,000  or  larger. 

1  Experienced  in  news,  features,  photography 
I  and  layout.  Now  in  Zone  1  but  will  relocate 
I  anywhere.  Box  1368,  Editor  4  Publisher. 

i  9  YEARS  EXPERIENCE  in  photojournalism, 
editing,  sports,  layout,  pr.  Can  do  it  all  for  you. 
Ray  David.  1 1 1  Old  River  Rd.  Wilkes-Barre  PA 
■  18701. 

I  _ FREELANCE _ 

I  COPYEDITING:  Will  edit,  proofread  manu- 
i  scripts,  articles,  newsletters,  etc.  $1  per  page. 

{  Experienced  copy  editor,  reporter.  Write  Box 
i  1314.  Editor  &  Publisher. 

I  PHOTOGRAPHER 

I  TAKE-CHARGE  PHOTOGRAPHER  now  at 
I  8(X)0  weekly  wants  to  move  to  graphic-oriented 
I  daily.  Broad  background,  highly  skilled  in  all 
I  shooting  and  color  lab.  Any  Zone.  Box  1360. 
Editor  4  Publisher. 

I  PHOTOJOURNAUSM 

I  NATIONALLY  KNOWN  photo  editor  and  news- 
I  paper  photographer  of  the  year  team  with  de¬ 
sign  and  writing  skills  available  to  enhance  your 
newspaper's  visual  appearance.  Box  1322, 
Editor  4  Publisher. 
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By  Robert  U.  Brown 


Past  Week’s  Stock  Prices 


Shop  Talk  at  Thirty 

Lack  of  support  at  Belgrade 


While  the  United  States  puts  up  25%  of 
the  money  for  the  UNESCO  annual 
budget  (in  excess  of  $600  million  per 
year),  it  does  not  give  enough  support  to 
the  delegates  it  sends  to  those  meetings, 
according  to  Mrs.  Robin  Chandler  Duke, 
head  of  the  U.S.  delegation  to  the  recent 
sessions  in  Belgrade. 

Mrs.  Duke  deplores  the  lack  of  support 
from  Congress  and  the  government  atti¬ 
tude  which  restricted  delegates  to  $30  per 
diem  confining  them  to  second  class 
hotels  in  Belgrade. 

Mrs.  Duke  who  had  ambassadorial  sta¬ 
tus  for  the  sessions  Sept  22  through  Oct. 
31  (her  husband,  Angier  Biddle  Duke,  is 
ambassador  to  Morocco)  believes  that 
when  talented  and  busy  people  (E&P, 
Sept.  27,  page  9)  give  their  time  and  ener¬ 
gy  to  undertake  such  an  assignment  for 
their  country  they  should  be  given  better 
support. 

“Our  government  must  be  more  re¬ 
sponsive  to  international  organizations 
and  we  must  keep  talking,”  Mrs.  Duke 
told  E&P. 

She  said  there  was  a  reluctance  on  the 
part  of  State  Department  advisors  to  per¬ 
mit  spokesmen  to  volunteer  comments 
and  replies  to  statements  from  other  dele¬ 
gates  at  UNESCO  sessions.  There 
seemed  to  be  a  fear  that  the  wrong  thing 
might  be  said.  But  Mrs.  Duke  said  she 
spoke  frequently,  in  spite  of  that,  when 
she  felt  something  needed  to  be  said. 

From  the  first  day,  Soviet  efforts  to 
obfuscate  the  issues  took  the  form  of  ob¬ 
jecting  to  seating  the  Israeli  delegation.  It 
was  asserted  Israel’s  credentials  were  not 
in  order  because  they  had  been  mailed 
prior  to  the  meeting  instead  of  being  pre¬ 
sented  by  hand.  The  U.S  delegation  disc¬ 
overed  Israel  had  been  sending  in  its 
credentials  in  this  manner  for  seven  years 
and  Mrs.  Duke  said  the  move  against  that 
country  was  blatantly  political. 

Dr.  Anahita  Ratebzad,  head  of  the 
Afghan  delegation,  attacked  Mrs.  Duke 
for  noting  the  presence  of  Soviet  troops  in 
Afghanistan.  “There  is  no  intervention  in 
my  country,”  Dr.  Ratebzad  said. 
“Afghanistan  was,  is,  and  always  will  be 
revolutionary.  It  is  to  us,  the  people  of 
Afghanistan,  to  decide  our  future."  She 
accused  the  U.S.  of  ‘enslaving’  other 
peoples. 

“I  won’t  dignify  the  comments  of  the 
Afghan  delegation  head,”  Mrs.  Duke  re¬ 
torted,  “but  if  there  were  Soviet  troops  in 
New  York  City,  as  there  are  in  Kabul,  I’d 
certainly  think  that  I’d  been  invaded.” 

Mrs.  Ratezbad  shouted  “shut  up" 
across  the  conference  hall. 

Mrs.  Duke  said  the  Soviet  technique  of 
trying  to  tie  an  international  meeting 
knots  is  evident  in  the  35-nation  confer- 
70 


ence  being  held  in  Madrid. 

After  reviewing  two  articles  E&P  car¬ 
ried  last  week  on  the  conference  (pages  10 
and  11)  she  said  the  British  delegation 
usually  took  a  hard  line  which  made  it 
difficult  to  negotiate.  She  agreed  with 
Elie  Abel  that  the  U.S.  should  be  more 
sophisticated  in  its  approach  to  these 
issues  and  not  be  hard  nosed. 

“We  are  not  dealing  with  any  one 
group  of  Third  World  nations,”  she  said. 
“They  don’t  all  have  the  same  views.” 
We  must  deal  with  them  on  a  one-to-one 
basis  because  they  don’t  necessarily 
agree  with  Soviet  views  any  more  than 
they  agree  with  ours.  Neither  we  nor  the 
Soviets  can  take  a  heavy-handed  attitude 
with  them. 

The  UNESCO  meeting  made  substan¬ 
tial  progress  in  the  areas  of  science, 
education,  culture  but  the  over-riding 
issue  was  communications  which  got 
most  of  the  news  coverage  in  the  U.S. 
press  although  Mr.  Abel  and  Mrs.  Duke 
agree  the  coverage  was  far  from  complete 
and  accurate. 

If  the  U.S.  is  going  to  continue  to  par¬ 
ticipate  in  international  meetings  such  as 
UNESCO,  and  both  Abel  and  Duke  agree 
we  should,  then  we  should  ’give  it  our 
best  shot,*  go  first  class  and  keep  in  there 
swinging,  to  coin  a  few  cliches. 

If  we  can  keep  the  leaders  of  Third 
World  nations  talking  about  communica¬ 
tions  developments,  they  may  not  do  any¬ 
thing  foolish  and,  who  knows,  they  even¬ 
tually  may  agree  that  freedom  of  the  press 
and  otherwise  isn’t  so  bad  after  all. 

Award  established 
by  land  planners 

Editorial  awards  for  the  best  articles  on 
“conservation,  environment  and  home 
construction.  .  .  a  reasonable  approach 
to  effective  land  use”  have  been 
announced  by  Ballew/Mcfarland  Inc., 
land  planners  and  architects  of  Irvine, 
Calif. 

Prizes  of  $1,000,  $500  and  $250  are 
being  offered  in  each  of  three  categor¬ 
ies — metropolitan  daily  newspapers,  pro¬ 
fessional  and  trade  journals,  and  general 
consumer  magazines. 

Each  article  submitted  must  have  been 
published  between  January  1,  1980  and 
December  31,  1980  and,  to  be  eligible, 
entries  must  be  postmarked  by  midnight, 
January  15,  1981.  Winners  will  be 
announced  in  April,  1981. 

Entries  must  be  submitted  to  Awards 
Coordinator,  Ballew^McFarland  Edito¬ 
rial  Competition,  Drawer  C,  Lenox  Hill 
Station,  New  York,  New  York  10021. 
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SUPPLIERS 

Abitibi  (CE) . 

Allied  Chemical  (NYSE) . 

Altair  (OTC) . 

Am  Inti  (OTC) . 

Berkey  Photo  (NYSE) . 

Boise  Cascade  (NYSE) . 

CBS  (NYSE) . 

Compugraphic  (NYSE) . 

Compuscan  (OTC) . 

Consol.  Bath.  (CE) . 

Crown  Zellerbach  (NYSE) . 

Digital  Equipment  (NYSE) . 

Domtar  (/IMEX) . 

Dow  Chemical  (NYSE) . 

Eastman  Kodak  (NYSE) . 

Georgia  Pacific  (NYSE) . 

Grace,  W.R.  (NYSE) . 

Great  Lakes  Forest  (CE) . 

Great  Northern  Nekoosa  (NYSE) 

Harris  Corp.  (NYSE) . 

Hunt  Chem.  (NYSE) . 

International  Paper  (NYSE) . 

Itek  Corp.  (NYSE) . 

Kimberly  Clark  (NYSE) . 

LogEtronics  (OTC) . 

Logicon  (AMEX) . 

MacMillan  Bloedel  (CE) . 

Minnesota  Mining  &  Mfg  (NYSE) 

Raytheon  (NYSE) . 

Rockwell  IntT  (NYSE) . 

St.  Regis  (NYSE) . 

Signode  (NYSE) . 

Southwest  Forest  Ind.  (NYSE) ... 

Sun  Chemical  (NYSE) . 

Visual  Graphics  Corp.  (AMEX) ... 

Volt  Info.  (OTC) . 

White  Consolidated  (N''SE) . 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

Nationwide  Personal  Service 
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Blue  Chip  Stamps  (OTC) . 

Capital  Cities  Comm. (NYSE) ... 

Charter  Company  (NYSE) . 

Cowles  Comm.  (NYSE) . 

Dow  Jones  (NYSE) . 

Gannett  (NYSE) . 

Gray  Comm.  (OTC) . 

Harte-Hanks  (NYSE) . 

Jefferson  Pilot  (NYSE) . 

Knight-Ridder  (NYSE) . 

Lee  Enterprises  (NYSE) . 

Media  General  (AMEX) . 

Meredith  Corp.  (NYSE) . 

Multimedia  (OTC) . 

New  York  Times  (AMEX) . 

Post  Corp.  (Wise.)  (AMEX) . 

Quebecor  (AMEX) . 

Southam  (CE) . 

Stauffer  Comm.  (OTC) . 

Thomson  Newspapers  (CE) .... 

Time,  Inc.  (NYSE) . 

Times  Mirror(NYSE) . 

Toronto  Sun  (CE) . 

Torstar  (CE) . 

Washington  Post  (AMEX) . 
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There  are  more  minority  journalists  working  today  than  ever. 


Today  only  1  out  of  20  daily  print 
journalists  in  America's  newsrooms 
is  nonwhite. 

Ten  years  ago  it  was  1  in  100. 

That’s  progress.  But  for  an  indus¬ 
try  that  prides  itself  on  fairness  and 
balanced  reporting,  it’s  slow  prog¬ 
ress.  How  can  we  do  better?  One 
answer  is  the  Institute  for  Journalism 
Education  (IJE). 

IJE  is  now  the  largest  single 


source  of  minority  newspaper  talent 
in  the  country.  By  the  end  of  1980  we 
will  have  recruited,  trained  and/or 
placed  more  than  150  racial  minori¬ 
ties  in  newspaper  and  magazine 
jobs  coast  to  coast. 

And  that’s  good  news — for  all  of 
us.  Because  minority  professionals  in 
our  newsrooms  open  new  windows 
to  our  world.  They  keep  us  better 
informed. 


But  we  need  more  good  news. 
One  in  20  in  a  country  where  the 
minority  ratio  is  nearly  1  in  5  means 
we  have  a  long  way  to  go.  You  can 
help.  Write;  Institute  for  Journalism 
Education,  1523  New  Hampshire 

Ave.,  N.W,  Washington,  _ 

D.C.  20036.  Or  call  (202) 

462-5939.  1C  ] 

Institute  for 

Journalism  Education  ' 


How  IJE  finds  capable  print  journalists 
IJE  is  a  non-profit,  tax-exempt  corpora¬ 
tion  supported  by  foundations  and  the 
publishing  industry.  John  L.  Dotson,  Jr, 
senior  editor  of  Newsweek,  is  board 
chairman.  Nancy  Hicks,  former  N.Y 
Times  correspondent,  is  president  and 


chief  operating  officer.  IJE’s  programs; 

1)  Summer  Program  for  Minority  Jour¬ 
nalists  at  University  of  California  at 
Berkeley.  Trains  and  places  20  entry 
level  journalists  a  year. 

2)  Job  Net.  National  clearinghouse,  in 
Washington,  D  C.,  links  minority  job¬ 


seekers  at  all  levels  of  experience  with 
newspaper  employers.  More  than  40 
professionals  placed  to  date. 

3)  Editing  Program.  Newest  IJE  effort 
will  prepare  10  seasoned  professionals 
this  summer  at  the  University  of  Arizona 
in  Tucson  for  copy  editing  jobs. 


Is  A  Newspaper 

Market 


Think  about  it. 


Every  morning,  Monday  through  Saturday,  The  Commercial  Appeal  is  being 

read  by  families  in  more  than  half  the  households  in  Memphis.  That  ranks  our  morning 

newspaper  No.  2  in  the  nation  in  circulation  penetration  among  32  cities  of  more  than  500,000  population. 

That's  right,  SECONDI  Ahead  of  such  great  metropolitan  dailies  as  the  Louisville  Courier-Journal  (No.  1 3),  Atlanta 
Constitution  (No.  20),  and  even  the  New  York  Times  (No.  32).  ffow  about  that! 


And  in  the  same  national  study.  The  Press-Scimitar  has  a  strong  hold  on  the  No.  6 
position  among  6-day  evening  newspaper  publications.*  This  means  The  Press-Scimitar  is 

received  into  more  than  1  out  of  every  3  households  in  the  city  zone.  Evidence  of  greater  circulation  penetration  than 
the  Philadelphia  Daily  News  (No.  8),  New  York  Post  (No.  1 2),  and  Miami  News  (No.  1 3).  Surprised? 


Both  newspapers  are  an  important  part  of  family  life  in  Memphis.  Our  readers  welcome  the  opportunity  to  pay  a 
small  price  for  the  wealth  of  news  and  advertising  their  newspaper  subscription 
brings  them.  It's  a  bargain  every  day. 


Our  advertisers  know  the  value  of  this  newspaper  market,  too.  Our  newspapers 
provide  the  single  most  effective  and  cost-efficient  medio  to  reach 
current  and  prospective  customers.  And  we  do  it  better  than  nearly  all  other 
metropolitan  newspapers. 


Percentage  of  Households  Covered  In  City  Zone 


THE  COMMERCIAL  APPEAL 


MORNING 

1 

EVENING 

Cif/es  of  500,000  Population 

1980  1 

Cities  of  500,000  Population 

1980 

Rank 

Newspaper  %  Coverage  | 

Rank 

Newspaper  %  Coverage 

1 

Kansas  City  Times 

55.80 

1 

Cleveland  Press 

47.47 

2 

The  Commercial 

2 

Louisville  Times 

46.59 

Appeal 

52.12 

3 

Rochester  Times-Union 

44.59 

5 

Washington  Post 

49.32 

4 

Indianapolis  News 

38.20 

10 

Miami  Herald 

46.30 

5 

Jersey  City  Journal 

33.49 

13 

Louisville  Courier-Journal 

39.39 

6 

Memphis 

20 

Atlanta  Constitution 

29.91 

Press-Scimitar 

33.34 

26 

Philadelphia  Inquirer 

26.02 

8 

Philadelphia  Daily  News 

25.81 

30 

Long  Beach  Independent 

18.91 

12 

New  York  Post 

19.21 

32 

New  York  Times 

11.99 

13 

Miami  News 

10.00 

Source:  Audit  Bureau  of  Circuhtiorts  Pubfisher'i  Stotementi  1 

(Fos-Fom)  for  the  S4M  monthtendirtg  March  31,  t980  1 

‘Evening  newspapers,  sirtgle  masthead, 
with  no  Sunday  edition 

Memphis  Press-Scimitar 
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